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day  and  nigKt, 
we’re  number  one 


No  other  combination  reaches  more  people  than 
Tribune/Today,  single  issue  and  five  day  cume,  too. 

When  the  sun  rises  over  Chi-  four  issues.  Having  a  lot  of  readers 
cago,  more  people  are  reading  the  is  good.  But  having  a  lot  of  readers 
Chicago  Tribune  than  any  other  with  money  to  spend  is  even  better, 
morning  paper.  And  when  the  sun  80%  of  all  adults  in  households 

sets,  Chicago  Today  is  getting  the  with  an  annual  income  of  $15,000 
same  response.  or  more  read  Tribune /Today.  So 

Our  two  newspapers  are  read  in  the  Chicago-area  our  com- 
b  the  largest  weekday  audience  bination  offers  you  the  best  of  both 
ii  the  Chicago  Marketing  Area,  possible  worlds. 

3^712,000  different  adults  over  When  you’re  advertising  in 
five  issues.  And  on  Sundays  we  get  Chicago  think  of  Tribune/Today, 
even  better.  Nearly  4  million  dif-  We  give  you  Chicago ...  coming 
ferent  Chicagoans  read  us  over  and  going. 


New  Chicajjo  Imprint /70  Study  made  for  Tribunc/Today  by  W.  R.  Simmons.  It  ^ives  new  dimensions  to  ntrwspapei 
readership  by  providing  single  issue  audience  and  cumulative  reach  and  frequency  data  by  product  usage  and 
demographics  for  daily  and  Sunday  newspapers  in  the  19  county  Chicago  Marketing  Area.  Figures  above  based 
on  five  cumulative  daily  issues  .  .  .  four  cumulative  Sunday  issues. 


Post-Intelligencer  Marketina  Research  Department,  June  1970 


The  Seattle  Post -Intelligencer 

IF  YOU'RE  NOT  IN  THE  P-I,  YOU’RE  NOT  IN  THE  NORTHWEST! 

The  Posl-Infelllgencer  Is  represented  by  Key  Market  Advertising  Representatives,  Inc, 


8  OUT  OF  10  MALE 
POST-  INTELLIGENCER  READERS 


ARE  SPORTS  ENTHUSIASTS 


If  you’re  selling  sporting  goods  in  the  Pacific 
Northwest,  here’s  how  to  reach  a  built-in  audi¬ 
ence  of  sportsmen.  We  asked  our  male  readers^' 
to  tell  us  about  their  interest  in  sports . . .  and 
found  that  72%  of  them  read  Post-Intelligencer 
sports  pages  every  day,  while  another  11%  read 
them  at  least  once  a  week.  We  learned  that  they 
are  active  sports  enthusiasts,  too.  Fishing,  hik¬ 
ing,  camping,  hunting,  boating  and  golfing  top 
the  list  of  their  favorites.  They  also  revealed 
that  57%  respond  to  P-I  advertising  and  that 
over  two-thirds  have  purchased  sporting  goods 
within  the  past  year.  Where  are  you  going  to 
find  a  better  audience  for  your  sports  equipment 
advertising  message? 


WeVe  been  saying 
1970  was  a  good  year 
for  newspapers. 


It  was. 


Take  Gannett.  Net  operating  income  reached 
$1 1,450,833,  an  increase  of  17.4%  over  1969,  on  gross 
revenues  of  $158,812,171,  up  6.6%.  Operating  earn¬ 
ings  per  share  rose  to  $1.61  from  $1.37. 

How  was  this  result  achieved  in  the  year  of  the 
slump?  It  was  as  uncomplicated  as  being  in  the 
right  markets  with  the  right  product  (and  the 
right  people). 


Most  newspaper  readers  would  rather  not  switch. 

Pay  ISf*  for  a  new.spaper?  A  Gallup  survey  shows  83%  of  readers 
wouldn’t  resist  the  increase  or  they  are  already  paying  the 
higher  price.  Quality  makes  the  difference.  Is  your  day  complete 
without  your  local  newspaper? 


Our  local  editors  and  publishers  have  the  au¬ 
tonomy  to  keep  their  newspapers  local  and  vital. 

You  could  say  we  make  a  business  of  not  run¬ 
ning  our  36  newspapers,  because  we  do.  Profitably. 
If  you’d  like  a  copy  of  our  yearend  report,  write 
Gannett  Co.,  Inc., 

55  Exchange  St.,  f  M 

Rochester,  N.Y.  14614  II  1^71  I 
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When  you  are  considering  how  to  increase  sales 
of  products  or  services,  think  about  the 

non-metropolitan  cities 

Marketers  who  concentrate  promotion  activity  in  metropolitan 
centers  are  ignoring  an  impressive  portion  of  the  national  sales 
potential.  There  are  hundreds  of  “unmetro"  cities,  those  with  under 
100,000  population,  that  have  been  overlooked  and  underworked,  yet 
offer  excellent  sales  opportunities. 

These  unmetro  markets  are  easily  reached.  No  media-mix 
required  as  their  daily  newspapers  offer  saturation  household  pene¬ 
tration.  Try  a  selected  list . . .  ask  us  about  it. 

isTiioMOM  mwspiiniii 

THOMSON-BRUSH-MOORE  NEWSPAPERS  Inc.-THOMSON  NEWSPAPERS  Inc. 

cA|  cc|CHICAGO:  3150  Des  Plaines  Avenue.  Des  Plaines.  Illinois.  60018  -  Tel.  2995544 
n»ircc  Rockefeller  Plaza.  Suite  1325.  New  York,  N  Y.  10020  -  Tel.  246-2265 

“""'“I PITTSBURGH: 2  Gateway  Center,  Room  753,  Pittsburgh,  Pa.  15222 -Tel. 232-0200 
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EDITOR  &  PUBLISHER  CALENDAR 

MARCH 

28- April  9 — API  seminar  for  investigative  reporters.  Columbia  University. 
New  York  City. 

29- 31 — Composition  Systems  Seminar.  Rochester  Institute  of  Technology. 
Rochester,  N.Y. 

3 1 -April  2 — Georgia  Press  Association.  News  workshop.  University  of 
Georgia.  Athens. 

APRIL 

1-2 — Georgia  Press  Association.  Reporters'  Workshop.  Georgia  Center. 
Athens,  G«. 

1- 3 — PNPA-IAMA  Display  Advertising  Conference.  Pocono  Manor  Inn, 
Pocono  Manor,  Pa. 

2- 4 — Theta  Sigma  Phi  Region  8.  Sheraton-Bilfmore  Hotel.  Atlanta. 

2-3 — Sigma  Delta  Chi  Region  3  Conference.  Knoxville. 

2- 3 — Sigma  Delta  Chi  Region  4  Conference.  Cincinnati. 

3 —  Theta  Sigma  Phi  Region  3.  Chicago. 

3- 4 — Theta  SigmaPhI  Region  5.  Columbus.  Ohio. 

4- 6— Interstate  Circulation  Managers  Association.  Hotel  Hershey,  Hershey, 
i  Pa. 

4-8 — Newspaper  Purchasing  Management  Association.  Mountain  Shadows 
Hotel,  Scottsdale,  Arizona. 

4-9 — PNPA  reporters'  seminar.  Penn  Harris  Hotel,  Harrisburg,  Pa. 
j  4-11 — International  Want  Ad  Week. 

13- 16 — American  Society  of  Newspaper  Editors.  Shoreham  Hotel.  Wash¬ 
ington,  D.C. 

14- 16— III  inois  Daily  Newspapers  Markets.  Advertising  workshop.  Ramada 
Inn  Peoria. 

15- 16 — Illinois  Editors  Traffic  Safety  Seminar.  State  House  Inn,  Springfield. 
15-17 — Gulf  Coast  Press  Association.  Royal  Coach  Inn,  Beaumont,  Tex. 

15- 17 — American  Academy  of  Advertising.  University  of  Georgia,  Athens, 
Ga. 

16- 18 — Old  Domlnien  Advertising  Conference.  Hotel  Roanoke.  Roanoke, 
Va. 

16-17 — Sigma  Delta  Chi  Region  6  Conference.  Minneapolis,  Minn. 

16- 17 — Sigma  Delta  Chi  Region  7  Conference.  Wichita,  Kansas. 

17- 18 — North  Carolina  Press  Association.  Mechanical  Conference.  North 
Carolina  State  University  at  Raleigh. 

18- 30 — API  Seminar  for  Advertising  Executives.  Columbia  University, 
New  York. 

19 -  Associated  Press.  Waldorf-Astoria  Hotel,  New  York. 

19-22 — American  Newspaper  Publishers  Association.  Waldorf-Astoria  Hotel, 
New  York. 

22- 24— South  Texas  Press  Association.  Holiday  Emerald  Beach  Hotel, 
Corpus  Chrlstl. 

23- 24— Ohio  UPl  Editors  Association.  Atwood  Lake  Lodge,  Dellroy,  Ohio. 
23-24 — UPl  Editors  Assoclatian.  Atwood  Lake  Lodge,  Dellroy,  Ohio. 
23-24 — Sigma  Delta  Chi  Region  I  Conference,  Hartford,  Conn. 

23- 25 — International  Newspaper  Promotion  Association  European  Confer¬ 
ence,  Kensington  Close  Hotel,  London. 

24 —  Sigma  Delta  Chi  Region  8  Conference.  Hot  Springs,  Arkansas. 

j  24-25 — Sigma  Delta  Chi  Reglen  2  Conference.  Chapel  Hill.  North 
Carolina. 

27-28 — Canadian  Press.  Royal  York  Hotel,  Toronto. 

29- May  2 — Louisiana  Press  Association.  Monfeleone  Hotel,  New  Orleans. 

30- May  I — Panhandle  Press  Association.  Quality  Motel,  Amarillo,  Tex. 
30-May  2 — New  Jersey  Association  Advertising  Conference.  Sheraton- 

'  Deauville,  Atlantic  City,  N.J. 

30-May  I  — Sigma  Delta  Chi  Region  5  Conference.  Terre  Haute,  Indiana. 

MAY 

I  1-2 — New  York  State  Mechanical  Conference.  Thruway  Hyatt  House. 

I  Albany,  N.Y. 

1-2 — Louisiana-Misslssippl  Associated  Press  Association.  Royal  Orleans 
Hotel,  New  Orleans. 

1- 3 — New  Jersey  Press  Association,  Advertising  Sales  Conference.  Hotel 
Dennis,  Atlantic  City,  N.J. 

I  2-3 — Iowa  Circulation  Short  Course.  University  of  Iowa.  Iowa  City. 

2- 14— API  Seminar  for  newspaper  production. 

10- 12 — Pacific  Northwest  International  Circulation  Managers  Assn.  Sheraton 
Motor  Inn,  Portland.  Ore. 

11- 14 — ANPA  Credit  Seminar.  Sonesta  Beach  Hotel,  Key  BIscayne,  Fla. 
11-14 — Catholic  Press  Association  National  Convention.  Shamrock-Hilton, 

Houston.  Tex. 
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70s:  PAYOFF  YEARS  FROM  SPACE 

NEO*-Space:  Junkyard  or  Gold  Mine? 


More  than  a  few  times  lately, 
we’ve  read  that  the  space  pro¬ 
gram  is  a  vast  waste  of  money; 
that  spending  billions  in  space 
supports  a  satellite  junkyard 
with  little  or  no  value  to  those 
of  us  on  Earth. 

On  the  other  hand,  we’ve 
heard  some  space  enthusiasts 
try  to  counter  this  argument 
with  claims  that  the  real  value 
of  the  space  program  is  proven 
by  such  space  spin-offs  as  non¬ 
stick  cookware  and  system  en¬ 
gineering. 

Putting  these  not-too-useful 
extremes  of  opinion  aside,  there 
are  some  hard,  cold  facts  that 
we  can  examine  .  .  .  facts  that 
lead  to  the  conclusion  that  while 
many  beneficial  technological 
spin-offs  have  resulted  from 
space  research  and  complex 
missions,  the  real  payoff  from 
the  space  program  lies  in  ex¬ 
ploiting  space  itself  to  help 
solve  many  problems  on  Earth. 
Where  all  this  happens  is  in 
the  Near  Earth  Orbit  region  of 
space,  NEO-Space.  Far  from 
being  a  junkyard,  it’s  really  a 
gold  mine — from  which  the  world 
is  just  beginning  to  extract  bil¬ 
lions  of  dollars  worth  of  such 
earthly  benefits  as  greatly  im¬ 
proved  communications,  naviga¬ 
tion,  weather  prediction,  and 
more  efficient  management  of 
our  environment.  The  U.S.  space 
program  of  the  ’60s  has  devel¬ 
oped  and  demonstrated  our 
ability  to  do  this  from  NEO- 
Space.  In  the  decade  ahead,  the 
mother  lode  of  NEO-Space  will 
produce  even  more  economically 
competitive  ways  of  doing  things 
on  Earth.  And  we  will  do  them 
that  way  because  it’s  better  and 
cheaper,  not  because  it’s  a 
scientific  curiosity  or  a  Federal 
dole  to  the  Space  Industry.  We 
can  do  these  things  without 
short-changing  other  national 
programs,  as  the  1971  federal 
budget  shows  ...  for  instance, 
$3.4  billion  for  space,  and  $77.2 
billion  for  social  actions  (in 
community  development,  hous¬ 
ing,  education,  health  and  in¬ 
come  security).  It’s  patently  not 
an  “either/or”  situation. 

Just  what  is  NEO-Space?  It’s 
a  cold,  dark  vacuum  that  sur¬ 
rounds  our  planet,  beginning 
some  100  miles  from  Earth  and 
extending  to  22,000  miles  from 
the  planet.  Increasingly,  nations 
have  recognized  the  importance 
of  exploiting  NEO-Space.  Since 
1957,  when  Russia’s  first  tiny 
satellite  was  launched  into 
NEO-Space,  twelve  nations  have 
launched  1169  spacecraft  into 
orbit  around  our  Earth.  The 
United  States  alone  has  launched 


656  satellites  into  NEO-Space, 
of  which  303  remain  in  orbit 
and  comprise  more  than  70  per¬ 
cent  of  all  the  satellites  presently 
there.  With  this  experience  has 
come  added  efficiency  and 
lower  costs.  The  U.S.  can  now 
boast  over  90  percent  success 
in  its  space  launches,  a  con¬ 
siderable  improvement  from  the 
40  percent  efficiency  in  1958. 
The  cost  of  putting  a  payload 
in  orbit  can’t  be  called  “cheap,” 
but  we’re  working  the  problem. 

It  cost  $1  million  a  pound  to 
deliver  a  payload  to  orbit  10 
years  ago,  whereas  it  costs  a 
tenth  of  one  percent  of  that, 
$1000  a  pound,  to  deliver  a  pay- 
load  to  orbit  today.  And  with 
the  advent  of  a  reuseable  space 
shuttle,  the  cost  is  expected  to 
come  down  even  further,  and 
may  go  below  $100  per  pound 
in  the  foreseeable  future.  When 
that  happens,  you’ll  really  see 
the  hard-headed  buyers  queue 
up  for  a  piece  of  the  NEO-Space 
action. 

In  addition  to  costing  less  per 
launch  and  per  pound  in  orbit, 
today’s  U.S.  satellites  carry 
much  larger  payloads,  provide 
more  and  improved  data  and 
last  longer.  For  example,  the 
current  Nimbus  weather  satellite 
contains  eight  separate  major 
experiments,  six  more  than  the 
first  Nimbus.  And,  Nimbus  3  is 
still  functioning  more  than  19 
months  after  it  was  launched; 
far  exceeding  its  design  life 
and  clearly  pointing  the  way 
to  years  of  life  for  future 
missions. 

Let’s  look  at  some  of  the 
measurable  results  that  NEO- 
Space  is  already  yielding  on 
Earth.  In  just  13  years,  we  have 
come  from  the  first  launching 
to  the  already  accomplishing 
operational  tasks  ranging  from 
communications  to  weather  ob¬ 
servations.  This  short  cycle  is 
impressive;  it  took  a  century 
for  the  electric  motor  to  gradu¬ 
ate  from  a  scientific  curiosity 
to  a  utilitarian  device.  Even 
with  today’s  electronic  and 
atomic  timetables,  NEO-Space 
holds  the  course  record. 

Competitively,  communications 
satellites  lead  this  parade.  To¬ 
day,  communications  satellites 
already  have  a  demonstrable 
impact  on  life: 

—  international  calls  rou¬ 
tinely  travel  via  satellite; 
ten  million  trans-oceanic 
calls  traveled  via  satellite 
in  1970. 

—  the  global  satellite  com¬ 
munications  system  now  has 
more  than  10,000  circuits 


across  the  Atlantic  and 
Pacific  Oceans,  or  roughly 
three  times  the  total  cable 
circuits. 

—  because  of  both  satellite 
and  cable  technology  ad¬ 
vancement,  the  cost  of  in¬ 
ternational  communications 
is  going  down:  a  3-minute 
call  from  New  York  to 
London  cost  $9  in  1965,  but 
costs  $5.40  this  year,  a  de¬ 
crease  of  40  percent. 

—  last  year,  a  communica¬ 
tions  satellite  enabled  more 
than  30,000  doctors  in 
Europe  to  participate  in  a 
three-hour,  trans-Atlantic 
conference  with  doctors  in 
Houston  and  San  Antonio, 
literally  a  closed  circuit 
“convention.” 

This  illustrates  that  sound 
economics  do  lead  to  the  ex¬ 
ploitation  of  NEO-Space.  Even 
at  $1000  a  pound,  man  commu¬ 
nicates  faster,  better,  and 
cheaper  through  space! 

But  examples  abound  of  other 
satellites  in  NEO-Space  making 
contributions  to  the  quality  of 
life  on  Earth.  Prediction  of 
weather  has  great  implications 
in  agriculture,  recreation  and 
other  areas,  and  is  greatly  aided 
by  the  availability  of  photo¬ 
graphs  and  information  from 
meteorological  satellites. 

—  today,  sophisticated 
weather  satellites  measure 
all  aspects  of  global  weath¬ 
er  that  influence  our  en¬ 
vironment,  from  cloud  mo¬ 
tion  to  temperature  and 
moisture  at  various  altitudes 
in  the  atmosphere. 

—  one  instrument  alone  on 
a  Nimbus  satellite  measures 
the  vertical  temperature  of 
the  atmosphere,  and  every 
day  provides  the  equivalent 
of  10,000  conventional  at¬ 
mospheric  soundings  by 
balloon  or  sounding  rocket. 


—  authoritative  sources  es¬ 
timate  that  without  early, 
and  credible,  satellite  warn¬ 
ing  about  Hurricane  Camille, 
some  50,000  people  might 
have  perished. 

—  conservative  estimates 
put  the  amount  of  money 
that  could  be  saved  by 
more  accurate  weather  fore¬ 
casting  at  more  than  $2 
billion  annually,  with  sig¬ 
nificant  implications  in  ac¬ 
tivities  ranging  from  farm¬ 
ing  to  recreation  to  tourism. 

The  future  is  even  brighter 
for  mining  NEO-Space.  New 
communications  satellites  will 
enable  developing  countries  of 
the  world  to  project  themselves 
into  the  mainstream  of  our 
modern  world  economically  by 
televising  educational  and  cul¬ 
tural  programs  throughout  the 
remote  regions  of  their  coun¬ 
tries.  And,  today,  new  satellites 
are  being  developed  to  improve 
the  management  of  earth  re¬ 
sources  through  the  use  of 
spacecraft  remote  sensing  data. 
Using  Earth  Resource  Tech¬ 
nology  Satellites,  the  first  to  be 
launched  next  year,  mankind 
will  be  able  to  detect  erosion 
and  pollution  quickly,  in  time  to 
prevent  disaster  or  disturbances 
of  the  delicate  balance  of  the 
Earth’s  many  ecological  systems. 

We  are  entering  the  real  pay¬ 
off  years  in  space,  an  age  in 
which  we  will  see  even  greater 
economic  gains  from  the  space 
investments  of  the  ’60s.  We’re 
already  successfully  using  space 
for  communications  and  weather. 
We’ve  gained  experience,  honed 
our  technologies,  and  are  now 
ready  to  fully  exploit  NEO-Space 
in  the  1970s.  Far  from  a  “junk¬ 
yard,”  NEO-Space  represents  a 
gold  mine  of  opportunity  for 
the  world.  Space  Division,  Gen¬ 
eral  Electric  Company,  Valley 
Forge,  Pennsylvania.  162.63 
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CA  TCH-lines 


I  By  Lenora  Williamson 

I  HERO  OF  THE  WEEK — Aiipiio  Lio,  who  is  sports  editor 
j  of  the  Passaic  (N.J.)  Herald-News  and  was  All-American  at 

I  Georgetown  University  and  a  pro  player  with  the  Washington 

I  Redskins,  Detroit  Lions  and  Philadelphia  Eagles,  arrived 
'  home  the  other  dav  about  1  o’clock  and  found  a  man  ran¬ 
sacking  his  bedroom.  Lio  i)romptly  tackled  the  fellow  and 
called  police.  When  officers  of  the  law  arrived,  they  found  the 
sports  editor  sitting  on  the  squirming,  very  unhappy  opponent. 

!  *•*■■*■ 

A  I’RESS  CONFERENCE  to  divulge  brainstorming  results 
!  of  a  term-long  class  contemplating  daily  life  in  the  21st 
I  century  was  staged  at  the  Illinois  Institute  of  Technology, 
Chicago.  The  envisonments  included  high-strength  plastic 
houses  which  a  kindly  computer  would  help  adapt  to  reflect 
the  owner’s  tastes  and  si)ray-on  clothes  whicli  could  be  recycl¬ 
ed  into  other  outfits.  Take  heart,  for,  according  to  the 
Chicago  Tribune  story  on  the  press  conference,  one  student 
said  of  the  computerized  world  to  come:  “Presently  people 
like  to  receive  cards  on  their  birthday,  so  a  personal  secretary- 
computer  keeps  all  personal  information  and  sends  out  cards. 
Revolting  against  this,  people  like  random  cards  to  show 
someone  is  thinking  of  them.  The  computer  then  sends  random 
cards...” 

*  *  * 

i  THE  HE.\D  MAN  at  the  Augusta  Chronicle  in  Georgia  just 
I  wrote 

Vi  liy  not 
sleep  2*2 
hours  lute? 

I  over  a  Tax  Foundation  story  lead:  “You  will  he  working  two 
I  hours  and  37  minutes  out  of  an  eight  hour  day  tliis  year  just  to 
i  pay  vour  taxes.” 
j  ‘  *  *  * 

IT’S  (iOING  TO  BE  DIFFICI  LT  to  write  a  lilting  song 
about  “The  Atchison,  Topeka  and  the  Railpax”  or  “The  Chat¬ 
tanooga  Railpax”  Neiv  York  Timesman  Paul  .LC.  Friedlander 
lamented  in  “the  traveler’s  world”  lead.  He  added  the  National 
Railroad  Passenger  Corporation  promises  a  catchier  name  for 
I  its  May  1  take-over  day. 

I  '  '  *  *  * 

i 

NAME  PL.\YS — Those  who  read  Mark  AculT’s  column  in  the 
!  Albuquerque  News  also  learn  how  to  pronounce  his  name:  “Off 
the  Cuff  with  Acuff.”  The  same  applies  to  the  sports  column  of 
Joe  Muench  in  the  Las  Cruces  (N.M.)  Sun-News  “Worth  a 
Muench-ion.”  Then  Doug  Baker’s  column  in  the  Oregon  Journal, 
Portland,  is  naturally  “Baker’s  Dozen”  while  Marc  Saur  in  the 
Allston-Brighton  Citizen  Item,  Massachusetts,  comes  up  with 
“Saur  Notes”  Bill  Knight  does  “Knightwatch”  for  the  Seattle 
Post-Intelligencer,  and  Dick  Young  writes  “Young  Ideas”  for 
New  York  News  sports  i)ages. 

I  *  *  * 

WHEN  THE  REAL  ESTATE  SECTION  of  the  Fort  Lauder¬ 
dale  News  and  Sun-Sentinel  got  a  UPl  feature  story  that  told 
how  California  landscape  was  being  duplicated  by  recontouring 
and  assorted  rock  imports  for  a  luxury  real  estate  venture  in 
I  Florida,  the  headline  writer  penciled:  “The  Influence  Is  Cal- 
1  ifornian.”  Well  enough.  However,  the  first  three  words  of  the 
!  5-column  head  were  set  in  42  pt.  and  that  fourth  unmention- 
^  able  word  in  agate. 

*  *  * 

j  THOSE  WEDDING  FORMS  returned  to  social  news  de- 
I  partments  often  omit  answers  of  varying  importance,  but  the 

Courier  Gazette  up  in  Rockland,  Maine,  thinks  it  has  a  prize 
I  winner.  One  form  came  in  the  mail  recently,  and  listed 
j  were  church  decorations,  the  bride’s  flowers,  her  attendant’s 
1  flowers,  the  mothers’  corsages,  and  the  flower  girl’s  basket 
petals.  Period.  Nothing  but  flowers.  Asks  the  Courier  Gazette: 
j  “Anybody  know  who  got  married  in  a  church  decorated  with 
I  white  gladioli  and  white  chrysanthemums  and  carried  a  bridal 
i  bouquet  of  white  roses,  holly,  and  stephanotis?” 
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THE  STAR-LEDGER  WINS 
TOP  NEW  JERSEY  HONORS 

Once  again.  The  Star-Ledger  sweeps  the  field  in  the  annual  New  Jersey  Press  Asso¬ 
ciation  competitions.  Honors  for  1970  include  seven  first  place  awards: 

(1 )  Best  Newspaper  (Sweepstakes  Award)  (2)  Best  General  Typography  and  Layout 
(3)  Best  Sunday  Editorial  Page  (4)  Best  Enterprise  Reporting  (5)  Best  Single  Subject 
Column  (6)  Best  Column  of  Interest  to  Women,  and  (7)  Best  Sports  Column.  (We  also 
won  three  second  place  and  five  third  place  awards,  but  perhaps  that's  rubbing  it  in.) 

Our  readers,  too,  have  honored  us  in  this  rewarding  year.  The  Star-Ledger  is  now 
first  in  circulation  of  all  New  Jersey  newspapers.  Victor,  the  Star-Ledger  lion,  is  purring! 

OTht  ^tar-Iebger 

New  Jersey’s  leading  newspaper  -  New  Jersey's  largest  newspaper 
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What  do  you  read? 

Never  one  to  miss  ;iii  ojipoiumiiv  10  make  a  snide  remark  alioiit  a 
media  eompetitor,  LUc  maga/ine  did  it  again  tliis  week  in  a  feature 
al)out  Waller  Caonkite.  “Manv  Americans  no  longer  read  newspaj>ers. 
however,  and  communicate  wiili  the  world  solely  through  tlieir  picture 
luhes,”  the  article  saitl. 

.\i  alioiii  ilie  same  lime,  the  I -S.  Deparimeni  ol  (’.ommerce  issued  a 
report  about  llie  newspaper  Imsiness  suiting  ihal  it  is  llie  tenth  hugest 
industry  in  the  lounirv,  tli;il  it  did  pretty  well  in  1970,  and  that  it 
"w  ill  (ontinue  its  modest  Imt  sieath  growth  in  1971.’’ 

J  he  government  ilepartmem  louiul  that  the  newspaper  industry 
remains  the  "hfili  hugest  emphner  among  all  I’.S.  manufacturing 
industries”  and  lliat  its  employment  is  up  1?1%  from  lOO’h  In  the 
I9I);M9I)9  period.  Commerce  found  that  newspaper  circulation  re¬ 
corded  a  heiiei  than  increase  in  circulation  reaching  an  all-time 
high.  "Demand  lor  newspapers  increases  in  direct  proportion  to  the 
giowth  of  the  reading  age  segment  ol  the  population,”  the  report 
said.  "  This  population  group  is  expected  to  increase  18%  in  the  1970- 
198(1  period  glowing  more  rapicllv  than  the  total  jropulation  in  the 
same  10  years.’’ 

Currently,  iheie  are  more  than  02  million  people  buying  newspapers 
e\erv  clay  for  themselves  and  tlieii  families.  Reading  newspapers  has 
not  exactlv  gone  out  of  stvle. 
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OFFICES 


Consumer  distrust 

Last  week  an  advertising  agenrv  executive  from  Lharlolte,  N.C., 
told  the  Newspaper  .Advertising  Kxeculives  .Association  of  the  C^aro- 
linas  that  tasteless  ailvertising  is  a  ]trohlem  hut  not  nearly  as  much  as 
misleading  ads  which  are  causing  the  ])ul)lic  to  lose  faith  in  what  they 
read  and  hear. 

This  week  it  is  Robert  1).  Nelson,  executive  vice  jMesidenl  of  the 
I. os  Angries  Times,  who  told  an  advertising  conference  in  New  A’ork 
that  deceptive,  misleading  and  ollensive  advertising  is  contributing  to 
the  growing  consumer  distrust  of  jnivate  enterprise. 

Others  have  said  the  same  thing.  \\e  can’t  say  we  haven’t  been 
warned,  lint  what  is  being  done  about  it? 

Mrs.  A’irginia  Knauer,  special  assistant  to  the  President  for  con¬ 
sumer  alfairs,  has  told  an  advertising  grou]):  “Reform  or  be  reformed.’’ 
■She  has  added;  “We  are  at  the  crossroads.  One  road  leads  to  govern¬ 
ment  regulation,  the  other  to  self-reform.” 

Mr.  Nelson  believes  that  both  roads  lead  to  increased  government 
intervention — but  one  leads  to  substantially  less  regulation  than  the 
other.  He  is  undoubtedly  right. 

I  here  already  is  a  movement  within  the  .A.A.A.A,  .AN  A,  and 
.\.\F  for  self-regulation  to  achieve  honesty,  accuracy  and  gcxitl  taste. 
1  he  newspaper  business  should  grasp  the  opportunity  to  play  a  lead¬ 
ing  role  in  this  movement.  .As  the  leading  advertising  medium  news¬ 
papers  can  exert  a  tremendous  influence  for  honesty  and  truth  in 
advertising. 
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letters 


Newspaper  ad  director 
defends  coupon  return 


survey  was  based  on  a  “re-  an  $8,261  spendable  income, 
cent”  in-store  ceupon  advertise-  which  is  still  above  the  national 
ment.  According  to  our  records,  average,  spends  a  heavier  per- 
you  ran  four  in-store  coupon  centage  of  that  income  on  food 
redemption  advertisements  with  than  a  family  with  $18,739  to 
us  in  1969.  Our  records  show  spend.  And  a  homemaker,  try- 
that  you  had  31  direct  tie-ins  ing  to  balance  a  food  budget  on 
on  these  ads.  With  that  kind  of  a  tight  budget,  will  take  ad- 


A  talk  by  Robert  J.  Buck, 
adv'ertising  and  merchandising 
director  for  Morton  Frozen 
Foods,  to  the  Philadelphia 
Chajjter,  American  Association 
of  Newspaper  Representatives 
(E&P,  February  13)  has 
stirred  debate  over  the  prol>- 
lem  of  cents-ofT  coupon  misre- 
demption.  One  of  the  newspa¬ 
pers  Ruck  mentioned  as  being 
suspect  of  coupon  misredemp- 
tion  was  the  Rrownsville 
(Tex.)  Herald.  The  insinua¬ 
tion  prompted  David  F.  Lyons, 
national  advertising  director, 
Rio  Grande  Valley  Group 
Newspaper-s,  to  defend  his  pa¬ 
per’s  high  rate  of  return.  Ly¬ 
ons  did  this  in  a  letter  to  Buck 
and  sent  a  copy  to  E&P.  His 
letter  w'as  followed  by  a  reply 
from  Buck.  Both  letters  are  re¬ 
printed  here  in  digested  form. 


»  ♦  * 


David  F.  Lyons:  (letter 
dated  March  8) — I  read  with 
interest  the  report  on  your 
speech  carried  in  Editor  & 
Publisher. 

It’s  possible  that  some  in  the 
audience  and  some  of  the  E&P 
subscribers  might  have  gotten 
the  idea  that  our  Brownsville 
Herald  might  be  one  of  the 
new'spapers  in  which  national 
advertisers  are  “wasting  thou¬ 
sands  of  dollars  a  year  because 
of  coupon  misredemptions.” 
You  pointed  out  that  the  Her¬ 
ald  had  a  15.1%  coupon  re¬ 
demption.  99%  of  coupon  re¬ 
demptions  in  our  Rio  Grande 
Valley  Market  are  legitimate. 

The  great  majority  of  retail 
grocery  advertisers  in  our  mar¬ 
ket  run  regular  newspaper 
schedules  with  us  and  do  tie-in 
with  our  national  schedules. 
The  Rio  Grande  Valley  Group 
Newspapers  are  unique  in  the 
industry'  in  almost  forcing  re¬ 
tail  tie-ins  with  national  sched¬ 
ules  by  actually  paying  the  re¬ 
tailer  to  participate.  It  works 
like  this: 

Two  weeks  prior  to  national 
schedules  a  Merchandising  Bul¬ 
letin  is  sent  to  350  retail  and 


wholesale  grocery  factors  in 
South  Texas.  This  Bulletin  lists 
all  national  advertising  meas¬ 
uring  100-lines  or  more  that 
will  be  coming  up  in  two  weeks, 
with  a  special  editorial  empha¬ 
sis  on  new  introductions,  cou¬ 
pon-off  promotions,  etc.  When 
the  retailer  uses  one  of  these 
tie-ins  per  column  of  his  own 
advertising  we  rebate  him  in 
cash  5%  of  the  total  of  his 
entire  advertisement  of  that 
date.  For  example;  if  he  runs  a 
double  truck  of  19  columns  and 
uses  19  tie-ins  from  the  list,  we 
will  rebate  him  5%  of  the  total 
cost  of  the  double  truck. 

This  program  has  been  so 
popular  that  dozens  of  na¬ 
tional  advertisers  keep  a  stand¬ 
ing  100-line  advertisement  run- 
nig  in  our  newspapers  on  a 
weekly  basis  so  that  they  get 
continual  retail  tie-in  support. 
We  are  carrying  a  number  of 
national  schedules  on  a  weekly 
basis  that  are  not  appearing 
in  any  other  newspaper. 

On  a  coupon  redemption  ad¬ 
vertisement  you  can  see  where 
the  retailer  can  cash  in  on  a 
tie-in  in  three  ways:  The  5% 
cash  rebate  from  us,  the  3^ 
handling  charge  from  the  na¬ 
tional  advertiser  and,  in  many 
cases,  a  cooperative  arrange¬ 
ment  with  the  national  adver¬ 
tiser  for  the  amount  of  space 
he  uses  for  a  specific  item  in 
his  advertisement. 

Coupon  redemptions  have 
been  so  popular  in  our  market 
that  retailers  even  put  a  spe¬ 
cial  price  in  their  OAvn  adver¬ 
tisement,  draw  attention  to 
w'here  the  national  coupon  ad¬ 
vertisement  is  appearing  and 
discount  the  price  another 
50%  to  100%. 

A  perfect  example  is  a  10<?-ofT 
coupon  adv.  placed  by  the  Coca 
Cola  Company  on  behalf  of 
Tab.  All  three  grocers  not  only 
referred  to  the  coupon  in  the 
paper  but  used  such  items  as. 
“with  coupon  in  today’s  paper 
on  page  B-2.  .  .  .  29^,  without 
coupon.  .  .  .  49(‘”.  So  the  cou¬ 
pon  is  really  worth  20<*  to  that 
consumer  when  he  redeems  it 
at  that  particular  supermar¬ 
ket. 

You  mentioned  that  your 


local  support,  I  am  iiot  at  all 
surprised  that  you  received  a 
15.1%  redemption. 

Wrong  comparisons 

Now  there  are  a  couple  of 
other  points  in  your  speech 
that  I  do  not  feel  reflects  the 
true  picture  in  show'ing  heavy 
coupon  redemptions  from 
small  cities  with  heavy  home 
delivered  circulation  as  com¬ 
pared  to  very  small  redemp¬ 
tions  from  major  metro  areas 
with  heavy  street  and  stand 
sales. 

Ninety  percent  of  the  total 
circulation  of  our  Herald  is 
within  the  Brownsville  City 
Zone  and  85%  of  that  circula¬ 
tion  is  home  delivered. 

Yet  you  compare  our  per¬ 
centage  of  coupon  redemptions 
with  the  Chicago  Daily  News. 
You  are  comparing  a  home 
town  newspaper  to  a  commuter 
newspaper. 

I  feel  the  same  would  hold 
true  if  you  compared  the  Tyler 
Telegram  and  the  Austin 
American-Statesman,  both 
rated  by  you  as  heavy  on  the 
coupon  redemption  side  of  the 
coin,  as  compared  with  the  Chi¬ 
cago  Daily  News  or  the  At¬ 
lanta  Journal-Constitution,  an¬ 
other  newspaper  w'ith  heavy 
state  coverage. 

Now  you  might  come  back 
and  say,  “All  right,  what  alwut 
Kalamazoo,  Michigan.  They 
have  a  heavy  home  delivered 
circulation  and  65%  of  their 
circulation  is  in  their  City 
Zone.  Yet  they  only  had  a  .2% 
redemption  of  coupons.” 

Kalamazoo  leads  the  pack 
with  the  highest  spendable  in¬ 
come  per  household  in  all  six 
markets  mentioned  in  your 
speech,  $18,739  per  year.  Atlan¬ 
ta  has  $14,030  and  Chicago  has 
$12,028.  Now  when  you  com¬ 
pare  these  very  light  coupon 
redemption  markets  with  the 
“heavies”  in  the  plot  you  find 
Tyler  with  a  $10,589  spendable 
income  per  household.  Browns¬ 
ville  with  $8,261  and  Austin 
with  $7,068,  yet  all  of  the  latter 
are  above  or  near  the  national 
average. 

Now  Mr.  Buck,  you  know’ 
that  a  guy  in  Rrownsville  with 


vantage  of  every  price  break 
she  can  get.  And  that  includes 
every  “cents  oif”  coupon  that 
comes  her  way.  It  just  makes 
sense  that  you  will  get  heavier 
action  out  of  your  advertising 
percentage-wise  from  a  family 
that  gets  their  36-page  paper 
home  delivered  in  the  evening, 
one  day  prior  to  the  grocery 
specials  so  that  they  can  make 
out  their  shopping  lists  and 
stay  within  a  tight  budget.  You 
just  can’t  compare  Mr.  Av¬ 
erage  American  with  a  com¬ 
muter  who  buys  his  180-page 
paper  on  the  street,  catches  his 
train,  reads  the  stock  market 
reports  and  leaves  the  paper  on 
the  train  when  he  disembarks 
in  suburbia.  Nor  can  you  com¬ 
pare  him  writh  the  fellow  in 
Kalamazoo  w'ith  an  income  that 
is  more  than  twice  the  national 
average. 

(Continued  on  page  36) 


Short  Takes 

Sixth  grade  pupils  received 
a  letter  from  President  Nixon 
for  a  job  well  done  in  collecting 
old  galss  for  salvage. — Cleve¬ 
land  Plain  Dealer. 

*  *  * 

The  deposed  champion  shook 
his  head  in  the  clinck  as  if  to 
reassure  his  idolaters. — Lan¬ 
caster  (Pa.)  Intelligencer  Jour¬ 
nal. 

* 

His  death  sentence  was 
commuted  to  wife  in  prison. — 
Baltimore  Evening  Sun. 

5tt  *  ♦ 

A  record  crowd  of  6,000 
(6,501  paid)  watched  as  the 
Mountaineers  ran  off  11 
straight  points.  —  Allentown 
(Pa.)  Cal  I -Chronicle. 

*  *  * 

You’ll  receive  a  hefty  11- 
ounce  can  of  the  richest,  thick¬ 
est  foam  your  bear  w’ill  ever 
be  treated  to. — New  Orleans 
Times-Picayune. 

*  ♦  * 

(E&P  pays  $2  for  each  amiis- 
D'fif  typographical  error  found 
in  newspapers  and  reprinted 
here.) 
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disastrous  rise  of  misplaced 
and  will  persist.  , 


Yes,  it  could  happen  again.  And  unless 
people  believe  that,  and  guard  against  that,  it  will 
happen  again.  That’s  what  makes  a  free  press 
essential  to  a  free  society.  Intelligent  and  reliable 
reporting  alerts  people  to  the  abuses  of  power  by 
government,  by  business,  and  by  the  press,  itself. 

We,  at  Knight  Newspapers,  are  aware  of 
the  power  of  the  press  and  the  awesome  respon¬ 
sibility  that  comes  with  it.  We  know  we  must 
report  the  news  fairly,  fully  and  honestly.  We  must 
speak  out  on  the  important  issues  of  our  time 
with  courage  and  conviction.  We  must  be  as  ready 
to  admit  our  own  mistakes  as  we  are  to  point  out 
the  mistakes  made  in  other  spheres  of  power. 

This  is  the  kind  of  responsible  journalism 
we  look  for  and  foster  in  every  paper  that 
comprises  our  group.  And  this  is  the  kind  of 
responsible  journalism  that  makes  the  power  of 
the  press  truly  the  power  of  the  people. 
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Whatmuld 
you  give  to  publish: 

Alf  M.  Landon  on  the  new  Midwest 

W.  Averell  Harriman  on  Soviet  intent  in  the  Mideast 

J.  Enoch  Powell  on  American  moral  egocentrism 

William  F.  Buckley  Jr.  in  defense  of  Conservatism 

Vladimir  Dedijer  on  the  New  Leftists 

Sen.  Barry  Goldwater  for  a  volunteer  army 

Sen.  Edward  M.  Kennedy  against  a  volunteer  army 

Gen.  Mark  W.  Clark  in  praise  of  ARVN 

Maj.  John  A.  Hottell  writing  his  own  obituary 

The  Dalai  Lama  in  exile  from  Tibet 

Anthony  Grey  on  being  held  captive  in  Peking 

Russell  E.  Train  on  improving  the  environment 

W.  H.  Auden  on  how  to  laugh . . .  and  pray 

Michael  Kotis  on  homosexual  militance 

Adm.  H.  G.  Rickover  on  underachievers 

Give  a  little. 

It  costs  less  than  you  think  to  subscribe  to  The  New  York  Times 
OP-ED  package— 12  to  18  articles  a  week  you  can  use  weekdays  and 
Sundays  on  your  editorial  page,  front  page,  sports  page,  financial 
page,  book  page,  women’s  page,  any  suitable  page  in  your  news¬ 
paper.  OP-ED,  edited  by  Harrison  E.  Salisbury,  provides  a 
steady  stream  of  provocative  material  by  informed  people  with 
important  things  to  say  about  the  world.  Your  world.  Your 
readers’  world.  Ask  us  for  OP-ED  samples.  And  while  you’re  at  it, 
ask  us  about  rates,  too.  (They’re  less  than  you  think.)  Just  call 
John  Osenenko  at  (212)  556-1721.  Or  write  him  at  229  West  43d 
Street,  New  York,  N.Y.  10036. 
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Adman  says  offensive  ads 
causing  consumer  distrust 


Advertisers  do  not  have  to  re¬ 
sort  to  “gimmickry”  to  attract 
readership  of  their  advertising 
in  newspapers,  Robert  D.  Nel¬ 
son,  executive  vicepresident  and 
general  manager,  Los  Angeles 
Times,  told  advertising  and 
marketing  executives  March  26 
at  a  meeting  in  New  York. 

Nelson  spoke  at  a  conference 
on  “Informing  Tomorrow’s  Skep¬ 
tical  Consumer”  sponsored  by 
the  Bureau  of  Advertising,  As¬ 
sociation  of  National  Advertis¬ 
ers,  the  American  Association  of 
Advertising  Agencies  and  the 
National  Retail  Merchants  Asso¬ 
ciation. 

Earlier,  Nelson  attacked  de¬ 
ceptive,  misleading  and  offensive 
advertising  as  having  contrib¬ 
uted  to  the  growing  consumer 
distrust  of  private  enterprise. 

“And  in  addition  to  creating 
a  negative  image,  I  suspect  of¬ 
fensive  advertising  may  be  turn¬ 
ing  some  prospective  buyers  off 
.  .  .  repelling  rather  than  at¬ 
tracting  customers,”  Nelson  as¬ 
serted. 

“What  a  mod,  young  creative 
director  regards  as  a  ‘groovy’ 
advertising  approach  may  be 
considered  annoying,  offensive, 
irreverent  or  even  sacreligious 
by  many  for  whom  the  adver¬ 
tising  message  is  intended. 

“Aside  from  the  moral,  legal 
or  political  issues  involved,  I 
don’t  happen  to  think  advertis¬ 
ers  can  afford  the  luxury — or 
even  more  properly  the  extrava¬ 
gance — of  offending  even  a  seg¬ 
ment  of  their  potential  custom¬ 
ers  with  advertising  of  this  na¬ 
ture.  And  ...  I  don’t  think 
many  can  afford  the  luxury  of 
underwriting  advertising  cam¬ 
paigns  that  merely  entertain — 
flatter  the  board  chairman — or 
provide  the  creative  director 
with  a  free  rein  to  vent  his  emo¬ 
tions  or  frustrations,”  Nelson 
declared. 

Nelson  said  that  “advertising 
that  merely  screams  for  atten¬ 
tion  can  be  less  than  worthless 
to  the  advertiser  if  the  atten¬ 
tion  arousing  device  is  annoying 
or  the  advertising  message  it¬ 
self  fails  to  communicate  or  mo¬ 
tivate.” 

He  said  that  off-beat  news¬ 
paper  advertising,  such  as  odd 
shaped  ads  or  preprints,  die-cut 
inserts,  overlays,  pop-ups,  all 
are  designed  to  “force  rather 


than  attract  or  compete  for 
reader  attention”. 

“As  legular  newspaper  adver¬ 
tisers  know,”  said  Nelson,  “it 
isn’t  necessary  to  go  to  such 
extremes  to  attract  newspaper 
readers  in  the  first  place. 

“Newspapers  are  the  consum¬ 
ers’  prime  source  of  information. 
.Advertising  is  one  of  the  best 
read  features  in  the  entire  news¬ 
paper.  If  they  are  in  the  market 
for  whatever  it  is  you  happen 
to  be  selling,  you  couldn’t  hide 
your  newspaper  ads  from  these 
prospective  buyers  even  if  you 
tried,”  he  remarked. 

Nelson  said  one  of  the  “great¬ 
est  attention  arresting  devices 
newspapers  can  provide  is  plain 
old  white  space.”  A  page  with 
ample  white  space,  he  said,  pro¬ 
vides  about  as  much  contrast  as 
color — without  commanding  a 
color  premium  or  creating 
scheduling  or  reproduction 
problems. 


In  regard  to  the  use  of  color 
in  newspaper  advertising.  Nel¬ 
son  said  some  advertisers  are 
hesitant  about  using  ROP  color 
because  of  “bad  experiences  in 
the  past.”  This  problem  could  be 
surmounted.  Nelson  said,  if  the 
ads  were  “designed  for  letter- 
press  printing  on  standard  news¬ 
print.  Avoid  intricate  color  work 
whenever  possible  .  .  .  stick  with 
tones,  tints,  poster  art — as  most 
department  stores  do — and  sup¬ 
ply  good  repro  material,”  he  ad¬ 
vised  the  admen. 

Spectacolor  and  Hi-Fi,  he 
noted,  also  produced  color  fidel¬ 
ity  and  dramatic  presentations. 
The  disadvantages  are,  he  feels, 
that  cost  is  3  to  4  times 
higher  than  with  Roto  maga¬ 
zines;  both  reduce  pace  capacity, 
and  Spectacolor  frequently  ne¬ 
cessitates  earlier  press  starters. 
For  these  reasons  Spectacolor  is 
not  available  in  many  major 
markets. 


Every  Saturday  Since  1884 

Another  opportunity  open  to 
advertisers  for  “creative  presen¬ 
tation — without  gimmicks,”  he 
said,  are  small  space  ads  that 
are  scattered  throughout  the  pa¬ 
per  on  a  random  basis,  or  sched¬ 
uled  in  specific  sections — ^with 
art  and  copy  tailored  according- 

ly- 

Must  have  impact 

Nelson  called  upon  advertis¬ 
ers  to  “give  our  most  able  and 
creative  marketing  people  the 
very  important  assignment  of 
developing  interesting,  informa¬ 
tive  and  factual  on-going  pub¬ 
lic  information  campaigns.  And 
these  programs,”  he  said,  “must 
be  presented  with  impact  and 
continuity  in  the  most  effective 
media  available.” 

As  part  of  this  program,  he 
said,  “we  must  first  reduce  our 
vulnerability  to  attack  by  be¬ 
coming  practicing  disciples  of 
self-regulation  ...  by  taking 
the  necessary  precautions  to 
make  sure  the  advertising  we 
create,  print  or  broadcast,  is 
truthful  and  in  good  taste.” 

In  addition,  he  said,  self-regu¬ 
lation  of  advertising  by  adver¬ 
tisers  will  result  in  much  less 
government  regulation  than 
would  otherwise  occur. 


Commerce  Dept,  sees  papers’ 
growth  ‘modest  but  steady’ 


The  Department  of  Com¬ 
merce  has  surveyed  the  news¬ 
paper  publishing  industry,  tenth 
largest  in  the  United  States, 
and  found  that  it  did  pretty 
well  in  1970  and  appears  likely 
to  do  better  in  1971. 

“The  newspaper  publishing 
industry  will  continue  its  mod¬ 
est  but  steady  growth  in  1971,” 
the  Department’s  industrial 
outlook  report  stated.  “The  sta¬ 
bility  and  assured  future 
growth  of  the  industry  are 
based  on  the  continuing  demand 
for  newspapers  and  its  ability 
to  meet  and  accept  the  chal- 
lenq-e  of  technological  change.” 

The  industry  “remains  the 
fifth  largest  employer  among 
all  U.S.  manufacturing  indus¬ 
tries,  with  an  estimated  372,000 
employment  in  1970,  up  13% 
from  1963.  Production  workers 
account  for  almost  half  of  the 
total  work  force,  totaling  about 
181,000,  an  increase  of  10% 
over  1963.” 

Looking  into  its  cj-ystal  ball, 
the  Commerce  Department  had 


this  to  say  about  the  future: 

“With  anticipated  increases 
in  circulation  and  advertising 
revenues,  the  industry  is  ex¬ 
pected  to  grow  at  an  average 
rate  of  4%  each  year  during 
the  1970-75  period  with  the 
value  of  receipts  approaching 
approximately  $8.5  billion  in 
1975.  It  is  expected  that  the 
average  annual  rate  of  growdh 
will  increase  slightly  in  the 
latter  half  of  the  decade.  The 
average  annual  rate  of  growth 
for  the  1970-1980  period  is  pro¬ 
jected  to  be  5%  with  total  re¬ 
ceipts  of  about  $11.4  billion  in 
1980.” 

The  report  said  technological 
progress  in  the  industry  has 
been  accelerating. 

“It  is  estimated  that  well 
over  one-third  of  the  nation’s 
newspapers  have  completely 
changed  their  production  meth¬ 
od  in  the  past  decade.  During 
the  past  10  years  more  tech¬ 
nological  developments  were  in¬ 
troduced  than  in  the  entire  pre¬ 
vious  history  of  the  industry.  It 


was  t!ie  period  in  which  the  off¬ 
set  process,  phototypesetting 
and  computerization  were  in¬ 
troduced  and  refined.  Entering 
the  decade  of  the  1970s  with 
this  strong  base  of  technological 
achievement,  the  future  of  the 
industry  is  sound  and  eco¬ 
nomically  stable.” 

The  report  predicted  that 
during  the  seventies  the  pro¬ 
duction  of  a  newspaper  will 
“take  in  the  form  of  totally  in¬ 
tegrated  w’ork  systems.  Sys¬ 
tems  engineering  wdll  become 
commonplace  with  extensive  use 
being  made  of  computerization 
and  sophisticated  communica¬ 
tions  and  electronics  equipment. 

“There  wdll  be  broad  use  of 
the  cathode  ray  tube  and  op¬ 
tical  character  recognition  de¬ 
vices  in  the  composition  of  the 
new'spaper.  Expenditures  for 
capital  equipment  will  continue 
at  a  high  rate,  exceeding  the 
over  $2  billion  investment  dur¬ 
ing  the  past  decade.” 

Patterns  of  ownership  and 
(Continued  on  page  15) 
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Experts’  views  differ  concerning 
newspapers’  future  competition 


Ity  (Irai^  Toiiikiiisnii 

The  second  of  this  series  l)e- 
ffan  with  the  assumption  that 
the  media  consumer  of  the  fu¬ 
ture  will  have  irreater  home  ac¬ 
cess  to  information,  educational, 
and  entertainment  services  via 
a  home  information  center.  The 
subject  of  home  information  sys¬ 
tems  comes  up  apain  in  this  last 
installment  dealing  with  areas 
of  possible  future  comjietition 
for  newspapers. 

Throughout  any  discussion  of 
future  home  communications 
systems  the  question  remains — 
what  part  will  newspai)ers  play 
in  such  systems?  The  answer  is 
not  apparent.  Much  depends  in 
what  actions  the  (lovernment 
takes  in  regulation  of  evolv’ing 
media  technologies — whether  by 
such  regulation  newsjiapers  are 
kept  from  participating  in  the 
normal  evolution  of  the  commu¬ 
nications  industry — and  in  truth 
whether  newspaj)ers  accejit  the 
fact  that  they  are  indeed  part 
of  that  industry. 

Jules  Tewlow,  citing  as  an  ex¬ 
ample  the  attitude  of  railroads, 
which  in  the  height  of  their 
prosperity  refused  to  view  them¬ 
selves  as  part  of  the  transporta¬ 
tion  industry,  warned  that  news¬ 
papers  too  frequently  refuse  to 
admit  to  l)eing  part  of  com¬ 
munications  rather  than  part  of 
just  the  newspaper  industrj". 

.Again  the  question,  what  part 
will  newspa))ers  play?  The  Bat- 
telle  study  tends  to  see  news¬ 
papers  as  sejjarate  from  the  fu¬ 
turistic  home  communications 
systems.  The  studjr  sees  that 
such  systems  will  offer  areas  of 
competition  for  newspapers,  but 
will  not  necessarily  weaken 
them. 

Rut  Tewlow  sees  the  functions 
of  newspapers,  i.e.  information 
storage  and  retrieval,  as  a  na¬ 
tural  base  for  home  communica¬ 
tions.  .And  so,  he  feels  that 
newspapers  can  contribute  sub¬ 
stantially  and  tenefit  signific¬ 
antly  from  such  systems. 

Wliat  the  system  could  he 

Tewlow  identified  several  com¬ 
ponents  which  may  well  make 
up  a  home  communications  cen¬ 
ter.  He  stressed  too  that  the 
technology'  for  all  comjjonents  is 
already  available. 

His  system  has  a  common 
color  tv  receiver  but  with  a 
multiplicity  of  channels  made 
possible  by  cable  and  micro- 
wave;  tv  frame  storage  with 
touch-tone  keypad;  a  video  disc 


This  is  the  last  of  a  three  part  series  dealing  with 
some  forecasts  and  suggestions  as  to  where  newspapers 
are  going  and  what  their  place  will  be  in  a  changing 
communications  industry.  The  information  comes  from 
three  sources:  a  Battelle  Memorial  Institute  study  fi¬ 
nanced  by  ,MGI)  Graphic  Systems,  the  theories  of  Ben  H. 
Bagdikian,  as  put  forth  in  his  new  book,  “The  Informa¬ 
tion  .Machine.s”;  and  from  an  E&P  inteniew  with  Jules 
S.  Tewlow,  director  of  special  projects,  the  ANPA  Re¬ 
search  Institute. 


changer;  a  film  or  holographic 
tape  playback  unit;  a  video  tape 
cassette  recorder;  and  a  fac¬ 
simile  printer  with  keyboard. 

Tewlow  said  the  system  would 
be  fed  by  some  common  cari'ier 
or  broadband  communications 
link  (but  not  necessarily,  he 
pointed  out,  cable  systems)  from 
a  central  computer-supported 
data  base. 

In  turn,  the  computer  data 
base  would  be  fed  information, 
images,  and  the  like  from  sep- 
ai  ate  and  diverse  input  services, 
newspapers  possibly  being  one. 

He  stressed  that  no  one  part 
of  the  entire  communications 
systems  will  necessarily  be 
owned  by  any  other  part.  In 
other  words  the  data  base  seg¬ 
ment  probably  will  not  own  the 
common  carriei-,  or  visa  versa. 

Nor  does  he  see  any  one  medi¬ 
um  or  organization  controlling 
dissemination  of  information,  as 
would  be  the  case  if,  say,  a 
newspaper  transmitted  news 
coi)y  directly  to  a  home  print¬ 
out  device.  “The  customers,”  he 
said,  “must  have  access  to  all 
data  bases  which  means  that 
data  bases  will  have  to  l)e  in¬ 
terconnected  despite  separate 
ownership.” 

Tewlow  sees  newspapers  pro¬ 
viding  news  functions  for  the 
data  bases,  a  simple  extension, 
he  pointed  out,  of  what  the 
newspapers  are  now  doing  in¬ 
ternally  w'ith  their  libraries, 
morgues,  data  stoi  age  and  re¬ 
trieval,  and  wire  services. 

Printout  of  prulUes 

While  there  probably  will  not 
be  direct  facsimile  transmission 
of  whole  newspapers  to  the 
home  (see  the  second  of  this 
series,  E&P,  March  20)  news¬ 
papers  could  easily,  Tewlow  ex¬ 
plained,  provide  news  and  fea¬ 
ture  abstracts  or  “profiles”  to 
home  consumers  much  the  same 
as  editors  now  receive  wire  serv¬ 
ice  abstracts  with  the  ability  to 
order  stories  in  full  length. 

But,  Tewlow  stressed,  such  a 


•  centers  opens  up  a  whole  new 

ballgame  for  advertisers.  Bat- 
telle  suggested  that  with  the  tv’- 
printout  mode,  “The  normal 
J  X  *  commercial  for  a  national  prod- 

I  I  1  I  uct  might  present  product  ad¬ 

vantages  while  the  facsimile 
printer  lists  local  stores  and 
prices.  In  some  instances,  the 
facsimile  printer  could  be  used 
dealing  with  present  detailed  product  in- 

re  newspapers  formation  that  is  difficult  to  con- 
n  a  changing  ygy  conventional  television 
1  comes  from  commercials.” 

tute  ^  Bagdikian  had  a  different,  but 

'nru  <•***'  equallv  possible,  suggestion  for 

The  Informa-  advertisers’  use  of  home  com- 
municatlons.  “Merchants,  in- 
‘  stead  of  placing  all  their  retail 

advertising  in  the  news  media 
might  instead  find  ways  of  sub¬ 
sidizing  home  devices  on  which 
data  supplier  function  would  the  televised  catalogue  or  the 
only  be  an  adjunct  to  regular  video  and  text  ad  could  be  dis- 
newspaper  production  and  would  played  on  call.”  “Mass  mer- 
stimulate  rather  than  decrease  chandising  will  probably  convert 
interest  in  newspapers.  »«uch  of  its  present  energies 

The  Battelle  study,  too,  fore-  toward  electronic  outlets  in  the 
sees  the  use  of  home  print-  average  home, 
out.  Not  necessarily  as  a  service  Bagdikian  then  went  on  to 
of  newspapers  but  as  an  ad-  envision  that  “The  home  cable 
junct  to  tv'.  connected  with  a  computer  even- 

Rattelle  said  that  the  home  tually  will  be  as  important  to 
fax  unit  would  l:e,  “an  integral  urban  man  as  the  telephone.  In 
part  of  the  tv  system  rather  many  instances  it  will  be  a  sub- 
than  a  primary  medium.  It  will  stitute  for  an  automobile,  since 
provide  a  means  for  the  televi-  it  will  pei'mit  him  to  avoid  un- 
sion  viewer  to  get  additional  in-  wanted  personal  travel  bv  doing 
formation  in  hard  copy  form  to  his  imjiersonal  transactions  by 
supplement  television’s  visual  home  communications  It  will  be 
and  audio  presentations.  This  a  tool  of  such  spectacular  ca- 
system  will  not  l)e  suitable  for  pacity  and  efficiency  that  homes 
tile  in-home  production  of  a  that  do  not  have  it  will  be 
newspaper  similar  in  volume,  hampered  in  their  educational 
format,  and  gra))hics  to  current  and  household  efficiency.” 
newsjjaper  products.”  All  three,  Battelle,  Tewlow 

The  study  made  the  forecast  and  Bagdikian,  agree  that  the 
that  the  fax-printout  would  be  evolved  home  communications 
commercially  feasible  beginning  center  will  be  two-way.  That 
in  lilTo.  as  part  of  a  tv'  set.  is,  the  consumer  will  l)e  able  to 
But  it  will  be  a  receiver  only,  signal  the  data  base  as  well  as 
“The  mechanics  are  not  and  will  receive  information  from  it.  Bat- 
not  be  available,”  the  study  said,  telle  predicted  that,  “By  IfiS.A, 
“by  1975  for  any  type  of  re-  home  facsimile  should  have  de- 
sponse  mode.”  v'eloped  some  form  of  response 

Battelle  said  that  sunnlement-  mode  and  private  input, ^  prol)- 
al  in-depth  news  analysis  in  ably  through  a  telephone-like  de¬ 
printout  form,  following  conven-  v'ice.” 
tional  t\'  newscasts,  may  be  one 
utilization.  Others  might  include  “ 

provision  of  stock  market  quo-  Battelle  said  in  its  study  that 
tations,  tv  listings,  and  the  like,  when  the  transceiver  type  of 
In  other  words  many  of  the  same  home  communications  system  is 
things  Tewlow  says  will  be  func-  in  operation  the  subscriber  will 
tions  of  newspajjers.  Battelle  undoubtedly  have  to  suppoit  at 
sees  as  functions  of  broadcast-  least  part  of  the  cost  of  the 
ing.  Newspapers  may  find  them-  system  either  through  a  lease 
selves  competing  with  tv  for  system  or  by  direct  purchase, 
provision  of  some  serv'ices  now  ‘  Battelle  study  said 

wholly  in  the  bailiwick  of  news-  some  advertis- 

papers.  support  might  be  required 

Battelle  feels  they  will,  and  response  mode  home  facsim- 
said  so.  “All  of  these  possible  jjg  pj-obably  will  not  have  a 
products  for  home  printout  sup-  significant  impact  on  newspaper 
plement  conventional  television  advertising  revenue.” 
and  serv'e  to  make  it  a  more  .  ,  ,  ..  i. 

effective  editorial  and  advertis-  Battelle  indicated  also  that 
ing  medium  in  competition  with  newspapers  will  expenen^  in- 
newspapers.’*  creasing  competition  from 

The  use  of  home  information  {Continued  on  page  15) 
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Seminar  points  index  finger 
at  libraries’  service,  space 

By  Harry  G.  Wood 


With  keener  interest  in  inves¬ 
tigative  reporting,  newspapers 
are  placing  greater  emphasis  on 
their  libraries  to  provide  more 
resource  and  background  mate¬ 
rial  than  ever  before. 

In  turn  the  newspaper  li¬ 
brarians  of  today  are  finding 
themselves  trying  to  meet 
greater  demands  for  speedy  re¬ 
trieval  of  information  to  feed 
the  growing  hunger  for  knowl¬ 
edge  of  editorial  departments. 

To  keep  in  step  with  the  needs 
and  speedy  retrieval,  newspaper 
libraries  are  undergoing  great 
changes  in  methods  of  storage 
and  retrieval  in  order  to  keep 
the  “brains”  of  the  newspaper 
within  a  small  area  of  the  oper¬ 
ation’s  facilities  but  as  complete 
and  thorough  as  possible. 

Participants  of  a  three-day 
workshop  on  the  modernization 
of  newspaper  libraries  recently 
at  the  University  of  Texas  in 
Austin  found  out  many  new 
methods  which  are  being  used 
foi-  storage  and  retrieval  and 
discovered  that  all  libraries  face 
a  problem  of  space  limitations 
which  threaten  their  effective¬ 
ness  in  newspaper  operations. 

Ktliturs  participate 

The  workshop  was  sponsored 
by  the  Southern  Newspaper 
Publishers  Association  Founda¬ 
tion  and  the  School  of  Communi¬ 
cations  at  the  University  of 
Texas.  “It  was  the  first  time  to 
my  knowledge,”  said  William 
Chase,  librarian  of  the  Flint 
(Mich.)  Journal,  “that  man¬ 
aging  editors  and  librarians  met 
in  an  integrated  session  and 
talked  over  the  problems  of 
newspaper  libraries.” 

Twenty  librarians  and  seven 
managing  editors  participated 
in  the  workshop,  anchored  by 
Dr.  Dewitt  C.  Reddick,  profes¬ 
sor  of  journalism  at  the  Uni¬ 
versity  of  Texas. 

Chase,  one  of  the  discussion 
leaders,  explained  to  the  work¬ 
shop  his  new'spaper’s  method  of 
microfilming  for  storage  of  in¬ 
formation  and  photos.  Except 
for  its  current  files  (the  past 
two  years),  the  Flint  paper 
microfilms  all  newspaper  clips. 

This,  as  Chase  pointed  out, 
has  the  advantage  of  requiring 
a  smaller  amount  of  space  than 
do  the  actual  clips.  It  also  gives 
the  newspaper  the  advantage  of 
having  files  which  are  of  a  more 
permanent  nature  than  clips 
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which  discolor  and  deteriorate 
over  a  period  of  years. 

Microii  lined  photos 

Flint  is  experimenting  with 
microfilming  photographs  which 
in  turn  could  be  used  in  the 
future  to  produce  prints  for  re¬ 
publication,  Chase  said. 

Flint  spent  $19,000  to  convert 
its  library  files  to  microfilm.  In¬ 
cluded  in  this  expenditure  were 
four  microfilm  readers,  a 
camera,  developer,  processors 
and  jacket  fillers  used  for  filing 
the  end  product.  The  microfilm 
storage  facility  is  located  in  an 
8  by  18  foot  section  of  the  news¬ 
paper  library  which  is  30  by  40 
feet. 

“Microfilm  is  not  the  answer 
to  all  problems,”  said  Chase. 
“There  is  no  such  thing  as  a 
single  system  with  a  universal 
application.  But  libraries  must 
survive  the  age  of  times  and 
microfilm  can  do  this.” 

In  the  Flint  library,  material 
on  a  subject  or  person  is  kept  in 
a  clip  file  for  two  years  then 
transferred  to  microfilm.  When 
a  reporter  asks  for  information 
on  a  particular  subject  or  per¬ 
son,  he  may  I’eceive  a  printout 
of  that  material  or  view  it  on 
microfilm  in  one  of  the  news¬ 
paper’s  readers  which  are  lo¬ 
cated  in  the  central  office  and 
three  of  its  regional  bureaus. 

Computers  in  future 

.As  Chase  pointed  out  that 
microfilm  isn’t  the  answer  to  all 
problems.  Dr.  Wayne  Danielson, 
dean  of  the  Department  of  Com¬ 
munications  at  the  University 
of  Texas,  was  reluctant  to  ad¬ 
vise  librarians  to  rush  into  com¬ 
puter  storage  of  information. 

Danielson,  who  spent  several 
years  researching  the  use  of 
computers  by  newspapers  while 
he  was  head  of  the  department 
of  journalism  at  the  University 
of  North  Carolina,  said  utiliza¬ 
tion  of  computers  for  storage 
and  retrieval  of  information 
still  is  a  long  way  from  realiza¬ 
tion. 

Though  admittedly  many 
newspapers  are  equipped  with 
the  “hardware”  to  institute  this 
means  of  storage,  retrieval  is 
the  problem.  The  key,  Daniel¬ 
son  said,  is  to  uncover  a  means 
of  indexing  where  subject  head¬ 
ings  are  fed  along  with  the  ma¬ 
terial  directly  into  the  com¬ 
puter. 
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Even  with  proper  indexing 
and  the  best  computers,  there  is 
not  enough  storage  available  to 
store  all  the  information  over 
many  years.  Danielson  sug¬ 
gested  that  the  best  approach 
would  be  to  keep  “on  line”  com¬ 
puter  storage  for  recent  mate¬ 
rial  and  microfilm  for  the  rest. 

“Until  optical  character 
recognition  is  made,  recovering 
the  past  (from  a  computer)  can 
be  solved,”  Danielson  said.  “Un¬ 
til  we  solve  the  problem  where 
a  computer  can  scan  a  page  .  .  . 
computers  are  not  going  to  help 
us  recover  the  past.” 

Useful  for  indexing 

Danielson,  however,  did  en¬ 
courage  the  librarians  to  utilize 
the  capabilities  of  computers  to 
index  information.  This,  he  said, 
could  solve  part  of  the  storage 
and  space  problems  by  enabling 
libraries  to  keep  only  one  clip 
on  file.  The  computer  will  supply 
the  library  with  a  complete  list¬ 
ing  of  all  information  available 
to  simplify  research. 

Mechanization  of  filing  sys¬ 
tems  is  another  way  newspapers 
are  updating  their  libraries,  as 
two  of  the  discussion  leaders 
pointed  out. 

James  Scofield,  librarian  of 
the  St.  Petersburg  (Fla.)  Times 
and  Independent  and  chairman 
of  the  Newspaper  Division  of 
Special  Libraries  Association, 
and  Tom  Barenfeld,  chief  li¬ 
brarian  of  the  Cleveland  Press, 
said  their  papers  have  converted 
to  this  means  of  information 
storage. 

Both  newspaper  libraries  util¬ 
ize  the  Remington  Rand  Lek- 
triever  III  to  speed  filing  of 
clips  and  retrieval  of  informa¬ 
tion.  The  machine  is  an  elec¬ 
trically-operated  device  which 
revolves  shelves  of  files  up, 
down  and  around  in  a  steel  skin 
much  as  a  combination  ferris, 
wheel-elevator  might  operate.  It 
is  controlled  with  push  buttons 
and  brings  the  file  drawer  di¬ 
rectly  to  the  file  clerk  at  desk 
height. 

“Even  at  night,”  said  Baren¬ 
feld,  “when  our  library  staff  is 
not  on  duty,  a  reporter  can,  by 
reading  a  few  simple  instruc¬ 
tions  mounted  on  the  front  of 
the  machine,  serve  himself.” 

As  librarians  and  managing 
editors  during  the  three-day 
workshop  learned  and  Josephine 
Johnson,  librarian  of  the  Cour- 


Harry  G.  Wood  attended  the 
workshop  as  executive  editor 
of  the  Hot  Springs  (Ark.)  New 
Era  and  the  Sentinel-Record. 
He  has  since  been  promoted  to 
executive  editor  of  the  Texar¬ 
kana  Gazette  and  Daily  News 
within  the  Palmer  Media 
Group.  He  has  worked  for 
newspapers  the  past  14  years 
both  as  a  reporter  and  editor. 

ier-Jotmial  and  Louisville 
Times,  pointed  out  specifically, 
“No  two  newspaper  libraries  are 
necessarily  alike.” 

\t'inds  of  change 

“Just  as  the  effective  public 
library  learns  the  needs,  inter¬ 
ests  and  activities  of  its  com¬ 
munity  .  .  .  just  as  the  school  or 
university  library  gears  its 
action  of  the  specifics  as  well  as 
the  general  needs  of  its  clientele, 
so  the  newspaper  library  must 
adapt  its  collection,  its  services, 
its  work  schedules  and  its 
‘housekeeping’  patterns  to  its 
specific  clientele,”  said  Mrs. 
Johnson.  “And  an  alert  librarian 
is  sensitive  to  the  winds  of 
change.” 

Mrs.  Johnson’s  library,  the 
participants  in  the  workshop 
learned,  was  as  different  from 
those  others  that  were  discussed 
as  perhaps  theirs  would  be.  But 
a  newspaper  library,  as  she  de¬ 
fined  it,  is  “a  research  and  in¬ 
formation  agency  which  main¬ 
tains  collections  of  data  both 
current  and  historical  in  nature. 
This  information  should  be 
satisfactorially  indexed  or  coded 
for  efficient  retrieval  and  con¬ 
venient  use  by  its  clientele  and 
should  reflect  the  needs  of  that 
clientele.” 

Unlike  the  “morgue”  of  the 
past,  newspaper  libraries,  as 
Mrs.  Johnson  and  other  of  her 
colleagues  were  quick  to  point 
out,  should  be  adequately  staffed 
by  “knowledgeable,  trained  per¬ 
sonnel  whose  duties  include  both 
(Continued  on  page  14) 
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Libraries 

(Covfiiiiied  from  p(t<ie  IH) 


eluded,  will  depend  greatly  on 
continued  research  into  the  use 
of  computers  for  storage  and 
retrieval. 

_  And  this  need  for  moderniza¬ 
tion  was  strongly  emphasized  in 
preparing  or  processing  these  remarks  of  managing  editors, 
materials  and  instructing  the 
clientele  in  their  use.”  Most 


Personna  finds 
to  salvage  blade  ad 


way 


who  came  to  the  workshop  con¬ 
cerned  about  space  in  news- 


Shepard  said  the  black-and- 


_  .  „  American  Safety  Razor  Co. 

specifically,  newspaper  libraries  plants  which  libraries  are  has  worked  out  a  plan  with  1(1  white  ROP  ads,  scheduled  to 

should  have  at  least  one  profes-  ijpjrjaajajr  to  eat  up  with  what  newspapers  that  will  allow  run  at  the  same  time,  range  in 
sionally  train^  library  school  publishers  refer  to  as  them  to  distribute  the  remain-  size  from  half  page  up  to  full 

graduate  on  the  staff.  (Marion  storage.”  der  of  approximately  7,000,000  size.  The  reader  is  instructed 


Orgain,  former  librarian  for  the 
Houston  Chronicle  and  currently 
curator  of  special  collections  at 
the  University  of  Houston,  how¬ 
ever,  did  not  agree  that  this  was 
a  necessity). 

Tlirei*  questions 

Mrs.  Johnson  summed  up  the 
entire  operation  of  a  newspaper 
library  in  three  (|uestioiis:  Do 
we  have  it?  How  do  I  locate  it? 
and  how  do  1  find  more  material 
on  the  subje<t? 

“Needless  to  say,  the  ‘it’  re¬ 
ferred  to  in  the  three  (luestions 


Piedmont  area 
in  Virginia  to 
get  new  weekly 


free  standing  inserts,  but  this 
time  without  the  free  razor 
.sample. 

The  Phillip  Morris  division 
agreed  to  halt  distribution  of 


to  send  the  red  insert  to  a 
clearing  house  address.  He  will 
receive  the  two  free  blades  in 
the  mail. 

The  removal  of  the  blades 


sample  on  March  21  under  Fed¬ 
eral  Trade  Commission  jires- 
sure  (E&P,  March  2(1). 

AM,\  Courtney  Shejiard, 
product  director  for  Personna 
A  new  weekly  newspaper,  the  re-scheduling  of 

Piedmont  1  irgininn,  is  being  oi-  stuffer,  minus  the  blades,  in 


its  third  and  last  in-paper  from  the  inserts,  Shepard  said. 


was  a  real  accomplishment  that 
has  left  a  “warm  spot”  in  his 
company’s  and  agency’s  heart 
toward  newspapers. 

Shepard  said  the  papers  were 
given  permission  to  donate  the 
blades  to  charity.  At  the  Cin- 


ganized  at  the  Plains,  in  Fau-  jg  gf  ^j^g  jg  Sunday  papers  Enqnirer  and  Indinnap- 

quier  County,  Virginia.  affected  by  the  cancellation  was  arrangements  have 

c  m  be  -incthintr  from  a  current  The  first  edition,  according  t@  ^lade  possible  through  the  com-  made  with  Goodwill  In¬ 
event  to  the  ceremonies  attend-  bined  efforts  of  newspaper  ad  Castries  to  provide  the  man- 

oni  on  ..Iwuns  of  the  Hoover  directors,  national  sales  reps,  L””!! ‘Jar"™” 


jiress  in  .4pril. 


and  the  agency,  Leo  Burnett 


Dam  ...  if  these  three  que.s-  Piedmont  Virginian  will 

tions  iiroduce  satisfactory  an-  gg^gg^trate  initially  in  the  ^  J-nicago. 
swers  1*0  percent  of  the  time,  Marshall  in  Fau-  papers,  Shepard  said, 

the  agency  is  justifying  itself,  ggjer  Countv,*  Flint  Hill  in  Rap-  agreed  to  detach  the 

“Three  areas  depend  exclu-  ’  i,„ggogj,  roiintv  and  Middle-  Wades  from  the  insert,  and  run 
sively  on  the  contents  of  the  I’nd  Puriei"  just  the  insert  plus  an  ROP  .d  ^'u^a  IZSl  'f;nd7o7a  son 

daily  paiarrs.’  Mrs.  Johnson  Loudoun  County.  7ite7,!  ?rf?rbird\s"kZ  it*  had 

The  Virginian’s  area  of  inter-  f  died  last  week  as  a  result  of  an 


return,  the  organization  gets  to 
keep  the  blades,  valued  at  20 
cents  a  piece,  to  sell. 

The  Denver  Post  decided  to 
turn  the  blades  over  to  their 
Mailers  Union.  The  union  had 


said.  “These  are: 

— Regional,  state  and  local 
items  which  will  never  be  dupli¬ 
cated  in  another  source. 

— Current  events  whose  re-use 
jiotential  precludes  waiting  for 
indexing  and  abstracting  sources 
to  catch  uj). 


est  will  also  extend  to  Warren- 
ton  and  Leesburg,  competing 
with  the  Fauquier  Democrat  in 
Warrenton  and  with  the  Times- 
Mirror  in  Leesburg. 

Th  Piedmont  Virginian  will  be 
published  by  The  Fauquier  Pub- 


Local  ejihemeral  date  which  ijgi^jgg  Company.  Officers  of  the 


write  in  for  free  blades.  Three 
newspapers  flatly  refused  to  go 
along  with  the  plan,  Shepard 
said.  Other  arrangements  are 
l)eing  made  in  a  third  pajjer 
for  a  future  campaign. 

Physical  problems  prevented 
a  halt  to  distribution  in  the 
Newark  (N.J.)  News  last  Sun- 


injury  suffered  in  a  high  school 
wrestling  match.  The  American 
Razor  Co.  and  the  Post  said  the 
union  could  have  the  proceeds 
from  the  sales  of  the  blades  for 
this  fund.  In  addition  Iwth 
managements  said  they  would 

will  aptiear  only  on  the  Weal  corporation  are  S.  Prentice  Por-  day.  When  the  FTC  learned  of  to  the  fund  which  will  go  to- 

press  and  which  may  be  needed  ter,  president;  William  M.  Back-  this,  it  threatened  to  issue  a  wards  pajTnent  of  hospital  costs, 

r-,,.  o  ,,,v.to.i  vicepresident;  George  Ohr-  court  injunction  against  the  xhe  union  did  not  charge  the 

Strom,  treasurer,  and  George  newspaper  and  Philip  Morris  to  publisher  for  the  time  spent  re- 

Horkan,  secretary.  All  are  land-  stop  circulation  of  the  Sunday  moving  the  blades,  which 


for  a  limited  time 

“In  these  areas  an  efficiently 
organized,  viable  clipping  collec¬ 
tion  is  unique  and  absolutely 
essential,”  said  Mrs.  Johnson. 
“But  its  efficient  use  diminishes 
with  overcrowding  and  clutter. 
So  inherent  in  the  establishment 


owners  in  the  area  to  be  served 
by  the  newspaper. 

Dilley  was  news  editor  of  the 
Jonrtuil  Messenger,  a  weekly, 
published  in  Manassus,  Va.  A 


paper  until  all  stuffer  contain¬ 
ing  the  tungsten  razor  blades  had 
been  removed.  The  FTC  backed 
off  when  the  publisher  agreed 
to  remove  some  of  the  inserts 


amounted  to  about  400  man¬ 
hours. 

Shepard  said  it  would  l)e  diffi¬ 
cult  to  credit  any  one  individual 
or  organization  for  the  w'ork 


of  a  well  identified,  well  cross-  native  of  Greensboro,  N.  C.,  he  and  carry  a  warning  on  the  that  has  gone  into  salvaging 
indexed  clipping  file  is  the  need  attended  the  University  of  South  front  page  for  three  days  to  what  at  first  appeared  to  be  a 

for  a  weeding  policy  whose  pro-  Carolina.  His  first  newspaper  warn  readers  of  the  possible  washout  for  them  of  a  news- 

visions  are  known  and  approved  with  the  Columbia,  harm  in  handling  the  blades, 

by  management  and  clients  alike  (S.  C.)  xSfafe.  He  has  lieen  chief  Although  the  FTC  said  it 
,  .  .  Use  is  the  operative  word  editorial  writer  for  the  Savan-  has  dropped  plans  to  enjoin  the 
.  .  .  and  it  is  easier  to  write  and  (Ga.)  Eveuhtg  Press,  edi-  companies  from  distributing 

to  pronounce  than  it  is  to  imple-  editorial  page  of  the  the  blades,  the  commission  said  newspaper  industry  in  a  full 

ment — librarians  are  notorious  Charlottesville  (Va.)  Daily  Pro-  its  complaint  in  the  case  is  still  page  ad  appearing  in  this  is- 

savers  and  sometimes  we  tie  our  gress  and  editor  of  the  editorial  outstanding.  sue  of  E&P.  Another  ad  was 


paper  stuffer  worth  in  excess  of 
$500,000. 

The  company  has  expressed 
its  appreciation  to  the  entire 


operations  up  in  knots  because 
of  it.” 

Mrs.  Johnson  recommended 
building  an  adequate  reference 
collection  of  books,  periodicals, 
state  and  federal  documents  and 
reports  to  round  out  the  supply 
of  research  materials.  She  also 
suggested  a  good  map  collection. 

The  modernization  of  news¬ 
paper  libraries  to  meet  the 
growing  needs  of  editorial  de¬ 
partments,  Mrs.  Orgain  con- 


page  of  the  Harrisburg  (Pa.) 
Patriot. 


Wheel  linage 

“Motorcycle  Country”  was 
the  tag  given  the  Dallas  area 
by  the  Times  Herald  on  the 
cover  of  its  March  7  classified 
display,  12-page  tabloid  section 
featuring  motorcycles. 


The  campaign  will  start  placed  by  Branham-Moloney 
again  on  March  28  in  Mem-  Inc.,  which  the  agency  gave 
phis,  Boston,  Baltimore,  Al-  credit  for  getting  the  wheels 
f)any,  N.  Y.  and  Gary  news-  (Continued  on  page  79) 

papers.  The  next  weekend,  the  - 

bladeless  stuffer  will  run  in  Thomson  reports 
Rochester,  Cincinnati,  Wash-  i  •  | 
ington,  Philadelphia,  Denver,  niglier  profits 
Hackensack,  New  York,  Chi-  Thomson  Newspapers  Ltd.  re- 
cago,  and  again  in  Boston  but  ports  net  operating  profits  of 
in  a  different  paper.  The  last  $14,810,503  for  1970,  up  about 
insertion  takes  place  on  April  24  per  cent  from  $11,958,371  the 
11  in  Indianapolis,  and  Chicago,  previous  year. 
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THE  CLASSIFIED  CLINIC 


Selling  national  firms 
on  using  classified 


Bv  John  Stein 


('.AM,  I.4uii>ville  (iourier-Joiirnal 


(Presented  here  is  another 
in  a  series  of  articles  exploring 
current  problems  in  the  news¬ 
paper  Classified  industry.  Con¬ 
tributors  are  invited  to  contact 
Stan  P'insness,  CAM  of  the 
Providence  (RI)  Journal  Bulle¬ 
tin,  who  conducts  h^P’s  “Clas¬ 
sified  Clinic”.) 

Is  there  a  market  for  national 
advertising  in  classified? 

Many  Classified  Advertising 
Managers  think  so  and  have  for 
a  long  time.  They  also  feel  that 


Stockholders  approve 
N.Y.  Times-Cowles  deal 

At  a  special  meeting  of  the 
New  York  Times  Company  Class 
A  and  Class  B  Common  stock¬ 
holders  in  New  York  City  Wed¬ 
nesday  morning  (March  24),  the 
proposed  acquisition  by  the 
Times  of  three  Florida  daily 
newspapers  and  other  properties 
from  Cowles  Communications, 
Inc.,  was  approved. 

Approximately  2.50  persons 
attended  the  meeting  at  the  Re¬ 
gency  Hotel  and  while  they 
awaited  the  report  from  voting 
inspectors,  Arthur  Ochs  Sulz¬ 
berger,  president  and  publisher, 
who  was  chairman  of  the  ses¬ 
sion,  announced  that  word  had 
been  received  that  stockholders 
of  Cowles  Communications,  Inc., 
meeting  at  the  same  time  in  Des 
Moines,  had  approved  the  pro- 
j)osed  agreement. 

A  proposal  to  amend  the  Cer¬ 
tificate  of  Incorporation  of  the 
Times  to  increase  the  authorized 
Class  A  Common  Stock  from 
9,000,000  to  18,000,000  shares 
and  the  Class  B  Common  Stock 
from  1,000,000  to  2,000,000 
shares,  was  approved.  Totals  on 
this  proposal  were  706,226  votes 
in  favor,  14,320  against. 

Total  vote  on  the  proposed 
agreement  between  the  Times 
and  Cowles  were  7,260,210  in 
favor;  173,282  against. 

During  the  discussion  of  the 
two  proposals,  few  outright  ob¬ 
jections  were  voiced  as  stock¬ 
holder  remarks  ranged  from 
asking  for  larger  type  in  the 
financial  pages  of  the  Times  to 
questions  on  advertising  accept¬ 
ability  policies  of  the  future. 


the  time  is  nearing  when  some 
national  accounts  will  experi¬ 
ment  with  this  neglected  medi¬ 
um. 

Classified  has  always  pro¬ 
duced  results  at  a  minimum  cost. 
For  example,  for  less  than  one 
thousand  dollars  a  three  line  ad 
can  l)e  published  in  over  .500 
newspapers  including  every  ma¬ 
jor  newspaper  in  the  United 
States  and  Canada,  and  repre¬ 
senting  over  fifty  million  circu¬ 
lation.  The  circulation  buy  is 
staggering. 

But  the  circulation  is  not  the 
most  important  factor  in  a  clas¬ 
sified  buy.  Every  reader  of  the 
ad  is  a  prospect.  For  example 
consider  a  three  line  ad  for  a 
flea  collar  to  be  run  in  the  pet 
column  of  the  500  newspapers. 
Every  reader  is  either  a  pet 
owner  or  a  potential  owner  or 
an  operator  of  a  kennel  or  pet 
store.  It  is  l)ecause  classified  de¬ 
livers  prospects  and  not  merely 
readers  that  the  CAM’s  feel  the 
national  classified  buy  is  near. 

Sales  plan 

If  classified  is  such  a  remark¬ 
able  buy,  why  haven’t  national 
advertisers  used  it  before?  In 
the  first  place,  they  have  used 
classified,  and  in  considerable 
numbers.  The  ANCAM  action 
committee  is  making  a  survey 
and  compiling  a  list  of  success¬ 
ful  users  of  classified  on  the 
national  level.  The  information 
along  with  suggested  ways  of 
buying  classified  will  be  pub¬ 
lished  in  a  pamphlet  for  nation¬ 
al  accounts  and  agencies  in  the 
near  future.  The  list  includes 
some  firms  that  built  their  busi¬ 
ness  on  nothing  but  classified. 
It  includes  large  companies  sell¬ 
ing  farm  machinery  and  shell 
homes,  and  small  ones  selling 
cosmetics  and  home  care  prod¬ 
ucts. 

However,  it  is  true  that  clas¬ 
sified  has  never  been  used  for 
national  advertising  at  a  frac¬ 
tion  of  its  potential.  The  chief 
reason  for  this  is  that  it  has 
never  been  sold.  The  newspapers 
themselves  are  most  to  blame. 
The  entire  marketing  structure 
•f  newspaper  advertising  sales 
excluded  the  sale  of  national 
classified  advertising.  Classified 


had  always  been  considered  by 
newspapers  themselves  as  a  fan¬ 
tastic  but  strictly  local  medium. 
Therefore  the  Bureau  of  .Adver¬ 
tising,  ANPA,  which  sells  the 
newspaper  concept,  was  never 
commissioned  to  sell  classified 
advertising.  Neither,  for  the 
most  part,  were  newspaper  ad¬ 
vertising  representative  firms. 
They  were  compensated  only  for 
the  national  display  advertising. 

Internally,  also,  newspapers 
worked  against  a  national  sale 
in  classified  by  having  a  nation¬ 
al  advertising  manager  who  was 
not  responsible  or  credited  for 
any  national  advertising  which 
ran  in  classified. 

Agenc-ies  not  sold 

Finally,  and  probably  most 
seriously,  the  advertising  agen¬ 
cies  (with  certain  exceptions) 
have  never  considered  a  nation¬ 
al  buy  in  classified. 

The  majority  of  agencies  feel 
that  classified  is  a  very  difficult 
buy  because  of  the  different 
size  columns,  restricted  formats, 
and  unfamiliar  rate  structures. 
Moreover,  agencies  do  not  relish 
w’orking  wdth  small  space  which 
limits  their  opportunities  for 
(Continued  on  page  79) 

Growth  steady 

(Continued  from  page  11) 

production  will  continue  to 
change,  the  Department  pre¬ 
dicted  and  the  trend  toward 
multiple  printing  plants  and 
the  establishment  of  satellite 
editions  and  plants  in  the  met¬ 
ropolitan  areas  wdll  become 
commonplace.  Expansion  of 
newspapers  into  suburban  mar¬ 
kets,  “accounting  for  one  of 
the  major  g^rowth  segments  of 
the  industry,”  will  continue. 

Circulation,  which  accounts 
for  less  than  30  percent  of  the 
industry’s  receipts,  but  pro¬ 
vides  a  mass  vehicle  for  adver¬ 
tising,  the  major  source  of  rev¬ 
enue,  “continues  to  grow,  en¬ 
abling  the  industry  to  record 
consistent  gains  in  both  adver¬ 
tising  linage  and  total  rev¬ 
enue,”  the  Department  said.  In 
the  1963-69  period,  according 
to  the  report,  circulation  re¬ 
corded  a  better  than  8%  in¬ 
crease,  and  reached  an  all-time 
record  high  of  140.4  million. 

One  basis  for  the  prediction 
of  continued  circulation  growth 
is  that  “demand  for  newspa¬ 
pers  increases  in  direct  propor¬ 
tion  to  the  growth  of  the  read¬ 
ing  age  segment  of  the  popu¬ 
lation.  This  population  group 
is  expected  to  increase  18%  in 
the  1970-80  period,  growing 
more  rapidly  than  the  total 
population  in  the  same  10 
years.” 
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C.ATV  systems.  “Readership 
competition,  or  competition  for 
the  time  of  the  individual,  will 
become  increasingly  keen  as  tel¬ 
evision  stations  become  more 
specialized  through  the  growth 
of  CATV.” 

And  the  study  had  another 
optimistic  word  W  newspapers 
when  it  said,  “The  higher  num- 
l)er  of  television  stations  avail¬ 
able  through  C.ATV  will  pose 
problems  to  the  advertisers  of 
general  or  commodity  products. 
The  higher  number  of  stations 
will  result  in  more  fractionaliza- 
tion  of  the  audience.”  “Instead 
of  expanding  television  time, 
some  advertisers  will  be  inclined 
to  put  more  money  into  news¬ 
papers  as  a  mass  advertising 
medium.” 


‘A  natural' 

In  the  area  of  classified  ad¬ 
vertising,  Tewlow  felt  that  the 
home  communications  center  is 
a  natural  for  new'spapers.  With 
a  response  mode  the  consumer 
can  get  printouts  of  classified 
ads  in  just  the  catagories  he  is 
interested  in  and  placing  an  ad 
would  be  equally  simple  using  a 
keyboard. 

But  this  classified  ad  service 
could  be  provided  by  a  computer 
service  not  connected  to  news¬ 
papers,  and  Battelle  foresees  the 
likelihood  of  such  systems  com¬ 
ing  into  competition  with  news¬ 
papers. 

The  last  area  of  future  com¬ 
petition  foreseen  by  Battelle  is 
in  the  area  of  regionalized  mag¬ 
azine  editions.  The  study  said, 
“Regional  magazine  editions 
pose  a  direct  threat  to  certain 
classifications  of  newspaper  ad¬ 
vertising.  In  order  to  maintain 
advertising  revenues,  the  large 
magazines  are  providing  region¬ 
al  editions  to  satisfy  needs  of 
local  businesses  as  well  as  the 
regional  requirement  of  nation¬ 
al  advertisers.” 

“Regional  editions,”  the  re¬ 
port  said  further  on,  “as  well 
as  demographic  editions  of  other 
magazines  such  as  recreational 
magazines,  will  begin  to  offer 
local  merchants  a  way  of  reach¬ 
ing  those  people  specifically  in¬ 
terested  in  his  products.  The 
overall  effect  will  be  to  decrease 
the  amount  of  money  available 
for  newspaper  advertising.” 

So  we  don’t  end  on  a  pessi¬ 
mistic  note,  let’s  add  that  the 
Battelle  study  said  too  that  all 
of  these  emerging  competitors, 
“should  not  prove  a  major 
threat  to  new'spaper  readership. 
None  will  eliminate  the  need  or 
replace  the  need  for  a  centrally 
printed  newspaper.” 
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based  on  “noting  score” 
norms) ;  412%  to  625%  (24 

hour  proven  recall)  and  2950% 
(attitude  toward  buying  the 
brand). 

Retail  and  national  ads  gen¬ 
erally  seem  to  show  the  same 
magnitude  of  effects. 


By  Dr.  B.  Stuart  Tolley 


Findings 


Advertisers  and  their  agencies 
often  want  to  know  the  advan¬ 
tages  of  using  color  in  their 
advertisements  instead  of  black 
and  white.  The  question  is  whe¬ 
ther  the  differences  in  cost  be¬ 
tween  black  and  white  and  color 
are  “worth”  the  differences  in 
effectiveness. 

This  report  will  compare  the 
effects  of  color  advertisements 
to  the  effects  of  black  and  white 
ads,  in  tei*ms  of  attention-get¬ 
ting  (both  recognition  and  prov¬ 
en  recall),  attitude  change  and 
sales  change.  Both  Run-Of-Pa- 
per  (ROP)  color  and  Preprint¬ 
ed  color  (Hi  Fi  and  Specta- 
Color)  will  l>e  considered.  The 
data  represent  both  retail  and 
national  advertising. 

The  data  presented  here  come 
from  empirical  I’esearch  studies 
in  which  exposure  was  either 
controlled  or  measured  (on  an 
individual-by-individual  basis) 
and  the  type  of  effectiveness 
measured.  For  most  of  the  stud¬ 
ies  presented  here,  the  effects 
of  all  other  marketing  and  ad¬ 
vertising  variables  seem  to  have 
been  eliminated.  Furthermore, 
these  data  were  not  collected 
from  the  laboratory  on  artificial 
situations  but  from  natural  sit¬ 
uations  in  which  exposure  of  the 
newspaper  ad  was  under  normal 
conditions — as  part  of  the  regu- 

(Dr.  Tolley  is  vicepresident  and 
director  of  advertising  communi¬ 
cations  research  for  the  Bureau 
of  Advertising,  ANPA.) 


lar  newspaper  distributed  in  the 
normal  manner. 

Many  of  the  data  presented 
here  are  five,  ten  and  fifteen 
years  old.  In  advertising,  the 
pace  is  so  breathless  and  the 
emphasis  so  strongly  on  new¬ 
ness,  that  it  is  sometimes  forgot¬ 
ten  that  some  things  do  not 
change  rapidly  or  even  at  all. 
The  way  people  read  the  paper 
seems  to  be  one  of  those  things. 
The  eye  scans  the  page,  search¬ 
ing  for  that  which  is  interest¬ 
ing,  day  to  day  and  year  after 
year.  .\nd  regardless  of  how 
often  it  has  happened  in  the 
past,  the  physiology'  of  the  eye 
keeps  pulling  the  focus  of  at¬ 
tention  to  the  spot  of  color  on 
the  page  for  closer  attention, 
even  as  the  scanning  process 
continues,  and  as  long  as  the 
newspaper  is  essentially  a  black 
and  white  medium. 

Costs 

Although  costs  vary  from  pa¬ 
per  to  paper,  for  every  $100 
spent  in  the  top  100  markets 
to  buy  a  full  page  in  black  and 
white,  it  costs  $119  to  buy  the 
same  full  page  in  one  color 
R-O-P;  $130  to  buy  it  in  three 
colors  R-O-P;  and  $229  to  buy 
it  in  Hi-Fi. 

The  question  is:  do  the  col¬ 
ored  versions  generate  119% ; 
130%  and  229%  as  much  ad¬ 
vertising  effect  as  do  the  black 
and  white  versions? 

In  general,  findings  for  three 


of  the  four  measures  considered 
here  are  that  color  turns  out  to 
be  well  worth  the  added  ex¬ 
pense.  For  the  fourth  measure, 
one  set  of  data  leads  to  the  con¬ 
clusion  that  the  advantage  may 
be  either  just  barely  worth  the 
money  or  not  quite.  The  same 
measure  is  also  represented  by 
another  set  of  data  w’hich  seem 
more  reliable  from  the  point  of 
view  of  research  methodology. 
These  other  data  show  that  the 
advantage  of  color  is  consider¬ 
ably  greater  than  the  cost. 

The  specifics  follow. 

The  sales  effects  of  one  color 
R-O-P  have  been  tested  by  way 
of  split  run  studies  (contrasting 
a  black  and  w'hite  version  of  an 
ad  with  a  colored  version  of  the 
same  ad).  The  result  was  an 
increase  of  69%  for  the  colored 
version  over  the  black  and 
w'hite.  Black  and  one  color  cost 
19%  more  than  black  and  white. 

A  numl>er  of  studies  have 
been  carried  out  via  split  run 
design  and  the  recognition  me¬ 
thod  to  test  the  attention-get¬ 
ting  power  of  both  one  color  and 
full  color  R-O-P.  Results  have 
been  increases  of  58%  for  one 
color  and  78%  for  full  color 
above  the  level  of  results  for 
the  black  and  white  versions  of 
the  same  ads.  Comparable  cost 
differences  are  19%  and  30%. 

Preprint  ads,  with  a  cost  dif¬ 
ferential  of  129%  above  black 
and  white,  show  increases  in  ad¬ 
vertising  effects  over  black  and 
white  of  133%  (comparisons 


Studies  made  by  both  indi¬ 
vidual  papers  and  independent 
research  organizations  show 
that  the  proper  use  of  color 
leads  to  increases  in  the  “not¬ 
ing”  of  newspaper  adverti.s- 
ments.  On  the  other  hand,  the 
use  of  color  in  advertising  prob¬ 
ably  w'ill  not  automatically  cre¬ 
ate  high  “noting  scores.”  High 
“noting”  levels  depend  on  the 
product  category,  creativity  and 
size  of  ad,  as  well  as  the  use  of 
color. 

Daniel  Starch  and  Staff  have 
provided  “noting  score”  norms 
for  black  and  white  ads  and  for 
R-O-P  color  ads  for  all  product 
categories  (and  arranged  by 
size  of  ad  within  the  product 
categories).  Bureau  of  Adver¬ 
tising  analyses  of  these  data 
show  that  the  noting  scores  for 
ads  using  in  color  ai’e  generally 
about  10%  higher  than  black 
and  white  ads  w'hen  ad  size  and 
product  category  are  held  con¬ 
stant.  The  general  increase  in 
noting  due  to  full  color  is  about 
30%.  Increases  in  the  propor¬ 
tion  who  read  at  least  half  the 
body  copy  are  on  the  order  of 
50%.  An  analysis  of  data  from 
1955-58  by  Daniel  Starch  sug¬ 
gests  that  there  is  a  22%  in¬ 
crease  due  to  one  color  (over 
black  and  white)  and  a  68%  in¬ 
crease  due  to  full  color  (also 
as  against  black  and  white  ads 
of  the  same  sizes  and  product 
categories.) 

The  Houston  Chronicle,  the 
Milwaukee  Journal  and  a  num¬ 
ber  of  other  papers  have  con- 
(Continued  on  page  18) 
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ducted  split  run  recognition 
studies  of  one  color  and  full 
color  ads. 

The  Journal  studies  of  nation¬ 
al  package  goods  ads  show  about 
45%  increase  for  the  recogni¬ 
tion  of  one  color  ads  (7  ads 
tested)  and  about  a  75%  in¬ 
crease  for  full  color  (5  ads  test¬ 
ed).  See  results  in  table  num¬ 
ber  1. 

The  Chronicle’s  split  run  tests 
(Table  2)  showed  an  increase  of 
over  50%  for  one  color  (28 
tests)  and  about  85%  for  full 
color  (5  tests).  These  tests  in¬ 
cluded  both  national  and  retail 
ads.  These  same  tests  showed  an 
increase  of  over  80%  in  claimed 
copy-block  reading. 

vs.  color 

Publication  Research  Services 
tested  38  national  ads,  split  run, 
in  more  than  15  cities.  These 
included  28  tests  of  black  and 
white  versus  one  color  and  10 
tests  of  black  and  white  versus 
full  color.  The  results  show  in¬ 
creases  over  70%  for  both 
R-O-P  versions  over  black  and 
white. 

It  is  also  possible  to  compare 
retail  ads  with  national  ads,  al¬ 
though  the  sample  of  ads  is 
much  ^smaller  and  therefore,  the 
results  are  much  less  stable.  In 
one  study  there  seemed  to  be 
almost  no  difference  in  the  pro¬ 
portionate  increases  of  retail 
and  national  ads  while  in  an¬ 
other,  the  very  small  number  of 
retail  ads  did  not  show  increases 
as  large  as  the  national  ads. 
Because  of  the  small  number  of 
tests  within  each  of  these  stud¬ 
ies,  the  results  are  greatly  in¬ 
fluenced  by  the  performance  of 
specific  ads. 

Thus,  the  estimates  of  the  ad¬ 
vantages  of  one  color  (R-O-P) 
over  black  and  white  ads  range 
from  about  10%  (based  on  dif¬ 
ferences  between  Starch  norms) 
to  58%  (based  on  all  63  ads 
tested  via  split  run,  in  which  a 
black  and  white  version  of  an  ad 
was  compared  to  another  ver¬ 
sion  of  the  ad  identical  except 
for  color).  Similarly,  the  ad¬ 
vantage  of  full  color  (R-O-P) 
over  black  and  white  ranges 


from  about  30%  (Starch  norms) 
to  78%  (based  on  the  20  ads 
tested  via  split  run).  There 
seems  to  be  evidence  that 
claimed  reading  of  the  body 
copy  of  ads  also  increases  by 
50%  to  80%  when  color  is  intro¬ 
duced. 

There  have  been  relatively 
few  (17)  publicly  available  rec¬ 
ognition  studies  of  SpectaColor 
and  Hi-Fi  ads.  Those  few  can 
be  summarized. 

Most  of  these  studies  were  for 
products  primarily  of  interest  to 
women  and,  in  most  cases,  no 
measurement  was  made  of  men’s 
reactions. 

For  women,  for  these  17  tests, 
the  average  recognition  score 
was  85%.  Three  of  the  ads 
scored  95%  or  above;  four 
scored  below  80%  and  the  rest 
fell  between  80%  and  95%.  This 
is  the  general  order  of  magni¬ 
tude  of  recognition  scores  at¬ 
tained  by  the  tested  SpectaColor 
and  Hi-Fi  ads.  There  seems  to 
he  no  difference  in  scores  be¬ 
tween  Hi-Fi  and  SpectaColor. 
By  contrast,  full  page  black  and 
white  ads  for  food  products  av¬ 
erage  at  60%  (among  women) 
and  full  page,  full  color  ads  for 
food  products  score  72%  among 
women.  None  of  the  17  Preprint 
studies  were  split  run  studies. 

The  Long  Beach  Independent 
Press  Telegram  now  has  carried 
out  three  separate  studies  over 
a  ten-year  period  of  the  effects 
of  one  color  on  sales,  using  split 
run  design.  In  each  study,  the 
research  design  called  for  two 
versions  of  the  same  ad  run  on 
the  same  day;  one  in  black  and 
white  and  the  other  in  color. 

These  were  printed  on  alter¬ 
nate  copies  of  the  paper  as  it 
was  printed  and  thus  the  black 
and  white  versions  went  to  half 
the  circulation  and  the  colored 
versions  were  distributed  to  the 
other  half. 

All  of  the  ads  were  retail  (al¬ 
though  some  were  for  nationally 
branded  merchandise) .  One  ver¬ 
sion  of  the  test  ad  carried  the 
logo  of  one  store  and  the  other 
version  carried  the  logo  of  a 
competing  store.  Both  store 
managers  agreed  not  to  feature 
the  item  on  sale  and  to  record 
sales  over  a  two  or  three  day 
period  (depending  on  the  par¬ 
ticular  study). 

The  store  which  was  assigned 
the  black  and  white  version  of 


an  ad  assigned  a  colored  version 
of  an  ad  for  a  comparable  prod¬ 
uct  tested  a  week  or  so  later. 
Thus,  by  combining  results,  ev¬ 
erything  was  held  constant  in 
such  a  way  that  the  effects  of 
color  could  be  seen  clearly.  All 
the  test  ads  were  for  1000  lines. 

Test  results 

The  results  were  that  the 
colored  versions  produced  72% 
greater  sales  than  the  black  and 
white  versions.  Out  of  18  pairs 
of  ads  tested,  only  2  resulted  in 
greater  sales  for  the  black  and 
white  version  and  in  at  least 
one  of  these  cases,  the  greater 
black  and  white  sales  may  have 
been  due  to  the  effects  of  the 
.store.  There  was  no  measure¬ 
ment  of  additional  sales  of 
other  items  which  were  associ¬ 
ated  with  the  initial  purchase 
of  the  adverti.sed  item. 

Another  study  by  the  Wash- 
ington  Post  used  split  run  in 
conjunction  with  coupons  to  de¬ 
termine  aproximate  sales  effec¬ 
tiveness  of  both  one  color  and 
three  color.  The  split  run  was 
divided  into  thirds  so  that  one 
copy  had  a  black  and  white 
version;  another  had  a  black 
and  one  color  version  and  the 
third  had  a  full  color  version. 
The  advertiser  was  General 
Mills  and  the  ad  offered  a  two 
pound  bag  of  flour  free  with 
the  ad  coupon  (and  proof  of  pur¬ 
chase  of  a  first  bag  of  flour). 
The  coupons  indicated  which 
version  of  the  ad  they  had  come 
from.  The  version  with  one 
color  generated  28%  more  re¬ 
turns  than  the  black  and  w’hite 
version;  the  full  color  version 
generated  79%  more  returns 
than  the  black  and  white. 

These  figures,  for  a  nation¬ 
ally  advertised  product,  are 
lower  than  those  obtained  in  the 
test  of  retail  ads  in  Long  Beach. 
However,  the  sample  base  of  ads 
(only  one  for  the  national  data 
and  18  ads  for  the  retail  data) 
is  so  small  that  this  difference 
could  easily  be  due  to  the  cre¬ 
ative  treatment,  the  product 
categories  tested,  the  kind  of 
consumer  appeal  used,  the 
brand  or  store  position  in  the 
markets  or  a  number  of  other 
factors  instead  of  solely  the  use 
of  color.  Perhaps  a  more  reason¬ 
able  interpretation  is  that  both 
sets  of  figures  are  in  the  same 
ball  park. 


If  the  figures  for  one  color 
are  averaged  from  both  studies, 
the  mean  increase  is  69%. 

There  are  no  publicly  avail¬ 
able  studies  which  compare  the 
sales  effects  of  Preprint  ads 
with  matched  black  and  white 
ads  or  with  no  ads  among  a 
matched  group  or  respondents, 
exposed  in  the  natural  situation. 

The  results  of  these  various 
studies  can  be  presented  in 
chart  form,  using  the  figures 
for  black  and  white  as  the  base. 
Thus,  the  costs  per  thousand 
copies  for  a  full  page  in  black 
and  white  can  be  assigned  an 
index  value  of  100  and  the  costs 
per  thousand  for  one  color  can 
be  expressed  as  so  much  above 
the  100.  Similarly,  the  recogni¬ 
tion  score  for  black  and  white 
version  of  an  ad  can  be  taken 
as  an  index  value  of  100  in  order 
to  illustrate  the  comparative 
performance  of  the  one  color 
and  three  color  R-O-P  versions. 
The  careful  reader  will  have 
noted  that  the  size  units  are  not 
always  full  page  in  all  the  stud¬ 
ies  reported.  However,  for  split 
run  studies,  where  both  versions 
of  the  ad  are  the  same  size,  it 
probably  makes  little  difference. 
For  other  kinds  of  comparisons, 
the  data  have  been  used  to  es¬ 
timate  the  effects  of  a  pull  page. 

Conclusions 

The  findings  lead  to  the  con¬ 
clusion  that  the  use  of  color  is 
a  bargain.  The  demonstrated  in¬ 
creases  in  effects  due  to  the  use 
of  color  are  considerably  greater 
than  the  increases  in  costs.  Fur¬ 
thermore,  it  may  be  that  the 
closer  the  measures  come  to  the 
market-place  criterion,  sales, 
the  greater  the  increase.  The  ex¬ 
amination  of  Preprint  ads  is 
most  striking:  there  is  an  aver¬ 
age  of  35%  (Starch  norms 
basis)  in  recognition;  312%  to 
525%  (depending  on  which  es¬ 
timate  is  used  for  the  black  and 
white)  in  recall  and  2850%  in 
attitude  (purchase  of  the 
brand).  Similarly,  for  one  color 
R-O-P  ads,  the  split  run  studies 
show  an  increase  of  58%  over 
black  and  white  in  recognition 
and  a  slightly  larger  increase 
of  69%  in  sales. 

The  data  also  su.ggest  that  the 
effects  of  using  color  in  retail 
ads  are  of  approximately  the 
same  magnitude  as  the  effects 
of  color  in  national  ads. 


One  color 

Women 

TABLE  1 

Split  Run  Test 
(Package  Goods) 

Black  and 
White 

19% 

Color 

28% 

Percent 

Increase 

47% 

One  Color 

Men 

5 

7 

40 

Full  Color 

Women 

31 

53 

77 

Full  Color 

Men 

9 

16 

78 

TABLE  2 

Split  Run  Test 

(National  and  Retail  Ads) 

Black  and 

Percent 

White 

Color 

Increase 

One 

Color 

Women 

27% 

40% 

48% 

One 

Color 

Men 

19 

30 

58 

Average:  53% 

Full 

Color 

Women 

36 

61 

69 

Full 

(Tolor 

Men 

22 

47 

113 

Average 

:  91% 
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Ill  the  ^ISorthuest^s  most  colorful  netispaper’’ 


Full  color  photos  are  handled  systematically 


IvtM'cil  nialorial 
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(phofo  by  Jimmie  Wade) 


Some  recent  examples 
of  full  color  photos 
that  appeared  in 
the  Everett  Herald 


(photo  by  Jim  Leo) 


“The  Northwest’s  Most  Color¬ 
ful  Newspaper,”  reads  a  24 
point  line  of  type  below  the 
Everett  (Wash.)  Herald's  lopo 
every  Saturday  afternoon.  The 
line  refers  to  the  paper’s  high 
quality  editorial  color  reproduc¬ 
tion,  often  mistaken  for  offset. 

“The  line  could  also  include 
quantity  of  color  pictures  puh- 
li.shed,  as  well  as  quality,”  says 
Robert  D.  Rest,  Herald  editor 
and  publisher. 

Last  year  the  Herald  pub¬ 
lished  nearly  twice  as  many  full 
color  pictures  as  it  did  in  1909 
and  more  and  more  color  is  the 
newspaper’s  promise  to  its 
readers  for  future  editions. 

The  Herald  has  been  publish¬ 
ing  editorial  color  for  nearly  20 
years  and  Best,  along  with  Bus 
Riley,  engraving  department 
foreman,  pioneered  the  develop¬ 
ment  and  refinements  for  a 
three  color  (no  black)  process 
that  experts  find  difficult  to  dis¬ 
tinguish  from  four  color  repro¬ 
ductions. 

While  this  jjrocess  produced 
high  quality  results,  it  was 
time-consuming  and  often  ruled 
out  the  use  of  same-day  impact 
news  pictures. 

Three  years  ago  the  paper 
installed  a  Berkey  direct  screen 
color  separation  system  that  has 
enabled  the  paper  to  produce 
separations  faster  and  at  a 
savings  over  the  original  proc¬ 
ess  with  cnmi)arahlc  quality. 


FLAMING  CRASH 


.About  9.')  per  cent  of  all  the 
editorial  color  published  by  the 
48,000  circulation,  Monday- 
Saturday  daily,  are  local  pic¬ 
tures  produced  by  the  Herald’s 
photographic  and  editorial 
staffs. 

Wirephotos,  TV,  entertain¬ 
ment,  food  page,  fashion  pic¬ 
tures  .  .  .  etc.,  comprise  the  five 
per  cent  of  “foreign”  color  pub¬ 
lished. 

The  Herald  employs  five  full¬ 
time  photographers  and  one 
color  separation  specialist  who 
is  hacked  up  by  two  relief  men 
trained  to  prepare  color  separa¬ 
tions. 

The  majority  of  the  Herald’s 
staff  writers  are  equipped  with 
cameras  ranging  from  35mm  up 
to  4x5.  The  most  desirable  film 
size  for  their  color  process  is 
2  *4x2  (4  inch. 

Ektachrome  is  the  film  used 
(Couthiued  on  next  page)  DRIVING  BY 


Hexible  deadline  venience  of  beinj?  prepared  to 

Photographers  are  usually  accommodate  impact  color  news 
driven  color  assignments,  but  pictures  is  in  chemistry.  The 
they  also  have  the  option,  and  chemistry  has  a  short  life  span 
the  initiative,  to  make  on-the-  when  maintained  continually  at 
spot  decisions  to  shoot  their  sub-  ready  to  use  temperature, 
ject  matter  in  color  on  most  Reader  reaction  to  the  Her- 
impact  news  pictures.  aid’s  use  of  color  makes  it  all 

Jerry  Russell,  news  adminis-  worthwhile.  Best  says, 
trator,  says  many  color  pic-  He  attributes  this  favorable 
tures — that  would  have  been  reaction  to  the  quality  his  people 
shot  in  black  and  white — result  have  achieved, 
from  staff  photographers  recog-  “Letters  from  readers  about 
nizing  a  potential  color  picture  our  color  seem  to  be  prompted 
and  reacting  accordingly.  almost  exclusively  by  this  qual- 

When  impact  color  is  taken,  ity.  Inv'ariably  the  writer  ap- 
Russell  is  notified  by  radio  by  plauds  our  color  results  in  com- 
the  photographer  and  all  de-  parison  with  that  in  other 
partments  whose  routine  will  be  newspapers  he  has  been  exposed 
interrupted  by  a  late  closing  to. 

color  are  notified  that  color  is  “So,  it’s  not  enough  to  pub- 
on  the  way  in.  lish  color  for  the  sake  of  it.  It 

Getting  a  “down  to  the  wire”  has  to  be  good  for  the  reader  to 
color  picture  onto  the  printed  accept  it.  He’s  becoming  more 
page  is  essentially  a  matter  of  and  more  color  oriented.  And 
teamwork,  says  Best,  pointing  he  knows  good  color.” 


ANOTHER  COLORFUL  DAY — The  men  who  make 
Everett  (Wash.)  Herald's  color  possible  are  (l-r)  J 
photographer;  Harold  Rothgeb,  color  process  sped 
Riley,  engraving  toreman. 


1970  ROP  COLOR  TOTAL  ADVERTISING 
FIRST  25  NEWSPAPERS 


1.  Miami  Herald  (M  &  S] 

2.  Fort  Lauderdale  News  (E  &  S) 

3.  Salt  Lake  City  Tribune  (M  &  S] 

4.  New  Orleans  Times-Picayune  (M  &  S) 

5.  Milwaukee  Journal  (E  &  S) 

6.  Dallas  Times-Herald  (E  &  S)  . 

7.  Denver  Post  (E  &  S]  . 

8.  Houston  Chronicle  (E  &  S) . 

9.  Salt  Lake  City  Deseret  News  (E)  . 

10.  Phoenix  Republic  (M  &  S]  . 

1 1.  Jacksonville  Times-Union  (M  &  S) 

12.  Dallas  News  (M  &  S) 

13.  Omaha  World  Herald  (D  &  S) 

14.  Atlanta  Journal  &  Journal  & 

Constitution  (E  &  S] 

15.  St.  Petersburg  Times  (M  &  S) 

16.  St.  Paul  Dispatch  &  Pioneer  Press  (E  &  S) 

17.  Houston  Post  [M  &  S] 

18.  Nashville  Tennessean  (M  &  S) 

19.  San  Antonio  Light  (E  &  S] 

20.  Honolulu  Star-Bulletin  & 

Star-Bulletin  &  Advertiser  {E  &  S) 

21.  Oklahoma  City  Oklahoman  (M  &  S] 

22.  Minneapolis  Star  &  Tribune  (E  &  S] 

23.  Cincinnati  Post  &  Times-Star  (E) 

24.  Fort  Worth  Star-Telegram  (E  &  S) 

25.  Grand  Rapids  Press  (E  &  S) . 


Source:  Media  Records 
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When  you  add  it  up,  add  this  in: 

The  Dallas  Morning  News  was  voted  best  newspaper  in  Texas. 

The  way  we  figure  it,  figures  don’t  tell 
the  whole  story. 

That’s  why  we  think  you  should  know 
The  Dallas  Morning  News  was  selected 
best  newspaper  in  Texas  in  a  1970  sur¬ 
vey  of  newspaper  publishers,  conducted 


by  Edward  L.  Bernays  of  Cambridge, 
Massachusetts. 

Of  course,  we’re  not  bashful  about 
figures;  402,662  adults  in  the  Dallas 
Metro  area  start  the  day  with  the  News. 
And  that’s  23,686  more  than  read  the 


Dallas  evening  paper.  (Calculated  from 
Continuing  Market  Study  of  Dallas,  con¬ 
ducted  by  Belden  Associates,  September- 
October,  1970.) 

You  can’t  wake  up  Dallas  without 
The  Dallas  Morning  News. 


More  on-the-spot  color 
coverage  is  editor’s  goal 


In  1969  the  Ihiffah  (N.Y.) 
Evening  Xeu's  printed  .">6,796 
square  inches  of  editorial  color 
art  work. 

In  1970  the  News  printed 
]'  1,.301  square  inches  of  edito¬ 
rial  color,  an  increase  of  8.3.6 
l)ei-  cent. 

All  in  all,  editorial  color  in 
the  News  has  increased  229.3 
per  cent  since  1967,  when  the 
News  printed  only  31,669  square 
inches  of  color. 

And  the  managing  editor  for 
news,  Murray  R.  Light,  esti¬ 
mates  that  in  1971  the  News 
will  print  between  160,000  and 
200,000  square  inches  of  color 
art  work  and  photographs. 

The  major  factor  behind  the 
dramatic  Increase  in  the  amount 
of  editorial  color  is  a  new  $20,- 
000  Carlson  Color  Enlarger  re¬ 
cently  ac(iuired  by  the  engrav¬ 
ing  department. 

The  new  enlarger  will  enable 
engraving  foreman  Frank  Voll- 
mer  and  his  11-man  staff  to 
eliminate  two  steps  in  the  color 
printing  process,  considerably 
speeding  the  task  of  getting 
color  i)hotographs  into  metal. 

Traii>parencies  ^eparated 

Frank  explains  that  the  stan¬ 
dard  color  printing  process  calls 


for  the  engraving  department  to 
go  through  five  steps  to  pre¬ 
pare  a  color  transparency  for 
publication. 

First,  the  standard  color 
transparency  is  separated  into 
red,  yellow  and  blue  continuous- 
tone  negatives. 

Then  each  continuous-tone 
negative  is  put  into  an  enlarger 
and  blown  up  to  its  finished  size 
to  make  a  contact  print. 

Then  the  contact  prints  are 
put  into  a  camera,  and  a  half¬ 
tone  negative  is  made  of  each 
print. 

The  blue,  yellow  and  red  half¬ 
tone  negatives  are  then  used  to 
make  special  magnesium  plates 
from  each  color. 

.All  three  plates  are  then  put 
onto  a  press  and  by  shifting 
rollers,  the  three  colors  are 
registered  together  to  make  the 
final,  multi-colored  picture 
which  appears  in  the  paper. 

If  it  becomes  neces.sary  to 
bring  up  or  play  down  a  par¬ 
ticular  color,  Ed  Rembold,  the 
color  etcher,  does  the  job  with  a 
sure  hand,  a  quick  eye  and  an 
easel  full  of  special  inks  and 
paints. 

The  new  Carlson  Color  En¬ 
larger  will  be  a  direct  screen 
operation,  and  will  eliminate  the 


necessity  of  making  three  sepa¬ 
rate  contact  prints  before  mak¬ 
ing  half-tone  negatives. 

Mel  Bosard,  operator  of  the 
color  enlarger,  recently  spent  a 
week  at  the  Carlson  plant  in 
Minneapolis,  taking  a  training 
course  in  the  operation  of  the 
big  machine. 

Shortens  process 

“The  new  enlarger  will  give 
us  a  choice  of  four  lenses,  and 
a  greater  versatility,  both  with 
respect  to  the  size  of  transpar¬ 
ency  we  can  start  with,  and  the 
size  of  the  finished  product  we 
can  make,”  Frank  said. 

“We  can  now  blow  up  all  in 
one  operation,  compared  to  the 
multiple  operation  of  the  en¬ 
larger  and  camera. 

“The  amount  of  color  work 
that  we’ve  been  able  to  do  has 
increa.sed  tremendously  over  the 
11  or  12  years  that  we’ve  been 
operating  in  color.” 

Mure  black  and  hIiIic 

The  News’  ultimate  goal  in 
purchasing  the  new  equipment 
is  to  provide  on-the-spot  cover¬ 
age  in  color. 

“We  hope  to  get  the  necessary 
operating  time  in  engraving 
down  to  where,  if  there  is  a 


major  news  event  at  night,  we 
can  have  color  pictures  in  the 
paper  the  next  day,”  Light  said. 
Meanwhile,  black  and  white  art 
processed  by  the  engraving  de¬ 
partment  has  also  increased. 

“When  I  took  over  as  foreman 
in  1967,  we  printed  667,272 
square  inches  of  black  and  white 
art,”  Frank  said. 

“By  1969  it  had  increased  to 
767,230  square  inches,  and  in 
1970  black  and  white  art  hit  an 
all  time  high  of  793,670  square 
inches.  That’s  quite  a  substan¬ 
tial  increase.” 


N.Y.  Governor  will 
sspeak  at  AP  luiioli 

Governor  Nelson  A.  Rocke¬ 
feller  will  address  the  annual 
luncheon  of  The  Associated 
Press  in  New  York  April  19. 
The  luncheon  will  follow  the 
annual  meeting  of  members  of 
The  Associated  Press. 

The  annual  meeting  of  mem¬ 
bers  preceding  the  luncheon 
will  include  election  of  six 
members  of  the  AP  Board  of 
Directors  and  a  progi-am  on 
technological  innovations  in  de¬ 
li  verv  of  news. 


Bankas  ad  tlirertor 

Jackson  Little,  a  veteran  of 
two  decades  of  varied  advei- 
tising  exi>erience,  has  been 
named  <lirector  of  advertising 
for  Bank  of  America  in  San 
Fiancisco. 


Bob  Hustead  removes  a  flat  from  the  printing  frame. 


Mel  Bosard  focuses  the  new  Carlson  Color  Enlarger. 
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Lines  on  maps  don’t  make  markets. 


People  da 

Mobile  people  with  money.  They  make  up  the  Total  Cleveland  minutes  of  Cuyahoga  shopping. 

Market.  And  no  other  newspaper  reaches  more  of  them  than  Retail  advertisers  know  The  Plain  Dealer’s  domination  of  the 

The  Plain  Dealer.*  Cleveland  Market.  Example;  Cleveland  department  and  women’s 

In  Cleveland’s  home  county,  Cuyahoga,  nearly  88%  of  The  apparel  stores  put  nearly  twice  as  much  advertising  in  The  Plain 

Plain  Dealer’s  daily  circulation  is  in  the  county’s  top  three  Dealer,  compared  to  Cleveland’s  other  newspaper, 

economic  quarters  —  people  who  account  for  more  than  90%  of  Build  the  Cleveland  Market  —  all  of  it  —  into  your  media  plan. 

Cuyahoga’s  retail  purchases.  Start  with  The  Plain  Dealer,  Ohio’s  largest  daily  (and  largest 

And  in  the  surrounding  15  counties,  more  than  70%  of  PD  Sunday)  newspaper, 
circulation  is  in  homes  valued  over  $25,000  — all  within  40 

•Daily;  The  Plain  Dealer,  403,145  —  The  Cleveland  Press,  375,653.  Sunday;  The  Plain  Dealer,  533,828. 

The  Plain  Dealer  IsTHE  STARTER. 


To  start  Plain  Dealer  action  tomorrow,  contact  our  National  Representatives  today  and  learn  what  we  can  do  for  you  in  the  nation’s  6th  largest  state: 
Cresmer,  Woodward,  O’Mara  &  Ormsbee,  Inc.  Eastern  Resort  and  Travel  Representatives:  The  Corfield  Company,  New  York.  Newspaper  i 


But  if  you  have  capability  for  even  one 
color— if  you  can  run  grocery  ads  in  red  ink 
(or  any  other  color)  you  can  run  our  map 
like  this.  Already  looks  better,  doesn’t  it? 


UPl’s  unique  new  method  of  transmitting  color 
on  the  Telephoto-Unifax  network  is  a  major 
advance.  Now,  the  option  is  yours. 

Whatever  your  publication’s  color  capability, 
UPl  now  enables  you  to  make  the  most  of  it  in 
your  news  columns.  What’s  more,  with  UPl’s 
new  method,  you  get  pure,  bright  colors  with  no 
critical  registration  problem. 

Although  this  new  UPl  service  is  less  than 
two  months  old,  the  happy  reaction  to  it  has 
been  overwhelming.  Dozens  of  newspapers 
throughout  the  country  have  volunteered 
enthusiastic  comments.  Would  you  like  further 
details  for  your  paper  on  this  latest  innovation 
from  UPl?  Just  get  in  touch  with  your  nearest 
UPl  office  or  Regional  Executive. 

■  United  Press  International 

I  220  East  42nd  Street,  New  York, 
m  N.Y.  10017  (212)  MU  2-0400 
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But  if  you  can  run  black  and  two  colors,  the 
map  can  look  like  this.  Still  better,  right? 


And  if  you  have  full-color  capability— you 
can  run  the  map  in  all  its  glory. 


puts  color 
on  the  map. 


James  R.  Bellamy — named 
vicepresident  in  charge  of  fi¬ 
nance  for  the  Tacoma  (Wash.) 
Tribune  Publishing  Co.  and  also 
has  been  elected  to  the  firm’s 
enlarged  board  of  directors.  He 
was  previously  vicepresident, 
controller  and  board  member  of 
Northwest  Homes  of  Chehalis. 


Raleigh  papers  name 
\Iunger  as  city  editor 

Guy  Munger,  Sunday  editor, 
becomes  city  editor  in  charge  of 
the  Raleigh  (N.C.)  News  & 
Observer’s  Triangle  area  staff 
in  a  set  of  changes  announced 
by  Claude  Sitton,  editor. 

Roy  Parker  Jr.,  Washington 
correspondent  since  1963,  be¬ 
comes  chief  Capitol  correspond¬ 
ent  in  Raleigh. 

Rod  Cockshutt,  a  member  of 
the  new'S  staff,  has  been  named 
Sunday  editor,  and  Grady  Gal¬ 
lant,  city  editor  for  the  past 
year,  will  be  assigned  to  special 
projects. 


David  Hardy  of  the  Canon 
City  Record,  has  been  elected 
chairman  of  the  Colorado  Asso¬ 
ciated  Press  Association. 


Walter  Miller  —  promoted 
from  news  editor  to  executive 
news  editor,  San  Diego  (Calif.) 
Evening  Tribune,  succeeding 
Larry  Lusitana,  named  assist¬ 
ant  managing  editor,  William 
Hagen,  from  copy  desk  slot  man 
to  news  editor.  Mark  Dahlin- 
GER,  from  copy  reader  to  slot 
man.  Logan  McKechnie,  Phoe¬ 
nix'  (Ariz.)  Arizona  Republic 
investigative  reporter  to  similar 
duties.  Evening  Tribune.  Alan 
Merridew,  Sydney,  Australia 
Herald  reporter,  to  general  as- 
.signment.  Evening  Tribune. 


Stefan  Deubal,  publisher  of 
the  German  language  weekly, 
Waechter  Anzeiger,  in  Cleve¬ 
land,  has  announced  himself  as 
an  independent  candidate  for 
mayor  of  Cleveland.  Deubel  also 
publishes  the  .Vcic  Jersey  Free 
Press. 


FATHER  AND  SON  JOIN  HANDS— Ben  Nathanson.  left,  welcome* 
his  son,  Charles,  as  executive  editor  of  the  Detroit  Area  Weekly 
Newspapers. 


Patrick  C.  Boyle  has  been 
named  editor  and  Clarence 
Pelaghi  executive  editor  of  the 
Oil  City  (Pa.)  Derrick. 


Cecil  Scaglione,  Detroit  ^atllflUSOn^S  son  was  then  Congressman-at-large 

(Mich.)  \ews  reporter,  to  San  Michigan. 

Diego  (Cal.)  Union  general  as-  weekly  group  He  ^  writer  for  7.  F. 

signment.  Helen  Call,  from  Ben  Nathanson,  Detroit  Area  Storie’s  Weekly,  and  taught  at 
Fresno  (Cal.)  Rcc  staff  to  Union  Weekly  Newspaper  (DAWN)  tbe  New  England  Conservatory 

publisher,  announced  that  his  of  Music  and  Brandeis  Univer¬ 
sity,  where  he  is  completing 
work  on  his  doctorate. 


women’s  department.  William 

Hodge,  from  sports  reporter,  son,  Charles  Edward  Nathan- 

Des  Moines  (la.)  Register  to  son,  29,  has  joined  the  organiza- 
Union  sports  copy  de.sk.  tion  as  executive  editor  of  its  11 

*  *  *  editions  of  the  Community  Richard  Dougherty — from 

David  James  —  resigned  as  News  and  the  East  Side  Shop-  graphic  arts  editor  to  features/ 

managing  editor,  St.  Albans  per  in  Wayne  and  Macomb  special  projects  editor  of  the 
(Vt.)  Messenger.  counties.  Rochester  {N.Y.)  Democrat  and 

’"  *  *  Sander  W.  Schiff  has  been  Chronicle  and  the  Times-Union. 

Robert  K.  O’Neill,  formerly  named  advertising  sales  manag-  Herman  Auch,  editorial  car- 
business  manager.  New  Bedford  er  after  15  years  in  sales  and  toonist  and  artist — named  art 
(Mass.)  Standard  Times,  after-  management  in  the  Detroit  director.  Malcolm  Applegate — 
noon  daily — to  WNBH-Radio,  area.  John  Semivan  of  Bridge-  suburban/training  editor  for 
that  city,  as  general  sales  man-  port.  Conn.,  a  writer  and  En-  both  papers, 
ager.  glish  Literature  teacher,  has  *  *  ♦ 

*  *  *  joined  the  editorial  staff.  Gordon  Pates,  managing  edi- 

Thomas  G.  Hughes  Jr.,  from  Charles  Nathanson  graduated  tor,  San  Francisco  Chronicle, 

Providence  Journal  -  Bulletin  from  Detroit  Country  Day  has  been  appointed  to  additional 
news  staff  to  special  assistant  School  in  1959  and  received  his  duties  as  chief  editorial  execu- 
to  Sen.  Clairborne  Pell  (D-R.I.) .  A.B.,  magna  cum  laude,  from  tive.  Scott  Newhall,  editor,  re- 
Hughes  will  be  assigned  to  press  Harvard  in  1963.  He  worked  as  signed  recently  to  become  edi- 
relations,  research  and  speech  an  aide  to  Congressman  James  tor-in-chief  of  San  Francisco 
writing.  O’Hara  and  Neil  Stabler,  who  magazine. 


Brokers  of  Newspaper,  Radio. 
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App'aisals  and  Financing 
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Peter  Gifeels,  James  B. 
Eathorne,  and  Peter  N.  Wald- 
MEIR — appointed  to  new  jobs  in 
the  Detroit  News’  sports  depart¬ 
ment.  GifTels  and  Eathorne  have 
been  named  assistant  sport  edi¬ 
tors.  Waldmeir  has  been  named 
associate  sports  editor. 


He  knows 
all  about 
schedules, 
baggage, 
ticketing, 
tariffs,  tours, 
And  he’s  one 
of  the  most 
likeable 
know-it-alls 
you’ll  ever 
meet.  Bob 
Standard, 
ticket  agent. 
Another 
Delta  Air 
Lines 

professional. 


Joseph  Haas,  associate  edi¬ 
tor,  Chicago  Daily  News’  week¬ 
end  arts  and  commentary  mag¬ 
azine,  Panorama, — named  the 
newspaper’s  book  e<litor.  He  suc¬ 
ceeds  Van  Allen  Bradley,  who 
is  retiring. 


Sandra  Sisson,  fashion  writer 
for  the  Roanoke  (Va.)  Times, 
has  moved  to  the  Norfolk  (Va.) 
Ledger-Star  as  women’s  editor. 


Larry  Pope,  former  sports 
editor  of  the  Athens  (Ga.)  Ban- 
ver-Herald — to  sports  director 
of  the  Asheville  (N.C.)  Citizen- 
Times. 


Recent  changes  on  the  news 
staff  of  the  Louisville  Conrier- 
Jonrnal  and  LonisviUe  Times: 
Donald  Houghton,  fi-om  busi¬ 
ness  editor  of  the  Times  to  the 
newly-created  position  of  metro- 
j)olitan  editor;  James  R.  Rus¬ 
sell,  former  director  of  agricul¬ 
tural  information  for  the  Uni¬ 
versity  of  Kentucky,  named 
farm  editor  of  the  Courier- 
Journal;  Philip  R.  Norman, 
from  staff  writer  in  the  C-J’s 
Lexington  bureau,  to  business 
editor  of  the  newspaper;  Paul 
Bernish,  Times  staff  consumer 
affairs  reporter  has  been  trans¬ 
ferred  to  staff  writer  on  the 
Times’  business  desk. 


MRS.  JOAN  HURLING,  women's  editor  of  the  Kankakee,  (III.,) 
Daily  Journal,  is  presented  a  plaaiue  symbolic  of  her  winning  the 
Tenth  Catherine  L.  O'Brien  Award  for  achievement  in  women's 
interest  newspaper  reporting.  With  her  are  Dwight  Manners,  sales 
manager,  and  Foster  E.  Goodrich,  chairman  of  the  board,  Stanley 
Home  Products  Inc.,  sponsor  of  the  competition.  Her  winning 
article  was  about  heart  attacks. 


Terry  J.  Morthland,  for-  Franklin  D.  Prince — named 
merly  with  the  Clinton  (la.)  publisher  of  the  Phenix  City 
Herald  and  Des  Moines  Regis-  (Ala.)  Citizen-Herald.  Wanda 
ter  &  Trihune — named  circula-  McClusky  is  editor, 
tion  manager  of  the  Kewanee 
(Ill.)  Star-Courier,  succeeding 
'Thomas  Burgess,  who  took  a 
job  wdth  Hoard’s  Dairyynan 
and  Daily  Jefferson  County 
Union  at  Ft.  Atkinson,  Wis. 


M.  Beasley  Thompson  has 
retired  as  general  manager  of 
the  Athens  (Ala.)  News  Cou¬ 
rier  and  sold  his  interest  to 
Bob  Bryan,  publisher. 


John  W.  Jarrell,  who  has 
been  chief  Washington  corres¬ 
pondent  of  the  Omaha-World 
Herald  for  25  years,  will  retii'e 
May  1  to  live  in  Santa  Fe,  New 
Mexico.  He  will  be  succeeded  by 
Darwin  R.  Olofson,  who  has 
been  a  member  of  the  World- 
Herald’s  Washington  staff  for 
21  years. 


Murray  Francis  has  l)een 
named  classified  advertising  K 
manager  of  the  Eugene  (Ore.)  assi 
Register-Guard,  replacing  Jack  Coc 
Young,  CAM  for  the  last  nine  ant 
years  who  will  remain  with  the  ^Vcj. 
newspaper  as  an  advertising 
salesman.  Francis  was  with  the 

Berkeley  (Calif.)  Gazette  and  _ 

the  Coneord  (Calif.)  Daily  Ins 
Transcript  for  11  years  prior  to  ag. 
joining  the  advertising  staff  of  Lja 
the  Register-Guard  two  and  one-  you 
half  years  ago. 


^  AND  COMPANY 


Walter  B.  Aldrich — jiro- 
moted  to  news  editor  of  the 
Binghamton  (N.Y.)  Evening 
Press  and  S}inday  Press,  suc¬ 
ceeding  Merle  A.  Jones,  re¬ 
tired. 


NEWSPAPER 

SALES-PURCHASES 

DURING  ANPA 
April  17-22  available 
at  Waldorf-Astoria  for 
PRIVATE  CONFERENCES 


Joseph  I).  Palmer,  who  be-  "  ge  qu.cK  aeon 

gan  his  career  as  an  apprentice  °  ° 

stereotyper-promoted  to  pro-  nearest  you.  Write  Emp 
duction  manager  of  the  Bing-  Corp.,  21 

hamton  (N.Y.)  Press  and  Sun-  City,  Missouri 

day  Press,  replacing  David  J. 

Harnett,  who  resigned.  Francisco,  Chicago,  At 
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It  takes  teamwork 
to  be  a  color  leader 


The  Omaha  (Neb.)  World- 
Herald,  a  heavy  user  of  full- 
color  ROP  is  able  to  maintain 
consistently  high  quality  of  re¬ 
production,  both  editorial  and 
advertising. 

Editor  &  Publisher  asked 
executive  editor  Louis  G.  Ger- 
des  and  advertising  manager 
Dean  R.  Bartee  how  this  is 
accomplished  on  a  paper  run¬ 
ning  365  prints  of  editorial  art 
per  year  and  one  out  of  everj' 
10  inches  of  display  advertis¬ 
ing  in  color. 

These  figures  keep  the 
World-Herald  consistently  in 
the  top  15  newspapers  in  total 
ROP  advertising  and  in  the  top 
two  or  three  in  percentage  of 
color  to  total  advertising. 

Glen  Skelton,  director  of 
])roduction  and  operations,  said 
the  World-Herald  is  pleased 
with  its  equipment,  although 
it  is  the  same  used  by  many 
other  newspapers  which  aren’t 
able  to  achieve  the  same  con¬ 
sistent  quality'. 

If  Omaha  has  a  secret 
weapon,  Skelton  said,  it  is  the 
exceptional  interdepartmental 
cooperation,  the  single-minded 
interest  in  quality  control  by 
experienced  craftsmen  at  every 
production  step. 

Color  eoordinator> 

Allan  Tubach,  World-Herald 
art  director,  has  overall  re¬ 


sponsibility  for  quality  control 
and  approvals  as  editorial  art 
moves  through  each  production 
step.  Stereotype  superintendent 
A1  Williams  is  responsible  for 
coordinating  quality  control  of 
ROP  color  advertising. 

Lawrence  Robinson,  chief 
photographer,  said  there  are 
times  when  there  is  as  little 
as  four  hours  between  the  click 
of  the  camera  shutter  and  the 
start  of  the  press  run.  but  “we 
make  sure  each  job  is  checketl 
at  all  quality  control  points 
along  the  way.” 

Robinson’s  color  crew  uses 
an  especially-made  Curtin  Color 
Printer  to  make  color  separa¬ 
tions,  then  produces  continu¬ 
ous-tone  bromide  prints.  Densi¬ 
tometer  readings  are  added  be¬ 
fore  bromides  are  retouched  by 
the  art  department. 

In  A1  Nielsen’s  engraving  de¬ 
partment,  data  is  fed  into  a 
Carlson  Gamma  Matic  light  in¬ 
tegration  unit,  which  computes 
exposure.  Film  is  developed  in 
a  Pako  automaktic  film  proc¬ 
essor. 

Register  control  is  achieved 
through  a  3/16"  Sta-Hi  Color 
Punch  system.  A  new  Berkey 
Ascor  printing  system  and 
Master  oo7  etching  machine 
are  used  to  flat-etch  the  three 
75-line  screen  magnesium 
plates  required,  followed  by 
any  necessary  staging,  re-etch- 
ing  and  proofing. 


SECRET  WEAPON  7  Al  Williams,  Omaha  (Neb.)  World-Herald 
stereotype  superintendent,  demonstrates  drill  step  in  Sta-Hi  color 
punch  system,  one  ol  the  many  quality  control  efforts  the  World- 
Herald  makes  in  full-color  printing.  Williams  also  serves  as  Color 
Coordinator  for  all  ROP  color  advertising. 


In  stereotype,  exceptionally 
low  shrinkage  Burgess  Color- 
tex  mats  are  used  in  the  Giant 
Goss  molding  machine,  after 
engravings  are  pinned  in  place. 

The  first  two  casts  from  the 
Wood  Supermatic  casting  ma¬ 


chine  are  discarded,  to  further 
stabilize  shrinkage.  The  next 
four  casts  for  each  color  are 
numbered  and  matched  up  by 
number  on  each  press. 

The  Sta-Hi  multiplex  router 
(Continued  on  next  page) 


1970  ROP  Color  Advertising,  Top  Ten  Newspapers 

.  .  .  showing  percentage  relationship  of  ROP  color  advertising 
by  classification  to  all  advertising  carried  by  each  paper 


%  %  AUTO-  %  %  TOTAL  %  TO 

RETAIL  TO  TOTAL  GENERAL  TO  TOTAL  MOTIVE  TO  TOTAL  FINANCIAL  TO  TOTAL  CLASSIFIED  %  ADVERTISING  TOTAL 


ROP 

RETAIL 

ROP 

GENERAL 

ROP  AUTOMOTIVE 

ROP 

FINANCIAL 

ROP 

TO  TOTAL 

ROP 

ADVER¬ 

COLOR 

DISPLAY 

COLOR 

DISPLAY 

COLOR 

DISPLAY 

COLOR 

DISPLAY 

COLOR  CLASSIFIED 

COLOR 

TISING 

1.  Miami  Herald — (M&S) 

4,768,358 

8.9 

333,806 

6.5 

208,916 

6.6 

369,734 

17.3 

544,501 

2.6 

6,225,315 

7.4 

2.  Port  Lauderdale  News — (E&S) 

4,305,894 

10.4 

101,242 

4.0 

221,745 

10.9 

296,619 

21.2 

113,428 

0.8 

5,038,928 

8.1 

3.  Saif  Lake  Cify  Tribune — (M  &  S) 

4.  New  Orleans  Times  Picayune — 

3,685,534 

15.0 

343,990 

12.8 

220,081 

12.0 

232,207 

38.7 

44,662 

0.5 

4.526.474 

11.8 

(M&S) 

3,222,323 

9.4 

177,578 

5.5 

71,727 

4.3 

179,260 

15.7 

29,500 

0.2 

3,680,388 

7.0 

5.  Milwaukee  Journal — (b&S) 

2,284,618 

6.2 

319,168 

8.6 

350,951 

15.9 

348,865 

26.8 

239,150 

1.5 

3,542,752 

5.9 

6.  Dallas  Times  Herald — ( E&S) 

2,935,924 

7.9 

305,162 

6.7 

235,976 

10.5 

59.177 

II. 1 

201,635 

1.4 

3,537,874 

6.3 

7.  Denver  Post — (E&S) 

1,759,045 

6.4 

322,775 

8.9 

265,933 

12.9 

214,940 

16.6 

889,215 

5.4 

3,451,908 

6.8 

8.  Houston  Chronicle — (E&S) 

9.  Salt  Lake  City  Deseret  News — 

2,767,343 

7.7 

301,906 

8.8 

141,690 

7.1 

97,983 

14.2 

134,385 

0.5 

3,443,307 

5.1 

(E) 

2,681,425 

15.5 

263,659 

19.6 

215,718 

13.4 

200,624 

42.5 

36,934 

0.5 

3,398,360 

12.2 

10.  Phoenix  Republic — (M&S) 

2,550,472 

7.7 

274,860 

8.2 

156,775 

5.0 

162,979 

18.6 

78,902 

0.5 

3,223,988 

5.9 

Source:  As  measured  by  Media  Records 
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simultaneously  routes  the  four 
casts  of  each  color,  then  the 
Wood  Automiller  cuts  pockets 
in  back  of  each  cast.  The  casts 
are  plated  with  copper,  then 
with  nickel  for  long-run  dura¬ 
bility.  Engraving  and  .stereo 
production  steps  require  a 
minimum  of  45  minutes  per 
department. 

Direct  printing  tested 

Direct  printing  (printing  the 
color  directly  from  engravers’ 
plates)  was  tested  in  side-by- 
side  comparisons  with  World- 
Herald  stereotypes  of  the  same 
engraving.  The  results  proved 
direct  printing  offered  no  sig¬ 
nificant  improvement  over  the 
stereo  system,  Skelton  said. 

Four  Sunday  sections  using 
fuJl-color  art  are  preprinted  in 
the  World-Herald  plant:  com¬ 
ics,  entertainment  magazine, 
women’s  news  and  “Today’s 
Living”  sections.  The  Sunday 
roto  section  is  printed  in  Lou¬ 
isville,  Ky.  Additional  full-color 
editorial  art  is  run  with  regu¬ 
lar  daily  and  Sunday  press 
runs. 

Printing  facilities,  supervised 
by  Art  Hansen,  include  three 
eight-unit  Goss  Headliner 
presses,  each  equipped  with 
balloon  former  and  four  color 
decks,  plus  one  eight-cylinder 


Goss  Magazine  color  press, 
which  prints  the  Sunday  color 
comics  section.  Flexibility  is 
increased  with  32  portable  color 
ink  fountains,  and  all  units  are 


reversible  for  color  ink  foun¬ 
tains,  and  all  units  are  reversi¬ 
ble  for  color. 

Constantly  seeking  to  im¬ 
prove  color  facilities,  the 


World-Herald  has  purchased  a 
Rutherford  Mark  Recognition 
Register  Control.  It  will  be  in¬ 
stalled  on  one  of  the  presses  in 
May. 


IMPORTANT  RETAIL  ADVERTISERS  USING  ROP  COLOR  IN  1970 


Classifcafion  6  Account 

DEPARTMENT  STORES 
Burdine's 
Foley  Bros. 

Holmes 

Rich's 

Sanger  Harris 
Sears  Roebuck  &  Co. 


City 

Miami 

Houston 

New  Orleans 

Atlanta 

Dallas 

Dallas 


DRUG  STORES 

Grand  Central  Salt  Lake  City 

FURNITURE  &  HOUSEHOLD 
Evans  Home  Furnishings  Oklahoma  City 
Mangurians  Fort  Lauderdale 

Southeast  Furniture  Salt  Lake  City 

GROCERS 
Chain 

Albertsons 
H  E  B 

Kwik  Chek-Winn 
Weingarten's 
Independent 
E-Z  Save 


1970 

1969 

1968 

1967 

612,929 

627,393 

519,950 

487,573 

445.254 

438,586 

476,503 

561,198 

514,040 

617,400 

749,496 

505,152 

606,462 

607,278 

653,573 

773,883 

,074,790 

474,437 

704.969 

896,322 

688,625 

697,689 

483,168 

496,522 

720,746 

792,834 

617,589 

658,512 

591,897 

281,494 

61.090 

850,567 

722,675 

197,768 

61,048 

795,61 1 

910,584 

845,081 

959,275 

947,741 

842,198 

694,910 

702,469 

644,552 

552,034 

109,263 

43,043 

482,135 

469,605 

268,695 

88,515 

603,721 

566,348 

716,551 

756,820 

445,480 

257,304 

270,544 

101,848 

Salt  Lake  City 
San  Antonio 
Dixie  Miami 
Houston 

Phoenix 

NOTE:  The  retail  advertisers  shown  above  are  not  the  IS  Leading  Retail  Advertisers 
in  ROP  Color  Volume.  They  are  the  important  ROP  Color  advertisers  in  the 
ten  cities  running  the  greatest  volume  of  retail  color  during  the  year. 

Source:  Media  Records 


“A  reliable  source  stated  today. . 

You  know  how  important  your  sources  of  information  are.  If 
they  prove  unreliable— you’re  on  the  hook. 

You  won’t  release  the  story  unless  you’re  sure. 

We  think  the  very  same  integrity  applies  to  the  source  of 
prescription  drugs.  Physicians  simply  can’t  afford  to  prescribe 
drugs  unless  they  have  confidence  in  the  manufacturer. 


a  reliable  source 


LEDERLE  LABORATORIES  A  Division  of  American  Cyanamid  Company,  Pearl  River,  New  York  10965 
For  information  about  Lederle,  call  Public  Relations  914-735-5000. 
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1970  ROP  COLOR  GENERAL  ADVERTISING 
FIRST  TEN  NEWSPAPERS 


1. 

Toronto  Telegram — (E) 

Linage 

558,960 

2. 

San  Juan  El  Mundo — (M  &  S) 

543,013 

3. 

Toronto  Star — (E) . 

519,781 

4. 

Montreal  Star — (E)  , 

461,860 

5. 

Montreal  La  Presse — (E) 

434,241 

6. 

Honolulu  Star  Bulletin  &  Star  Bulletin  & 

Advertiser — (E  &  S) 

431,186 

7. 

Boston  Herald  Traveler — (M  &  S) 

412,390 

8. 

Chicago  Tribune — (M  &  S) 

391,362 

9. 

Chicago  News— (E) 

373,567 

10. 

Minneapolis  Star  &  Tribune — [E  &  S) 

364,460 

Source:  Six  and  seven  day  newspapers, 
as  measured  by  Media  Records 

TEXAS 


THE  MARKET!  With  $6,021 
sales  per  household,  a  good 
10%  above  Texas’  average, 
Lubbock’s  the  kind  of  market 
that  calls  for  color!  Here  is  the 
sales  potential  that  makes  color 
pay  off  —  BIG! 

THE  MEDIUM!  The  Avalanche- 
Journal,  with  71.1%  coverage 
of  its  19-county  City  and  RTZ 
(73%  penetration  of  the  Lub¬ 
bock  ADI)  carries  your  sales 
story  forcefully  throughout  the 
entire  Lubbock  Market! 

THE  FACILITIES!  SpectaColor, 
Hi-Fi,  full  color,  spot  color,  pre¬ 
prints,  comics  —  whatever  form 
your  color  advertising  takes, 
we’ve  the  facilities  and  profi¬ 
ciency  to  handle  it  well! 


GET  73% 
COVERAGE 
of  the 
LUBBOCK 
ADI! 


WAYNE  HENLY,  Advertising  Director 


TEXAS  DAILY  PRESS  LEAGUE,  INC. 
National  Representative 


Printer  sees 
some  hope 
for  preprints 

Absence  in  a  dozen  or  so  ma¬ 
jor  markets  still  inhibits  Spec- 
taColor’s  growth  as  a  national 
medium,  but  none  of  the  prob¬ 
lems  involved  is  completely  un- 
surmountable. 

There  will  always  be  prob¬ 
lems  in  markets  buying  Specta¬ 
Color  or  Hi-Fi,  according  to 
Galt  Miller,  sales  director  of 
Standard  Gravure  Corporation, 
Louisville,  Ky.,  but  he  sees 
nothing  like  SpectaColor  on  the 
horizon  to  solve  them. 

Miller  pointed  out  some  of 
the  successes  newspapers  have 
had  with  SpectaColor.  A  dozen 
or  so  United  States  and  Cana¬ 
dian  newspapers  have  experi¬ 
mented  successfully  with  a  va¬ 
riety  of  SpectaColor  combina¬ 
tions — split  runs,  wraparounds, 
spreads,  and  four  and  eight- 
page  collects  containing  edi¬ 
torial  and  advertising. 

In  Louisville,  Ky.,  the  Loiiis- 
rille  Times’  Scene,  a  Specta¬ 
Color  wraparound  which  helped 
transform  the  Saturday  paper, 
recently  passed  its  first  birth¬ 
day,  Miller  pointed  out.  For  a 
handful  of  national  advertisers, 
a  growing  number  of  regional 
advertisers  and  a  dozen  or  so 
newspapers,  SpectaColor  has 
pel-formed  w-onders,  in  Miller’s 
e.stimation,  and  there  is  small- 
in-volume  yet  amazingly  con¬ 
vincing  research  to  prove  its 
effectiveness. 

Decline  of  insellers 

Miller  feels  SpectaColor  and 
Hi-Fi  will  be  around  a  long 
time,  but,  he  said:  “There’s 
no  hiding  our  disappointment 
in  the  fact  that  several  splendid 
new  plants  ser\-ing  major  met¬ 
ropolitan  newspapers  have  been 
built  without  the  addition  of 
insetting  facilities. 

Miller  said  he  felt  that  the 


4  A’s  action  in  making  Specta¬ 
Color  availability  top  priority 
was  an  almost  unprecedented 
testimonial. 

Miller  addetl  that  task  groups 
of  prestigious  newspaper-ad¬ 
vertiser  committees  have  called 
upon  key  non-Specta  Color 
newspaper,  urging  publishers 
to  take  the  long  view  in  the 
interest  of  newspapers  as  a  na¬ 
tional  medium.  He  said  also 
that  suppliers  of  insetters  have 
come  up  with  some  “very  pro¬ 
motional  pricing.’’ 

Although  the  problems  of 
running  SpectaColor  for  some 
newspapers  are  real,  they  ai’e 
by  no  means  as  formidable  as 
they  once  were.  Miller  said, 
particularly  with  the  growing 
efficiency  of  automatic  pasters. 

Miller  believes  that  a  com¬ 
bination  of  technical  improve¬ 
ments,  persistent  intere.st  by 
advertisers  and  “rapidly  awak¬ 
ening  interest  by  newspapers 
executives”  will  gradually  ex¬ 
pand  rollfed’s  reach. 

AdvcTlising  prospcj-ls 

As  to  where  such  reach 
would  lead  adveitisers  of  the 
70’s,  Miller  said: 

“Many  of  the  forecasters  of 


the  futui-e  of  advertising  see 
a  possible  decline  of  the  mass 
audience  vehicle  (like  network 
tv  and  the  full  run  of  national 
magazines).  Through  increa.s- 
ingly  refined  marketing  and 
lesearch,  advertisers  will  pin¬ 
point  their  potential  customers 
and  look  for  ways  to  speak  ex¬ 
clusively  to  them. 

“They  will  want,  and  get, 
specialized  advertising  solutions 
to  specialized  marketing  prob¬ 
lems.  There  will  be  more  ver¬ 
satility  and  fragmentation  of 
old  techniques,  and  new,  un¬ 
thought  of  ones  will  emerge. 
But  the  best  potential  for  fill¬ 
ing  the  bill  in  the  70’s  may 
well  lie  with  newspapers  and 
possibly  the  newspapers’  l)est 
weapon  will  l)e  rollfed  pre¬ 
prints.” 

• 

CZ  forms  group 
on  environment 

Formation  of  an  environ¬ 
mental  council  of  top  Crown 
Zellerbach  management  repre¬ 
sentatives  is  announced  by 
C.  R.  Dahl,  president.  The 
group  will  monitor  all  cor¬ 
porate  activities  for  potential 
impact  on  the  environment. 


um-joumt 

D/li)jrDO  WILMINGTON 

Delaware 

$  msf 

when  you  buy  the 
Philadelphia  A.D.I. 


H  pays  to  get  the  facts.  Request  the  new 
folder,  "Is  Half  of  Philadelphia  Enough." 
Contact; 

NEWS-JOURNAL  PAPERS 

WilmiAgt**.  0*1.  •  T*l«»hM«t  S02/«S4-SS$1 
or  Story  A  Ketly-Smith 


Marto  Rhode  Island 

Nen  England^  OTHER 
million  market 

THE  PROMDESCE 

lOURNAL-BUlLETIN 
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ENGINEERED 
WEB  OFFSET  INK 
DELIVERY 


begjns  with  a  survey  and 
ends  with  a  system  gpi  starts  with  a  survey  to 

evaluate  your  facilities  . . .  equipment . . .  and  production, 
both  black  and  color,  then  suggests  an  ink  and  an  ink¬ 
handling  SYSTEM  that's  best  for  your  plant. 

GPI  Blacks  are  available  in  a  choice  of  bodies  to 
suit  your  presses  and  press  speeds.  Colors  can  be 
selected  from  the  convenient  GPI  Blending  Chart 
which  features  a  simplified  blending  process 
that  can  be  individually  tailored  to  meet  your 
particular  space  and  budget  requirements, 

All  GPI  products  can  be  delivered  direct 


to  your  plant  in  either  3  gallon  kits  ...  55  gallon  drums  . . . 
bulk  tote  bins  ...  or  insulated  tank  trucks  right  to  your 
bulk  storage  facilities. 

But  our  system  doesn't  end  there.  Because  GPI 
constantly  surveys  your  web  offset  ink  con¬ 
sumption  to  keep  your  system  in  line 
with  your  future  needs, 

You  can't  beat  the  sys-  ^giy  on 

tern  .  .  .ask  the  Guy  the  guy 

from  GPI  for  complete  from 

information.  !■<!/  GPI 


The  Weekly  Editor 


FRO>T 

By  Oaig  Tomkinson 

“The  newspaper  of  the  future 
will  have  one  or  tw'o  extra  colors 
on  the  feature  pages.  The  more 
color  used  by  a  newspaper  for 
features  the  more  advertising  in 
one  or  more  colors  will  be  sold 
by  that  newspaper.  And  color 
advertising  brings  in  added  rev¬ 
enue  without  taking  out  extra 
money  for  newsprint.” 

Depending  on  what  your  defi¬ 
nition  of  the  word  “future”  is, 
the  statement  above,  in  1971 
seems  amusing  considering  it 
was  made  back  in  1939  (E&P 
Oct.  14,  1939),  and  that  many 
things  the  speaker,  Gilbert  P. 
Farrar,  told  the  New  England 
Mechanical  Conference  32  years 
ago  are  still  in  the  future. 

For  instance  Farrar  said, 
“The  day  is  not  far  in  the  fu¬ 
ture  when  the  smallest  type  on 
page  one  will  be  ten  point  and 
this  will  be  set  about  four  inches 
wide,  four  columns  to  the  page.” 

But  Farrar  stepped  off  base 
when  he  predicted  that,  al¬ 
though  newspapers  of  the  future 
“will  be  very  colorful”  they 


.OLOR 


“will  not  use  color  on  page  one.” 

He  did  not  explain  his  rea¬ 
sons  why,  but  he  did  not  foresee 
that  in  the  area  of  weekly  news¬ 
papers  that  many  papers  would 
initially  experiment  with  color 
in  editorial  on  the  front  page. 

Such  a  paper  is  the  Palos 
Verdes  (Calif.)  Peninsula  News, 
a  6,626  ABC  circulation  paper 
published  on  Wednesdays  and 
Sundays. 

Common  problems 

The  color  the  News  produces 
shows  quality  and  fidelity  in  re¬ 
production,  but  its  use  of  color 
is  limited  by  several  factors 
which  may  w'ell  be  shared  by 
other  papers  in  the  use  of  color. 

The  single  largest  factor  is 
that  the  paper  cannot  sell  that 
much  color  to  advertisers.  Fred¬ 
rick  F.  Stannard,  the  paper’s 
publisher,  told  E&P  that  the 
rates  he  charges  for  color,  rates 
which  are  based  on  cost-plus, 
are  high  enough  to  put  off  local 
advertisers.  He  explained  that 
the  bulk  of  his  retail  advertising 


Want  top  value  for  your  test  dollars? 


Sharpen  your 


pencil . . . 


ALTOONA 


Look  at 


“Test-Town,  Pa.” 


—isolated,  yet  accessible  to 
shipping— compact  in  size,  b 
complete  in  retail  range  and 
other  test  criteria.  Testing  in 
Altoona,  you  get  almost  instant 
feed-back  of  results  from  coopera¬ 
tive  retailers,  who  back  your  ads  in 
the  newspaper  reaching  4  out  of  5 
homes  in  the  market— the  Altoona  Mirror. 


ROP  SPOT  li 
FULL  COLOR 
OR  HI-FI 
INSSRTS 


TEST  BEST-WITH  COLOR-IN  THE 

EUoona  SRicro 


Color  costs  less  in  the  Mirror,  too— 
a  good  place  to  test  your  color  campaign! 


ALTOONA  PENNSYLVANIA'S  ONLY  DAILY  NEWSPAPER 


Richard  E.  Beeler,  Advertising  Manager 


is  placed  by  small  local  mer¬ 
chants  who,  their  prosperity  not 
withstanding,  balk  at  paying  the 
color  surcharge. 

Th  News  surcharge  runs 
from  a  high  of  $150  per  page, 
above  the  black  and  white  cost, 
for  process  color,  down  to  $60 
per  page  for  single  color.  The 
normal  contract  rate  for  one 
page  of  black  and  white  (the 
News  is  broadsheet)  is  about 
$260. 

Not  surprisingly,  the  major¬ 
ity  of  the  color  ads  which  the 
News  runs  come  from  major 
firms  and  a  local  shopping  cen¬ 
ter. 

For  instance.  Standard 
Brands  Inc.,  Stannard  said, 
runs  a  four  color  ad  about  once 
a  month  and  the  shopping  cen¬ 
ter  will  use  process  color  about 
every  three  weeks  for  a  special 
promotion.  But  the  number  of 
color  ads  running  is  nowhere 
near  what  the  News  would  like. 

One  reason  the  paper  would 
like  more  color  ads  is  because  it 
would  make  use  of  editorial 
color  more  feasible.  The  News 
has  been  using  color  since  1965 
but  only  on  a  sporadic  basis.  It 
has  only  been  in  the  last  year  or 
so  that  the  paper  has  been  al¬ 
most  consistent  with  editorial 
color  on  the  front  page  of  the 
Sunday  edition.  Use  of  editorial 
color  on  Wednesday  is  difficult 
because  of  another  factor  in  the 
paper’s  use  of  color — press  ca¬ 
pacity. 

An  early  Urbanite 

i  The  Wednesday  edition  runs 
from  24  to  32  pages  on  the  av¬ 
erage  and  the  Sunday  edition 
about  14  to  20.  With  a  'four- 
unit  Goss  Urbanite  offset  press 
the  paper  has  to  go  to  a  double 
run  on  Wednesday  if  the  num¬ 
ber  of  pages  is  up  and  color  is 
1  used.  Consequently  editorial  col- 
I  or  is  not  run  on  Wednesday  un- 
j  less  made  economically  feasible 


^  ...for  YourAdvriltmrt  J 


ADVERTISING  DYNAMICS 

80  Madison  Ave.,  N  Y,,  N  Y.  10016 

your  Color-Conscious  Service 


EDITOR  6C 


with  color  advertising.  On  Sun¬ 
day,  with  the  fewtr  number  of 
pages,  use  of  color  does  not  make 
a  double  run  mandatory. 

The  News,  which  incorporates 
the  Rolling  Hills  Herald,  was 
one  of  the  early  buyers  of  the 
Urbanite.  The  press  was  first 
introduced  by  Goss  in  1961  and 
the  News  had  three  units  of  it 
the  following  year,  and  a  fourth 
unit  in  1965. 

The  News’  press  does  not  in¬ 
corporate  one  of  the  Urbanite 
three  -  color  -  units  introduced 
later  by  Goss  to  make  color  pro¬ 
duction  possible  with  increased 
pages  and  no  additional  runs. 

The  News  got  into  regular 
use  of  editorial  color  almost  by 
accident.  Last  year,  when  a  local 
citizen  produced  some  exception¬ 
al  photos  of  a  large  fire  Stan¬ 
nard,  it  decided  there  was 
enough  lead  time  to  have  the 
separations  prepared,  and  so 
made  a  go  of  it.  The  use  of  the 
fire  photos  created  much  atten¬ 
tion. 

The  fact  that  the  photos  of 
the  fii’e  were  good,  weighed  in 
the  decision  to  use  editorial 
color  and  Stannard  said  that 
criteria  still  hold.  Color  isn’t 
used  in  editorial  unless  there  is 
a  worthwhile  photo. 

It’s  worth  pointing  out,  too, 
that  the  News  uses  a  mixture 
of  photos  not  just  the  standard 
posed  color  shots  some  papers 
use.  It  has  even  taken  and  used 
color  shots  of  basketball  games. 

For  a  while  the  News  de¬ 
pended  on  the  services  of  the 
Sacramento  Union  for  separa¬ 
tions  but  has  now  develop^  its 
own  process,  which  Standard 
said  can  produce  the  needed  sep¬ 
arations  in  three  to  four  hours 
using  color  prints  instead  of 
color  transparencies. 

The  News  has  its  own  photo 
darkroom  but  is  not  equipped  to 
handle  color  processing.  Color 
photos  are  developed  and 
printed  by  a  commercial  firm 
which  takes  about  three  days. 
In  instances  w’here  photos  are 
(Continued  on  page  38) 


SPECToCOLOR 
HI-FI  COLOR 
SPOT  and  FULL 
COLOR  .  .  . 

(Eljf  Qixon 
(CUfiiing: 
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DIXON.  ILLINOIS 
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Why  can’t  they  just  take  their 
welfare  checks  and  be  grateful? 

Would  you?  Suppose  you  were  poor.  You  didn’t 
have  much  schooling.  Or  you  couldn’t  get 
a  job  because  of  the  color  of  your  skin.  Or  you 
hit  on  hard  times. 

Would  you  sit  back  and  just  collect  a 
welfare  check?  Not  likely.  And  it’s  the  sam 
with  them.  We  know. 

We  know  because  we  employ  a  lot  of 
them.  The  so-called  "disadvantaged.”  The  p 
of  Appalachia.  Blacks,  percentage  wise 
almost  half  as  many  again  in  textiles  as  in 
manufacturing  industries.  § 

We  give  them  about  the  only  thing  the^ 
ask  for.  Jobs.  Good  jobs.  The  kind  of  jote 
can  build  a  life  around.  , 

Working  around  the  skilled  people  of  th@^ 
textile  industry,  they  pick  up  new  work  habits  | 
and  a  new  way  of  thinking.  A  new  career  ,  / 
and  a  new  life. 

This  isn’t  charity  or  make-work.  It’s  1 
than  that.  Because  we  need  them  as  much  as 
they  need  us.  To  make  the  fabrics  that  you  % 
wear  and  sit  on  and  that  keep  you  warm,  i 

Textiles.  Our  society  can’t  get  along  ^ 
without  them. 

In  more  ways  than  one. 

American  Textile  Manufacturers 
Institute^  Johnston  Bldg.,  Charlotte,  N.C.  2 


information  explosion. 

Some  of  our  answers  are  brand  new. 

Others  have  been  on  the  market  awhile. 

But  all  represent  important  advances  in  getting  text  into  type  faster 
and  cheaper. 

Like  our  new  Harris  1100  Editing  and  Proofing  Terminal.  It  lets  you 
edit,  correct  and  proofread  copy  on  a  CRT  display  device  prior  to 
typesetting. 

Then  there’s  our  new  Fototronic  TxT,  a  text/display  typesetter 
that’s  both  fast  and  practical.  Sets  up  to  150  lines  per  minute  from  six 
or  eight  level  paper  tape  or  nine  channel  magnetic  tape. 

Our  Fototronic  1200  is  a  complete  composing  room.  It  efficiently 
produces  all  kinds  of  high  quality  composition — display,  mixed  copy, 
text,  tabular. 

Fastest  of  all  is  our  Fototronic  CRT.  This  cathode-ray  typesetter 
produces  high  volume,  high  quality,  composition  from  computer- 
stored  material,  at  thousands  of  characters  per  second. 

So  if  you’re  trying  to  cope  with  the  information  explosion,  we’ve 
come  up  with  a  whole  arsenal  of  advanced  equipment.  Harris-Inter- 
type  Corporation,  55  Public  Square,  Cleveland,  Ohio  44113. 

HARRIS 

Communication 

Technology 


Letters 

(Cdiitiiiued  from  iini/e  7) 


Perhaps,  Mr.  Ruck,  you 
.should  analyze  the  aiiioII  jier- 
centajifR  of  coupon  redeniittions 
in  major  markets  rather  than 
puhlicly  insinuate  that  livitvit 
redemptions  in  xmnUer  cities 
are  dishonest.  Perhajts  heavy 
expenditures  on  coupon  adver¬ 
tising:  in  the  top  od  markets 
isn’t  doing-  the  joh.  Mayl)e  cou¬ 
pon  appeals  should  he  directed 
only  to  those  average  American 
homemakers  who  do  shop  the 
specials  and  who  feel  a  coupon 
discount  on  a  reputahle  i)rod- 
uct  is  a  good  huy! 

-A  few  years  ago  Kraft 
Foods  became  concerned  with 
the  hea\y  percentage  of  cou- 
l)ons  redeemed  at  the  retail 
level  in  our  Rio  Grande  Valley 
market.  They  sent  a  team  of 
men  down  here  and  after  a 
week  of  investigation  found, 
except  in  a  few  i.solated  •‘mom 
and  pop”  neighborhood  stores, 
the  returns  were  HKi'p  legiti¬ 
mate.  Actual  purcha.-;es  by  re¬ 
tailers  far  exceeded  the  coupon 
iedemi)tions.  What  Kraft  did 
lind  out  was  that  the  large  in- 
dei)endcnt  and  chain  supennar- 
kets  just  do  not  play  the  “cou¬ 


pon  brokerage  game”  and  they 
do  92^/c  of  the  total  grocery 
volume  in  our  market. 

Lsolated  “mom  and  pop” 
stores  who  did  turn  in  a  large 
amount  of  coujions  were  simply 
not  paid  for  them  if  they 
could  not  hack  up  the  redemp¬ 
tions  with  proof  of  unit  pur¬ 
chases.  Today  Kraft  continues 
to  f)lace  a  heaxy  percentage  of 
their  in-store  coui)on  advertise¬ 
ments  with  our  GROUP  while 
changing  the  ap|)eal  in  Texas 
Metro|)olitan  markets  to  a  mail- 
in  refund  offer. 

Keeping  it  lioiie>l 

Now,  here  is  what  we,  as 
newspaper  j)ublishers,  do  to 
keep  coupon  redemj)tions  hon¬ 
est. 

1.  Our  ])ress  run  on  food  days 
does  not  vary  from  any  other 
day  in  the  six  days  prior. 

2.  District  circulation  men, 
street  sui)ervisors  and  rural 
route  men  are  not  allowed  any 
nK)re  newspapers  in  their  draw 
on  a  food  day  than  they  draw 
during  the  week.  An  increase 
one  day  would  be  an  increase 
for  a  week  and  that  could  be 
very,  very  expensive  to  them. 

;k  Newstand  racks  are  not 
stocked  with  any  more  newspa¬ 
pers  on  food  days  than  any 
other  day  of  the  week.  In  fact. 


designed  to  produce  the  new  TV  MAGAZINES 


7V2"  Wide 


NOW  BEING 
PUBLISHED  BY 
MOST  DAILIES  . . . 


Cole  101 


48  pages 
24,000  copies  per  hour 


QUARTER-FOLDER  A 
TWO-KNIFE  TRIMMER 


when  a  rack  is  empty  early  on 
food  days  we  do  not  refill  it. 
We  do  check  the  rack  fre¬ 
quently  the  following  week  to 
see  if  we  can  catch  a  possible 
thief  who  deposits  a  dime  and 
removes  twenty  newsirapers. 

4.  .All  returns  are  shredded, 
comjjletely  destroying  the  news¬ 
paper  and  making  it  impossible 
to  salvage  any  coupons. 

5.  All  coupons  on  tear  sheets 
delivered  to  retailers  and 
mailed  to  advertising  agencies, 
food  manufacturers,  food  brok¬ 
ers  and  sales  reps  are  stamped 
with  a  large  “VOID”  in  red 
letters.  .A  sample  tear  sheet 
containing  this  “V’OID”  is  en¬ 
closed. 

fi.  .All  casts  in  the  press  room 
are  destroyed  immediately  upon 
completion  of  the  press  run. 

If  our  returns  on  your  in¬ 
vestment  exceed  your  expecta¬ 
tions  and  if  coupon  returns 
match  your  per  unit  sales  in 
our  market  we  feel  that  our 
newspapers  and  retail  grocers 
ought  to  get  a  “pat  on  the 
back”  rather  than  a  connota¬ 
tion  of  dishonesty. 

Simply  some  examples 

Ruhert  J.  Beck:  (letter  dated 
March  10).  Your  letter  has  a 
lot  of  excellent  points,  and  much 
valuable  information  regarding 
the  operation  of  your  group  of 
newspapers. 

I’irst  of  all,  I  must  advise 
that  the  information  in  the  E&P 
report  contained  details  which 
were  not  meant  to  he  published. 
1  used  some  information  from 
our  own  files  to  make  some 
points  in  the  talk  I  gave  in 
Philadelphia.  I  did  not  authorize 
their  lelease,  nor  did  I  give  a 
cojjy  of  my  remarks  to  the 
press.  I  did  not  get  a  chance 
to  see  the  article  before  it  was 
published. 

During  the  talk,  1  explained 
that  Morton  is  very  anxious  to 
get  good  coupon  redemption.  We 
are  anxious  to  have  people  buy 
and  try  our  products.  We  hope 
coupons  will  be  an  incentive  for 
them  to  do  this.  F'or  this  reason. 


I  remarked  that  if  the  high 
coupon  redemptions  were  valid, 
we  would  be  most  pleased.  The 
numbers  I  gave  were  sinqily 
examples  of  the  spread  we  get 
in  coupon  redemption  fi’om  area 
to  area  or  city  to  city. 

It  does  seem  likely  that  many 
of  the  jilaces  where  we  see  ex¬ 
tremely  high — or  greatly  above 
average  —  coupon  redemi)tion, 
some  of  it  may  be  the  result 
of  misredemption.  I  recognize 
this  may  not  be  true  in  all  cases, 
and  so  stated.  No  one  should 
make  any  specific  claims  to  this 
effect  until  some  sort  of  check 
is  made,  such  as  you  mentioned 
was  done  by  Kraft  Foods. 

My  point  was  simply  that 
looking  down  a  list  of  redemp¬ 
tion  percentages,  an  advertiser 
gets  suspicious  when  he  sees 
such  tremendous  differences  in 
rate  of  redemption. 

I  was  interested  to  see  the 
exami)les  of  retailers’  advertis¬ 
ing  which  mentions  a  national 
advertiser’s  coupon  in  the  same 
issue  of  the  paper.  This  should 
indeed  improve  redemption 
rates. 

It  is  gratifying  to  find  that 
your  procedures  for  handling 
issues  with  coupons  on  Food 
Days  do  coincide  with  the  guide¬ 
lines  we  feel  are  realistic  for 
gooil  control. 

We  at  Morton  Frozen  Foods 
agree  with  your  feeling  about 
news))apers.  We  recognize  their 
value  to  our  marketing  oitera- 
tion.  That’s  why  we  use  them 
extensively. 

• 

C.4.\I  retires 

RolK'rt  N.  Rates,  classified 
advertising  manager,  Lowell 
(Mass.)  Sun  will  retire  on 
March  21  after  more  than  21 
years  with  the  newspaiier. 
Bates  started  selling  newspa¬ 
per  advertising  with  the  K)iox- 
ville  (Tenn.)  Se7itinel,  later 
becoming  classified  manager  of 
the  Knoxville  News-Senti)icl. 
He  joined  the  Lowell  Sun  in 
1921)  from  the  Oklahoma 
XewK. 


Can  be  installed  to  any  rotary  press  half  folder  to 
produce  TV  Magazines  in  one  operation  .  .  .  glued, 
quarterfolded,  and  trimmed  .  .  .  ready  for  distribu¬ 
tion  when  the  press  run  is  finished. 

Contact  us  today  about  the  101  and  other 
models  to  quarter,  eighth,  or  double 
parallel  fold,  for  on  or  off-the-press 
operations. 

Okla.  City  Machine  Works,  Inc. 

1637  W.  Main,  Oklahoma  City,  Okla.  73106 
Phone  405,  236-8841 


¥  ¥  HURRAH  FOR  OUR  SIDE  ¥  ¥ 

I  vcr  cct  a  little  tired  of  the  "other  side”  always  blamin':  the  world's 
troubles  on  us?  No  matter  what,  I'nele  Sam  seems  to  be  the  fall  euy.  Get’s 
\ou  a  little  up-tieht  doesn't  it?  What  can  you  do  about  it?  A  little  tlae 
waving  sure  helps.  Makes  you  feel  proud.  Builds  back  that  eonfidenee.  Why 
not  try  it  in  your  city?  Offer  Hags  as  a  patriotic  public  service.  Over  bOO  of 
your  fellow  newspapermen  have  done  it  and  over  20(1  of  them  keep  it  up 
\ear  after  year.  Valley  l-'orge  (one  of  the  few  real  old  timers  in  llag  making! 
offer  through  "The  I'lag  People”  in  St.  Louis  the  absolutely  best  home 
tlx  mg  llag  kit  on  the  market  in  the  popular  cost  range.  Write  for  a  free 
sample  and  all  details  today.  No  eost  or  obligation.  Manx  other  tine  tlag 
items  too  lapel  pins,  window  decals  everx  thing  you  need  to  turn  xour 
area  Red.  White  and  Blue.  You'll  make  more  friends  than  vou  ever 
dreamed  of.  Give  us  a  bu//  collect,  of  course.  314-241-210(1  or  drop 
us  a  line 

TAMM-VOGT  COMPANY,  'The  Flag  People” 

2200  Olive  Street  —  St.  Louis,  Missouri  6.T10.T 
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7'/4-minute  color  prints  give  your  photographers 
more  time  to  cover  the  news. 


paper  caD  | 

have  color  prints  in  ■ 

just  IV2  minutes.  Fast  color  prints  so 
the  photographers  spend  less  time  in  the 
darkroom.  Accurate  color  proofs  that 


your  engravers  can  evaluate  much 
better  than  by  reading  a  color  negative. 
Display  prints  for  more  colorful 
promotions. 

The  Rapid  Color  Processor  takes 
less  than  half  the  space  needed  for  a 
tray  line  or  tanks.  And  since  fresh 
Kodak  chemicals  are  used  for  each 
print,  results  are  uniform— print  after 
print.  Remakes  due  to  process 
drifting  can  be  eliminated.  Saves  paper. 


There’s  also  a  Kodak  mechanized 
way  to  get  quick,  stabilized  black-and- 
white  prints.  Fifteen  seconds  quick! 
Via  the  Kodak  Ektamatic  Processor, 
Model  214,  with  its  companion 
Kodak  papers  and  chemicals. 

Ask  your  dealer  in  Kodak  products 
for  details  and  a  demonstration  of 
both  time-saving  machines. 

Eastman  Kodak  Company 
Rochester,  N.  Y.  14650 


Weekly  editor 

{Continued  from  page  32) 

taken  close  to  deadline,  an 
overnight  service  is  available. 

Stand  sales  increase 

Stannard  related  that  news¬ 
stand  sales  of  the  News  are  a 
direct  indication  that  color  at¬ 
tracts  readers.  Whenever  the 
News  runs  color  and  runs  it 
above  the  fold  (which  is  almost 
always  the  case),  thert  is  a  sig¬ 
nificant  increase  in  newsstand 
sales  compared  to  sales  when  no 
color  is  used. 

Stannard  also  said  that  read¬ 
ers  he  meets  frequently  make  a 
point  of  commenting  about  the 
color  photos. 

If  the  use  of  color  in  the 
newspaper  has  been  less  than 
spectacular,  Stannard  indicated 
that  use  of  it  has  boosted  his 
job-printing  business  consider¬ 
ably. 

Stannards  job  printing  opera¬ 
tion  includes  several  other 
w’eekly  newspapers,  inserts,  and 
mailing  pieces.  Color,  he  said, 
is  run  every  week  in  the  job¬ 
printing  area,  but  not  always 
process  color.  In  addition  to  the 
News,  Stannard’s  operation  pub¬ 
lishes  the  Lomita  News,  a  13,- 
500  controlled  circulation  news¬ 
paper  in  nearby  Lomita. 

Another  factor  Stannard  re¬ 
lated  in  the  News’  increased  use 
of  editorial  color  was  competi¬ 
tion. 

A  daily  in  the  area,  Copley’s 
South  Bay  Breeze,  recently  con¬ 
verted  last  year  to  offset  with  a 
Goss  Metro  press  and  Stannard 
admitted,  “we  wanted  to  put 
them  in  a  ‘me  too  category’  if 
they  began  using  color.  In  other 
words  we  wanted  it  to  appear 
that  they  were  following  our 
use  of  color.” 

Where  the  News  does  “its 
thing”  with  color  is  in  its  an¬ 
nual  anniversary  edition  (the 
paper  is  34  years-old  this  year) 
for  which  it  has  won  numerous 
awards  from  the  California 
New'spaper  Publishers  Associa¬ 
tion,  including  a  first  for  best 
use  of  color  in  1969. 

Color  problems 

Stannard  explained  that  in 
the  mechanical  area,  the  New's 
has  some  small  problems  with 
running  color  because  of  the 
lack  of  some  equipment. 

As  an  example,  he  cited  the 
lack  of  a  computerized  scanning 
device  as  causing  some  prob¬ 
lems  with  registration. 

To  offset  this,  the  News  gives 
itself  longer  time  to  get  color 
plates  on  the  press  and  in  regis¬ 
tration.  Color  plates  are  put  on 
the  press  Friday  night  for  the 
Sunday  paper  and  black  and 
while  plates  go  on  Saturday. 


Cliace;  No  Ki^ht  lo  i)<‘iu\  /oiiiii^ 


Palos  Vrrtics  ^ 


FRONT  PAGE  COLOR  is  frequently  found  in  the  Palos  Verdes 
(Calif.)  Peninsula  News'  Sunday  edition.  In  this  issue  the  photo 
page-center  was  in  full  color. 


Stannard  explained  too  that 
his  people  are  fudging  a  little  to 
get  two  colors  off  one  unit  by 
printing  directly  from  the  plate 
as  well  as  the  blanket.  A  third 
color  is  picked  up  from  another 
unit  leaving  two  units  for  black 
and  white.  The  two  colors  from 
one  unit  are  achieved  by  chang¬ 


ing  the  web  wrap  from  vertical 
to  “S”. 

While  this  method  gives  Stan¬ 
nard  additional  press  capacity, 
he  is  the  first  to  admit  that  the 
image  gotten  by  printing  di¬ 
rectly  from  the  plate  is  not  as 
good  as  that  from  the  blanket. 


Trade  publications 
eligible  for  awards 

More  than  7,500  publications 
will  be  eligible  for  the  Seventh 
Annual  Business  Journalism 
Awards  Competition  of  the 
University  of  Missouri-Colum- 
bia.  This  year,  in  addition  to 
daily  and  w'eekly  newspaper 
awards,  general  and  business 
magazine  awards,  the  competi¬ 
tion  will  be  open  for  the  first 
time  to  business  and  trade 
publications. 

The  competition  will  be  open 
until  June  10,  1971.  Entries 
must  be  published  between 
June  1,  1970,  and  May  30,  1971. 
Award  winners  are  announced 
in  September.  For  further  in¬ 
formation  or  entry  forms,  con¬ 
tact  Mr.  F.  N.  Karmatz, 
School  of  Journalism,  Univer¬ 
sity  of  Missouri,  Columbia, 
Mo.,  65201. 


Investigative  prize 
won  by  Utah  soph 

Bill  Marling,  a  19-year-old 
University  of  Utah  sophomore, 
took  first  place  in  the  William 
Randolph  Hearst  Foundation’s 
investigative  writing  contest 
of  the  current  annual  competi¬ 
tion  for  AASDJ  students. 

Marling’s  research  about 
utility  companies’  exploitation 
of  the  Colorado  River  area  won 
a  $900  scholarship.  He  was 
placed  second  in  an  earlier  event. 

Utah  now  is  second  in  the 
i.:tercollegiate  rankings.  The 
University  of  Florida  is  first  as 
a  result  of  placing  two  student 
journalists  in  the  top  10  of 
the  newly- judged  contest.  They 
are  Ronald  L.  Sachs,  ranked 
second,  and  Les  Gardieff, 
eighth.  Nebraska  is  in  third 
place. 


Page  1  color 
signals  move 
to  new  plant 

With  the  first  four-color  pic¬ 
ture  in  its  history  decorating 
the  front  page,  the  Kingsport 
(Tenn.)  Times-News  signalled 
its  occupancy  of  a  new  building 
at  701  Lynn  Garden  Drive.  The 
paper  is  now  being  printed  on  a 
Goss  Metro  offset  press. 

The  plant  stands  on  five  acres 
of  land  at  the  intersection  of 
Kingsport’s  main  east-west, 
north-south  traffic  arteries — U. 
S.  routes  11-W  and  23. 

The  plant’s  36,000-square-feet 
of  floor  space,  virtually  doubles 
the  area  available  at  the  compa¬ 
ny’s  old  site — three  converted 
store  buildings  on  Market 
Street. 

The  building  which  has 
served  as  the  newspaper’s  home 
for  over  40  years  was  originally 
intended  as  a  store  and  office 
building.  Over  the  years,  the 
Times-News  overflowed  into 
next-door  buildings  and  across 
the  street. 

The  new  building  on  Lynn 
Garden  Drive  is  the  first  build¬ 
ing  in  Kingsport  designed  and 
built  specifically  to  produce  a 
newspaper. 

The  building  was  designed  by 
Technical  Services  Company, 
Denver,  an  architectural  con¬ 
cern  specializing  in  newspaper 
buildings. 

Resident  architect  represen¬ 
ting  Technical  Services  during 
construction  was  0.  C.  Larsen. 
Larsen,  his  wife  Patricia  and 
four-year-old  son  Jeffrey  have 
been  living  in  Kingsport  since 
January,  1969  to  oversee  con¬ 
struction. 

Larsen  said  the  most  unusual 
feature  of  the  building’s  con¬ 
struction  was  the  use  of  very 
large  pre-stressed  T’s — ^huge 
concrete  beams  molded  in  Bris¬ 
tol  and  brought  in  by  trucks — 
which  are  set  in  place  to  form 
the  roof  and  walls, — “just  like 
building  blocks.”  The  T’s  gain 
their  strength  from  the  internal 
stress  of  steel  cables  stretched 
taut  while  the  concrete  vras 
being  poured. 

The  biggest  construction 
headache,  Larsen  said,  was  the 
foundation.  The  Times-News 
buildings  rest  on  what  was 
once  a  ravine.  To  insure  a  firm 
foundation  on  the  land-fill,  con¬ 
crete  piers  36-inches  in  diame¬ 
ter  had  to  be  driven  all  the  way 
down  to  bedrock. 

The  plant  was  built  by 
Armstrong  Construction  Com¬ 
pany,  Kingsport. 
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RATES,  REQUIREMENTS  FOR  DAILY 
NEWSPAPERS  OFFERING  COLOR 


Explanation  of  Column  Headings 


A  new  column  of  information  has  been  added  to  this  list  of  color 
availabilities  showing  newspapers  that  use  editorial  r.o.p.  color  “reg¬ 
ularly"  or  “occasionally.”  There  are  some  gaps  in  this  tabulation  due 
to  incomplete  or  unreturned  questionnaires.  Supplementary  tabulations 
will  be  published  later. 

“Minimum  Size” — Smallest  space  unit  sold  for  the  number  of  colors 
specified,  expressed  as  linage  or  as  a  full  page  “None”  means  no 
minimum. 

“Extra  Charge” — Premium  added  to  black-and-white  space  cost  for  the 
specified  linage,  expressed  in  dollars  or  as  a  percentage  of  B&W  rates. 
When  newspaper  publishes  morning/evening  combination,  costs  shown 
are  usually  based  on  combination  rate. 

“Days  or  Week” — Columns  show  which  days  of  the  week  color  is  avail¬ 


able  in  relation  to  days  of  the  week  newspaper  is  published. 

"Special  Ink” — Indicates  whether  the  newspaper  will  provide,  or  mix, 
special  colors  to  match  advertiser’s  requirements.  (An  extra  charge  may 
be  made.) 

"Closing  Days” — Refers  to  number  of  working  days  prior  to  publication 
that  reproduction  material  (not  insertion  orders)  must  be  received.  First 
figure  is  for  full  color;  second  is  for  spot  color. 

"Progs  and  Proofs” — Figures  in  column  indicate  the  quantity  needed  by 
newspaper  for  any  color  insertion.  First  figure  is  for  sets  cf  progressive 
proofs;  second  is  for  complete  color  proofs. 

“Patch  Mats”  &  “5th  Cylinder” — Mechanical  terms  applying  primarily  to 
preferred  methods  of  handling  full-color,  partial-page  copy:  i.e.  Patching 
editorial  material  in  black  to  a  partial  page  color  advertising,  or  using 
a  5th  or  extra  press  cylinder  to  print  the  editorial  black. 


NOTE:  (Tab.)  indicates  newspaper  published  in  tabloid  format.  Margin  Symbol  (•)  identifies  papers  offering  color  in  letter  press  or  offset  supple¬ 
ments.  (9)  symbol  designates  9-column  page,  or  fewer  columns,  instead  of  conventional  8-column  format. 


Year  after  year,  the  first  choice 
for  advertising  campaigns  in 
color  has  been  the  direct-cast 
Bista  mat.  Consistent  quality 
control  in  manufacture  and  ex¬ 
pert  skill  in  pre-makeready 
treatment  have  made  this  exclu¬ 
sive  product  the  “standard  of 
the  industry." 


When  it  comes 
to  ROP  colon 
come  to  us... 


REILLY-LAKE  SHORE  GRAPHICS 


COLOR  N  SERVICE 


FOR  NEWSPAPERS 

As  of  March  1  st,  the  Milwaukee 
Journal  transferred  the  com¬ 
plete  operation  of  its  ROP  Color 
Service  to  our  company.  With 
the  existing  subject  file  as  a 
base  we  intend  to  continue  the 
Journal's  work,  providing  the 
best  in  color  feature  subjects 
and  related  services. 


Each  year,  in  cooperation  with 
Editor  &  Publisher,  we  gather 
data  from  more  than  a  thousand 
daily  newspapers.  Out  of  this 
comes  the  industry's  most  up- 
to-date  tabulation  of  color  rates 
and  specifications,  published  as 
a  service  to  advertisers  and 
their  agencies. 


1  III 


A  SUBSKXARY  OF  ^  ELECmOGRAPHIC  CORPORATION 


ADDITIONAL  REILLY  SERVICES:  ART  •  DYCRIL  ENGRAVINGS  •  OFFSET  FILM  ANO  CONVER¬ 
SION  MATERIALS  •  TYPOGRAPHY  •  OFFSET  ANO  LETTERPRESS  PRINTING  •  FLEXOGRAPHIC  PLATES* 
ELECTROTYPES  •  REILLY  TYPES  •  PLASTICTYPES  •  PHENOLIC  PLATES  •  SYNOICATE.  BAKEO  ANO 
BISTA  PRE-MAOEREADY  MATS  •  AD  PROOFS  AND  REPRINTS. 


812  W.  VANBUREN  ST  CHICAGO,  ILUNOIS  60607  (312)829-9700 
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Daily  Newspapers  offering  ROP  color:  rotes  and  data 

Compiled  by  Editor  &  Publisher  end  Reilly-Lake  Shore  Graphics,  Chicago,  March,  l?7l 


3  Colors 
and  Black 
Min.  Size 

3-Color’‘  2  Colors 
extra  and  Black 
charge  Min.  Size 

2-Color*  1  Color 
extra  and  Black 
charge  Min.  Size 

1-Color* 

extra 

charge 

Days 
of  Wk. 

Process 

color 

Avail. 

Days 
of  Wk. 

Spot 

coior 

Avail. 

Closing  No.  of  5th  Cyl. 

Mixt  days  for  Progs  &  Pre-Prt. 

Spec.  full  &  and  Patch  Inserts 

ink  Spot  Col.  Proofs  Mats  Accepted 

Use 

Edit 

Color 

ALABAMA 

Annistoii  Star 

N  one 

S115 

None 

$90 

None 

$65 

SMTTES 

All 

Ve^t 

7-7 

2-1 

Offset 

HF 

Occ. 

•  Hirminghaiii  Xcnn", 

Fost  Herald 

1000 

$525 

1000 

$475 

None 

$375 

All 

All 

Vest 

4-4 

2-2 

-/p 

HF&  SP 

Reg. 

Cullman  Times 

602 

$70 

602 

$50 

602 

$30 

STWTF 

STWTF 

Not 

3-1 

1-1  Offset 

HF 

Reg. 

Decatur  Daily 

None 

$100 

None 

$85 

None 

$60 

All 

All 

Vest 

3-3 

1-1  Offset 

HF 

Reg. 

Dothan  Eagle 

None 

$220 

N  one 

$150 

None 

$80 

SMTWTF 

SMTWTF 

Ves 

3-3 

1-1 

5/p 

HF 

Occ. 

Florence  Times  & 

Tri-Cities  Daily 

None 

$100 

None 

$85 

None 

$60 

SMTuFS 

All 

Vest 

7-7 

2 

Offset 

HF 

Oadseu  Times 

600 

$125 

600 

$100 

600 

$50 

All 

All 

Vest 

3-2 

Offset 

HF&  SP 

Reg. 

Haleyville  Northwest 
Alabamian 

Page 

$120 

None 

$70 

None 

$35 

Sun 

SuTh 

Vest 

3-2 

1 

Offset 

HF 

Occ. 

•  Huntsville  News 

None 

$75 

MTWTFS 

Ves 

3 

1 

Offset 

HF 

Reg. 

Huntsville  Times 

1000 

$225 

1000 

$175 

None 

$125 

All 

All 

Ves 

6-6 

2 

-/- 

HF  &  SP 

Reg. 

Jasper  Mt.  E^gle 

None 

$90 

None 

$60 

None 

$35 

MTWTF 

MTWTF 

No 

2-2 

1-1 

Offset 

HF&  SP 

Occ. 

Mobile  Press  Register 

1000 

$250 

1000 

$225 

1000 

$165 

All 

All 

Vest 

2-2 

2-2 

-/P 

HF 

Occ 

•  Montgomery  Advertiser, 
Alabama  Journal 

None 

$210 

None 

$175 

None 

$135 

All 

All 

Vest 

2-2 

5/P 

HF&  SP 

Opelika  News 

560 

$75 

400 

$40 

SMTWTF 

Yes 

3-2 

2-2 

Offset 

HF&  SP 

Occ. 

Talladega  Home 

U  pg. 

$100 

54  P8- 

$75 

'A  pg- 

$40 

All 

All 

Vest 

6-3 

2-2 

Offset 

HF 

Reg 

TuscaloosaXortliport 

News 

None 

$135 

None 

$90 

None 

$45 

All 

All 

Yes 

7-3 

2-1 

Offset 

HF 

Reg 

ALASKA 

6  Anchorage  News 

1000 

70% 

1000 

55% 

1000 

40 

AU 

All 

Vest 

7-5 

1-1 

-/P 

HF 

•  9  Fairbanks  News-Miner 

420 

$185 

None 

$125 

None 

$65 

All 

AU 

Vest 

3-2 

1-1 

Offset 

HF 

Occ 

Juneau  Empire 

1000 

$150 

1000 

$100 

1000 

$50 

All 

All 

7-7 

1-1 

Offset 

Ketchikan  News 

None 

40% 

None 

25% 

All 

All 

No 

3-2 

2-1 

Offset 

HF 

ARIZONA 

Douglas  Dispatch 

Page 

$291 

Page 

$256 

All 

All 

HF  &  SP 

•  Flagstatl  Arizona 

Daily  Sun 

Page 

$135 

Page 

$90 

Page 

$45 

MTVVTFS 

MTWTFS 

Vest 

5-4 

1-1 

Offset 

HF 

Occ 

Mesa  Tribune 

1050 

$225 

None 

$150 

None 

$75 

All 

Vest 

2-1 

2-2 

Offset 

HF 

•  Phoenix  Republic  Gazette  1000 

$500 

1000 

$400 

lOOO 

$300 

All 

All 

Vest 

5-5 

2-3 

-/P 

HF&SP 

Occ 

Prescott  Courier 

1000 

$120 

1000 

$80 

1000 

$40 

SMTWTF 

SMTWTF 

Vest 

3-3 

2-2 

Offset 

HF&  SP 

•  Scottsdale  Progress 

1000 

$150 

1000 

$100 

1000 

$50 

MTS 

MTWTFS 

Not 

7-4 

2 

Offset 

HF 

Occ 

Tempe  News 

1000 

$115 

1000 

$80 

1000 

$45 

MTWTFS 

MTWTFS 

Vest 

7-3 

2 

Offset 

Occ 

•  9  Tucson  Arizona  Star 
&  Citizen 

1000 

$250 

1000 

$215 

1000 

$185 

All 

All 

Vest 

7-7 

2-2 

-/P 

HF&  SP 

•  Yuma  Sun  &  Arizona 
Sentinel 

None 

$195 

None 

$130 

None 

$65 

SMTWTF 

SMTWTF 

Vest 

2-2 

1-1 

Offset 

HF 

ARKANSAS 

Conway  Log  Cabin 
Democrat 

None 

$100 

None 

$75 

None 

$45 

MTWTFS 

MTWTFS 

Yes 

3-2 

1 

OlTset 

HF 

FI  Dorado  News  Times 

1000 

$130 

1000 

$90 

1000 

$50 

All 

All 

No 

7-4 

2*2 

Offset 

HF 

Occ 

Fayetteville  Northwest 
Arkansas  Times 

None 

$140 

None 

$100 

None 

$60 

MTWTFS 

MTWTFS 

Vest 

6-3 

2-2 

-/- 

HF 

Occ 

Forrest  City  Times-Herald 

1000 

$40 

All 

No 

2 

2-2 

Offset 

HF  &  SP 

•  Fort  Smith  Times  Record, 

Southwest  American  1000 

$150 

1000 

$125 

1000 

$75 

All 

All 

Vest 

5-2 

2-1 

•/P 

HF&  SP 

Occ 

Harrison  Times 

1000 

$105 

All 

No 

2 

2-2 

HF&  SP 

Hope  Star 

1000 

$80 

1000 

$60 

1000 

$35 

MTWTFS 

MTWTFS 

Not 

7-3 

2 

Offset 

HF&  SP 

Occ 

Hot  Springs  Sentinel-Record 

New  Era  1000 

$150 

1000 

$100 

1000 

$50 

SWTFS 

All 

Vest 

7-2 

2-2 

Offset 

ffF&  SP 

Occ 

Jonesboro  Sun 

1000 

33  A  % 

•Ml 

Yes 

7 

2-2 

HF 

•  Little  Rock 

Arkansas  Democrat 

1000 

$315 

1000 

$265 

1000 

$205 

All 

All 

Vest 

7-4 

2-2 

•/p 

HF  &  SP 

Occ 

Little  Rock 

Arkansas  Gazette 

1000 

$365 

1000 

$305 

1000 

$255 

All 

.Ml 

Vest 

7-3 

3-4 

-/p 

HF 

Reg 

Pine  Bluff  Commercial 

14  li. 

100% 

14  li. 

6634%  14  li. 

33%% 

>  All 

All 

Vest 

5-2 

2 

5/p 

HF 

Occ 

Kogers  News 

1000 

$105 

1000 

$70 

1000 

$35 

All 

All 

Not 

2-1 

Offset 

HF 

Searcy  Citizen 

None 

$150 

None 

$100 

None 

$50 

All 

All 

2-2 

Offset 

Springdale  News 

None 

$105 

None 

$70 

None 

$35 

MTWTF 

MTWTF 

Ve>i+ 

5-2 

2-2 

Offset 

TfF 

Reg. 

Texarkana  Gazette  S:  News  1000 

$140 

1000 

$100 

1000 

$70 

-All 

All 

Ve*:+ 

7-7 

1-3 

-/p 

HF  &  SP 

West  Memphis  Times 

1000 

$165 

1000 

$110 

1000 

$55 

All 

All 

Vest 

5-3 

3 

5/- 

HF 

CALIFORNIA 

•  Alameda  Times-Star 

1120 

1120 

54  %  1120 

MTTFS 

MTWTFS  Vest 

3-3 

1-1 

Offset 

HF 

■Mhambra  Post  -Advocate 

A  pg. 

$50 

All 

All 

Vest 

2-1 

1-2 

-/P 

HF 

•  Anaheim  Bulletin 

1000 

$550 

1000 

$450 

1000 

$300 

SMTWTF 

SMTWTF  Vest 

2-2 

4-2 

5/P 

HF 

Ore 

•Antioch  T.edger 

1000 

$180 

1000 

$120 

1000 

$60 

MTWTFS  Vest 

3-3 

4-4 

Offset 

HF 

Occ 

•  Bakersfield  Californian 

1000 

$250 

1000 

$200 

1000 

$140 

All 

All 

Vest 

3-3 

2-2 

-/P 

HF&SP 

Reg. 

Banning-Beaumont 
Record  Gazette 

None 

$50 

All 

No 

3 

4-4 

Offset 

HF 

Bnrstow  Desert-Dispatch 

None 

$120 

None 

$80 

None 

$40 

MTWTFS 

MTWTFS 

2-2 

1-1 

Offset 

HF&  SP 

•  Berkeley  Gazette 

588 

$135 

588 

$92.50  588 

$72.50 

MTWTFS 

MTWTFS  Vest 

3-3 

-/P 

HF  &  SP 

Ore. 

Brawley  News 

980 

$40 

MTWTFS  Not 

2-2 

2 

-/- 

HF 

Burbank  Review 

560 

$300 

560 

$200 

560 

$100 

MTF 

^fTWTFS  Vest 

3-3 

2-2 

-/P 

HF&  SP 

Camarillo  News 

None 

$65 

MTWTF 

Not 

2 

-/- 

HF 

Chico  Enterprise-Record 

560 

SI  50 

560 

$100 

560 

$50 

MTWTFS 

^^TWTFS  Vest 

6-3 

2 

-/P 

HF 

Occ. 

Toncord  Transcript 

560 

$180 

560 

$120 

560 

$60 

AfTWTF 

MTWTF 

Not 

4-3 

2-2 

-/- 

HF 

Ore. 

*  Volume  rate  discount  available. 

t  AdPro  inks  av 

ailable. 

’  $50  minimum. 
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Color 

CALIFORNIA  (Con't.) 

Corona  Independent 

1176 

$175 

1176 

$130 

560 

$60 

MTWTF 

MTWTF 

Aesi 

4-2 

2-1  -/- 

11  IXSl' 

1  ulver  City  Star  X 
.News  \  aiiKuard 

5S,s 

$150 

588 

$100 

588 

$50 

MTWTFS 

.MTWTFS 

.No 

2-2 

2-2  5/- 

11  F  X  SP 

Uavis  Enterprise 

None 

$100 

None 

$75 

None 

$50 

MTWTF 

MTWTF 

Xo-i- 

5-3 

2-2  Offset 

HF 

t  )ec. 

Downey  Southeast  News 
&  (  hanipion 

UIOII 

$.125 

lOOIP 

$100 

1000 

$18(1 

All 

All 

4-4 

1-1 

HFX  .SP 

K1  Cajon  Inland  Empire 
Californian 

None 

$90 

None 

$70 

M  TWTFS 

.MTWTFS 

Ve>t 

2-2 

2-1 

11  F 

El  Centro  Post  Imperial 
Valley  Press 

980 

$4(1 

MTWTFS 

Not 

2-2 

2  -/- 

HF 

•  Escondido  Times- Advocate 

None 

$195 

•Nulle 

$1.^0 

.None 

$65 

S.MTWTF 

SMTWTF 

V.-st 

1(1-3 

2-1  Offset 

IIF 

Occ. 

I'.iireka  Hiimbolt 

Standard  Times 

1000 

$145 

1000 

$115 

1000 

$85 

All 

All 

Vest 

7-7 

1 

HF 

•  I'airfield  Daily  Republic 

1000 

$100 

1000 

$75 

1000 

$50 

MTWTFS 

.MTWTFS 

No-i- 

3-2 

2  Offset 

HF 

Fontana  Herald  News 

None 

$125 

None 

$80 

None 

$50 

MTWTFS 

MTWTFS 

Not 

3-2 

2  Offset 

HFX  SP 

Fremont  Newark  Argus 

560 

$115 

560 

$80 

560 

$40 

All 

All 

3-3 

2-2  Offset 

HF 

Fremont  News-Register 

1000 

$260 

1000 

$230 

100(1 

$210 

.MTTFS 

MTTFS 

Vest 

2-2 

Offset 

HF 

•  h  resno  Pee 

980 

$.1.10 

980 

$260 

560 

$180 

-All 

All 

Vest 

3-3 

2-2  -/P 

HF 

Reg. 

l  ullerton  News  Tribune 

980 

$180 

980 

$120 

98(» 

$60 

MTWTFS 

MTWTFS 

.Not 

7-7 

1-1  5/P 

HFX  SP 

Reg. 

( larden  Grove  Oranne 
County  News 

1000 

$500 

1000 

$400 

1000 

$250 

All 

All 

Ne-t 

3-4  -/P 

HFX  SP 

(lilroy  Dispatch 

None 

$90 

None 

$45 

All 

2 

Offset 

<  ilendale  News-Press 

1000 

$225 

loon 

$150 

58S 

$75 

MTF 

-MTWTFS 

5est 

5-5 

2-2  -/P 

HFX  SP 

Occ. 

(ir.ass  X’alley-Ncvada 
(  ity  I’nion 

700 

$80 

700 

$45 

MTTF 

MTTF 

Aest 

3-3 

2-2  Offset 

HF 

•  Hanford  Sentinel 

Page 

rs'/f 

Page 

50% 

Page 

35% 

MTWTFS 

-MTWTFS 

Vest 

2-2 

1-1  Offset 

HF 

Occ. 

•  1  lay  ward  Review 

560 

$180 

560 

$160 

56(P 

$90 

S MTTFS 

All 

Vest 

4-4 

2-2  -/- 

HF  X  SP 

Occ, 

Hemet  News 

1176 

75% 

1176 

50% 

FS 

All 

Ve. 

5-3 

1  -/p 

HFX  S!> 

Hollister  Free  I.aitce 

1000 

$140 

lOOil 

8100 

MTTF 

A'est 

3-3 

1-1 

HF 

Huntington  Peach 
Independent 

56il 

$120 

5(i0 

$90 

560 

850 

All 

All 

Vest 

4-2 

2-3  -/P 

HFX  SP 

Huntington  Park  Signal 

1000 

$120 

1000 

$90 

500 

$50 

MTTFS 

MTTFS 

Ve> 

5-2 

1-1  -/P 

HF 

Occ. 

Indio  News 

1000 

$110 

1000 

$75 

1000 

$45 

MTWTFS 

MTWTFS 

Not 

3-3 

3  -P 

HFX  SP 

Inglewood  News 

58S 

$150 

588 

$100 

588 

$120 

MTTFS 

MTTFS 

Aest 

7-3 

1-1  5/P 

HFX  SP 

•  Ea  H.abra-Hrea 

Star  Progress 

1000 

$550 

1000 

$450 

1000 

$300 

SMTWTF 

SMTWTF 

Vest 

2i2 

4-2  5/P 

HF 

Occ 

I.ancaster  .\ntelo|ie  X'alley 
Ledger-Gazette 

840 

$165 

840 

$110 

840 

$55 

MTWTF 

MTWTF 

Not 

7-1 

1  -/- 

HFXSP 

Occ 

•  I-ivermore  Herald  &  News 

588 

$100 

588 

$70 

588 

$40 

All 

Ves 

3-2 

3-2  Offset 

HF 

Reg. 

I.<«li  News- Sentinel 

None 

$  1 20 

None 

$80 

None 

$40 

MTWTFS 

MTWTFS 

Nest 

3-2 

1-1  5/P 

HF 

Occ. 

•  Lompoc  Record 

5S8 

$150 

588 

$100 

588 

850 

M  TWTFS 

MTWTFS 

Not 

3-2 

1-1  Offset 

HF 

Reg 

•  Long  Beach  Independent 
Press-Telegram 

lOon 

S5O0 

1000 

$400 

1000 

$250 

All 

All 

Vest 

3-2 

2-4  -/P 

HFX  SP 

PcR. 

Los  Angeles  Herald- 
Examiner 

1000 

$825 

1 000 

$725 

100(t 

$625 

All 

All 

Nest 

7-4 

4-4  -/- 

HF 

Occ. 

Los  Angeles  Times 

1000 

$1500 

lono 

$1260 

1000 

$1050 

TW 

All 

Vest 

3-2 

210  -/P 

HF 

M.ndera  Tribune 

600 

$1.15 

(.00 

$90 

600 

$45 

No 

4-2 

Offset 

HF 

Occ. 

Martinez  News-Gazette 

None 

$  1 26 

None 

$84 

None 

$42 

All 

All 

Vest 

7-7 

3-2  5/- 

HF 

Marysville-Yuba  City 
Appeal  Democrat 

None 

$1.L5 

None 

$90 

None 

$45 

MTWTFS 

MTWTFS 

Vest 

3-2 

2-2  -/P 

HF  X  SP 

Occ. 

Merced  Sun-Star 

600 

25% 

MTWTFS 

Vest 

3-2 

-/- 

HF 

•  Modesto  Bee 

980 

$140 

980 

$120 

560 

$90 

MTWTF 

SMTWTF 

Vest 

.3-3 

1-1  -/P 

HF 

Occ. 

•  Monrovia  News-Post 

None 

$1.15 

None 

$90 

None 

$45 

MTWTFS 

MTWTFS 

Vest 

5-2 

1-1  Offset 

HF  X  SP 

Reg. 

Monterey  Peninsula  Herald  602 

759;  602 

70% 

f>()2 

557, 

MTWTFS 

MTWTFS 

Vest 

3-2 

3-3  -/P 

HF 

Occ. 

•  Napa  Register 

600> 

757, 

600' 

50% 

600' 

55% 

MTWTFS 

Vest 

5-2 

2-2  Offset 

HF 

Occ. 

Newport  Beach -Costa  Mesa 

Orange  Coast  Daily  Pilot  None 

$225 

None 

$150 

None 

$75 

MTWTFS 

MTWTFS 

Vest 

4-4 

4-4  5/- 

HFX  SP 

•  Oakland  Tribune 

1000 

$600 

1000 

$600 

lOOO 

35% 

SIWT 

All 

Vest 

4-4 

2-4  -/P 

HF 

Reg. 

•  Oceanside  Blade  Tribune 

560 

$175 

560 

$135 

560 

$95 

All 

All 

Vest 

3-3 

1-1  Offset 

HF 

SP 

Ontario-lTpland  Report 

None 

$190 

None 

$135 

None 

$80 

All 

Vest 

3-2 

2-2  -/- 

HF 

Ore. 

9  Oroville  Mercury-Register 

540 

$40 

MTWTFS 

MTWTFS 

Vest 

2 

2-1 

HF 

•  Oxnard  Press  Courier 

1000 

$135 

1000 

$105 

1000 

$70 

All 

All 

Vest 

2-1  S/P 

HF 

Palm  Springs  Desert  .Sun 

1000 

$210 

All 

Ves 

-/- 

•  Palo  Alto  Times 

588 

$160 

588 

$150 

588 

$90 

MTWTFS 

MTWTFS 

Vest 

3-3 

1-2  -/P 

HF 

Reg. 

Pasadena  Star-News 

1000 

$250 

1000 

$220 

1000 

$170 

All 

Vest 

7-5 

2-2  -/P 

HFXSP 

Occ 

9  Paso  Robles  Press 

586 

$50 

MTWTF 

Vest 

3 

1-1  Offset 

HF 

Occ 

Petaluma  Argus-Courier 

600 

$105 

600 

$75 

600 

$45 

MTWTFS 

MTWTFS 

Vest 

4-3 

1-2  Offset 

HF 

Occ 

Pittsburg  Post-Dispatch 

1000 

$100 

1000 

$50 

MTTF 

MTTF 

1-1 

Offset 

HF 

Pomona  Progress-Bulletin 

None 

$205 

None 

$14“! 

None 

$85 

.Ml 

All 

Vest 

4-3 

2-2  5/- 

HF 

Porterville  Recorder 

1000 

$150 

600 

$100 

600 

$50 

MTTFS 

MTWTFS 

Vest 

4-.2 

2-2  Offset 

HFXSP 

Red  Bluff  News 

None 

$95 

None 

$65 

None 

$40 

MTWTF 

MTWTFS 

Not 

6-2 

2-2  Offset 

HF&SP 

Redding  Record-Searchlight  602 

$95 

None 

$75 

None 

$55 

MTWTFS 

MTWTFS 

Vest 

3-3 

2-2  -/P 

HF 

Occ 

Redland  Facts 

600 

65  97  600 

50% 

600 

35% 

MTWTFS 

MTWTFS 

Vest 

3-3 

1-1 

HF 

•  Redwoo<'  Citv  Tribune 

588 

$135 

588 

$90 

588 

$65 

MTWTFS 

MTWTFS 

Vest 

3-3 

2-2  5/P 

HF 

•  Richmond  Independent 

588 

$135 

588 

$92.50 

1  588 

$72.50 

AI  TWTFS 

MTWTFS 

Vest 

3-3 

-/P 

HFXSP 

Occ 

Riverside  Press-Enterprise  1000 

$325 

560 

$250 

None 

$150 

.Ml 

All 

Vest 

2-2 

2-2  -/P 

HFXSP 

Occ 

Roseville  Press-Tribune 

None 

$50 

All 

Vest 

3 

1-1  -/P 

HFXSP 

•  Sacramento  Bee 

980 

$375 

980 

$290 

980 

$210 

.Ml 

All 

Vest 

3-3 

1-3  -/P 

TIF 

Reg 

•  Sacramento  I’nion 

84 

$325 

84 

$260 

84 

8105 

•Ml 

.All 

Ve«t 

5-2 

3-2  Offset 

HFXSP 

Beg 

•  Volume  rate  discount  available.  t  AdPro  inks  available. 
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Color 

CALIFORNIA  (Con.'t.l 

•  Salinas  Californian  KlOO 

$157.50 

1000 

$127 

602 

$50 

MTWTFS 

.MTWTFS 

Vest 

5-3  M  5/P 

IlF 

Occ 

San  Bernardino 
Sun-Telegram 

None 

$365 

None 

$260 

None 

$155 

.\11 

All 

Vest 

3-3  2-2  -/P 

HF 

San  Clemente  Sun- Post 

600 

$50 

MTWTF 

Vest 

5  2-2  Offset 

•  San  Diego  Union  Tribune 

1000 

$600 

lOOO 

$475 

1000 

$350 

All 

All 

Vest 

3-2  2-2  -/P 

HF&SP 

Reg 

•  San  Francisco 

V'alley  Times 

Vone 

$365 

None 

$260 

None 

$155 

All 

Vest 

3-2  2-2  -/P 

IlF 

•  San  Francisco 

Examiner  &  Chronicle 

1000 

$750 

1000 

$750 

1000 

$137 

.\11 

All 

Vest 

7-3  3-6  -/P 

HF 

Occ 

San  Francisco 

Commercial  News  (Tab. ) 

None 

50% 

None 

30% 

1  5/- 

HF 

•  San  Gabriel  Valley  Tribune 

600 

$300 

60(1 

$225 

600 

$175 

Not 

5/P 

HF 

•  San  Jose  Mercury-News 

1000 

$550 

1000 

$485 

1000 

$300 

AW 

All 

Vest 

3-3  3-3  5/P 

HF 

Occ 

•  San  Leandro  News 

lono 

$260 

1000 

$230 

1000 

$210 

MTTFS 

.MTTFS 

Vest 

3-3  2-2  Offset 

HF&SP 

•  9  San  Luis  Obispo 

Telegram  Tribune 

None 

$100 

None 

$75 

None 

$50 

MTWTFS 

MTWTFS 

Vest 

4-3  2-2  5/P 

HF 

•  San  Mateo  Times  & 

News  Leader 

1000 

$190 

1000 

$160 

600 

$110 

MTWTF.'3 

MTWTFS 

Vest 

3-2  3-2  -/- 

HF 

Occ 

San  Pedro  News-Pilot 

hOO 

$180 

600 

$120 

600 

$60 

MTS 

MTWTFS 

Not 

3-2  1-1  -/P 

HF 

•  San  Rafael 

Independent-Journal 

1000 

$195 

1000 

$165.75 

600 

$126.75 

MTWTFS 

MTWTFS 

A’est 

3-3  2-1 

HF 

Reg 

•  Santa  Ana  Register 

1000 

$500 

1000 

$400 

1000 

$250 

SMTWTF 

SMTWTF 

Vest 

2-2  4-4  -/- 

HF 

•  Santa-Barbara  News-Press 

1000 

$190 

1000 

$135 

600 

$80 

All 

.All 

Vest 

7-7  2-1  -/P 

HF 

Reg 

Santa  Cruz  Sentinel 

560 

$150 

560 

$100 

560 

$50 

SMTWTF 

S.MTWTF 

Vest 

3-2  2-2  5/P 

HF 

Occ 

•  Santa  Maria  Times 

600 

$100 

600 

$75 

600 

$50 

MTWTFS 

MTWTFS 

Vest 

3-3  2  Offset 

HF 

_ 

•  Santa  Monica 

Evening  ()utlook 

58S 

$160 

5SR 

$120 

588 

$80 

MTWTFS 

MTWTFS 

Ves 

2-2  2-2  -/- 

HF 

Santa  Paula  Chronicle 

None 

$150 

None 

$100 

None 

$50 

MTWTF 

MTWTF 

Vest 

3-3  2-2  5/P 

11 F 

Occ 

•  9  Santa  Rosa 

Press  Democrat 

1000 

$270 

1000 

$180 

600 

$126 

SMTWTF 

SMTWTF 

Vest 

3-3  1-1  -/P 

HF 

Occ 

Sonora  Union-Democrat 

None 

$60 

■All 

Offset 

IlF 

_ 

•  South  Lake  Tahoe  Tribune 

600 

$115 

600 

$80 

600 

$45 

MTWTF 

MTWTF 

Vest 

5-2  1  Offset 

IIF 

Occ 

•  Stockton  Record 

14 

$220 

14 

$140 

14 

$120 

All 

All 

Vest 

7-3  1-2  -/P 

11 F 

Sunnyvale  Standard 
Register  Leader 

588 

$50 

All 

Yes 

2  2-2 

HF _ 

Taft  Midway  Driller 

None 

$80 

X  one 

$45 

MTWTF 

MTWTF 

Yes 

5-2  2-2  Offset 

Thousand  Oaks 
News-Chronicle 

None 

$171 

Nuiie 

$114 

None 

$57 

SMTWTF 

SMTWTF 

Yes 

2-2  Offset 

HF _ 

Occ 

•  Torrence- Redondo  Reach- 
Hermosa  Beach- 
Manhattan  Beach  South 
Bay  Breeze 

560 

$225 

560 

$175 

560 

$115 

All 

All 

Vest 

4-2  2-2  Offset 

HF&SP 

Reg 

Tulare  Advance- 
Register  &  Times 

1  col.  1" 

S6.S 

1  col.  I" 

$50 

1  col.  1" 

$35 

MTWTFS 

MTWTFS 

Not 

3-3  1  •/• 

HF&SP_ 

•  Turlock  Journal 

None 

None 

$70 

None 

$45 

MTWTFS 

Vest 

2  2-1  -A 

HF 

\‘allejo  Times-Ilerald 
iv  News-(  hronicle 

600 

/  5% 

oOO 

60  G 

600 

35  G 

All 

All 

Yes 

7-7  2-2  5/- 

IlF 

_ 

\'an  Nuys  News  & 

Valley  News 

1000 

1000 

$254 

1000 

$154 

STF 

STTF 

Vest 

5-3  3-4  -/P 

•  Ventura  Star-Tree  Press 

14 

$150 

14 

$115 

14 

$75 

S  MTTFS 

All 

Yes+ 

3-2  2-2  5/F 

HF _ 

- - 

Victorville  Press 

016 

$180 

()16 

$120 

616 

$60 

MTWTF 

MTWTF 

No 

4-3  2-2  -/- 

HF _ 

\  isalia  Times-Delta 

Nime 

$120 

None 

$105 

None 

$65 

Vest 

3-3  2-2  -/P 

HF 

•  Walnut  Creek  Contra 
Costa  Times 

None 

None 

672 

$1.30 

STWTF 

Vest 

4-2  2-2 

HF 

Watsonville  Register- 
Pajaronian  &  Sun 

None 

$145 

None 

$100 

None 

$55 

MTWTFS 

MTWTFS 

Vest 

4-3  1-1 

HF 

Occ 

West  Covina  Tribune 

600 

$175 

600 

$150 

600 

$125 

All 

All 

V'est 

5-2  6-6  -/P _ 

HF 

Whittier-News 

1.120 

1320 

50G 

660 

25% 

All 

All 

Vest 

5-2  6-6  -/P_ 

HF 

Willows  Journal 

2S0 

$25  ' 

2X0 

$25 

MTWTF 

Not 

3  1  Offset 

HF  _ 

— 

Woodland  Democrat 

1000 

$135 

moo 

$$5 

1000 

$60 

MTWTFS 

MTWTFS 

No 

.3-3  3-3  Offset 

HF&S^ 

COLORADO 

Alamosa  \%alley  Courier 

588 

$150 

588 

$160 

588 

$50 

MTWTF 

Not 

3  2  Offset 

HF _ 

Reg 

•  Boulder  Camera 

1000 

$150 

moo 

$100 

1000 

$50 

All 

All 

Vest 

3-2  1-1  -A _ 

HF _ 

Canon  City  Record 

560 

$12.^ 

560 

$75 

560 

$40 

MTWTFS 

MTWTFS 

Not 

3-2  Offset 

Tib  _ 

- 

•  Colorado  Springs 

Free  Press 

600 

$170 

600 

$120 

600 

$55 

All 

-All 

Vest 

3-3  1-1  5/P 

_ 

•  Colorado  Springs 
Gazette-Telegraph 

1000 

$330 

1 000 

$220 

1000 

$70 

All 

All 

Vest 

3  2-2  -/P 

HF 

Reg 

•  Denver  Post 

1000 

50  G 

1000 

40%  1000 

25% 

All 

All 

Vest 

7-7  2 

- Reg 

•  6  Denver  Rocky 
Mountain  News 

1200 

$310 

1200 

$240 

1200 

$1.50 

All 

All 

Vest 

3-2  2-2 _ -/P 

_ HF _ 

Reg 

Durango  Herald 

560 

$120 

560 

$80 

560 

$40 

SMTWTF 

SMTWTF  Not 

3-3  2-2  Offset 

HF _ 

Fort  Collins  Coloradoan 

None 

$135 

None 

$95 

None 

$50 

SMTWTF 

SMTWTF  Yes 

2-2  2-2  S/P 

HF 

6  Grand  Junction  Sentinel 

None 

60  G 

None 

40%  None 

25% 

All 

All 

Vest 

5-4  1-1 

Greelev  Tribune 
&  Republican 

1000 

$150 

1000 

$100 

1000 

$50 

MTWTFS 

MTWTFS  No 

3-3  2-2  5/- 

La  Junta 

T  rihune-  Democrat 

None 

$77.50  None 

$57. 

50  None 

$37.50 

MTWTFS 

MTWTFS  A'est 

14.7  1-1  Offset 

_ HF _ 

9  Lamar  Tri-State  News 

1000 

3  3 '4%  1000 

50% 

MTWTF 

No 

5-5  2  Offset 

HF 

•  Ixmgmont  Times-Call 

980 

$100 

980 

$65 

MTWTFS  Not 

3-3  2-2  -/- 

HF _ 

Ixiveland  Reporter-Herald 

1000 

33% 

MTTFS 

Not 

3-3  1  -/- 

HF 

*  Volume  rate  discount  available.  t  AdPro  inks  available. 
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Be  there 


selling  by  helping  people  buy! 


NCA  —  Used  by  more  agencies  than  any  other  source  publication  of  its  kind! 


Newspaper  Circulation  Analysis 

Standard  Rate  &  Data  Service,  lnc./5201  Old  Orchard  Road,  Skokie,  Illinois  60076 


for  hard  facts  to  support  his  recommendations, 

.  a  newspaper  schedule  planner  supplements  his 
k  SRDS  Newspaper  Rates  and  Data  edition  with  his 


SRDS  Newspaper 
C  irculation 
A|nalysis 


We've  had  a  heart-warming  feed-back  from  the  36  world's 
largest  agencies  who  helped  us  design  NCA  last  year  —  for 
i  their  own  easier  use!  They  tell  us,  "we  use  it  —  we  use  it!"; 
^  "I  feel  I'm  part  of  it  now."  "We've  told  all  our  people  and 
^  branches  to  use  nothing  else." 

And  it's  true.  NCA  has  more  planning  aids,  is  easier  to 
^^k  use  and  easier  to  read  than  any  other  source.  VITAL 
to  media  planners  -  VITAL  TO  YOUR  NEWSPAPER 

Your  full  story  should  be  there  every  time  a  news- 
paper  planner/buyer  examines  or  compares  your 
market.  Here's  why: 

•  NCA's  information  is  vital  to  people  involved  in  news- 
paper  market  selection  and  newspapers  within  these 

•  Your  message  is  at  the  point-of-planning  and  the 
point-of-purchase  for  twelve  months. 

•  NCA  goes  to  every  paid  subscriber  of  SRDS  News- 
paper  Rates  and  Data;  thus  reaches  more  peo- 
pie  in  advertising  agencies  than  any  other 
source  publication  of  its  kind. 

•NCA  carries  with  it  the  undisputed  reputa- 
,  j  tion  for  accuracy,  authenticity  and  reliabil- 

iil  ity  SRDS'  publishing  has  upheld  for  50 

years- 


POSITION  YOUR  STORY 
IN  THE  APPROPRIATE 
NCA  SECTION.  THE 
TIME  TO  MAKE  SURE 
YOU  DON'T  MISS  AN 
ENTIRE  YEAR  OF 
SELLING  HELP 
IS  . . .  NOW! 


NOTE  CLOSING  DATES 
For  copy  to  be  set  (plates  or 
camera-ready  art  2  days  later): 

L  DMA  Section  —  June  28 

k  Section  IV  -  July  2 

A  Section  V  —  July  12 

Section  III  —  July  14 

Section  II  —  July  21 

ADI  Section  —  July  23 


,  ^ 


I 


What  the  Goss 
Headliner  Mark  V 
will  mean  to 
the  Detroit  News 


A  big  step  forward 

The  people  at  the  Detroit  News  have  one  eye 
on  the  future.  The  other  one  on  continuing  ser¬ 
vice  and  current  profits.  That’s  why  they  were 
interested  when  Goss  proposed  the  purchase  of 
a  totally  new  type  of  newspaper  press  that  could 
serve  both  interests.  Here’s  why  they  bought 
that  proposal. 

Stereo  today.  Shallow  relief  tomorrow. 

One  of  the  big  concerns  facing  the  publisher 
who  needs  a  new  press  is  that  of  obsolescence. 
He  needs  a  machine  that  can  produce  papers 
economically  with  stereo  plates,  yet  which 
won’t  be  obsoleted  by  new  shallow-relief  plates. 

So,  we  designed  the  new  Headliner  Mark  V 
(TM).  To  take  care  of  both  today’s  production 
needs  and  tomorrow’s  opportunities.  It’s  a  ste¬ 
reo  plate  press  that’ll  run  the  new  plastic  plates 
when  they  and  you  are  ready.  A  simple  field 


MGD  Graphic  Systems 

North  American  Rockwell 


conversion  (added  to  built-in  wiring  and  an  in¬ 
tegrated  motor  drive)  will  adapt  it  to  the  pro¬ 
cess  you  choose. 

And  a  new  competitive  edge  —  today. 

Try  70,000  papers  an  hour.  That’s  a  production 
advantage  that  anybody  could  use  right  away. 
And  a  prototype  Mark  V  is  running  at  speeds 
like  that  right  now,  without  a  tremble. 

In  fact,  it’s  smoother  and  quieter  than  a  press 
its  size  has  ever  been.  And  cleaner  too  —  both 
in  design  and  operation.  What’s  more,  new 
safety  features  have  been  added  to  protect 
your  valuable  people. 

And  while  we  were  at  it,  our  engineers  changed 
spacings,  sizes  and  clearances  to  give  you 
easier  makeready,  better  access  and  a  more 
functional  press  design. 

Lastly,  and  maybe  most  important.  The  controls 
are  as  sophisticated  as  you  could  want.  The 


Detroit  News  presses  will  include  electronic 
press  control  consoles  with  built-in  computers 
for  ink  and  compensator  adjustment.  This  new 
generation  of  press  controls  gives  the  press¬ 
man  more  control,  faster,  with  less  decision¬ 
making  on  his  part.  That  slashes  makeready 
time  and  waste  and  improves  the  finished  pro¬ 
duct  —  your  paper. 

The  bandwagon  is  rolling 
The  Detroit  News  said,  “yes,”  and  ordered  9 
presses  —  a  total  of  54  units.  Since  then, 
another  40  units  have  been  ordered  by  other 
leading  papers. 

We  have  a  lot  more  to  tell  you  about  the  Mark 
V.  So  much,  in  fact,  that  it  fills  a  new  24-page 
proposal  brochure.  Why  not  have  your  Goss 
representative  come  in  and  present  the  details 
of  the  Mark  V  to  you  and  your  production  staff. 
Or  call  Goss,  (312)  656-8600.  MGD  Graphic 
Systems,  P.O.  Box  50360,  Chicago,  III.  60650. 
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3  Colors 
and  Black 
Min.  Size 

3-Color“ 

extra 

charge 

2  Colors 
and  Black 
Min.  Size 

2-Color* 

extra 

charge 

1  Color 
and  Black 
Min.  Size 

1-Color* 

extra 

charge 

Days 
of  Wk. 
Process 
color 

Avail. 

Days 

ofWk.  Closing  No.  of  5th  Cyl. 

Spot  Mixt  days  for  Progs  &  Pre-Prt. 

color  Spec.  full  &  and  Patch  Inserts 

Avail.  ink  Spot  Col.  Proofs  Mats  Accepted 

Use 

Edit 

Color 

COLORADO  (Cont'd.) 

•  Montrose  Press 

1000 

$80 

1000 

$60 

1000 

$40 

MTTF 

MTWTF  No 

3-2 

2-1  Offset 

HF 

Occ. 

•  Pueblo  Star-Journal 
&  Chieftain 

600 

$19.i 

600 

$145 

600 

$95 

All 

All  Vest 

8-6 

2-2  -/P 

HF&SP 

Occ 

Roclty  Ford  Gazette 

None 

$80 

None 

$40 

MTWTF  Vest 

3-3 

2  Offset 

HF 

Sterling  Journal-Advocate 

1000 

$9(1 

1000 

$70 

1000 

$50 

.MTWTFS 

.MTWTFS  Not 

4-3 

2-2  Offset 

HF 

Occ. 

CONNECTICUT 

9  Bridgeport  Post 
&  Telegi  am 

Page 

S.t’O 

Page 

$270 

1000 

$150 

MTTF 

MTWTF  Vest 

10-7 

3-2  -/- 

HF 

Bristol  Press 

kSO 

$255 

850 

$170 

850 

$85 

.MTWTFS 

.MTWTFS  Vest 

7-7 

2  5/- 

HF 

0  Danbury  News-Times 

1000 

$200 

1000 

$150 

1000 

$100 

.MTWTFS 

MTWTFS  Vest 

4-2 

2-2  -/- 

HF 

Occ. 

(ireenwich  Time 

1000 

$70 

MTWTF  Vest 

2-2 

2-2  Off-set 

Occ. 

Hartford  Couraiit 

Page 

$4.50 

Page 

$525 

1000 

$175 

.\11 

All  Not 

7-7 

3-2  -/- 

HF&SP 

Reg 

•  Hartford  Times 

Page 

$4’0 

Page 

$505 

1500 

$165 

All 

All  Vest 

5-5 

2-2  -/- 

HF&SP 

Reg 

Manchester  Herald 

lOOtl 

$225 

10(»0 

$150 

1000 

$75 

.MTWTFS 

•MTWTFS  Vest 

2-2 

2-2  Offset 

HF&SP 

Occ 

•  9  Meriden  Morning  Record 
&  Journal 

moo 

$125 

1000 

$75 

MTWTFS  Not 

3 

1 

HF 

Reg. 

9  Middletown  Press 

100(1 

$249 

lOOO 

$160 

1000 

$80 

.MTWTFS 

MTWTFS  Vest 

3-3 

2-2  -/- 

HF 

Occ. 

Milford  (  itizen 

1000 

$150 

SMTWTF  Not 

3-3 

2-2  Offset 

HF&SP 

')  New  Hritain  Herald 

None 

$100 

MTWTFS  Vest 

7 

2 

HF 

Occ. 

New  Haven 
Journal-Courier 
&  Register 

1000 

$420 

1000 

$350 

1000 

$235 

All 

All  Vest 

7-7 

3-3  -/P 

HF&SP 

9  New  London  Day 

Page 

$J4(I 

looo 

$180 

None 

$120 

MTWTFS 

MTWTFS  Not 

5-5 

21  -/- 

HF 

6  Norwich  Bulletin 

600 

$100 

SMTWFS  Vest 

3-2 

2-2  Offset 

HF&SP 

Stamford  A<lvocate 

1000 

$100 

MTWTFS 

3 

1 

HF 

Torrington  Register 

100(1 

$150 

1000 

$75 

MTTFS  Not 

2-2  -/- 

HF 

9  Waterhury  Rei»ublican 
&  American 

loOO 

$240 

looo 

$180 

1000 

$120 

.\11 

All  Vest 

7-7 

2-2  -/P 

HF&SP 

1  . 

9  Willimaniie  (’hronicle 

None 

$60 

MTWTF  Vest 

2-2 

Offset 

DELAWARE 

Dover  State  News 

None 

$180 

None 

$120 

None 

$60 

MTWTF 

MTWTF  Vest 

3-3 

2-2 

HF&SP 

Occ 

Wilmington 

News  ic  Journal 

Page 

S.Pf? 

Page 

$295 

600 

$195 

.MTFS 

MTWTFS  Vest 

7-7 

1-1 

HF&SP 

DISTRICT  OF  COLUMBIA 

Washington  News 

l.’OO 

$425 

(•Oo 

$325 

()00 

$225 

MTWTFS 

MTWTFS  Vest 

3-2 

2-1  -/- 

HF 

Washington  Post 

1000 

moo 

$585 

moo 

$485 

All 

All  Vest 

10-5 

3-6  -/- 

HF 

•  Washington  Star 

1000 

$650 

1000 

$500 

1000 

$350 

All 

All  Vest 

6-3 

2-6  -/- 

HF&SP 

Reg 

FLORIDA 

•  Bradenton  Herald 

1000 

Sl<>5 

KMIO 

$125 

1000 

$75 

.Ml 

All  Vest 

5-3 

1-1  -/- 

HF 

Keg. 

C  learwater  Sun 

Page 

$180 

Page 

$130 

Page 

$70 

S.MTWTF  Vest 

3-3 

2-2  5/- 

HF 

Occ 

•  (  *(K'oa  Tmlay 

1000 

$450 

moo 

$555 

1000 

$220 

All 

All  Not 

5-3 

2-2  -/P 

HF&SP 

Reg 

•  (»  Daytona  Beach 
News-Journal 

400 

$20(1 

400 

$150 

400 

SI  00 

All 

Vest 

5 

2  Offset 

Reg. 

Delatul  Sun-News 

f>(MI 

$85 

noo 

$60 

600 

$55 

.SMTTF 

SMTWTF  Vest 

3-3 

1-1  Offset 

HF 

Occ. 

Fort  Lauderdale  News 

1000 

$55n 

1000 

$250 

1000 

$225 

All 

All  Vest 

3-3 

2-2 

HF 

K(»rt  Myers  News-Press 

980 

$175 

980 

$125 

9  Ml 

$75 

a;: 

All  Vest 

4  4 

2-2  5/P 

HF&SP 

Occ 

Fort  Pierce  News  Triliutie 

lOllO 

$85 

1000 

$50 

All  Vest 

3 

HF 

Port  Walton  Beach 

Playground  Dailv  News 

'  J  PR- 

$145 

'  J  pg. 

$110 

560 

$75 

SMTWTF 

SMTWTF  Not 

5-3 

M  Offset 

HF 

Occ. 

Ciainsville  Sun 

980 

$190 

980 

8140 

980 

$85 

SMTP 

.Ml  Vest 

5-3 

2  -/P 

HF&SP 

( )cc 

•  Hollywood  Sun-Tattler 

None 

$210 

N(nie 

$150 

None 

$80 

MTWTFS 

MTWTFS  Vest 

3-3 

1  -/P 

HF 

Reg 

•  Homestead  \ews-l.e.ader 

1000 

$125 

1000 

$90 

1000 

$50 

MTWTF 

Vest 

3-3 

1-1  5/- 

Reg 

•  Jacksonville  Journal  & 
Times-l’nion 

None 

$70(1 

None 

$500 

None 

$.500 

All 

All  Vest 

3-3 

2-1  -/P 

HF&SP 

<  )cc 

Key  West  Citizen 

lOOO' 

$1.15 

1000' 

$90 

moo' 

$45 

All 

All  Vest 

7-2 

1  Offset 

HF 

1  akeland  Ledger 

1000 

$2.15 

lOOO 

$175 

moo 

$115 

All 

All  Yes 

7-7 

2-2 

HF 

•  Lake  Wales  HiRhlaiider 

None 

$95 

None 

$65 

None 

$55 

SMTWTF 

SMTWTF  Vest 

22 

1 

HF&SP 

Reg 

Leesburg  C'ommercial 

None 

$120 

None 

$80 

None 

$40 

All 

All  Yes 

10-3 

Offset 

HF 

Marianna  Jackson  County 
Fh»ridian 

Nciiie 

$25 

TWTFS  Vest 

2  2 

2  -/P 

HF&SP 

Melbourne  Times 

1000 

$200 

101  lO 

$150 

KtOO 

$10(1 

All 

All  Vest 

6-3 

2-2  Offset 

HF 

•  Miami  Herald 

None 

$890 

None 

$640 

Xone 

841  5 

All 

Vest 

7-4 

5-1  -/- 

HF&SP 

Reg 

•  Miami  News 

None 

$890 

None 

$640 

None 

8415 

MTWTFS  Vest 

7-4 

5-1  -/- 

HF&SP 

Reg 

Miami  Beach  Sun 

None 

8100 

None 

$50 

All 

All  Vest 

2-2 

-/P 

HF&SP 

Naples  Collier  ('ounty  Neu 

s  1000 

$20(» 

1009 

8100 

lOOtl 

$50 

All 

All  Vest 

7-3 

2-2  Offset 

HF 

Ocala  Star-Banner 

None 

$145 

No-  e 

8115 

None 

$70 

SMTWTF 

SMTWTF  Not 

7-3 

1-1 

HF 

Oc- 

•  Orlando  Sentinel  &  Star 

8.i0 

$400 

850 

8550 

8  =  0 

$260 

All 

All  Vest 

7-4 

1-3  -/P 

HF 

Reg 

Panama  Citv  News-Herald 

840 

50r7 

All  Vest 

3-2 

2-2 

HF&SP 

Occ 

•  Pensacola  \ews  Journ.al 

1008 

$165 

1008 

$137. 

50  1008 

$110 

All 

All  Vest 

3  5 

2-2  -/P 

HF&SP 

Occ 

•  Pompano  Beach 

Sun  Sentinel 

1000 

$.550 

1000 

$3.50 

1000 

$250 

All 

All  Vest 

4-5 

2-2  -/- 

HF 

Reg 

St.  Augustine  Record 

588 

$50 

MTWTFS  Not 

3 

2  Offset 

HF 

Occ 

•  St.  Pcter.shurg  Times 
&-  Independent 

1000 

$455 

lonn 

8555 

1000 

$255 

All 

All  Vest 

7-4 

3-3  -/P 

HF&SP 

Reg 

*  Volume  rate  discount  availalile. 

1 

•L\dPro 
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FLORIDA  (Cent'd) 

•  Sanford  Herald 

1000 

$150 

1000 

$100 

1000 

$50 

SMTWTF 

MTWTF 

Not 

5-3 

2-2 

5/- 

HF 

Occ 

•  Sarasota  Herald-Tribune 
&  Journal 

1000 

$240 

1000 

$190 

1000 

$140 

All 

All 

Vest 

4-4 

5/- 

HF 

Reg 

Tallahassee  Democrat 

560 

$225 

560 

$175 

560 

$100 

All 

All 

Vest 

3-3 

1-1 

HF 

Reg 

•  Tampa  Tribune  &  Times 

1000 

$350 

1000 

$300 

1000 

$225 

All 

All 

Vest 

7-4 

2-2 

-/p 

HF 

Reg 

•  Titusville  Star-Advocate 

1000 

$175 

1000 

$150 

1000 

$100 

All 

All 

Not 

5-3 

2-2 

-/p 

HF&SP 

•  West  Palm  Beach 
Post-Times 

850 

$250 

850 

$200 

850 

$160 

All 

All 

Vest 

7-7 

1-1 

Offset 

HF 

Reg 

Winter  Haven  News-Chief  None 

$100 

None 

$70 

None 

$40 

SMTWTF 

SMTWTF 

No 

7-3 

3-3 

Offset 

HF 

Occ 

GEORGIA 


Albany  Herald 

500 

$100 

500 

$75 

100 

$50 

All 

All 

Not 

7-3 

0-2 

5/- 

HF 

Americus  Times-Recorder 

1000 

$105 

1000 

$70 

1000 

$35 

MTTF 

MTTF 

No 

10-3 

1 

Offset 

HF 

Occ 

•  Athens  Banner  Herald 

None 

$140 

None 

$105 

None 

$60 

All 

All 

Not 

4-3 

2-1 

Offset 

HF 

Reg 

•  Athens  News 

1000 

$140 

1000 

$105 

1000 

$60 

All 

All 

Not 

7-5 

1-1 

Offset 

HF 

•  Atlanta  Journal 

Constitution 

Page 

$920 

Page 

$736 

1000 

$552 

MTS 

All 

Vest 

14-10 

1-5 

-/- 

HF 

Occ 

6  Augusta  Chronicle 

798 

$239 

798 

$179 

798 

$119 

-Ml 

All 

Vest 

7-4 

1-1 

Offset 

HF 

Reg 

•  Columbus  Ledger- Enquirer 

1000 

$225 

1000 

$175 

1000 

$125 

-Ml 

All 

Vest 

2-2 

2-2 

-/P 

HF&SP 

Reg 

Cordele  Dispatch 

1000 

$125 

1000 

$h0 

1000 

$35 

MTTF 

MTTF 

t 

3-3 

1-1 

Offset 

HF 

Occ 

Dalton  ('iti7en*News 

None 

$60 

MTWTFS 

MTWTFS 

Yes 

2-2 

1-1 

-/- 

HF&SP 

Gainsville  Times 

None 

$120 

None 

$85 

None 

$45 

SMTWTF 

SMTWTF 

Vest 

3 

1-2 

Offset 

HF 

Occ 

9  CaGrange  News 

None 

$65 

None 

$65 

None 

$40 

MTWTFS 

MTWTFS 

Vest 

3-2 

1-1 

Offset 

HF&SP 

Lawrcnceville 

Gwinnett  News 

560 

$225 

560 

$150 

140 

$75 

SMTWTF 

SMTWTF 

Not 

6-3 

1-1 

Offset 

HF 

Reg 

Macon  Telegraph  &  News 

None 

$275 

None 

$225 

None 

$150 

All 

All 

Vest 

3-3 

1-1 

-/- 

HF 

Reg 

•  Marrietta  Journal 

1200 

$175 

1200 

$140 

1200 

$100 

SMTWTF 

SMTWTF 

Vest 

7-3 

2-2 

Offset 

HF&SP 

Reg 

Moultrie  Observer 

1000 

$35 

All 

Not 

3 

1 

HF 

Rome  News-Tribune 

1000 

$200 

1000 

$135 

1000 

$75 

SMTWTF 

SMTWTF 

Yes 

2-2 

1-2 

Offset 

HF 

Occ 

•  Savannah  News  &  Press 

1000 

$250 

1000 

$200 

1000 

$150 

All 

All 

Vest 

3-1 

3-2 

5/P 

HF&SP 

Reg 

Thomasville  Times- 
Enterprise 

None 

$433' 

None 

$398' 

None 

$358 

All 

All 

Yes 

5-3 

2-2 

-/- 

HF 

Valdosta  Times 

None 

25% 

MTWTFS 

Not 

3-2 

2-2 

-/- 

HF 

Occ 

Waycross  Journal-Herald 

1000 

$120 

1000 

$85 

1000 

$50 

MTWTFS 

MTWTFS 

Not 

3-2 

2-2 

-/- 

HF 

( )cc 

West  Point  Valley 
Times-News 

None 

$60 

None 

$35 

All 

Not 

Offset 

11 F 

HAWAII 

•  Hilo  Hawaii 

Tribune-Herald 

None 

$125 

None 

$100 

None 

$70 

SMTWTF 

SMTWTF 

Not 

2-2 

2-1 

Offset 

HF&SP 

Reg 

Honolulu  Advertiser  & 
Star  lUilletin 

1000 

$520 

1000 

$407 

1000 

$293 

All 

All 

Vest 

6-3 

2-2 

-/P 

HF 

Honolulu  Hawaii  Hochi 

None 

$97 

None 

$66 

All 

All 

14-14 

3 

Offset 

IDAHO 


I 

I 


Hlackfoot  News 

None 

$37 

All 

All 

Yes 

2-1 

4-2 

Off.'et 

11 F 

•  Boise  .Statesman 

1000 

$225 

1000 

$175 

None 

$125 

MTWTFS 

All 

Vest 

5-3 

1-2 

-/P 

HF&SP 

Occ 

•  Burley  Co.  Idaho  Press 

None 

$75 

N  one 

$50 

MTWTF 

MTWTF 

^'es 

7-7 

2 

Offset 

HF&SP 

_ _ 

•  Caldwell  News  Tribune 

560 

75% 

560 

50% 

560 

35% 

Vest 

3-3 

1-1 

Offset 

HF 

Occ 

Coeur  d’Alene  Press 

600 

$110 

600 

$80 

600 

$50 

All 

All 

Not 

6-2 

1 

Offset 

HF 

Idaho  Falls  Post-Register 

700 

$110 

700 

$90 

700 

$50 

SMTWTF 

SMTWTF 

Vest 

6-3 

2-1 

-/P 

11F 

Occ 

•  Lewiston  Tribune 

600 

$150 

600 

$110 

600 

$70 

All 

All 

Vest 

3-3 

1-1 

-/- 

HF 

Occ 

6  Moscow  Idahonian 

None 

$150 

None 

$100 

None 

$50 

MTWTFS 

MTWTFS 

Vest 

5-3 

1-1 

Offset 

HF 

_ 

•  Naniiia  Free  Press 

560 

$100 

560 

$75 

560 

$50 

MTWFS 

MTWFS 

Vest 

3-3 

1-1 

Offset 

HF 

•  Pocatello  State  Journal 

600 

75% 

600 

50% 

600 

35%. 

SMTWTF 

SMTWTF 

Vest 

3-2 

1-1 

Offset 

HF 

Reg 

Twin  Falls  Times-News 

600 

$125 

600 

$75 

600 

$50 

SMTWTF 

SMTWTF 

Vest 

3-3 

2 

Offset 

HF 

Occ 

lUINOIS 


9  Alton  Telegraph 

1000 

$80 

MTWTFS 

Noi' 

5 

1-1 

IlF 

Occ 

•  Aurora  Beacon-News 

None 

$180 

None 

$160 

None 

$145 

All 

All 

Vest 

7-7 

3-2 

-/- 

HF&SP 

Occ 

9  Belleville  News-Democrat 

Page 

$100 

MTWTF 

Vest 

3 

2-2 

HF 

Occ 

Belvidcre  Republican 

14 

$125 

14 

$90 

14 

$55 

MTWTFS 

MTWTFS 

No 

4-3 

2-2 

Offset 

HF 

Occ 

6  Bloomington-Normal 
Pantagraph 

812 

$200 

812 

$150 

812 

$100 

All 

All 

Vest 

5-5 

3-1 

5/P 

HF 

Occ 

Canton  Ledger 

None 

$90 

None 

$70 

None 

$50 

MTWTFS 

MTWTFS 

Vest 

3-3 

1-1 

Offset 

HF&SP 

Reg 

Carbondale- Herrin  Murphy slioro 
Southern  Illinoisan 

1000 

$75 

All 

2 

HF 

Centralia-Central  City- 
Wamac  Sentinel 

1000 

$150 

1000 

$100 

1000 

$50 

MTTF 

SMTWTF 

Not 

4-3 

1-1 

Offset 

HF&SP 

Campaign-Urbana  Courier 

1000 

$75 

All 

Yes*^ 

4 

1-1 

HF 

, _ 

•  Champaign-L^rbana 
News-Gazette 

1000 

$150 

1000 

$110 

1000 

$70 

All 

All 

Vest 

4-4 

2 

-/p 

HF 

_ Reg 

Charleston  Coles  County 
Times 

None 

$135 

None 

$90 

None 

$45 

All 

MTuFS 

Yes 

12-8 

2-2 

Offset 

HF&SP 

•  6  Chicago  Today 

Page 

$690 

Page 

$690 

Page 

$580 

SMTWTF 

SMTWTF 

Vest 

5 

2-7 

-/- 

HF 

Occ 

Occ 

•  9  Chicago  Calumet 

300 

$300 

300 

$200 

300 

$100 

MTWTFS 

MTWTFS 

Vest 

5-2 

1-1 

Offset 

HF&SP 

Chicago  Daily  Defender 

1000 

35% 

1000 

25% 

MTWTS 

Not 

6 

2-2 

HF&SP 

Reg 

•  Chicago  News 

Page 

$910 

Page 

$910 

1000 

$625 

MTWTFS 

MTWTFS 

Vest 

7-3 

2-3 

HF&SP 

Reg 

•  Volume  rate  discount  available.  t  AdPro  inks  available.  *  3  day  leeway  required. 
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ILLINOIS  (Cont'd) 

•  b  Chicaj^o  Sun  Tiiut*'; 

I20U 

$770 

1200 

$770 

1200 

$580 

All 

All 

Vest 

7-3 

2-3 

llFiiSP 

Reg 

•  Chicago  Tribune 

Page 

$1J20 

Page 

$1220 

1000 

$935 

All 

All 

Vest 

7-5 

2-15 

-/- 

HF 

Reg 

•  Danville  Commercial  Nev 

s  1000 

$1(.5 

1000 

$120 

1000 

$75 

All 

All 

Vest 

10-7 

2-2 

5/- 

HF&SP 

Oce 

•  DeKalb  C  hronicle 

None 

$180 

Xotic 

$120 

Xone 

$65 

MTWTFS 

.MTWTFS 

Vest 

5-3 

2-2 

Offset 

HF 

Occ 

•  Dixon  Telegraph 

None 

© 

</> 

X  one 

$80 

Xone 

$40 

MTWTl'S 

MTWTFS 

Vest 

2*2 

2-2 

Offset 

HF 

Occ 

Dutjuoin  fall 

1000 

$30 

.MTWTFS 

Vest 

5 

3 

HF 

Occ 

East  St.  Louis  Metro- 
East  Journal 

1000 

$120 

S. MTWTF 

Vest 

3-3 

1 

-/- 

HF&SP 

Occ 

Ethngham  News 

101 10 

$135 

liiou 

$yu 

X  one 

$45 

TTKS 

■MTWTFS 

Xo 

5-3 

3-3 

Offset 

HF&SP 

Occ 

Elgin  Courier-Xew< 

None 

$103 

None 

$140 

None 

$115 

All 

All 

4  est 

7-4 

1-1 

HF&  SP 

<1  I'reeport  Journal- Standard  lOOO 

$150 

1000 

$100 

None 

$70 

.MTW  TKS 

.MTWTFS 

^■est 

3-3 

1-1 

HF&  SP 

Occ 

Galesburg  Register-Mail 

1000 

$100 

1000 

$75 

1000 

$25 

MTWTKS 

-MTWTFS 

Vest 

4-3 

2-2 

-/P 

HF 

Occ 

Harrisburg  Register 

UHIII 

$.L'; 

MTTF 

Xot 

6 

2 

-/- 

HK  &  SP 

Hoopeston 

ChrcniclelleraM 

None 

$150 

Xone 

$100 

Xone 

$50 

MTWTI- 

MTWTF 

Xot 

5-2 

2 

Offset 

HF 

Occ 

Jack>onville 

Journal-Courier 

None 

$120 

None 

$80 

None 

$5(t 

All 

Vest 

6-3 

2 

-/- 

HF&  SI’ 

Joliet  Herald-N'erv-i 

None 

$185' 

None 

$165' 

None 

$145' 

All 

All 

5est 

5-3 

1-1 

5H' 

HF  &  SP 

Kankakee  Journal 

mon 

$200 

1000 

$135 

liiOO 

$85 

S.MTWTF 

S.MTWTF 

Vest 

3-3 

1 

-/!• 

HF&  SP 

(tec 

Kewanee 

ob4 

$100' 

'.04 

$100' 

!4  I'g. 

$5t» 

All 

All 

Vest 

3-3 

2-2 

5/- 

LaSalle- Peru- Oglesby 
News  Tribune 

lillMI 

$140 

lOiiO 

$100 

1000 

$60 

MTWTFS 

MTWTFS 

Vest 

3-3 

1-2 

/- 

HF  &  SP 

Lawrenceville  Kecun! 

.Vom 

$1"5 

None 

$70 

None 

S.^5 

MTWTF 

Vest 

5-5 

21 

Offset 

HF  &  SP 

I.itcbtivld  Xe«.  Herald 

1000 

$50 

MTWTF 

Xo 

5 

2.  y 

O  If  set 

HF 

Macomb  Journal 

1000 

$45 

MTWTF 

Xo 

3 

2-2 

HF 

Mattooii  Journal  <  iazettt 

Noiu* 

$105 

None 

None 

$60 

MTWTFS 

MTWTFS 

Vest 

3-3 

1-1 

5/- 

HF 

Occ 

•  Moline  Dispatch 

1000 

$J7o 

1000 

$J.?5 

1000 

$155 

MTWTFS 

MTWTFS 

^'est 

5-3 

1-2 

-VI' 

HF 

( )vc 

■'  .Monmouth  Review  .Xtl.i- 

Page 

$105 

N  one 

$7tl 

None 

$33 

WT 

All 

Vest 

3-2 

1-1 

11 F 

Morris  HerabI 

$100 

"80 

$70 

5(>0 

$40 

MTWTF 

MTWTF 

Xot 

2  2 

2-2 

-/- 

11  F 

Mount  Prospect  Day 

Noiu- 

None 

$250 

None 

$100 

All 

All 

5-5 

OtTs.t 

Mount  \>nioii 


Register- New< 

Ntine 

$130 

None 

$100 

Xone 

$60 

MTWTFS 

MTWTFS 

Vest 

4-4 

2-2 

5/P 

HK 

Occ 

^  OIncy  Mail 

iiiiiii 

$135 

1000 

$100 

1000 

$50 

M  TWTFS 

MTWTFS 

Vest 

2-1 

2-2 

Offset 

HF 

Occ 

Ottaw.n  Republiv-Tinic^ 

mon 

$1411 

1000 

$108 

1000 

$60 

MTWTFS 

MTWTFS 

Xot 

4-3 

2-2 

Offset 

III- 

( )cc 

IVkin  Tillies 

1000 

$75 

MTFS 

Not 

7 

HF 

•  1‘coria  Journal  Star 

I'MH) 

$325 

1000 

$260 

1000 

$185 

All 

All 

Vest 

5-5 

2-2 

-/P 

HF 

y  SP 

Kvg 

Pontiac  Leader 

1UIMI 

$110 

moo 

$80 

1000 

$45 

MTWTFS 

MTWTFS 

Nest 

3-2 

1 

Offset 

HF 

S;  SP 

•  fjuincy  Herald-Whig 

Ntnie 

5uS 

Xcine 

4ltr<; 

None 

25*; 

All 

All 

Nest 

5-3 

1-1 

HF 

( )cc 

Robinson  Ne\\s 

IMIM) 

$90 

1000 

$45 

MTWTFS 

Xot 

5-5 

1 

Offset 

11 F 

Occ 

Rockford  Star  & 

Register  Rejuiblio 

lOoo 

$2(.o 

llillO 

$200 

None 

$135 

All 

All 

Vest 

b-4 

22 

-/P 

II  F 

&  SP 

Occ 

•  Rock  Island  Argus 

1001) 

$270 

1000 

$235 

1000 

$155 

MTWTFS 

MTWTFS 

Vest 

5-3 

1-2 

5/P 

HF 

S;  SP 

( )cc 

Springfield  State  Journal 
&  Register 

1 1"ll 

$265 

noii 

$215 

420 

$140 

All 

All 

Vest 

3-3 

3 

-/P 

HF 

Keg 

9  Sterling-Rock  Falls  Ga/ette 

882 

$65 

MTWTFS 

Vest 

3 

2 

II K 

Occ 

Streator  Times-Press 

Ntine 

$1.0) 

None 

$90 

None 

$50 

MTWTFS 

MTWTFS 

Vest 

3-3 

2-2 

.5/P 

HF 

Taylorville  Breeze-Courier 

None 

$30 

None 

$.30 

.\nWTFS 

MTWTFS 

Vest 

3-3 

>.> 

HF&SP 

Occ 

Watseka  Iroquois 

County  Times 

lOlMI 

$1J0 

10(H) 

$S0 

1000 

$40 

MTWTF 

MTWTF 

No 

4-2 

1-1 

Offset 

HF 

•  Waukegan-North  (  liicago 
News-Sun 

lOOu 

$150 

1000 

$120 

1000 

$85 

MTWTFS 

MTWTFS 

Vest 

5-5 

2 

-/P 

HF&  SP 

<  k'c 

Wheaton  Journal 

1000 

$60 

SMTWTF 

Xot 

5-3 

1-1 

Offset 

HF 

INDIANA 


9  Anderson  Herald  Bulletin 

None 

$180 

None 

$120 

AI.I. 

Vest 

7 

3-3 

-/- 

HF 

9  Bedford  Times  Mail 

1000 

$3(10 

moo 

$200 

1000 

$100 

All 

All 

Vest 

4-2 

1 

-/- 

HF&  SP 

Occ 

Bloomington  Tribune 

640 

$180 

640 

$120 

640 

$60 

SMTWTF 

SMTWTF 

Vest 

4-2 

2-2 

Offset 

HK 

Occ 

Clinton  ('lintonian 

None 

$75 

None 

$50 

None 

$25 

MTWTF 

Xot 

2-1 

1 

Offset 

Occ 

Columbus  Republican 

None 

$210 

None 

$140 

None 

$70 

MTWTFS 

MTWTFS 

N’est 

3-3 

2-2 

HF 

Occ 

Conncrsville 

News-Examiner 

None 

$130 

None 

$90 

Xone 

$.30 

MTWTFS 

Vest 

5-3 

1 

Offset 

HF 

Occ 

C  rawfordsville 
Journal-Review 

Xone 

$140 

None 

$100 

None 

$55 

MTWTFS 

Xot 

5 

1-1 

-/- 

HF 

Decatur  Democrat 

116 

$80 

116 

$40 

MTWTFS 

Vest 

5-5 

2-1 

Offset 

HF 

•  Elkhart  Truth 

1000 

$.160' 

1000 

$325' 

1000 

$290' 

MTWTFS 

MTWTFS 

Vest 

4-3 

2-2 

5/- 

HF&  SP 

Elwood  Call-Leader 

600 

$50 

All 

Xo 

4 

HF 

•  Evansville  Courier  &  Press 

1260 

$300 

1260 

$2.50 

1260 

$155 

All 

AH' 

Vest 

5-5 

3-3 

5/- 

HF&  SP 

Occ 

Fort  Wayne  Journal-Cjazette 
&  News  Sentinel  1000 

$530 

1000 

$425 

1000 

$150 

MTWTFS 

MTWTFS 

Vest 

10-5 

1-2 

5/P 

HF 

( Ice 

Frankfort  Times 

700 

$135 

700 

$100 

700 

$50 

STWTFS 

STWTFS 

Not 

7-2 

Offset 

HF 

Occ 

•  Franklin  Journal 

Xone 

$150 

Xone 

$100 

None 

$50 

MTWTFS 

MTWTFS 

Vest 

3-2 

1-1 

Offset 

HF 

Occ 

Franklin  Star 

None 

$235 

None 

$120 

MTWTFS 

MTWTFS 

Vest 

2-2 

1-1 

Offset 

HF 

•  9  Gary  Post-Tribune 

1000 

$235 

lono 

$190 

1000 

$150 

All 

All 

Vest 

4-4 

2 

5/P 

HF&  SP 

fioshen  News 

Page 

$195 

Page 

$130 

Page 

$65 

MTWTFS 

Vest 

5-3 

2-2 

HF 

Greencastle  Banner 

588 

$100 

588 

$50 

MTFS 

All 

Xo 

4-2 

Offset 

HF 

•  Hammond-East  Chicago 
Times 

980 

$235 

980 

$190 

980 

$150 

SMTWTF 

SMTWTF 

Vest 

7-7 

2-2 

-/P 

HF&  SP 

Reg 

Huntington  Herald-Press 

54  I'g. 

$100 

54  I'g. 

$80 

None 

$30 

SMTTF 

SMTWTF 

Xot 

3-1 

2-2 

Offset 

HF 

Reg 

•  Indianapolis  Star  &  News 

1000 

$750 

1000 

$600 

1000 

$450 

All 

All 

Vest 

7-7 

2-1 

-/- 

HF&  SP 

Occ 

5  Jasper  Herald 

Xone 

$75 

Xone 

$57 

None 

$35 

MTWTFS 

MTWTFS 

Xo 

5-3 

2-2 

Offset 

HF 

Occ 

Jefferson  Xews 

'/4  pg- 

$85 

MTWTFS 

Yes 

3-3 

2-2 

Offset 

Occ 

*  Volume  rate  discount  available.  t  AdPro  inks  available 
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INDIANA  (Cont'd) 

•  Kendalcville  News  Sun 

lOOO 

$40* 

MTTF  No 

3-3 

2-1  Ollsct 

HKS;  SP 

6  Kokomo  Tribune 

450 

$130 

450 

$115 

450 

$60 

.MTFS 

All  Vest 

7-3 

1-1  Offset 

HF 

(Xc 

•  Lafayette-West  Lafayette 
Journal  &  Courier 

600 

$175 

()00 

$135 

600 

$95 

MTWTFS 

MTWTFS  Vest 

3-3 

2  P 

HFii  SP 

Keg 

La  I’ortc  Herald  Argus 

1000 

$150 

1000 

$100 

1000 

$50 

MTFS 

MTWTFS  Vest 

3-3 

2-2  -/- 

HF 

Oce 

9  Lebanon  Reporter 

1000 

$150 

1000 

$100 

1000 

$50 

MTWTFS 

MTWTFS  Ves 

3-3 

2*2  Offset 

HK 

( )ee 

Logansport  Pharos-Tribune 
&  Press 

1000 

$135 

1000 

$97.50 

1000 

$57.50 

SMTP 

SMTWTF  Ves 

4-3 

2-2  5/P 

HF 

Occ 

Madison  Courier 

N  one 

$120 

None 

$80 

None 

$40 

■MTWTFS 

MTWTFS  Vest 

3-2 

3-3  Offset 

HF 

(jee 

Marion  Leader  Tribune 
&  Chronicle 

None 

$120 

None 

$100 

None 

$60 

All 

All  Vest 

5-3 

2-2  -/P 

HF 

.Martinsville  Reporter 

None 

$100 

None 

$70 

None 

$40 

.MTWTFS 

MTWTFS  Vest 

4-2 

2-2  Offset 

HF 

Oec 

•  Michigan  City 

News- Dispatch 

1000 

$180 

looo 

$120 

1000 

$60 

MTWTFS 

MTWTFS  Vest 

3-3 

2-2  5/- 

HF&SP 

Occ 

•  .Muncie  Star  &  Press 

9S0 

40% 

980 

30% 

980 

25% 

AW 

All  Vest 

7-7 

2-2  5/P 

HF&  SP 

Reg. 

New  Albany  Tribune 

1000 

$75 

MTWTF  Not 

4 

1-1 

HF 

New  Castle  ('ourier-Tinies 

None 

$60 

None 

$60 

MTWTFS  Vest 

3 

1-1  -/- 

HF&  SP 

Noblesville  Ledger 

1260 

$90 

630 

$47.50 

MTuF  Vest 

4-3 

2*2 

HF 

Occ 

6  Peru  Tribune 

None 

$150 

None 

$100 

None 

$50 

MTWTFS 

MTWTFS  Vest 

6-4 

2-2  Offset 

HF 

Reg. 

Plymouth  Pilot-News 

Page 

$120 

Page 

$180 

'A  PK- 

$50 

MT 

MTWFS  Not 

7-3 

HF 

Portland  Commercial- Review 

1000 

$35 

All  Vest 

3 

2 

HF 

Richmond  Palladium- Item 

1000 

$180 

1000 

$120 

1000 

$60 

MTF 

SMTWTF  Vest 

5-5 

1-1  -,p 

HF&  SP 

Rushville  Republican 
&  Telegram 

400 

$40 

MTWTFS 

Not 

5-3 

2-2  -/- 

HF 

Occ. 

Seymour  Tribune 

N  one 

$240 

None 

$120 

None 

$60 

MTWTF 

MTWTFS  Vest 

5-3 

1-1  Offset 

HF 

Reg 

Shelbyville  News 

600 

$140 

600 

$94 

300 

$47 

MTWTFS  Yes 

5-4 

2-2  -/P 

HF 

•  South  Rend  Tribune 

None 

$450 

None 

$330 

None 

$180 

All 

All  Vest 

7-7 

2-2  -/P 

HF 

Occ. 

Terre  Haute  Tribune-Star 

600 

$110 

MTWTFS  Vest 

7 

2-3 

HF&  SP 

Occ. 

I'nion  Citv  Times-Gazette 

1000 

$40 

All 

Vincennes  Sun-Commercia 

588 

$125 

588 

$75 

588 

$45 

MTWTFS 

MTWTFS  Vest 

2-3 

HF 

6  Wabash  Plain  Dealer 

None 

$100 

None 

$75 

None 

$50 

MTFS 

MTWTFS  Vest 

5-3 

2-2  Offset 

HF 

Reg. 

Warsaw  Times-Union 

462 

$150 

462 

$110 

462 

$70 

MTWTFS 

MTWTFS  Vest 

4-4 

2-2  -/- 

HF 

Reg. 

Washington  Times-Herald 

1000 

$80 

1000 

$50 

MTWTF  Not 

7-7 

1-1 

HF&  SP 

Winchester  News  & 
Journal  Herald 

1000 

$40 

All  Not 

2 

HF 

IOWA 

Ames  Tribune 

None 

$<H) 

None 

$70 

Nune 

$50 

MTWTFS 

MTWTFS  Vest 

7-3 

2-2  Offset 

HF 

.■\tlantie  News-Telegraph 

None 

$40 

MTWTFS  Not 

4-4 

2-2 

HF 

Boone  News-Republican 

1000 

$  40 

MTWTFS  Not 

4-4 

2-2 

HF 

9  Burlington  Hawk  Eye 

1000 

$120 

1000 

$  90 

1000 

$  60 

-Ml 

All  No 

3-3 

2 

HF&  SP 

Carroll  Times  Herald 

1000 

$  75 

1000 

$  40 

MTWTF  Vest 

7 

1-2 

HF 

•  Cedar  Falls  Record 

1000 

$350 

1000 

$245 

1000 

$160 

MTWTFS 

MTWTFS  Vest 

12-12 

2-2  .5/P 

HF 

Cedar  Rapids- 
Marion  Gazette 

1000 

$275 

1000 

$225 

1000 

$125 

All 

All  Vest 

3-3 

2-1  -  P 

HF 

Reg. 

•  Centerville  lowegian 

840 

$  32 

MTWTF 

MTWTF  Not 

3-2 

2-2  -/- 

HF&SP 

Occ 

None 

$40 

MTWTF  Not 

5-5 

2 

HF  &  SP 

Cherokee  Times  &  Chief 

1000 

$  35 

All  Vest 

2-2 

2-2  Offset 

HF 

None 

$175 

None 

$125 

None 

$  75 

MTWTFS 

MTWTFS  Vest 

10-3 

2-2  Offset 

HF 

Reg. 

Council  Bluffs  Nonpareil 

None 

$225 

None 

$150 

None 

$  75 

All 

All  Vest 

7-3 

1-2  -/P 

HF&  SP 

Occ. 

•  Creston  News-Advertiser 

840 

$70 

840 

$60 

840 

$36 

MTWTFS 

t 

10-7 

2-2  Offset 

HF 

•  Davenport-Bcttendorf 
Times-Democrat 

1000 

$250 

1000 

$250 

None 

$140 

■Ml 

All  Vest 

2-1  -  'P 

HF  &  SP 

•  Des  Moines  Register 
&  Trihnne 

Page 

$500 

Page 

$500 

1000 

$350 

•All 

All  Vest 

6-5 

1-2 

HF  &  SP 

Reg. 

•  Dubuque  Telegraph- 
Herald 

None 

$250 

None 

$175 

None 

$  95 

SMTWTF 

SMTWTF  Vest 

5-3 

2  Offset 

HF 

Reg. 

9  Fairfield  I-edger 

1000 

$  45 

MTWTFS  Vest 

3 

1 

HF 

Fort  Dodge  Messenger 
&  Chronicle 

1000 

$210 

1000 

$140 

1000 

$  85 

MTWTFS 

MTWTFS  Vest 

3-3 

1-2  5/P 

HF&  SP 

Occ. 

Fort  Madison  Democrat 

1000 

$  40 

MTTFS  Not 

2 

HF 

Iowa  City  Press- 
Citizen 

None 

$100 

None 

$  50 

TWTFS  Not 

4-4 

2 

HF 

Keokuk  Gate  City 

Page 

$99.50  Page 

$75 

None 

$40 

MTWTFS 

MTWTFS  Vest 

7-2 

1-1  -/- 

HF 

Le  Mars  Sentinel 

750 

$  80 

750 

$  55 

750 

$  30 

MTWTF 

MTWTF  Not 

2-2 

1-1  Offset 

HF 

Occ 

9  Marshalltown  Times- 

None 

$  60  (1) 

MTWTFS  Vest 

6 

-/- 

HF 

•  9  Mason  City  Globe- 
Gazette 

None 

$120 

None 

$115 

None 

$  75 

MTTFS 

MTWTFS  Not 

5-3 

2-2  -/- 

HF&  SP 

Occ. 

None 

$  80 

None 

$  70 

None 

$  40 

MTWTFS 

MTWTFS  Vest 

3-3 

2-2  5/P 

HF&  SP 

Occ. 

Nevada  Journal 

A  Pg. 

$50 

MTWTFS  No 

7 

2  Offset 

Newton  News 

1204 

$130 

1204 

$100 

1204 

$60 

MTTFS 

MTWTFS  Yes 

10-7 

2-2  Offset 

HF 

840 

$  32 

MTWTFS  No 

2 

-/- 

HF 

Oskaloosa  Herald 

1000 

$115 

1000 

$  60 

MTWTF 

MTWTF  Yes 

4-3 

2-2  Offset 

HF 

Occ. 

Ottumwa  Ckturier 

1000 

$  90 

1000 

$  90 

1000 

$  60 

TWTF 

All  Yest 

3-3 

2-1  Offset 

HF 

Perry  Chief 

2352 

$105 

588 

$  70 

588 

$  35 

MTF 

MTWTF  Yest 

5-2 

2-1  Offset 

HF 

Occ, 

9  Sioux  City  Journal 

1000 

$300 

1000 

$300 

1000 

$125 

All 

All  Yest 

10-3 

2-2  -/P 

HF&SP 

Soencer  Reporter  &  Times  1000 

$118 

1000 

$82 

1000 

$46 

SMTWTF 

SMTWTF  Yest 

7-3 

3-3  Offset 

HF 

6  Vinton  Cedar 

Valley  Times 

None 

$70 

None 

$50 

None 

$35 

MTWTF 

MTWTF  No 

Offset 

HF 

Occ 

Washington  Journal 

None 

$  22 

MTWTFS  Yest 

2 

-/- 

HF&SP 

*  Volume  rate  discount  available.  t  AdPro  inks  available 
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Color 

IOWA  (Cont'd) 

y  \\  alt  rioo  l  edar  Kall> 
Kvanstiale  Courier 

$230 

1000 

$165 

None 

$100 

SMTTF 

SMTWTF 

Vest 

4-2 

2-2 

HF 

Occ. 

KANSAS 

Arkan^as  City  Traveler 

588 

$  85 

588 

$  65 

588 

$  40 

MTWTES 

MTWTFS 

Not 

7-3 

2 

Offset 

HF  &  SP 

Reg. 

Atchison  Globe 

150U 

$135 

1000 

$  90 

1000 

$  45 

SMTWTF 

S.MTWTF 

Not 

2-2 

3-3 

Offset 

HF 

Occ. 

Augusta  Gazette 

500 

$  30 

All 

Not 

2 

Offset 

Coffeyville  Journal 

600 

$120 

600 

$  SO 

600 

$  45 

SMTWTE 

SMTWTF 

Vest 

2-2 

2-2 

Offset 

HF 

Reg. 

Dodge  City  Globe 

1500 

$  50 

.-Ml 

Yes 

3-3 

2-2 

HF 

9  El  Dorado  Times 

1000 

$142.95  1000 

$  95.30 

1000 

$  47.65 

MTWTES 

MTWTFS 

Vest 

4-3 

2-2 

Offset 

HF 

Occ. 

Emjx>ria  Gazette 

1000 

$  75 

1000 

$  50 

MTWTFS 

Vest 

3 

2-2 

HF&  SP 

Fort  Scott  Tribune 

1000 

25% 

-MTTFS 

Vest 

4 

1-1 

HF&SP 

Occ. 

Garden  City  Telegram 

1000 

$  75 

1000 

$  50 

1000 

$  25 

MTWTES 

MTWTFS 

Vest 

5-3 

2-2 

.5/P 

HF 

Great  Bend  Tribune 

Page 

$100 

Page 

$  75 

1000 

$  35 

SMTWTF 

SMTWTF 

Vest 

4-2 

2 

HF 

Great  Bend 

Western  Kansas  Press 

Page 

$100 

Page 

$  75 

1008 

$  35 

All 

All 

Vest 

3-2 

1-1 

HF 

Havs  News 

Page 

75% 

1176 

50% 

1176 

25% 

SMTWTF 

SMTWTF 

Vest 

3-2 

2-1 

-/- 

HF 

Occ 

Hiawatha  World 

420 

$60 

420 

$30 

All 

No 

7 

2-2 

Offset 

HF&SP 

•  9  Hutchinson  News 

None 

$250 

None 

$200 

None 

$110 

All 

All 

Vest 

3-2 

1-2 

-/- 

HF&SP 

Reg 

Independence  Reporter 

1000 

$50 

SMTWTE 

Vest 

4 

HF 

Occ 

y  junction  City  Cnion 

1000 

$130 

1000 

$95 

1000 

$60 

MTWTES 

MTWTFS 

Vest 

7-7 

HF&SP 

Occ 

Kansas  1  ity  Kansan 

None 

$185 

None 

$125 

None 

$65 

SMTWTE 

SMTWTF 

Vest 

4-2 

1-2 

AP 

HF&SP 

Occ 

Lawrence  journal  World 

1000 

$130 

1000 

$95 

1000 

$6(» 

MTWTES 

MTWTFS 

\est 

4-3 

1 

-/P 

HF&SP 

Reg 

Leaveiiwrtrth  Times 

1000 

$72 

SMTWTF 

Vest 

4 

1-1 

HF 

Liberal  Stmthwest  Times 

None 

$150 

None 

$100 

None 

$50 

MTWTES 

MTWTFS 

Yes 

3-3 

1-1 

HF 

f>  Manhattan  Mercury 

None 

$112 

None 

$77 

None 

$42 

SMTWTF 

SMTWTF 

Not 

3-3 

2-2 

Offset 

HF 

Reg 

Newton  Kansan 

1000 

$45 

All 

Not 

3 

2-2 

HF 

( )lathe  News 

5  00 

$100 

5(>0 

$75 

560 

$50 

I'WTI-'S 

TWTFS 

Vest 

2-2 

1 

Offset 

( )ttawa  Herald 

None 

$70 

None 

$52.50 

None 

$35 

MTWTES 

MTWTFS 

Not 

3-2 

4-1 

Offset 

HF 

Occ 

1‘arsons  Sun 

1000 

$120 

1000 

$90 

588 

$50 

MTWTES 

MTWTFS 

Vest 

5-3 

2 

-/- 

HF 

Occ 

Pittsburg  Headlight  &  Sun 

588 

$140 

588 

$90 

588 

$50 

All 

All 

Not 

7-5 

2-2 

5/- 

HF 

Occ 

Pratt  Triltune 

500 

$105 

500 

$70 

500 

$35 

MTWTES 

MTWTFS 

Vest 

3-3 

2-2 

Offset 

HF 

Occ 

6  Salina  Journal 

None 

$200 

None 

$105 

None 

$85 

SMTWTF 

SMTWTF 

Vest 

5-3 

2-2 

Offset 

HF 

Reg 

•  Topeka  Capital-Journal 

None 

$325 

None 

$237.50 

None 

$162.50 

All 

All 

Vest 

3-3 

1-1 

-/P 

HF 

Reg 

•  Wichita  Eagle  &  Beacon 

None 

$640 

None 

$480 

None 

$320 

All 

All 

Vest 

7-S 

2 

-/P 

HF&SP 

Reg 

Winfield  Courier 

None 

$45 

MTWTES 

MTWTFS 

Yes 

3-2 

2-2 

HF&SP 

Occ 

KENTUCKY 

6  Ashland  Independent 

750 

$175 

750 

$150 

750 

$100 

■SMTWTF 

All 

Not 

7-5 

2-2 

Offset 

HF 

Occ 

Howling  Green  Park 

City  News 

1000 

$174 

1000 

$122 

1000 

$70 

SMTWTF 

SMTWTF 

Vest 

2-2 

1-1 

Offset 

HF 

Reg 

(  orbin  Tribune  &  Times 

1000 

$30 

All 

Not 

7 

HF 

•  Danville  Advocate 
Messenger 

1000 

$75 

1000 

$50 

1000 

$25 

SMTWTF 

SMTWTF 

Not 

2-2 

1-1 

Offset 

HF&SP 

Occ 

Frankfort  State  Journal 

1000 

$100' 

$75' 

TiliTil 

All 

All 

Not 

7-4 

2-2 

Offset 

HF 

Glasgow  Times 

None 

S05 

None 

$55 

None 

$45 

All 

All 

Vest 

7-3 

2-2 

Offset 

HF&SP 

•  Henderson 

Gleaner- Journal 

None 

$100 

None 

$75 

None 

$50 

STWTFS 

STWTFS 

Vest 

7-3 

2-2 

Offset 

HF 

Reg 

Hopkinsville  Kentucky- 
New  Era 

1000 

$115 

1000 

$85 

1000 

$50 

MTTFS 

MTWTFS 

Vest 

3-3 

2-2 

Offset 

HF 

Occ 

•  Lexington  Herald-Ledger 

1000 

$270 

1000 

$210 

1000 

$150 

MTFS 

All 

Vest 

7-7 

2 

-/- 

HF 

6  Louisvile  Courier  Journal 
&  Times 

750 

$325 

All 

Vest 

10 

-/- 

HF&SP 

Madisonville  Messenger 

1000 

$150 

1000 

SlOO 

1000 

$50 

.MTWTES 

MTWTFS 

Not 

3-2 

1-2 

Offset 

HF&SP 

Occ 

•  9  Mayfield  Messenger 

1000 

$100 

1000 

$60 

1000 

$40 

MTWTES 

MTWTFS 

Vest 

3-2 

2-2 

Offset 

HF 

Middlesboro  News 

600 

$40 

MTWTFS 

Vest 

3 

3-1 

-/P 

HF 

Occ 

Owensboro  Messenger 
&  Inquirer 

1000 

$165 

1000 

$125 

1000 

$75 

All 

All 

Not 

5-3 

2-2 

Offset 

HF&SP 

Occ 

Paducah  Sun-Democrat 

1000 

$140 

1000 

$120 

1000 

$100 

SMTWTF 

SMTWTF 

Vest 

5-3 

1-1 

-/- 

HF&SP 

9  Paris  Enterprise 

1000 

$25' 

All 

Not 

3 

2 

Offset 

HF 

Richmond  Register 

840 

$90 

840 

$60 

1000 

$30 

MTWTES 

MTWTFS 

Vest 

5-3 

2-2 

Offset 

Occ 

Somerset  Commonwealth- 
journal 

1000 

$105 

1000 

$70 

1000 

$35 

MTWTF 

Yes 

2-2 

2 

Offset 

LOUISIANA 

Alexandria-Pineville 

Town  Talk 

1000 

$75 

1000 

$60 

1000 

$45 

All 

All 

Vest 

4-4 

2-2 

5/P 

HF&SP 

•  Bastrop  Enterprise 

None 

$100 

None 

$70 

None 

$40 

MTWTES 

MTWTFS 

Not 

4-2 

2 

Offset 

HF 

Occ 

Haton  Rouge  Advocate  & 
State  Times 

1000 

$350 

1000 

$275 

1000 

$175 

All 

All 

Vest 

3-2 

1-2 

5/P 

HF 

llogalusa  News 

None 

$120 

None 

$80 

None 

$40 

SMTWTF 

SMTWTF 

Not 

7-4 

2-2 

Offset 

HF&SP 

r rowley  Signal 

None 

$105 

None 

$70 

None 

$35 

All 

All 

No 

3-3 

2 

Offset 

HF 

1000 

$50 

MTWTF 

Not 

2 

Offset 

HF 

None 

$110 

None 

$75 

None 

$40 

MTWTF 

Vest 

2-2 

2-2 

Offset 

HF&SP 

Jennings  News 

1000 

$85 

1000 

$65 

1000 

$45 

MTWTF 

Vest 

3-2 

1-1 

Offset 

HF 

Lafayette  Advertiser 

1000 

$75 

All 

Vest 

3 

2-1 

HF 

•  Lake  Charles 

American  Press 

1000 

55%  1000 

45% 

1000 

35% 

All 

All 

Vest 

7-4 

2-1 

5/P 

HF 

Occ 

Monroe  News-Star  &  World  1000 

$155 

1000 

$130 

560 

$100 

SMTFS 

All 

Vest 

4 

2-2 

-/P 

HF 

*  Volume  rate  discount  available. 

t  AdPro  inks  available 
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Daily  Newspapers  offering  ROP  color:  rates  and  data  —  Cont'd. 

Compiled  by  Editor  &  Publisher  and  Reilly-Lake  Shore  Graphics,  Chicago,  March,  1971 
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extra 
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l-Color* 

extra 
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Days 
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Days 
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Closing 
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Edit 

Color 

MICHIGAN  (Cont'd) 

•  Hay  City  Iiiik' 

$132 

All 

Vest 

4 

IIE&SP 

(  )cc 

Benton  Harbor 

News-Pall. flirii 

9Sm 

Slf<4 

■I.SII 

$  1 2" 

9SM 

$$4 

.MTWTIS 

MTWTFS 

Vest 

4-3 

2-2 

-/P 

IIF&SP 

Occ 

liig  Rapiiis  Ibonccr 

.None 

$150 

Nune 

$10(1 

None 

$50 

All 

All 

1-1 

Offset 

HK 

6  Cadillac  Ncw-^ 

None 

$150 

None 

$110 

None 

$60 

.MTWTFS 

MTWTFS 

Vest 

4-3 

1-1 

Offset 

HF 

Keg 

(  heliovjian  1  ribuiu* 

None 

$1211 

Xore 

$()() 

All 

4 

( )ffset 

HE&SP 

Detroit  Free  Prc" 

2400 

$1,400 

24(10 

$1,400 

looo 

$()50 

All 

All 

Yes'*’ 

7-2 

6-1 

-/- 

HF&SP 

Occ 

Detroit  New>. 

Page 

$10tl(l 

I'agc 

$10110 

lOlMI 

$000 

WT 

All 

Vest 

7-2 

4 

HF&.Sl' 

Occ 

Dowapiac  New-. 

PMMI 

$1211 

UMIU 

$80 

lonii 

$40 

MTWTFS 

■MTWTFS 

Vest 

5-3 

2*2 

Offset 

HE 

( )cc 

Kscanaba  New-< 

1000 

$50 

MTWTFS 

Vest 

5-5 

1 

HF 

Occ 

F'lint  Journal 

imm 

$550 

1(11)11 

$275 

1000 

$175 

.MTKS 

All 

Vest 

5-4 

3-1 

HF&SP 

Occ 

<lrand  Haven  Tribune 

1000 

$70 

MTWTFS 

Not 

3-3 

HF 

( >cc 

•  Grand  Hapid>  Prt  >' 

1000 

$575 

KM  10 

$275 

lootl 

$175 

All 

All 

Vest 

7-4 

3-1 

-/- 

HF&SP 

Occ 

Greenville  Nevv> 

1000 

$/5 

1000 

$50 

1000 

$25 

All 

All 

Not 

3-3 

Offset 

HF 

Hillsdale  News 

$1011 

.^t)0 

$75 

560 

$40 

-MTTFS 

MTTFS 

Not 

4-3 

2-2 

Offset 

HF 

(  )cc 

Holland  Sentinel 

1  'age 

$2(»o 

Page 

$185 

KlOO 

$85 

MTWTFS 

Not 

7-7 

4 

HF 

1  ninwootl  <  llobe 

None 

$60 

MTWTFS 

Vest 

3-3 

2 

5 

HF 

Occ 

Jackson  ('itizen  Patriot 

1000 

$20(1 

1000 

$175 

10110 

$100 

All 

All 

Vest 

4-4 

1-1 

5/P 

HF&SP 

Reg 

Kalamazoo  Gazette 

KlOO 

25% 

All 

Vest 

4 

1-1 

HF&SP 

Occ 

•  l.aiisiiit!  State  Journal 

looo 

$550 

KlOO 

$250 

1 000 

$130 

All 

All 

Vest 

5-4 

1-2 

-/- 

HF&SP 

Reg 

I-udiiiKton  News 

lOllll 

$60 

MTWTFS 

Not 

4 

2-2 

HF 

Manistee  News-Advocate 

1000 

$115 

MTWTFS 

MTWTFS 

Vest 

6-3 

3-2 

Offset 

HF 

Marquette  Mining?  Journal 

616 

$65 

MTWTFS 

Not 

5 

2 

HF&SP 

Menominee  Herald  Leader 

002 

$*'0 

(.02 

$60 

602 

$.30 

MTWTFS 

MTWTFS 

Yes 

4-3 

2-3 

Offset 

HF 

•  Midland  News 

None 

$70 

MTWTFS 

Vest 

3 

2 

HF&SP 

Occ 

Monroe  New’s 

1000 

$90 

MTWTF 

Vest 

12-6 

3 

-/- 

HF 

Mount  Clemens  Macomb 
Daily 

KlOO 

$270 

1000 

$190 

1000 

$110 

MTWTFS 

MTWTFS 

Yes 

3 

2-2 

HF 

Occ 

Mt.  Pleasant  Times  Ntw- 

Page 

$200 

KlOO 

$100 

All 

Vest 

4 

Offset 

HF 

Muskegon  Chronicle 

loot) 

$250 

1000 

$200 

1000 

$120 

All 

All 

Vest 

4-4 

1-1 

-/P 

HF&SP 

_ Reg 

6  Niles  Star 

840 

$60 

MTWTFS 

MTWTFS 

Vest 

5-3 

2-2 

Offset 

Owos.<o  Argus  Press 

None 

$200 

None 

$150 

None 

$75 

.MTWTFS 

MTWTFS 

Not 

5-3 

1-1 

Offset 

HF 

Occ 

•  Petoskey  News-Review 

980 

$1.50 

980 

$75 

MTWTFS 

Not 

4 

1-1 

Offset 

HF 

Occ 

Pontiac  Press 

1499 

$270 

1499 

$230 

1499 

$180 

MTWTFS 

MTWTFS 

Vest 

5-5 

3-1 

5/p 

HF&SP 

Occ 

•  Port  Huron  Times  Herald 

KlOO 

$162 

1000 

$132 

1000 

$96 

All 

All 

Vest 

3-3 

2-2 

5/- 

HF 

Occ 

•  Saginaw  News 

1000 

$275 

1000 

$250 

1000 

$125 

All 

All 

Vest 

5-5 

1-2 

-/- 

HF&SP 

Reg 

St.  Joseph  Herald  Pre-s 

980 

$184 

980 

$129 

980 

$84 

MTWTFS 

MTWTFS 

Vest 

4-3 

2-2 

-/P 

HF&SP 

Occ 

Three  Rivers  Commercial 

PR. 

$120 

Vi  pg. 

$80 

!4  pg. 

$40 

All 

All 

Not 

2-2 

Offset 

HF 

Occ 

Traverse  City  Record-Eagle 

Page 

$120 

Page 

$60 

MTWTFS 

Vest 

2-2 

1-1 

HF&SP 

♦  Ctica  Sentinel 

None 

$100 

None 

$65 

None 

$40 

MTWTF 

MTWTFS 

Yes 

3-3 

2-2 

Offset 

HF 

Reg 

•  Vpsilanti  Press 

1000 

$125 

1000 

$100 

1000 

$75 

MTWTFS 

MTWTFS 

Vest 

4-4 

2-2 

-/- 

HF&SP 

Occ 

MINNESOTA 

Albert  I^ea  Tribune 

None 

$60 

SMTWTF 

Vest 

5-3 

2-1 

HF 

Occ 

•  -Vustin  Herald 

1050 

$120 

1050 

$95 

1050 

$70 

MTWTFS 

Vest 

7-3 

3-3 

-/- 

HF 

Reg 

Bemidji  Pioneer 

1000 

$80 

1000 

$60 

1000 

$40 

MTWTFS 

MTWTFS 

Yes 

5-3 

1-1 

Offset 

HF&SP 

Occ 

Brainerd  Dispatch 

1000 

$110 

1000 

$80 

1000 

$50 

MTWTFS 

MTWTFS 

Vest 

3-3 

1-1 

Offset 

HF 

Reg 

•  Duluth  News  Tribune 
&  Herald 

Page 

$300' 

Page 

$250' 

Page 

$200’ 

All 

All 

Vest 

5-3 

3-3 

-/P 

HF&SP 

•  6  Fairmount  Sentinel 

None 

$90 

None 

$65 

None 

$35 

MWTFS 

MTWTFS 

Vest 

3-2 

2-2 

Offset 

HF 

Reg 

Faribault  News 

None 

$50 

MTWTFS 

Vest 

3 

1 

-/- 

HF&SP 

Fergus  Falls  Journal 

1000 

$50 

MTWTFS 

Not 

7 

2-1 

HF 

•  Hibbing  Tribune 

None 

$120 

None 

$90 

None 

$50 

MTWTFS 

MTWTFS 

Vest 

3-3 

1-2 

Offset 

HF&SP 

Little  Falls  Transcript 

1000 

$150 

1000 

$120 

1000 

$90 

MTWTF 

Not 

5 

HF 

•  Mankato-North  Mankato 
Free  Press 

1000 

$170' 

1000 

$1.30’ 

1000 

$110’ 

All 

All 

Vest 

4-4 

3-3 

-/P 

HF&SP 

Minneapolis  Tribune  &  Star  Page 

$800 

Page 

$800 

1000 

$540 

All 

All 

Vest 

4-2 

1-5 

-/- 

HF&SP 

Reg 

Moorhead  News 

None 

$224 

None 

$210 

None 

$112 

All 

All 

Vest 

4-4 

2-2 

5/P 

HF&SP 

•  6  New  Ulm  Journal 

1000 

$120 

1000 

$80 

1000 

$40 

MTF 

SMTWTF 

Vest 

4-2 

2-2 

Offset 

HF 

Reg 

•  Owatonna  People's  Press 

1000 

$110 

1000 

$90 

1000 

$65 

STWTFS 

STWTFS 

Vest 

3-1 

2-2 

Offset 

HF 

Reg 

Red  Wing  Republican- 
Eagle 

2352 

$150 

2352 

$100 

1000 

$50 

MTWTF 

MTWTFS 

Not 

5-5 

2-1 

Offset 

HF 

Occ 

Rochester  Po<t  Bulletin 

1000 

$195 

1000 

$140 

1000 

$85 

All 

All 

Vest 

3-3 

2-2 

5/- 

HF&SP 

St.  Cloud  Times 

1000 

$150 

1000 

$120 

1000 

$90 

MTWTFS 

MTWTFS 

Vest 

4-4 

2-2 

5/- 

HF&SP 

•  St.  Paul  Pioneer  Press 
&  Dispatch 

1000 

$550 

1000 

$550 

1000 

$325 

All 

■All 

Vest 

4-2 

3-3 

-/P 

HF&SP 

Reg 

Wilmar  West  Central 
Tribune 

1000 

$150 

1000 

$90 

1000 

$50 

TF 

All 

No 

1-2 

-/- 

HF&SP 

Winona  News 

1000 

$100 

1000 

$75 

1000 

$50 

SMTTF 

SMTWTF 

Vest 

5-5 

2-2 

-/- 

HF 

Occ 

•  Worthington  Globe 

1000 

$120 

1000 

$80 

1000 

$40 

MTTFS 

MTWTFS 

Yes 

5-2 

1-1 

Offset 

HF 

Reg 

MISSISSIPPI 

Biloxi-Oulfi>ort  Herald 

None 

$150 

None 

$110 

None 

$90 

All 

All 

Yest 

5-5 

1-1 

5/- 

HF&SP 

Reg 

ClarkNdale  Press  Register 

1000 

$30 

All 

Yes 

2 

2 

HF 

Columbus 

Commercial  Dispatch 

Vi  pe. 

90%  980 

60% 

980 

30% 

SMTWTF 

Yest 

1-4 

2-2 

Offset 

HF 

Occ 

Corinth  Corinthian 

None 

90%  None 

60% 

None 

30% 

MThF 

MTTF 

Not 

5-3 

2-2 

Offset 

HF 

*  Volume  rate  discount  available.  t  AdPro  inks  available.  3-day  leeway  required. 
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Pliny  Freeman  Farm,  Old  Sturhridge  Village,  Mass. 


C'olor  Now  Available  in  97%  of  New  England  Daily  Newspapers—  When  you  want  to  use  color  to  sell  New  England’s 
productive  markets,  it’s  no  longer  necessary  to  hunt  around  for  newspapers  equipped  to  carry  your  ads.  Today,  99  of  the 
region’s  108  dailies  print  color  in  their  own  plants,  and  close  to  half  of  these  accept  full  color  advertising.  Preprint  color 
fills  out  the  picture,  bringing  the  extra  punch  of  color  selling  into  almost  every  New  England  daily  newspaper  market. 

New  England  Dailies  Show  Big  Color  Linage  Rise— Ten  years  ago,  when  about  one-third  of  New  England  daily  papers 
printed  color,  only  eight  of  them  carried  over  250,000  lines  of  color  ads.  By  1969,  twenty-three  New  England  papers  ex¬ 
ceeded  that  linage,  with  ten  going  over  500,000  two  of  these  topping  a  million. 


New  England  Daily  Circulation  Cains  Outstrip  Nation— The  c-ountry’s  No.  1  advertising  medium  reaches  more  people  in 
New  England!  From  1960  to  1970,  daily  newspapers  in  New  England— for  years  the  first  region  in  household  coverage— also 
led  the  nation  with  a  7%  circulation  increase. 


Color  advertising  gets  RESULTS  in  these  leading  New  England  newspapers: 


CONNECTICUT 
Bridgeport  Post-Telegram  (M&E) 
Bridgeport  Post  (S) 

Bristol  Press  (E) 

Hartford  Courant  (M) 

Hartford  Courant  (S) 

Hartford  Times  (E) 

Hartford  Times  (S) 

Meriden  Record  &  Journal  (M&E) 
Middletown  Press  (E) 

New  Britain  Herald  (E) 

New  Haven  Journal-Courier  (M) 
New  Haven  Register  (E&S) 

New  London  [>ay  (E) 

Norwich  Bulletin  (M&S) 
Waterbury  American  (E) 
Waterbury  Republican  (M&S) 


MAINE 

Bangor  Daily  News  (M) 
Maine  Sunday  Telegram  (S) 
Portland  Press  Herald  (M) 
Portland  Express  (E) 


RHODE  ISLAND 
Pawtucket  Times  (E) 
Providence  Bulletin  (E) 
Providence  Journal  (M&S) 
Woonsocket  Call  (E) 


MASSACHUSETTS 


Boston  Globe  (M&E) 

Boston  Globe  (S) 

Brockton  Enterprise  &  Times  (E) 
Fall  River  Herald  News  (E) 
Fitchburg  Sentinel  (E) 

Gardner  News  (E) 

Lynn  Item  (E) 

New  Bedford  Standard-Times  (E&S) 


North  Adams  Transcript  (E) 
Pittsfield  Berkshire  Eagle  (E) 
Springfield  Daily  News  (E) 
Springfield  Union  (M) 
Springfield  Republican  (S) 
Taunton  Gazette  (E) 
Waltham  News  Tribune  (D) 
Worcester  Telegram  (M-S) 
Worcester  Gazette  (E) 


HAMPSHIRE 

Manchester  Union  Leader  (AD) 
Nashua  Telegraph  (E) 

ERMON 

Barre-Montpelier  Times-Argus  (E) 
Burlington  Free  Press  (M) 

Rutland  Herald  (M) 


3  Colors 
and  Black 
Min.  Size 

3-Color* 

extra 

charge 

2  Colors 
and  Black 
Min.  Size 

2-Color* 

extra 

charge 

1  Color 
and  Black 
Min.  Size 

1-Color* 

extra 

charge 

Days 
of  Wk. 

Process 

color 

Avail. 

Days 
of  Wk. 

Spot 

color 

Avail. 

Closing  No.  of  5th  Cyl. 

Mixt  days  for  Progs  &  Pre-PrL 

Spec.  full  &  and  Patch  Inserts 

ink  Spot  Col.  Proofs  Mats  Accepted 

Use 

Edit 

Color 

MISSISSIPPI  (Cont'd) 

6  Greenville  Delta 

Democrat  Times 

lOOII 

$19.S 

1000 

$130 

1000 

$65 

MTWF 

S.MTWTF 

Vest 

5-5 

2 

Offset 

HF 

Greenwood  Commonwealth 

N  one 

$90 

None 

$75 

None 

$50 

MTWTFS 

MTWTFS 

Vest 

6-6 

2-2 

Offset 

HF&SP 

Occ 

Hattiesburg  American 

None 

$140 

None 

$100 

None 

$b0 

Al  l  WTFS 

MTWTFS 

Not 

3-3 

1 

-/- 

IIF&SP 

Jack>on  Clarion  Ivcdger 
&  New'k 

luou 

$77U 

1000 

$670 

1000 

$595 

All 

All 

^■est 

7-7 

2-2 

5/P 

IIF 

Reg 

Laurel  Le.nKr-t'all 

UMIO 

$90 

moo 

$60 

M  l  WTFS 

M  l  WTFS 

No.' 

6-6 

1-1 

-/- 

HF 

McComb  Enterprise-Journal 

980 

$90 

980 

$75 

980 

$50 

■MTWF 

•MTWF 

Noi- 

5-5 

2 

Offset 

HF 

Meridian  Star 

1000 

.10% 

loOO 

25% 

1000 

20% 

All 

All 

Vest 

3-3 

1-1 

-/P 

HF&SP 

Natchez  Democrat 

1000 

40% 

1000 

30 

All 

All 

Not 

7-2 

2-2 

<  Iffset 

HF&SP 

Occ 

Pascagoula  Mississippi 

Press  Register 

1000 

$120 

1000 

$85 

1000 

$60 

SMTWTF 

SMTWTF 

Vest 

5-4 

2-2 

S/P 

HF 

Occ 

Starkville  News 

1000 

$90 

moo 

$65 

1000 

$35 

.MTTI- 

All 

Ves 

3-2 

Offset 

HF 

Tui>elo  Journal 

840 

55% 

840 

35% 

840 

25% 

MTWTFS 

MTWTFS 

Not 

s^-2 

2-3 

Offset 

HF 

Vicksburg  l*ost 

Page 

$141 

1500 

$81 

1000 

$42 

All 

All 

Vest 

6-6 

2-2 

Offset 

HF 

Occ 

West  Pftint  Time  Leader 

1 000 

S90 

1000 

$65 

1000 

$35 

MTWTFS 

MTWTFS 

Vest 

3-2 

2-2 

Offset 

HF 

MISSOURI 

Boonville  News  & 
Adverti^er 

Nolle 

$75 

None 

$60 

None 

$40 

MTWTl-' 

MTWTF 

Not 

6-3 

1-1 

Offset 

11 F 

<  )cc 

Brooktield  News-Bulletin 

1000 

$35 

All 

2 

Offset 

HF&SP 

9  Cape  Girardeau  Southeast 
Missourian 

None 

$60 

MTWTFS 

^•est 

2 

2-1 

HF&SP 

Carthage  Tre.-s 

1000 

$100 

1000 

$70 

1000 

$40 

MTWTFS 

MTWTFS 

Not 

2-2 

2*2 

Offset 

HF&SP 

Reg 

Chillicothe  Constitution-Tribune 

1000 

$40 

■MTWTFS 

Not 

4-4 

1 

-/- 

HF 

Clinton  Democrat 

'A  PS 

$25 

M  l  WTF 

No 

3 

( Iffset 

HF&SP 

•  Columbia  Missourian 

lOiiO 

$105 

1 000 

$70 

1000 

$35 

STWTFS 

STWTFS 

t 

5-2 

2 

Offset 

HF 

Occ 

Columbia  Tribune 

loot) 

$70 

1000 

$35 

STWTF 

STWTF 

Vest 

1 

-/- 

HF 

Fulton-Sun  Gazette 

None 

$95 

Nolle 

$65 

None 

$45 

All 

All 

1-1 

Offset 

HF 

Hannibal  Courier  Post 

1000 

$90 

1000 

$70 

1000 

$45 

MTTFS 

MTWTFS 

Not 

5  2 

5-2 

Offset 

HF 

Occ 

•  Independence  Examiner 

None 

$140 

None 

$100 

N(Hie 

$55 

MTWTFS 

MTWTFS 

Not 

7-4 

2-2 

Offset 

HF 

Oec 

y  Jefferson  City  Capital  & 
Post  Tribune 

1000 

$170 

1000 

$145 

1000 

$90 

All 

All 

Yes 

7-5 

2-2 

-/- 

HF 

•  Joplin  Globe  &  News  Herabl 

Nunc 

$175 

None 

$125 

Vest 

7-7 

2-2 

HF&SP 

Occ 

•  Kansas  City  Times  &  Star 

1000 

$1150 

moo 

$1 1 50 

lOilO 

$675 

All 

All 

Vest 

7-3 

-/- 

HF&SP 

Reg 

•  Kennet  Daily  Dunklin 
Democrat 

lonii 

$25* 

moo 

$60* 

moo 

$40* 

MTWTFS 

Not 

5-5 

4-4 

-/- 

HF&SP 

Kirksville  Express  &  News 

None 

S15(t 

None 

$100 

None 

$50 

S.MTWTF 

S.MTWTF 

Yes 

2*2 

1-1 

Offset 

HF 

Occ 

Lebanon  Record 

None 

$mo 

None 

$75 

MTWTK 

MTWTF 

Vest 

4-2 

3 

Offset 

11 F 

Occ 

Macon  Chronicle  Herald 

None 

$110 

None 

$85 

None 

$50 

MTWTFS 

MTWTFS 

Vest 

2-1 

3-2 

Offset 

HF&SP 

Occ 

Maryville  Forum 

600 

$30 

MTTFS 

7 

1-1 

HF 

9  Mexico  I.edger 

None 

$150 

None 

$110 

None 

$60 

MTFS 

Not 

6-3 

3 

(tfiset 

HF 

Occ 

Molierly  Monitor-Index  &• 
Democrat 

1000 

$105 

lOOM 

$70 

1 000 

$35 

MTWTFS 

MTWTFS 

Not 

3  2 

1 

Offset 

HF 

Neosho  News 

1000 

$120 

1000 

$80 

moil 

$40 

S.MTWTF 

SMTWTF 

Vest 

3-3 

2-1 

Offset 

HF 

Oec 

Nevada  Mail 

None 

$35 

.Ml 

3 

HF 

Richmond  News 

Page 

$200 

All 

1 

Offset 

Rolla  News 

None 

$50 

All 

HF 

•  St.  Charles  Banner-News 

moo 

$120 

1000 

$60 

MTWTF 

MTWTF 

No 

3-2 

Offset 

HF&SP 

St.  Joseph  Gazette  Si- 
News  Press 

1000 

$.100 

1000 

$215 

moo 

$145 

All 

All 

Vest 

7 

1-1 

/P 

HF 

•  St.  Louis  Globe  Democrat 

1000 

$575 

1000 

$425 

1001 1 

$325 

MTWTFS 

MTWTFS 

Vest 

7-7 

2-2 

-/- 

HF 

Occ 

St.  I»uis  Post-Dispatch 

2480 

Sf.25 

moo 

$475 

1000 

$375 

SMTWTF 

S.MTWTF 

Vest 

7-4 

3 

-/- 

IIF 

Reg 

5  St.  Louis  Record  (Tab.) 

Page 

$80 

All 

2 

Offset 

Sedalia  Democrat-Capital 

1000 

$150 

1000 

$100 

500 

$70 

Ml 

All 

Vest 

4-3 

2-2 

Offset 

HF&SP 

Occ 

9  Sikeston  Stanilard 

None 

$70 

None 

$50 

None 

$30 

MTWTFS 

MTWTFS 

No 

5-4 

Offset 

HF&SP 

Occ 

Springfield  News  8; 
Leader-Press 

None 

$250 

None 

$175 

None 

$100 

All 

All 

Vest 

7-3 

2-1 

-/P 

HF 

Reg 

Trenton  Republican  Times 

moo 

$40 

MTTF 

No 

7 

1-1 

Offset 

HF 

Warren>hiirg  Star-Journal 

None 

$40 

MTWTF 

Yes 

3-2 

1-1 

HF 

Occ 

West  Plains  Quill 

600 

$1.10 

None 

$100 

None 

$50 

MTWTF 

MTWTF 

Yes 

2-1 

1-1 

HF 

Ore 

MONTANA 

Billings  Gazette 

None 

$190 

None 

$190 

None 

$125 

All 

All 

Vest 

4-3 

22 

Offset 

HF 

Reg 

Bozeman  Chronicle 

338 

75 '"r  338 

50^ 

.35% 

SMTWTF 

SMTWTF 

Ves 

5-2 

2-2 

()ff‘iet 

HF&SP 

Butte- Anaconda  Muniatia 
County  Journal 

1000 

$1.15 

1000 

$135 

1000 

$75 

MTWTFS 

All 

Vest 

5-5 

1-1 

Offset 

HF&SP 

Occ 

I'lat  River  St.  Francois 
Stanflard  &  Butte  Post 

1000 

$1.15 

1000 

$135 

600 

$75 

MTWFS 

All 

Vest 

2-1 

HF&SP 

•  Great  Falls  Tribune 
&  I  eader 

600 

8200 

600 

S:30(t 

None 

$130 

All 

Vest 

4-2 

2-2 

-/P 

HF 

Occ 

Havre  Daily  News 

400 

$70 

4(10 

$40 

MTWTF  Vest 

2 

2-2 

Offset 

HF 

Occ 

•  Helena  Independent  Record  560 

$8.1 

560 

$63 

560 

$45 

SMTWTF 

SMTWTF  Yes 

5-3 

1-1 

=/P 

HF&SP 

Reg 

Kali«pell  Inter  Lake 

600 

$180 

600 

$120 

600 

$60 

All 

All 

No 

2-2 

1-1 

Offset 

HF 

Livingston  Enterprise 

None 

$80 

None 

$55 

None 

$30 

STWTF 

STWTF 

Vest 

5-3 

1-1 

Offset 

HF&SP 

Reg 

Miles  City  Star 

None 

$80 

None 

$55 

None 

$30 

MTWFS 

All 

Not 

10-5 

2-2 

Offset 

IIF 

Mis‘*ou1a  Mi««ioulian 

1000 

$140 

1000 

$100 

moo 

$60 

All 

All 

Yes 

3-3 

2-2 

Offset 

HF 

Occ 

NEBRASKA 

.\lliance  Times-Herald 

moo 

$105 

1000 

$70 

moo 

$35 

MTWTFS 

MTWTFS  Not 

5-5 

3-1 

-/- 

HF 

•  Volume  rate  discount  available. 

t  AdPro  inks  available. 
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AND  RED  ALL  OVER? 

(And  green,  and  blue,  and  orange, 
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WE  ARE.  AND  WE’RE 


IN  THE  NATION 
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9  Beatrice  Sun 

*/4  Pg- 

$80 

54  pg- 

$60 

\'A  pg- 

$35 

MTWTFS 

MTWTFS 

Vest 

2-2 

1-1 

HF 

Columbus  Telegram 

1000 

$100 

1000 

$75 

1000 

$35 

MTTFS 

Vest 

5-2 

2-2 

-/- 

HF 

Fremont  Tribune 

1000 

$110 

1000 

$65 

MTWTFS 

Vest 

3 

1 

11  F 

*  )cc 

Grand  Island  Independent 

1500 

$100 

1500 

$70 

1000 

$40 

•MTT 

MTTF 

Yes 

4-4 

2-1 

-/P 

Reg 

Hastings  Tribune 

1000 

$100 

None 

$70 

None 

$40 

MTWTFS 

MTWTFS 

)est 

3-1 

2-2 

5/P 

HF 

Occ 

Holtirege  Citizen 

1000 

$80 

1000 

$55 

1000 

$30 

MTWTF 

MTWTF 

Yes 

3-3 

2 

Offset 

HF 

Occ 

Kearney  Hub 

1000 

$35 

MTWTFS 

No-; 

3 

1 

-/- 

11  F 

•  Lincoln  Journal-Star 

lOOO 

$275 

1000 

$250 

1000 

$135 

All 

All 

Yest 

6-3 

1-2 

-/- 

HF&SP 

Reg 

McCook  Gazette 

54  pg- 

$95 

54  pg- 

$70 

54  pg- 

$35 

MTWTFS 

.MTWTFS 

Vest 

3-3 

2-2 

Offset 

HF&SP 

( )cc 

Nebraska  City  News-Press 

None 

$30 

SMTWTF 

No 

6-3 

2 

Offset 

HF 

Norfolk  News 

980 

$140 

980 

$100 

980 

$60 

-MTTFS 

MTWTFS 

Vest 

5-3 

2-2 

5/- 

11 F 

•  North  Platte  Telegraph 

1000 

$95 

1000 

$75 

1000 

$45 

MTWTFS 

MTWTFS 

Vest 

7-4 

3-2 

Offset 

HF 

•  Omaha  VVorld-HeraM 

Page 

$550 

Page 

$450 

1000 

$275 

All 

All 

Yesl 

10-4 

3-3 

HF&SP 

Reg 

•  Scottsbuff  Star-Herald 

1000 

50% 

1000 

40% 

1000 

30% 

STWTFS 

STWTFS 

Not 

3-3 

1-1 

-/- 

11  F 

York  News-Times 

1000 

$55 

1000 

$30 

MTTFS 

Not 

3 

1-1 

Offset 

HF 

Occ 

NEVADA 

(  arson  City  Nevada  Appeal  None 

$75 

None 

$50 

None 

$25 

SMTWTF 

SMTWTF 

5-2 

2-2 

<  >ffset 

Elko  Free  Press 

560 

$150 

560 

$100 

560 

$50 

Ely  Times 

None 

25% 

All 

No 

2 

2-2 

Offset 

HF 

•  I-<as  Vegas  Review-Journal 

1000 

75  %_ 

1000 

_ 507^ 

1000 

25% 

MTTFS 

All 

Yest 

4-4 

5 

Offset 

HF 

Occ 

•  Reno  Nevada  State  Journal 
&  Gazette 

NEW  HAMPSHIRE 

9  Claremont  E^gle 
9  Dover  Foster’s  Democrat 

Keene  Sentinel _ 

9  I^conia  Citizen 

I.etianon  Valley  News _ 

M  anchester  I'nion  leader 


2-2  5/P 

M  5/P 


MTWTFS  Not  2-2  2-2 


$240  looe 


MTWTFS  Not 
MTWTFS  Not 
MTWTFS  No 
MTWTFS  Not 


4-1  1-1  Offset  HF 


Nashua  Telegraph 

1000 

95% 

1000 

807® 

1000 

507o 

-MTWTFS 

-MTWTFS 

Not 

6-3 

2-2 

-/- 

HF 

Reg 

9  Portsmouth  Herald 

1000 

100% 

1000 

50% 

MTWTFS 

Not 

4-4 

1-1 

_ HF  _ 

Occ 

NEW  JERSEY 

9  Asbury  Park  Press 

1000 

$225 

1000 

$175 

1000 

$115 

All 

All 

Yest 

3-2 

1-1 

5/P 

HF 

-Atlantic  City  Press 

1000 

$225 

1000 

$190 

1000 

$125 

All 

All 

Yest 

7 

1-1 

HF 

Bayonne  Times 

None 

50% 

None 

30% 

-MTWTFS 

Not 

3 

2-2 

HF 

•  Bergen  Record 

1000 

$350 

loob 

$275 

1000 

$200 

SMTWTF 

SMTWTF 

Not 

3-2 

2-2 

-/- 

HF 

Occ 

5  Bricktown-Point  Pleasant 

l..akewood  Ocean  County 

_ Obi^rver  (Tab. ) _ 

9  Bridgeton  News 

•  Camden  Courier-Post _ 1000 

Dover  .Ndvanee 

Elizabeth  Journal  1000 

_ Jersey  City  Jersey  Journal  Page 

Long  Branch  Record 

6  Morristown  Record _ 

•  Newark  News _ I’age 

•  Newark  Star-I..edgeT _ Page 

•  New  Brunswick 

Home  News  None 

Passaic-Clifton 

Herald-News  None 

•  Paterson_Call _ 

Paterson  News 

Perth  .^mlioy  News 
Tribune  1000 

Red  Bank  Register _ 

•  9  Trenton 

_ T  imes-.\dvertiser _ 2772 

6  "Trenton  Trentonian  (Tab.)  600 

LTnion  City  Hudson  Dispatch 

•  9Vineland  Times-Journal  1000 

•  Willinghoro-Burlington 

_  County  Times  1000 

Woodbury  Times 

NEW  MEXICO 

Albuquerque  Journal  & 

T  ribune _ 1000 

-Artesia  Press 

_ Carlsbad  Ciirrent-Argus 

Clovis  News-Journal 
Farmington  Times  None 


$250  2772 

$150 _ 600 

_ None 

$150  1000 


60%  1000 
None 


MTWTFS 

MTWTFS 


MTWTFS 

MTu 


SMTWTF 

MTWTFS 


50%  1000 

$50  None 


_ All  Yes 

MTWTFS  No 
MTWTFS  Not 
MTWTF  Not 
MTWTFS  Vest 

MTWTFS  Not 
MTWTF  No 
All  V’est 

All  Vest 


MTWTFS  Not 
All  Not 
MTVV’TFS  Vest 

MTWTFS  Yes 
MTWTF  Vest 

SMTWTF  Vest 
MTWTFS  Vest 
MTWTFS  Vest 
MTWTFS  Not 

MTWTFS  Vest 
MTWTFS  Vest 


All  Vest 
SMTWTF  No 
SMTWTF  Not 
SMTWTF  Vest 
SMTWTF  Vest 


1-1  Offset 
-/- 

3-2  -/- 


Offset  HF _ 

HF&SP' 


3-3  5/- 

2-1 


1-1  Offset  HF&SP 


2-2  -/-  HF 

_ HF 

2-2  Offset  HF 

1-1  5/-  HFi 

1  5/-  HF 


•  Hobbs  News-Sun 

None 

$105 

None 

$70 

None 

$35 

SMTWTF 

SMTWTF 

Yest 

5-5 

2-2 

-/- 

HF&SP 

Occ 

I-as  Cruces  Sun-News 

1000 

150% 

1000 

1007, 

1000 

507, 

SMTWTF 

SMTWTF 

Yest 

4-3 

2-2 

Offset 

HF 

Occ 

Lovington  I-eader 

. 

None 

$30 

All 

Yes 

3 

Offset 

HF 
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j  NEW  MEXICO  (Cont.'d) 

1  Roswell  Record 

None 

$60 

All 

Vest 

3 

1-2 

HF 

Santa  Fe  New  Mexican 

1000 

$150 

1000 

$125 

1000 

$75 

S.MTWTF 

Not 

7-5 

3 

-/- 

HF&SP 

1  ;  Silver  City  Press  &  Independent 

None 

$50 

All 

1 

Offset 

HF&SP 

1  Tucumcari  News 

1000 

35% 

MTWTF 

Not 

5 

1 

Offset 

HF 

1  NEW  YORK 

'  •  .\l^ny  Times-Union  & 

i|  Knickerbocker  News 

Page 

$350 

1000 

$275 

1000 

$200 

STu 

All 

Vest 

5-3 

1-2 

-/P 

HF&SP 

Reg 

‘  *  Amsterdam  Recorder 

1000 

$225 

1000 

$150 

1000 

$75 

MTWTFS 

MTWTFS 

Vest 

4-4 

Offset 

Occ 

•  Binghamton  Press 

Page 

$350 

1000 

$250 

1000 

$150 

All 

All 

Not 

7-7 

3 

HF 

Reg 

•  Buffalo  Courier-Express 

None 

$300 

None 

$250 

None 

$200 

All 

All 

Vest 

7-5 

3-3 

-/- 

HF 

Occ 

•  Buffalo  News 

None 

$560 

Notie 

$435 

None 

$310 

MTWTFS 

MTWTFS 

Vest 

7-7 

2-4 

5/- 

HF&SP 

Reg 

•  Catskill  Mail 

'Apg 

$80 

'Apg 

$40 

MTTF 

No 

3-3 

2 

Offset 

HF 

9  Corning  Leader 

1000 

$140 

None 

$100 

None 

$60 

MTWTFS 

MTWTFS 

Vest 

3-2 

2-2 

-/- 

HF&SP 

Occ 

Dunkirk-Fredonia  Observer 

1000 

$50 

MTWTFS 

Not 

6-3 

2-1 

Offset 

SP 

•  Elmira  Star-Gazette  & 
Telegraph 

1000 

$220 

1000 

$165 

1000 

$110 

All 

Not 

5-5 

1-1 

-/P 

HF&SP 

Gloversville- Johnson 
,  Leader  Herald 

1000 

$160 

1000 

$110 

MTFS 

Vest 

5 

Offset 

HF 

'  Herkimer-llion  Telegram 

1000 

$50 

MTTF 

Not 

5 

2 

HF 

llornell  Tribune 

None 

$205 

None 

$135 

None 

$65 

All 

All 

Yes 

7-7 

3-3 

Offset 

HF&SP 

Occ 

Hudson  Register-Star 

1000 

$50 

All 

All 

Not 

2 

2-1 

Offset 

HF 

•  Ithaca  Journal 

1000 

$110 

1000 

$90 

1000 

$65 

MFS 

MTWTFS 

Ves 

3-2 

2-2 

Offset 

Reg 

•  Jamestown  Post- Journal 

1000 

$90 

MTWTFS 

Vest 

4 

-/- 

HF&SP 

Occ 

•  Kingston  Freeman 

1000 

$150 

1000 

$125 

1000 

$90 

MTWTFS 

MTWTFS 

Not 

3-3 

1-1 

HF 

Lockport  I’nioii-Sun  & 
Journal 

Page 

$115 

840 

$90 

840 

$65 

MTWTFS 

MTWTFS 

Vest 

6-6 

1 

-/- 

HF 

Newburgh  Beacon  News 

1000 

$200 

1000 

$150 

1000 

$90 

MTWTFS 

MTWTFS 

Vest 

4-10 

2-2 

-/P 

HF&SP 

|l  NEW  YORK  CITY 

;  5  Daily  News  Record 

560 

$525 

.560 

$375 

560 

$200 

AM 

All 

No 

6-6 

1 

HF&SP 

•  5  Home  Furnishings 

Daily  (Tab.) 

560 

$750 

560 

$500 

560 

$250 

.All 

All 

No 

6-6 

1 

HF&SP 

•  I.ong  Island  Press 

Page 

$685 

Page 

$545 

1000 

$415 

MTTFS 

MTWTFS 

t 

3  2 

2-2 

-/- 

HF 

Occ 

a  Post  (Tab.) 

600 

$675 

MTWTF 

Vest 

5-2 

7-7 

HF 

Staten  Island  Advance 

Page 

$215 

Page 

$160 

1000 

$115 

All 

All 

Vest 

3-3 

2-2 

HF&SP 

Reg 

5  Women’s  Wear  Daily 

560 

$525 

560 

$375 

560 

$200 

All 

All 

No 

6-6 

1 

-/- 

HF&SP 

1  NEW  YORK  STATE  (Cont.'d) 

Niagara  Falls  Gazette 

Page 

$2.58 

None 

$174 

None 

$108 

All 

All 

Vest 

3-2 

2-2 

-/- 

HF&SP 

Reg 

North  Tonawanda- 
Tonawanda  News 

1000 

$110 

1000 

$75 

All 

2 

Offset 

11 F 

Ogdenshurg  Journal  & 
•Advance  News 

1000 

$40 

All 

Yes 

5 

2-2 

HF&SP 

Oneida  Dispatch 

1000 

$45 

MTWTFS 

Not 

2-2 

2-2 

Offset 

HF 

Oneonta  Star 

1000 

$65 

MTTFS 

Vest 

7-7 

2-2 

-/P 

HF 

O.swego-Fulton 

P.alladiumTimes 

1000 

$50 

MTWTFS 

Not 

7-7 

2 

HF 

Plattsburgh  Press-Republi 

can 

1000 

$60 

MTWTFS 

Not 

6 

1-1 

5/P 

HF&SP 

Port  Jervis  L’nion  Gazette 

1000 

50% 

MTWTF 

No 

3-3 

2-2 

Offset 

Poughkeepsie  Journal 

672 

$200 

672 

672 

$100 

All 

All 

Vest 

7-7 

2 

-/- 

HF 

Occ 

•  Rochester  Democrat  & 
Chronicle  Times  Union 

1000 

$870 

1000 

$650 

1000 

$450 

All 

All 

Vest 

10-7 

2 

-/P 

HF&SP 

Occ 

9  Rome  Sentinel 

1000 

$150 

1000 

$110 

1000 

$80 

MTWTFS 

MTWTFS 

Vest 

4-3 

2-4 

-/P 

HF&SP 

Occ 

D  Salamanca  Republican  Press 

1000 

$80 

1000 

$40 

All 

Vest 

7 

2 

Offset 

HF 

I  •bSaratoga  Sar.atogian 

1000 

$105 

1000 

$85 

1000 

$60 

All 

All 

Vest 

7-3 

1-2 

Offset 

HF 

Reg 

•  Schenectady  Gazette 

Page 

$225 

1000 

$10.5 

1000 

$150 

MTWTF 

MTWTFS 

Vest 

5-5 

2-2 

HF 

Schenectady  l^nion  Star 

Page 

$225 

1000 

$195 

1000 

$150 

MTWTF 

MTWTFS 

Vest 

7-7 

1-1 

-/- 

HF 

•  Syracuse  Herald  Journal 

1  &•  Post  Standard 

Page 

45% 

Page 

35% 

1000 

25% 

All 

All 

Vest 

3-3 

2-2 

HF&SP 

Reg 

•  Troy  Record  & 

;  Times  Record 

1000 

$190 

600 

$165 

600 

$125 

MTWTFS 

MTWTFS 
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What  a  — 

Vry^2  .0 


From  recognized  state  and  eco¬ 
nomic  surveys,  the  STATE  Cham¬ 
ber  of  Commerce  has  predicted 
for  Tulsa  in  the  70’s  .  . . 

...Population  gain  of  24%,  up 
to  411,000  in  the  city. 
475,000  for  the  county,  up 
19%. 

.  .  .  Gross  assessed  valuation 
for  county,  up  35.7%  to 
$1,049,000,000. 

. .  .  Total  employment,  city  and 
county,  including  port  area, 
up  26%,  to  263,640. 

.  .  .  Average  family  income,  city, 
up  35.5%  from  $10,105  to 
$14,405. 

.  .  .  Retail  sales,  county,  up 
42.5%  to  $1,428,456,000. 

.  .  .  Bank  deposits  (we  now  lead 
the  state)  up  45.5%  to 
$1,572,498,000. 

...Airline  passengers,  up 
153.9%  to  2,927,800. 

The  economic  weather  is  fine  .  .  . 
in  Terrific  TULSA!  Come  on  in! 


TULSA! 


The  Barge  Boom  has  also  been 
a  retail  boom  in  Tulsa  . . .  More  than 
a  10%  gain  in  Christmas  business.  New 
national  merchandising  firms  moving 
in  . .  .  Dayton  Hudson  (Diamond),  Gib¬ 
son.  Local  giants  like  Frougs,  Dillard- 
Brown-Dunkin  and  Otasco  expanding 
. . .  Smart  national  advertising  firms 
are  betting  their  advertising  money 
where  the  business  is!  Our  papers 
carry  more  than  10,000,000  more  lines 
than  any  TWO  papers  in  Oklahoma. 


And  COLORFUL?  We  offer  all 
forms,  including  Hi-Fi,  Spectacolor! 
and  color  usage  is  rising  steadily. 
Plan  to  come  in  .  .  .  cash  in  ...  on 
Tulsa’s  Barge  and  Retail  boom!  Ad¬ 
vertise  in  the 
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Siilney  News 

1000 

$170 

1000 

$85 

MTWTES 

No 

3-3 

2-3 

HF 

Springfield  News-Sun 

Page 

$325 

Page 

$275 

1000 

$225 

All 

All 

Vest 

7-7 

1-1 

HF 

Steulienville  Herald-Star 

Page 

$235 

Page 

$160 

1000 

$85 

MTWTES 

MTWTES 

Vest 

5-3 

1-1 

HF 

Occ 

Tiffin  Advertiser 

None 

$120 

None 

$60 

MTWTES 

Not 

.5-3 

HF 

•  Toledo  Times  &  Blade 

1000 

$450 

1000 

$350 

1000 

$225 

S.MTTFS 

All 

Vest 

5-5 

2-4 

-/- 

HF&SP 

Occ 

Troy  News 

None 

$120 

None 

$85 

None 

$65 

MTWTES 

MTWTES 

Vest 

7-2 

2-2 

Offset 

HF 

Occ 

Van  Wert  Times-Bulletiti 

1000 

$50 

All 

No 

5-5 

3-3 

-/- 

HF&SP 

Warren  Tribune  Chronicle 

Page 

$125 

None 

$110 

None 

$85 

MTWTES 

MTWTES 

Vest 

5/- 

HF 

Occ 

Washington  C  ourt  House 
Record  Herald 

None 

$50 

MTWTES 

Not 

3 

2-1 

5/- 

HF 

•  Willoughby  News-Herald 

1000 

$100 

MTWTES 

Vest 

3-3 

1-1 

-/- 

HF 

Reg 

Wilmington  Ncws-Journ:iI 

None 

$50 

Not 

6-6 

2 

-/- 

HF 

•  Wooster  Record 

1000 

$225 

1000 

$150 

1000 

$50 

MTWTES 

MTWTES 

Not 

3-3 

4 

Offset 

Xenia  Gazette 

Page 

$170 

Page 

$120 

1000 

$65 

.MTWTES 

MTWTES 

Vest 

5-4 

1 

HF 

Occ 

Vou*>gstown  Vindicator 

Page 

$360 

Page 

$250 

1000 

$130 

All 

All 

Vest 

7-7 

2-2 

HF 

Zanesville  Times-Recorder 

None 

$115 

N  one 

$90 

None 

$65 

All 

All 

Vest 

2-2 

-/P 

HF&SP 

Occ 

OKLAHOMA 

Ada  News 

1000 

$50 

S.MTWTE 

Ye- 

5 

2 

IIF 

Altus  Times  Democrat 

1000 

$150 

1000 

$85 

1000 

$50 

Sun. 

SMTWTE 

Not 

7-3 

2-2 

Offset 

HF 

Occ 

Anardarko  News 

None 

$30 

STWTE 

STWTE 

Not 

3-2 

2-2 

Offset 

HF 

Occ 

•  .\rdmore  Ardmoreite 

1000 

$50 

S.MTWTE 

Not 

7 

1 

HF 

Occ 

Bartlesville 

Examiner- Enterprise 

1000 

$125 

1000 

$90 

1000 

$50 

SMTWTE 

SMTWTE 

X'es 

6-2 

2  2 

Offset 

HF 

Occ 

Blackwell  Journal-Tribune 

None 

$S0> 

None 

$25' 

SMTWTE 

Yes 

5-5 

1-1 

HE 

Chickasha  Express 

1000 

$75 

1000 

$40 

All 

All 

Vest 

3 

11 

Claremorc  Progress 

None 

$65 

None 

$35 

All 

1 

Offset 

HE 

Clinton  News 

1400 

$75 

1400 

$40 

SMTWTE 

Not 

2 

2 

Offset 

HF 

Reg 

Duncan  Banner 

None 

$110 

None 

$75 

None 

$40 

Not 

-/- 

HF 

Durant  Democrat 

14 

$110 

14 

$75 

14 

$40 

SMTWTE 

SMTWTE 

Yes 

2  1 

1-1 

Offset 

HF 

Occ 

Elk  City  News 

'A  pg. 

$75 

'/r  pg- 

$40 

All 

1 

Offset 

Enid  News  &  Eagle 

1000 

$200 

1000 

$150 

lOOO 

$125 

All 

All 

Not 

6-4 

1 

-/- 

HE 

Guthrie  Leader 

'A  PK- 

$175 

'A  pg. 

$67 

'A  pg- 

$42 

Sun. 

SMTWTE 

Yes 

10-6 

3-2 

Offset 

HF 

Occ 

•  Henryetta  Free  Lance 

None 

$35 

All 

Not 

2 

1 

Offset 

HF&SP 

Holdenville  News 

'A  pg- 

$30 

STWTE 

Yes 

3-1 

Offset 

Occ 

Lawton  Constitution  Press 

1000 

$150 

1000 

$120 

1000 

$85 

All 

All 

Not 

7-5 

2-2 

-/P 

HF&SP 

•  McAlester  Democrat 

1000 

$35 

STWTES 

No 

2 

Offset 

^  McAlester  News-Capital 

None 

$105 

None 

$70 

None 

$35 

All 

All 

^'es 

2-2 

Offset 

HF 

Miami  News-Record 

600 

50% 

All 

All 

Vest 

5-10 

2 

Muskogee  Phoenix  & 
Times  Democrat 

None 

$130 

None 

$100 

None 

$75 

All 

All 

Vest 

2-2 

1-1 

-/- 

HE 

Reg 

9  Norman  Transcript 

1000 

$100 

1000 

$75 

1000 

$50 

ST 

SMTWTE 

Vest 

6-4 

1-1 

-/- 

HE&SP 

Occ 

•  Oklahoma  City 

Oklahoma  Journal 

1000 

$285 

1000 

$185 

300 

$70 

All 

All 

Vest 

7-7 

11 

Offset 

HE 

Reg 

•  Oklahoma  City 

Oklahom'‘n  &  Times 

Page 

$650 

1000 

$525 

1000 

$310 

All 

All 

Yes+ 

4-3 

1-1 

-/- 

HF&SP 

Reg 

Okmulgee  Times 

616 

$25 

Alt 

Vest 

3 

-/- 

Occ 

Pauls  Valley  Democrat 

1000 

$90 

1000 

$60 

1000 

$30 

STWTE 

STWTE 

Yes 

2-1 

1-1 

Offset 

HF 

Reg 

*  VoUinie  rate  discount  available.  t  AdPro  inks  available.  <’>  3-day  leeway  required. 
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OKLAHOMA  (Cont.'d) 

Pawhuska  Journal-t  apilal 

588 

$00 

588 

$65 

588 

$35 

STWTFS 

STWTF 

Not 

3-1 

Offset 

Ponca  City  News 

lOUO 

$100 

lOOO 

$70 

1000 

$40 

S.MTWTF 

SMTWTF 

Vest 

6-6 

2-2 

5/- 

HF 

Sapulpa  Herald 

None 

$127.50 

None 

$85 

None 

$42.50 

S.MTWTF 

SMTWTF 

Not 

4-3 

1-1 

Offset 

HF 

Occ 

Seminole  Producer 

1000 

$80 

1000 

$40 

STWTF 

t 

2 

2-1 

Offset 

HF 

Occ 

•  Shawnee  News-Star 

lOOU 

$120 

1000 

$70 

1000 

$40 

STWTFS 

STWTFS 

Vest 

4-4 

1-2 

5/P 

HF&SP 

Stillwater  News-Press 

1500 

$105 

1000 

$75 

1000 

$40 

SMTTF 

SMTWTF 

Vest 

5-3 

1-1 

Offset 

HF 

Occ 

•  Tulsa  World  Tribune 

lUOO 

$425 

1000 

$.125 

1000 

$220 

.Ml 

All 

Vest 

4-3 

2 

5/P 

HF&SP 

_ ReK 

OREGON 


Albany  DcnuK'rat  1  lerald 

1000 

$180 

000 

$135 

600 

$75 

.MTWTFS 

MTWTFS 

10-3 

2-2 

Offset 

HF 

Reg 

Ashland  Tidings 

1000 

$100 

1000 

$50 

MTWTFS 

Not 

5-5 

M 

Offset 

HF 

Reg 

Astoria  Astorian 

588 

$135 

588 

$90 

588 

$45 

MTWTF 

MTWTF 

Not 

2-2 

2-2 

Offset 

HF 

Occ 

•  Uaker  Democrat  ! lerald 

None 

$85 

None 

$60 

None 

$35 

MTWTFS 

MTWTFS 

Vest 

3-2 

2-1 

Offset 

HF&SP 

Bend  Bulletin 

None 

$85 

None 

$60 

None 

$35 

MTWTFS 

MTWTFS 

Vest 

5-3 

2-2 

Offset 

HF 

Occ 

•  Coos  Bay-North  Bend  World  588 

$145 

588 

$130 

588 

$65 

MTWTFS 

MTWTFS 

Vest 

5-3 

1-1 

-/- 

HF&SP 

("Icc 

Corvallis  Gazette-Times 

N  one 

$135 

None 

$40 

•N  one 

$45 

MTWTFS 

MTWTFS 

Vest 

5-3 

2-2 

Offset 

HF 

Occ 

•  Eugene  Register-Guard 

None 

$140 

None 

$1.50 

N  one 

$90 

All 

All 

Vest 

4-4 

2-1 

-/P 

HF&SP 

Reg 

Grants  Pass  Courier  I'K- 

$150 

'A  PK- 

$100 

A  PK- 

$50 

-MTWTFS 

Vest 

4 

2-2 

-/P 

HF 

Klamath  Falls 

Herald  &  News 

(>00 

7  5  re 

(.00 

50r 

600 

35% 

S.MTWTF 

S.MTWTF 

Vest 

2-2 

1-1 

Offset 

HF 

Reg 

•  6  I-a  Grand  Observer 

None 

$85 

None 

$60 

None 

$35 

-MTWTIS 

MTWTFS 

Vest 

4-2 

2-2 

Offset 

HF 

Occ 

•  9  Medford  Mail  Tribune 

1000 

$125 

000 

$40 

600 

$55 

S.MTWTF 

SMTWTF 

Vest 

2-2 

2 

-/- 

HF 

Oregon  City 

Knterprise-Courier 

None 

$145 

Notie 

$130 

None 

$65 

MTWTF 

MTWTF 

Not 

7-3 

2-2 

Offset 

HF 

Occ 

•  Pendleton  East  Oregonian 

480 

$145 

980 

$100 

None 

$50 

MTWTFS 

MTWTFS 

Vest 

3-3 

1-1 

Offset 

HF 

Occ 

•  Portland  Oregonian  & 
Oregon  Journal 

Page 

50% 

Page 

45% 

1000 

50% 

MTWTFS 

All 

Vest 

6-4 

2-2 

HF 

Occ 

Roseburg  News  Review 

N  one 

75% 

None 

50% 

None 

35% 

MTWTFS 

Vest 

3-3 

1-1 

Offset 

11 F 

Occ 

•  ^  Salem  Oregon  Statesman 
&  ('apital  Journal 

1000 

$280 

1000 

$145 

6((0 

$100 

All 

All 

Vest 

7-3 

2-2 

-/P 

HF 

•  The  Dalles  Chronicle 

None 

$105 

None 

$80 

None 

$55 

-MTWTFS 

MTWTFS 

Vest 

3-3 

1-1 

Offset 

HF 

Occ 

PENNSYLVANIA 

.Mlentowii  Call-Cliroiiiele 

Page 

$330 

Page 

$280 

1000 

$180 

All 

All 

Vest 

3-3 

1-1 

-/- 

HF&SP 

Reg 

-Mtoona  Mirror 

Page 

5  5%. 

Page 

45% 

1000 

35%. 

MTWTFS'O 

MTWTFSO 

Vest 

3-3 

2-3 

HP 

Occ 

•  Peaver-Rochester-Aliquiikpa- 
Ambridge  Beaver  County 

Times  lObu 

$200 

1000 

$150 

1000 

$100 

All 

All 

Vest 

3-2 

3-1 

5/- 

HF 

Heaver  Falls-New  Brighton 
News-Tribune 

800 

25%* 

MTWS 

Vest 

4 

2-1 

HF 

Berwick  Enterprise 

448 

$60 

MTWTFS 

Vest 

5-5 

HF 

Occ 

Bethlehem  Glolie-Times 

1000 

$80 

MTWTFS 

Vest 

4 

1-2 

HF 

Bloomsburg  Press 

588 

$60 

WTF 

Vest 

10-2 

2 

-/- 

HF&SP 

Brownsville  Telegraph 

1000 

$70 

MTWTFS 

t 

2 

2 

Offset 

Butler  Eagle 

1000 

$150 

1000 

$110 

1000 

$70 

All 

All 

Vest 

3-3 

2-2 

-/- 

HF 

Carlisle  Sentinel 

560 

$45 

560 

$50 

MTWTF 

Vest 

6  3 

2-2 

Offset 

HF 

Chambersburg  Public 
Opinion 

1000 

$240 

1000 

$160 

1000 

$80 

MTWTFS 

MTW'TFS 

Vest 

6-3 

1-1 

5/P 

HF&SP 

Occ 

('h»"ster  Delaware  County 
Times 

1000 

$225 

1000 

$185 

1000 

$125 

MTWTFS 

All 

Not 

4-4 

3-3 

5/- 

HF 

Reg 

(  olumbia  News 

Page 

$45 

1000 

$70 

600 

$50 

MTWTFS 

Not 

5 

2-2 

Offset 

HF 

(  onnellsville  Courier 

None 

$120 

None 

$60 

MTWTFS 

Not 

5-5 

2 

HF 

I  toylestown  -  H  atboro 
Intelligencer 

1000 

$50 

MTWTF 

Yes 

4-4 

1-1 

-/- 

HF 

DuBois  Courier-Express 

'A  PK- 

$85 

MTWTF 

Not 

6-5 

3-3 

-/- 

HF 

Easton  Express 

lOOO 

$260 

1000 

$190 

1000 

$100 

MTWTFS 

MTWTFS 

Y’est 

5-3 

2-2 

-/- 

HF 

Reg 

4  Elwood  City  Ledger 

700 

$40 

700 

$60 

700 

$45 

MTWTFS 

MTWTFS 

Yes 

3-2 

1-1 

5/- 

HF 

Occ 

•  Erie  Times-News 

1000 

$245 

1000 

$215 

1000 

$165 

All 

All 

Yest 

5-5 

2*3 

HF 

Reg 

(ireensburg  Tribune  Review  1000 

$225 

1000 

$150 

1000 

$75 

MTWTFS 

MTWTFS 

Yest 

6-3 

3-3 

-/P 

HF 

Greenville  Record-Argus 

!4  PR. 

$45 

MTWTFS 

Yest 

6-2 

1 

-/- 

HF 

Occ 

Hanover  Sun 

1000 

$80 

MTWTFS 

Yest 

3 

2 

HF 

•  Harrisburg  Patriot  News 

1000 

$375 

loot) 

$300 

840 

$200 

All 

All 

Yest 

3-3 

3-2 

-/P 

HT&SP 

Occ 

Ifazleton  Standard-Speaker 

1000 

$125 

lOOO 

$75 

MTWTFS 

Yest 

6-6 

2 

HF 

Homestead  West  Homestead 

Munhall  Messenger 

None 

$50 

MTWTF 

MTWTF 

Yest 

3-2 

2 

Offset 

HF&SP 

Occ 

Huntington- Mount  Union 
News 

1000 

$130 

1000 

$80 

MTWTFS 

MTWTFS 

Not 

7-7 

2-2 

Offset 

HF 

9  Jeanette  News- Dispatch 

14 

$50 

All 

Not 

3 

2-2 

HF 

•  Johnstown 

Tribune-Democrat 

1  tlOO 

$325 

1 000 

$225 

1000 

$125 

MTWTFS 

MTWTFS 

Not 

4-4 

1 

Offset 

HF 

Reg 

Kittanning  I  eader-Times 

'A  pg. 

$65> 

MTFS 

Not 

2-2 

1 

-/- 

HF 

l.ancaster  Intelligencer- 
Journal  &  New  Era 

Page 

$3.50 

1500 

$250 

800 

$150 

.All 

All 

Yest 

7-5 

2-1 

-/- 

HF 

Reg 

I.ansdale  North  Penn 
Reporter 

None 

$210 

None 

$140 

None 

$70 

MTWTF 

MTWTF 

Not 

2-1 

2-2 

Offset 

HF 

Occ 

I.atrobe  Bulletin 

Page 

$100 

1000 

$75 

600 

$50 

All 

All 

No 

4-4 

1-2 

HF 

Cebanon  News 

None 

$135 

None 

$95 

None 

$65 

MTWTFS 

MTWTFS 

Yest 

4  2 

-/P 

HF 

Reg 

l,revittown  Bucks  County 
Courier  Times 

1000 

$240 

1000 

$190 

1000 

$120 

MTWTFS 

MTWTFS 

Yest 

3-3 

1-1 

HF 

Occ 

T.ewistown  Sentinel 

1000 

$50 

MTWTFS 

Yesl^ 

5-5 

_ 2 _ 

_ HF _ 

_ _ 

*  Volume  rate  discount  available.  tAdl’ro  inks  available. 
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PENNSYLVANIA  (Cont.'d) 

1-ock  Havfii  Express 

loiio 

$110 

1000 

$"0 

moo 

$60 

.MTWTKS 

MTWTKS 

Vest 

5-2 

4-2 

Offset 

HF 

Reg 

Lock  Haven  Express 

Clairton  News 

1000 
101  !(l 

$110 

1000 

Hloo 

$90 

$l(t0 

1000 

1000 

$60 

Sb3 

MTWTKS 

MTWTKS 

Vest 

4-3 

2-2 

-/P 

HF 

Reg 

Milton  Stardani 

Not  e 

None 

$ro 

None 

$45 

MTWTKS 

MTWTKS 

Yes-i 

3-3 

Offset 

HF 

Mcmessen  I'harleroi-Donora 
Valley  Indt-pendent 

inuit 

50';; 

1000 

40'7 

1000 

25% 

MTWTKS 

^'est 

3-3 

2-1 

HF 

Occ 

•  Monongahela  Daily  Herald 

:  pg- 

$75 

!4  pg- 

$50 

MTWTK 

MTWTK 

Vest 

5-5 

2 

-/- 

HK&SP 

9  Mount  Carmel  Item 

()0(l 

$100 

.Ml 

Not 

4 

2 

HF 

New  (  astle  News 

None 

$1.S0 

None 

$120 

None 

$80 

MTTI'S 

MTWTKS 

Yes-f 

5-5 

21 

Offset 

HF 

Occ 

6  New  Kensinglon-Arnold 
Dispatch 

728 

$225 

728 

$175 

728 

$125 

MTWTKS 

MTWTKS 

Yest 

5-4 

0.0 

Off.set 

HF 

Xorristown  Times- Herald 

1000 

$1(.0 

1000 

$1.30 

1000 

$1(H) 

MTWTKS 

MTWTKS 

Yest 

5-5 

1-1 

5/- 

HF 

Occ 

Oil  ('ity  Franklin  Derrick 
&  News-Herald 

1000 

$125 

1000 

$75 

MTuSat. 

MTWTKS 

Not 

4-4 

1-1 

-/P 

HF 

I'hilailclidiia  Hulletin 

1(100 

$800 

inno 

$800 

moo 

$600 

.\ll 

All 

)'cst 

4-3 

-/- 

HK&SP 

Rcr 

Philadeltihia  Inquirer 

= 

$62.'; 

2 

$625 

2 

$500 

SMTVVTF 

All 

Yest 

9-5 

1-6 

-/- 

HK&SP 

Rcr 

6  Philadelphia  News  (tab.) 

600 

$350 

600 

$350 

600 

$200 

MTWTK 

MTWTKS 

Not 

20-10 

2-1 

-/- 

HK&SP 

Occ 

Phoenixville  Republican 

moo 

$50 

All 

No 

5 

2-1 

Pittsbiirjrh  IVist-Gazette 

P.a<e 

S6=;(i 

Pare 

$650 

moo 

$450 

'MTWTKS 

MTWTKS 

Vest 

3-2 

2-6 

-/- 

HF 

Occ 

•  Pitfsburdh  Press 

Pane 

$825 

Pa  Re 

$825 

moo 

$625 

MTTF 

SMTTF 

Vest 

3  2 

2-6 

Occ 

•  Pottstown  Mercury 

110 

55% 

no 

45% 

no 

35% 

MTWTKS 

MTWTKS 

Vest 

44 

.3-3 

-/- 

HK&SP 

Occ 

9  Pottsville  Republican 

500 

$80 

MTKS 

Not 

5 

0.0 

I'F 

•  Scranton  Times 

1000 

$300 

1000 

$225 

moo 

$150 

SMTTFS 

SMTTFS 

Vest 

5-5 

3-2 

-/P 

IIF&SP 

Occ 

•  Scranton  T ribune  & 
Scrantoni-an 

1000 

$310 

moo 

$235 

moo 

$160 

SMTl'S 

All 

Vest 

7-3 

0.0 

5/P 

HK&SP 

9  Shamokin  Xews-Dispatch 

600 

$100 

MTWTKS 

Not 

3 

2 

HF 

Sbaron-FarrelbSharpsyille 
Wheatland  Herald 

600 

35% 

MTWTl'S 

Yest 

10-5 

3-3 

5/- 

HF 

9  Shenandoah  Herald 

moo 

$50 

MTKS 

Yest 

3 

2 

HK&SP 

•  Somerset  American 

1000 

$100 

inno 

$50 

MT\\”rFS 

Not 

4 

1-1 

HK&SP 

(  >rc 

State  Colleee-Bellefonte 
Centre  Times 

None 

$135 

None 

$120 

None 

$70 

MTWTKS 

Vest 

7-7 

2-2 

S/P 

ITF 

S t  rottd sbtt re-  East  S t roudsbu r e 
Pocono  Record  Pape 

$180 

PaRC 

$120 

moo 

$60 

MTWTKS 

MTWTKS 

Not 

6-6 

2 

Offset 

HI- 

Occ 

•  Sunbury  Item 

PaRc 

$135 

1 1 76 

$100 

1176 

$85 

MTWTKS 

MTWTKS 

Vest 

5-5 

2-1 

-/- 

ITK 

6  Tarentnm-Brackenridee 
Valley  News 

H  pg. 

$275 

M  pg. 

$175 

'A  pg- 

$125 

MTWTKS 

MTWTKS 

Yest 

5-2 

2-2 

Offset 

HF 

Rec 

Towanda  Review 

None 

$150 

None 

$100 

None 

$50 

MTTKS 

MTTKS 

Not 

7-7 

3 

Offset 

Occ 

T’nion  Town  Herald 

None 

$70 

MTWTKS 

Yest 

3-3 

1-1 

HF 

Occ 

Vandercrift  News  Citizen 

1000 

$  1  bO 

moo 

$110 

moo 

$60 

^ITWTFS 

MTWTKS 

Vest 

4-2 

2 

OflFcct 

HF 

•  Warren  Times-Mirror 
&  Observer 

boo 

$1  50 

bOO 

$100 

600 

$50 

MTWTKS 

Vest 

5-5 

2-2 

Offset 

HK 

Occ 

WashinRton 

Observer-Reporter 

1000 

$240 

moo 

$160 

moo 

$80 

MTKS 

MTWTKS 

Vest 

5-3 

3-2 

5/p 

HF 

Waynesboro  Record  Herald 

moo 

$55 

MTWTKS 

No 

3 

2 

Offset 

HF 

Occ 

Wavnesbure  Democrat 
^Tessenee^ 

moo 

$80 

moo 

$50 

MTWTKS 

MTWTKS 

Not 

3-3 

2-2 

Offset 

HK&SP 

We«t  Chester  Local  New^ 

inno 

$im 

moo 

$60 

^fTWTFS 

Yest 

2 

2 

Off'set 

in- 

Occ 

Wtikee-Parre  Record, 
Times-Leadcr  &  News 

PaRC 

$450 

PaRC 

$350 

moo 

$2.':n 

MTWTKS 

MTWTKS 

Vest 

7-3 

1-1 

HF 

PUERTO  RICO 


5  San  Jnan  El 


Tmparcial  (tab.'l 

Pace 

$150 

PaRC 

$125 

560 

$75 

All 

All 

Ves 

5-5 

HF 

•  San  Tuan  El  Mundo 

588 

$425 

588 

$220 

588 

$150 

All 

All 

Vest 

5-3 

3 

-/- 

HK&-SF 

5  San  Tuan  Star  ttab.) 

504 

$225 

.=  04 

$150 

504 

$75 

All 

All 

Yest 

10-2 

Offset 

HK 

RHODE  ISLAND 

Newspnrt  News 

1000 

$225 

moo 

$175 

moo 

$100 

MTWTKS 

MTWTKS 

Yest 

6-6 

1-2 

Offset 

HK 

Occ 

9  PawtMcket-Central 

F.alls  Times 

moo 

$125 

MTWTKS 

Yest 

3 

2-1 

HK 

Providence  Tournal 
&  Bulletin 

moo 

$310 

MTWTKS 

Vest 

7 

2-2 

TTK&SP 

Westerly  Sun 

None 

$75 

SMTWTF 

Yest 

3 

1 

-/- 

HF 

9  West  Warwick  Pawtuxet 
Valley  Times 

700 

$105 

700 

$145 

700 

$95 

MTWTKS 

MTWTKS 

Not 

7  4 

2-2 

-/P 

HF 

9  Woonsocket  Call 

None 

$178 

None 

$148 

None 

$118 

■MT\vtFS 

MTWTKS 

Yest 

3-3 

2-2 

5/- 

HF&SP 

Occ 

SOUTH  CAROLINA 

Aiken  Standard  &  Review 

None 

.*120 

y  f  m 

$<)(l 

None 

$55 

MTF 

MTWTK 

Not 

3-2 

2-2 

Offset 

HK&SP 

Occ 

Anderson  Tndependent  Mail 

Pace 

$275 

moo 

$175 

moo 

$125 

TK 

All 

Yest 

4  3 

3-3 

HF 

Rcc 

Charleston  Post,  News 
&  Courier 

moo 

$250 

moo 

$188 

moo 

$125 

All 

All 

Yest 

4-4 

3-3 

-/P 

HF&SP 

Rcr 

r olumbia  State  &  Record 

None 

$300 

None 

$225 

None 

$150 

Ml 

All 

Yest 

5-5 

31 

-/P 

HF&SP 

Rcr 

Florence  News 

600 

$125 

600 

$mn 

600 

$75 

All 

Yest 

4-3 

1-2 

HF&SP 

Rcr 

•  Greenville  News 
&  Piedmont 

1000 

$325 

1000 

$250 

moo 

$175 

All 

All 

Yest 

6-6 

3 

-/P 

HF 

Occ 

Greenwood  Tndex-.Tournal 

moo 

$60 

MTuKS 

Not 

2-2 

1-1 

HF 

Oraneeburff  Times 
Democrat 

moo 

$mn 

1000 

$75 

moo 

$50 

SThK 

All 

Yest 

7-3 

2-2 

Offset 

HF&SP 

6  Rock  Hill  Herald 

None 

$180 

None 

$120 

None 

$60 

MTWTKS 

MTWTKS 

Yest 

3-3 

2-2 

Offset 

HF 

Rcr 

9  SpartanburR 

Herald- .Tournal 

None 

$300 

None 

$225 

None 

$150 

All 

All 

Yes 

4-3 

1-1 

Offset 

HF 

Occ 

Sumter  Item 

1000 

$105 

moo 

$80 

1000 

$45 

MTWTKS 

MTWTKS 

Yest 

4-3 

2-1 

Offset 

HF 

*  Volume  rate  discount  available.  t  .\drro  inks  available 
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Process 
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Progs 

& 

Pre-Prt. 
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extra 
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extra 
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full  & 

and 

Patch 

Inserts 
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Min.  Size 

charge 

Min.  Size 

charge 

Avail. 

Avail. 

ink 

Spot  Col. 

Proofs 

Mats 

Accepted 

Color 

SOUTH  CAROLINA  (Cont.'d) 


y  l  nion  Tinifs 

PR. 

SlO.s 

'  i  I'K- 

$;o 

'A  pg- 

$35 

MTWTFS 

MTWTFS 

Vesv 

2-1 

2-2 

Offset 

ni&sp 

Occ 

SOUTH  DAKOTA 

A!K*rdct*ii  Anierican-Nt  ws 

1000 

$70 

All 

Vest 

3 

2 

HF 

Reg 

Huron  Plainsman 

1000 

$50 

SMTWTF 

Vest 

3 

1 

IIF&SP 

Madison  I.cader 

lOOlJ 

$.U) 

1000 

$20 

None 

$20 

MTWTF 

MTWTF 

Vest 

2-1 

1 

Offset 

IIF 

Occ 

Mitchfll  Kepuhlic 

1000 

S-MO 

1000 

$140 

1000 

$70 

All 

All 

2-2 

2-2 

5/P 

HF 

Rapid  City  Journal 

1000 

SlS.i 

loot) 

$18.1 

1000 

$85 

All 

All 

Vest 

4-4 

2-2 

5/P 

HF&SP 

Occ 

Sioux  Falls  .-Irgus  1  eader 

None 

Sl.iO 

■None 

$130 

None 

$105 

All 

All 

Vest 

3  3 

2-2 

-/P 

HF 

Reg 

Watertown  I’uhlic  ( Ipinion 

1000 

$100 

1000 

$/.S 

1000 

$50 

MTWTFS 

MTWTFS 

Yest 

5-3 

5/P 

HF&SP 

Occ 

Yankton  I’ress  \-  Dakotan 

2^4 

$90 

294 

S6.S 

294 

$40 

All 

All 

4-4 

Offset 

HF 

TENNESSEE 


.Athens  Post-.Atlicnian 

None 

$100 

None 

$75 

None 

$50 

.AITWTF 

MTWTF 

Vesv 

3-3 

2-2 

Offset 

HF 

Bristol  Herald  Courier  & 

\  ir^^inian  Temusscan 

lOiiO 

$175' 

1000 

$145' 

1000 

$110' 

All 

All 

•  ('hattaiiooKa  News 

Kree  Press 

HMIO 

$375 

1000 

$260 

1000 

$145 

All 

All 

Ycsl- 

7-7 

2-2 

-/P 

Hl&SP 

Chattanooga  Times 

800 

$250 

800 

$200 

800 

$125 

All 

All 

Vest 

5-5 

2-2 

-/P 

HF&SP 

Occ 

Clarksville  Leaf  1  hronicle 

1000 

$225 

1000 

$175 

1000 

$125 

SMTTF 

S.MTWTF 

Not 

2-2 

2-2 

Offset 

HF&SP 

Reg 

(  levelaml  Banner 

1000 

$180 

1000 

$120 

1000 

$60 

MTWTFS 

MTWTFS 

Vesv 

7-3 

1-1 

Offset 

HF 

Occ 

•  Columbia  Herald 

980 

$106 

980 

$76 

980 

$47 

MTWTFS 

MTWTFS 

Not 

3-3 

2-2 

Offset 

11 F 

Occ 

Dyerslnirg  State-(  ia/i  iie 

None 

$100 

None 

$50 

MTWTFS 

Not 

3-2 

3-3 

HF 

Kliza!>e!hon  Star 

None 

$105 

None 

$70 

None 

$35 

S.MTWTF 

AITWTF 

A’es 

3-2 

1-1 

Offset 

HF&SP 

Occ 

•  9  Greenville  Sun 

1000 

33  H% 

MTTFS 

MTWTFS 

Yest 

7-2 

1-1 

Offset 

HF 

Occ 

•  Jackson  Sun 

.None 

$125 

None 

$100 

None 

$75 

SMTWTF 

SMTWTF 

Vest 

3-3 

1-1 

5/p 

HF&SP 

Occ 

Lihnson  Citv 

Press-Chronicle 

1000 

$120 

1000 

$95 

1000 

$70 

SMTWTF 

All 

Vest 

3-2 

2-1 

5/P 

HF&SP 

Occ 

Kinifsport  Times- N«  \\> 

(.Avaik'hl 

‘  after 

nne  1,  1971 

line  to 

conversion 

to  Offset » 

SMTWTF 

SMTWTF 

Yest 

7-7 

2-2 

Offset 

HF 

Reg 

Knoxville  Journal 
&  News-Sentinel 

1000 

$520 

KfOO 

$27n 

1000 

$220 

All 

All 

Yest 

2-3 

-/P 

11  F 

Occ 

Maryville- .Alcoa  Times 

560 

$202 

5<>0 

$134 

560 

$67 

AITWTF 

Yest 

5-3 

1-1 

Offset 

HF 

Occ 

•  Memphis  Commercial  Api 
Press-Scimitar 

eal 

1000 

So75 

1000 

$525 

1000 

$4o0 

All 

All 

Vest 

5-5 

2-2 

-/P 

HF&SP 

Reg 

Morristown  Citizen 
Tribune 

None 

$100 

None 

$70 

None 

$40 

SMTWTF 

SMTWTF 

Vest 

4-2 

1-2 

Offset 

HF 

Reg 

Morristown  Gazette- Mail 

None 

$100 

None 

$70 

None 

$40 

SMTWTF 

SMTWTF 

Vest' 

3-1 

2-2 

Offset 

HF 

Murfreesboro 

News-Journal 

I  >8- 

$135 

A  pg- 

$' 0 

A  pg- 

$45 

SMTWTF 

SMTWTF 

Not 

2-2 

M 

Offset 

HF 

Reg 

•  Nashville  Banner 
&  Tennessean 

I  noli 

$375 

1000 

$500 

1000 

$250 

All 

All 

A'est 

4-4 

2-2 

5/P 

lil&SP 

Reg 

Oak  KitiReOak  kidner 

None 

$1  10 

None 

$80 

None 

$50 

All 

All 

3-3 

Offset 

HF 

Paris  Post-lntelliRencer 

None 

$75 

N<»nc 

$60 

None 

$40 

.MTWTFS 

MTWTFS 

No 

3-3 

2-2 

Offset 

11 F 

Occ 

•  Shelbyville  Times  tiazelte 

innti 

$95 

1000 

$'.5 

lOiiO 

$35 

MTWTF 

AITWTF 

Pit 

3-3 

1 

Offset 

HF 

Occ 

ITiion  ('ity  MesseiiRer 

1000 

$90 

mon 

$7n 

1000 

$50 

AITWTFS 

No 

5-3 

2-1 

Offset 

HF 

Occ 

TEXAS 


■Abilene  Reporter  News 

lor(» 

814.^ 

1000 

$1  l.s 

1000 

$75 

.MTWTFS 

All 

Yest 

3-2 

3 

5/P 

HF 

Occ 

Alice  Kc!n> 

7t)ii 

$11)0 

;  no 

$70 

700 

$40 

SAITTF 

SAITWTF 

Not 

5-3 

2-2 

Amarillo  News  & 

Cilolie-Times  None 

$230 

None 

$175 

None 

$130 

All 

All 

Vest 

10-3 

2-2 

~/V 

HF&SP 

Reg 

Arlinglon  News-Texan 

560 

$50 

560 

$35 

560 

$35 

SA1TWTF 

SMTWTF 

Not 

5-2 

1-1 

I  )ff>et 

HF 

Occ 

Athens  Review 

2352 

$120 

1400 

$80 

1008 

$40 

TFS 

AITTFS 

No 

6-3 

Offset 

Occ 

•  9  Austin  Anurican- 
Statesman 

None 

$216 

N<mc 

$175 

None 

$118 

All 

All 

Vest 

7-7 

3-2 

5/p 

HF&SP 

Bay  City  Tritmne 

1000 

$150 

1000 

$100 

1000 

$50 

AITTF 

MTWTFS 

Not 

2-2 

2-2 

Offset 

HF&SP 

Occ 

Baytov’n  Sun 

1 000 

$150 

1 000 

$105 

1000 

$60 

AITTFS 

All 

Not 

4-2 

1-1 

Offset 

HF 

Occ 

Beaumont  Enterprise 
&'  Journal 

1000 

$280 

1000 

$2nr 

1000 

$125 

All 

All 

Vest 

5-5 

2-2 

-/P 

HF 

Big  Spring  Herald 

Page 

$100 

'1"  pg. 

$60 

A  pg- 

$40 

SAIWTF 

SAITWTF 

Ve.st 

3-2 

2 

5/P 

HF&SP 

Brcnham  Banner-Press 

1000 

$135 

1000 

$90 

1000 

$45 

All 

All 

5-S 

2-2 

Offset 

HF 

Brownsville  Herahl 

1000 

$465 

1000 

$379 

1000 

$274 

SMTWTF 

SMTWTF 

Vest 

3-3 

2-1 

-/p 

HF&SP 

Bryan  Eagle 

1008 

$100 

1008 

$80 

1008 

$50 

SAITWTF 

SAITWTF 

Not 

7-4 

2-2 

Offset 

HF&SP 

Occ 

Cleburne  Times-Review 

1000 

$100 

1 000 

$70 

1000 

$35 

All 

All 

Ves 

2-2 

1-1 

HF 

•  (  orpus  Christ!  Caller-Times 

600 

$225 

MiO 

$175 

600 

$125 

All 

All 

Vest 

3-2 

2-2 

5/P 

HF&SP 

Reg 

f  uero  Record 

1000 

$20 

SAITWTF 

Yest 

3-3 

3 

HF&SP 

Occ 

Dallas  News 

1000 

$475 

1000 

$375 

lono 

$275 

All 

All 

Yest 

3-3 

3-3 

5/- 

HF&SP 

Reg 

Dallas  Times  Herald 

1000 

$425 

lOOo 

$325 

1000 

$225 

All 

All 

Yest 

-/P 

HF&SP 

Reg 

Del  Rio  News-1 'er.sld 

800 

$1  .H) 

800 

$80 

800 

$35 

SAITTF 

SAITWTF 

Not 

5-2 

2-2 

Offset 

Occ 

Denison  Herald 

1000 

$ion 

1000 

$80 

inno 

$50 

All 

All 

No 

4 

-/- 

HF&SP 

Denton  Record-Chronicle 

980 

$80 

980 

$60 

980 

$40 

SAITWTF 

SAITWTF 

Yes 

3-3 

-/P 

HF&SP 

Reg 

Edinhursf  Review 

None 

$90 

None 

$60 

None 

$30 

All 

All 

A'est 

2-2 

2-1 

Offset 

•  El  Paso  Times 
&  Herald- Post 

1000 

$325 

1000 

$27S 

1000 

$175 

All 

All 

A'est 

5-5 

2 

-/P 

HF&SP 

Reg 

6  Fort  Worth  Press  (t.ab.) 

600 

$150 

600 

$110 

600 

$80 

AITWTF 

AITWTF 

Yest 

2-2 

2-2 

-/P 

HF 

Reg 

•  Fort  Worth  Star-Teleeram 

1000 

$663 

lOeo 

$464 

inon 

$331 

All 

All 

Yes 

5-1 

2-2 

5/- 

HF&SP 

Freeport-Clue-T.ake  Jackson 
Brazosport  Facts 

1000 

$160 

1000 

$105 

1000 

$55 

SAITTF 

SAITWTF 

Not 

3-3 

2-2 

Offset 

HF 

*  Volume  rate  discount  available.  t  AdPro  inks  available.  ’  3-day  leeway  required. 
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Edit 

Color 

TEXAS  (Cont.'d) 

Gainesville  Register  & 
Messenger 

588 

$105 

588 

$70 

588 

$35 

MTWTFS 

No 

3-2 

-/- 

(ialveston  News  &  Tribune 

N  one 

$115 

None 

$95 

None 

$60 

All 

All 

Vest 

4-4 

1-1 

Offset 

HF 

Keg 

Garland  News 

560 

$50 

560 

$35 

560 

$35 

SMTWTF 

SMTWTF 

Not 

5-2 

1-1 

Offset 

HF 

Occ 

Grand  Prairie  News-Texan 

560 

$150 

560 

$100 

560 

$50 

All 

All 

Vest 

2-2 

2-1 

Offset 

HF 

Greenville  Herald-Banner 

1000 

$110 

1000 

$80 

1000 

$50 

All 

All 

Vest 

5-3 

3-2 

5/P 

HF&SP 

Reg 

9  Harlingen  Valley 

Morning  Star 

1000 

507r 

1000 

40% 

None 

25% 

All 

All 

Vest 

5-2 

3-3 

5/P 

HF&SP 

Occ 

Henderson  New's 

1008 

$120 

1008 

$80 

1008 

$40 

SMTWTF 

SMTWTF 

Vest 

2-2 

2-1 

Offset 

HF 

Hillsboro  Mirror 

1000 

$50 

All 

1 

SP 

•  Houston  Chronicle 

1000 

$580 

1000 

$400 

1000 

$285 

SMTWTF 

All 

Vest 

10-5 

4-4 

-/P 

HF&SP 

Reg 

•  Houston  Post 

1000 

$565 

1000 

$390 

1000 

$275 

All 

All 

Vest 

8-4 

1-5 

-/P 

HF&SP 

Hurst  Mid  Cities  New'  Texa 

n  560 

$120 

560 

$80 

560 

$40 

All 

All 

Yes 

2-2 

4 

Offset 

HF&SP 

Irving  News 

560 

$150 

560 

$100 

560 

$50 

All 

All 

Vest 

2-2 

2-1 

Offset 

HE 

Kerrville  Times 

560 

$120 

560 

$80 

560 

$40 

All 

All 

5-3 

Offset 

HF&SP 

Kilgore  News  Herald 

1000 

$75 

1000 

$40 

SMTWTF 

Vest 

2 

2-2 

-/- 

HF&SP 

Occ 

Kileen  Herald 

1000 

$95 

1000 

$65 

1000 

$35 

SMTWTF 

SMTWTF 

Vest 

5-3 

2-2 

5/P 

HF&SP 

Occ 

1  aredo  Times 

1000 

SO*;?- 

1000 

40% 

1000 

25% 

MTWTF 

MTWTF 

Vest 

4-3 

2-2 

Offset 

HF&SP 

Occ 

Lcvelland  Sun  News 

1000 

$31 

All 

Not 

2 

2-2 

Offset 

HF 

Ixingview  Journal-News 

1000 

$150 

1000 

$125 

1000 

$75 

All 

All 

Vest 

2-2 

2-2 

-/- 

HF&.SP 

Lubbock  Avalanche-Journal 

850 

$170 

850 

$145 

850 

$110 

All 

All 

^  est 

3-2 

1-2 

5/- 

HF&SP 

Occ 

•  9  Lufkin  News 

None 

$115 

None 

$80 

None 

$40 

SMTWTF 

SMTWTF 

Vest 

2-2 

1-1 

5/- 

HF&SP 

Reg 

Marlin  Oeniocrat 

980 

$80 

980 

$40 

MTWTFS 

Not 

2-2 

2-2 

Offset 

HF 

Occ 

•  Marshall  News  Messenger 

1000 

$100 

1000 

$80 

lOOO 

$50 

SMTu 

SMTWTF 

Vest 

4-3 

1-1 

Offset 

HF&SP 

Occ 

McAllen  Valley  Monitor 

None 

50<X 

None 

40% 

None 

25% 

SMTWTF 

SMTWTF 

Vest 

3-3 

2-1 

5./P 

HF&SP 

McKinney  C  ourier-Gazette 

560 

$50 

SMTWTF 

SMTWTF 

Yes 

3-3 

1-1 

Offset 

HF 

Occ 

Midland 

Report  er-Telegram 

None 

40  <7, 

None 

.30% 

None 

20% 

SMTWTF 

SMTWTF 

Yest 

5-3 

2-2 

-/P 

HF&SP 

Occ 

Mineral  Wells  Index 

1000 

$80 

1000 

$40 

SMTWTF 

SMTWTF 

Not 

2-2 

3-3 

Offset 

HF&SP 

Occ 

Nacog?’oches  Sentinel 

None 

$120 

None 

$80 

None 

$40 

MTWTF 

All 

Not 

4-2 

3-2 

Offset 

HF&SP 

Odessa  American 

14 

$160 

14 

$120 

14 

$80 

All 

All 

Vest 

3-3 

2-2 

-/- 

HF&SP 

Occ 

Orange  Leader 

None 

$120 

None 

$80 

None 

$40 

SMTWTF 

SMTWTF 

Vest 

2-2 

1 

-/P 

HF 

•  Palestine  Herald-Press 

None 

$40 

SMTWTF 

Yest 

3-1 

1-1 

5/P 

HF 

Pampa  News 

14 

25% 

SMTWTF 

Not 

2 

1 

Paris  News 

980 

980 

$70 

980 

$45 

SMTWTF 

Yes 

4 

1-1 

HF&SP 

Pasadena  Star  News  Citizen 

1000 

$140 

1000 

$90 

STWTFS 

STWTFS 

Vest 

7-7 

1-1 

Offset 

Occ 

Plainview  Herald 

1000 

$70 

1000 

$35 

SMTWTF 

Yest 

3-3 

2 

HF&SP 

•  9  Port  Arthur  News 

lOOO 

$1.17.50 

1000 

$118.50 

1000 

$87.50 

All 

All 

Yest 

5-4 

1-1 

5/P 

HF&SP 

Reg 

Pichardson  News 

560 

$150 

560 

$100 

560 

$.50 

All 

All 

Vest 

2-2 

2-1 

Offset 

HF 

•  San  Angelo 

Standard-Times 

1000 

$1.10 

1000 

$100 

1000 

$60 

All 

All 

Vest 

5-3 

2-2 

5/P 

IfF&SP 

Occ 

•  San  Antonio  Express-News 

1000 

$275 

1000 

$225 

1000 

$175 

All 

All 

Vest 

5-3 

1-1 

-/P 

HF&SP 

Reg 

•  San  Antonio  Light 

1000 

$.130 

1000 

$270 

1000 

$210 

All 

All 

Vest 

7-7 

2-4 

-/P 

HF&SP 

Reg 

9  Sherman  Democrat 

1000 

$120 

1000 

$80 

1000 

$40 

SMTWTF 

SMTWTF 

Vest 

5-3 

1-1 

5/P 

HF&SP 

Occ 

Snyder  News 

1000 

$45 

1000 

$25 

All 

Yes 

2 

2-2 

Sulnhur  Spring 

News  Telegram 

1000 

$150 

1000 

$100 

1000 

$50 

MWF 

All 

Not 

4-3 

2-1 

Offset 

HF&SP 

Taylor  Press 

980 

$120 

980 

$80 

980 

$40 

MTWTF 

MTWTF 

Yest 

5-2 

2-2 

Offset 

HF&SP 

Occ 

Temple  Telegram 

1000 

$1.10 

1000 

$100 

1000 

$50 

All 

All 

Not 

3-2 

2-1 

-/P 

HF&SP 

Occ 

Texarkana  Gazette  &•  News 

1000 

$140 

1000 

$100 

1000 

$70 

All 

All 

Yest 

7-7 

1-1 

5/- 

Texas  City  Sun 

616 

$100 

616 

$70 

616 

$50 

SMTWTF 

SMTWTF 

Yes 

4-2 

1 

HF&SP 

Reg 

Tyler  Courier-Times 
&  Telegraph 

1000 

$150 

1000 

$100 

1000 

$65 

All 

All 

Vest 

3-2 

2-2 

-/P 

HF&SP 

Occ 

X’ernon  Record 

1000 

$100 

1000 

$50 

SMTWTF 

Not 

2-2 

2-2 

HF&SP 

•  Victoria  Advocate 

1000 

$112.50 

1000 

$75 

1000 

$37.50 

All 

All 

Not 

4-4 

1-2 

-/- 

HF&SP 

Reg 

•  9  Waco  New’S-Trihune 
&  Times  Herald 

1000 

$140 

1000 

$110 

1000 

$90 

All 

All 

Yest 

7-3 

2-2 

5/- 

HF&SP 

Reg 

Weatherford  Democrat 

1000 

$50 

All 

Offset 

HF 

•  Wirhita  Falls  Record- 
New’s  &•  Times 

1000 

$224 

1000 

$155 

1000 

$86 

All 

All 

Vest 

3-3 

2 

5/P 

HF&SP 

Reg 

UTAH 

•  Tx>gan  Herald-Joumal 

600 

$105 

600 

$75 

600 

$45 

SMTWTF 

SMTWTF 

Yest 

.3-3 

2-2 

Offset 

HE 

Occ 

•  Ogden  Standard-Examiner 

1000 

55 

1000 

45% 

600 

35% 

All 

All 

Yest 

5-3 

2-2 

-/- 

HE 

Occ 

Provo  Herald 

600 

75% 

600 

50% 

600 

35% 

SMTWTF 

SMTWTF 

Yes 

3-3 

1-1 

Offset 

HF 

Occ 

•  Salt  Lake  City  Tribune 
&  Deseret  News 

None 

$2.50 

None 

$200 

None 

$155 

All 

All 

Yest 

5 

-/P 

Occ 

VERMONT 


Bennington  Banner 

1000 

$150 

1000 

$100 

1000 

$50 

MTWTF 

MTWTF 

9  Burlington  Free  Press 

600 

$240 

600 

$160 

600 

$85 _ 

MTWTFS 

MTWTFS 

Yest 

.3-3 

2-2 

Offset 

HF 

Reg 

Newport  Express 

None 

$150 

None 

$100 

None 

$50 

MTWTFS 

Vest 

5-5 

2 

Offset 

HF 

Occ 

Rutland  Herald 

1000 

$220 

1000 

$170 

_ 1000 

$100 

MTWTFS 

MTWTFS 

Not 

5-5 

2-2 

Offset 

HF 

*  St.  Albans  Messenger 

_ 'A  Pg- 

$70 

li  pg. 

$35 

SMTWTF 

No 

2 

HF&SP 

Occ 

St.  Johnsbury  Caledonian 
Record 

1000 

$45 

MTWTFS 

Not 

1 

1 

HF _ 

\Miite  River  Junction 
Valley  News 

588 

$60 

MTWTF 

Not 

5-5 

2-1 

HF _ 

*  Volume  rate  discount  av 

ailable. 

t.AdPro  inks  available. 
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VIRGINIA 

Alexandria  Gazette 

1204 

$275 

1204 

$125 

1204 

$85 

MTWTFS 

MTWTFS 

Not 

6-2 

2-2 

Offset 

HF 

Arlington  Northern 

Virginia  Sun 

1000 

$200 

1000 

$150 

All 

No 

7 

1-1 

Bristol  Herald-Courier  & 
Virginia  Tennessean 

None 

$175 

None 

$145 

None 

$110 

All 

All 

Vest 

5-5 

2-2 

Offset 

HF 

Reg 

(  harlcttesville  ProRress 

None 

$160 

None 

$115 

None 

$75 

All 

All 

Vest 

5-3 

1-1 

-/r 

HP 

Occ 

Covington  Virginian 

600 

$25 

All 

Not 

2 

1-1 

HF 

Culpeper  Star- Exponent 

600 

$U0 

600 

$90 

600 

$50 

MTWTF 

MTWTFS 

Vest 

3-3 

2-2 

Offset 

HF&SP 

•  Fredericksburg  Free 

I.ance  Star 

600 

$150 

600 

$100 

600 

$60 

MTWTFS 

MTWTFS 

Vest 

3-3 

2-2 

OfiEset 

HF 

Reg 

•  I  larrisonburR  News-Record 

600 

$125 

600 

$90 

600 

$65 

MTWTF 

MTWTFS 

Vest 

10-5 

2-2 

Offset 

HF 

Reg 

Hopewell  News 

1000 

$55 

1000 

$35 

All 

No 

3 

1 

HF 

Martinsville  Bulletin 

1000 

$125 

1000 

$100 

1000 

$75 

All 

All 

5-5 

HF 

•  9  Newport  News- Hampton 
Press  &  Times  Record 

1000 

$300 

1000 

$240 

1000 

$180 

All 

All 

Vest 

5-5 

2-2 

-/P 

HF 

Occ 

•  Norfolk  Virginia- Pilot 
&  Ledger-Star 

1000 

$500 

1000 

$400 

1000 

$300 

All 

All 

Vest 

7-5 

2-2 

-/P 

HF4SP 

Reg 

9  I’eterslmrg  Progress- Index 

1000 

$80 

All 

3 

1 

HF 

•  Pulaski  .Southwest  Times 

Page 

$235.20  Page 

$156.80  588 

$19.60 

SMTWTF 

SMTWTF 

No 

10-2 

1 

Offset 

HF 

Occ 

•  Kichinond  Times-Dispatch 
&  News  Leader 

1000 

$600 

1000 

$500 

1000 

$400 

All 

All 

Vest 

7-3 

3-3 

5/- 

HF&SP 

Reg 

#  Roanoke  Times  & 
World-News 

1000 

$300 

1000 

$250 

1000 

$175 

All 

All 

Vest 

4-2 

2-2 

S/P 

HF 

Reg 

Staunton  Leader 

980 

$80 

980 

$60 

980 

$40 

MTuF 

All 

Vest 

4-2 

1 

Offset 

HF 

Occ 

Strasburg  Northern 
X'irginia  Daily 

None 

$50 

MTFS 

No 

7-7 

2-2 

Offset 

HP 

Suffolk  News-Herald 

980 

$75 

980 

$55 

980 

$35 

SMTWTF 

SMTWTF 

Not 

3-2 

2-2 

Offset 

HF&SP 

•  Waynesboro 

News-Virginian 

1000 

$100 

1000 

$65 

None 

$35 

MTWTFS 

MTWTFS 

Yes 

3-3 

1-1 

Offset 

HF&SP 

Winchester  Star 

600 

$115 

600 

$85 

600 

$50 

MTWTFS 

MTWTFS 

Yest 

5-3 

2-2 

Offset 

HF 

Occ 

WASHINGTON 

•  Aberdeen  Worltl 

None 

$148 

None 

$103 

None 

$58 

SMTWTF 

SMTWTF 

Yest 

3-3 

1-1 

5/P 

HF 

9  Bellingham  Heraltl 

None 

$160 

None 

$130 

None 

$75 

SMTWTF 

SMTWTF 

Vest 

4-3 

2-2 

5/P 

HF 

Occ 

9  Bremerton  Sun  & 

News  Searchlight 

None 

$195 

None 

$130 

None 

$65 

MTWTFS 

MTWTFS 

Yest 

3-2 

3-3 

-/- 

HF 

Occ 

•  Centralia-C'behalis 
(  bronicle 

None 

$145 

None 

$100 

None 

$52 

MTWTFS 

MTWTFS 

Yest 

3-3 

5-2 

5/P 

HF&SP 

Reg 

Ellenshurg  Record 

600 

$50 

All 

Not 

2 

2 

Offset 

HF 

•  Everett  Herald 

None 

$150 

None 

$120 

None 

$85 

MTWTFS 

MTWTFS 

Yest 

4-3 

4-1 

5/P 

HF 

Reg 

•  6  1  ongview- Kelso  News 

None 

$145 

None 

$100 

None 

$55 

MTWTFS 

MTWTFS 

Not 

3-7 

2-2 

Offset 

Occ 

Moses  l^ake  Columbia 

Basin  Herald 

None 

$115 

None 

$80 

None 

$40 

MTWTF 

MTWTF 

Yest 

3-3 

1-1 

Offset 

HF 

Occ 

•  Mount  Vernon  Skagit 
Valley  Herald 

None 

$135 

None 

$90 

None 

$45 

MTWTFS 

MTWTFS 

Yest 

3-3 

1-2 

Offset 

HF&SP 

Occ 

Olympia  Olympian 

None 

$165 

None 

$115 

None 

$60 

SMTWTF 

SMTWTF 

Yest 

3-2 

1-1 

-/P 

HF 

Occ 

Pasco-  Kennewick-  Richland 
Tri-City  Herald 

1000 

$150 

1000 

$100 

1000 

$50 

All 

All 

Yest 

7-3 

1-1 

-/P 

HF 

Port  Angeles  News 

None 

$1.50 

None 

$100 

None 

$50 

SMTWTF 

SMTWTF 

Yest 

5-3 

1-1 

Offset 

HF 

Occ 

Seattle  Journal  of  Commerce 
&  Northwest  Construction 

Record 

None 

$150 

All 

1 

•  Seattle  Post-Intelligencer 

1000 

$520* 

1000 

$470* 

1000 

$300* 

All 

All 

Yest 

3-3 

2-2 

S/P 

HF 

•  Seattle  Times 

lOOO 

$560 

1000 

$510 

1000 

$325 

All 

All 

Yest 

5-5 

-/P 

HF 

Reg 

•  S]>okane  Spokesman-Review 

&  Chronicle  1000 

$475 

1000 

$375 

1000 

$175 

All 

All 

Yest 

3-2 

2-2 

-/P 

HF 

Reg 

•  Tacoma  News-Tribune 

600 

$775 

600 

$700 

600 

$525 

All 

All 

Yest 

7-1 

2-1 

-/P 

HF 

Occ 

X’ancouver  Columbian 

None 

$160 

None 

$110 

None 

$60 

MTWTF 

MTWTF 

Yest 

2-2 

2-2 

Offset 

HF 

Reg 

Walla  Walla 
Union-Bulletin 

None 

$1.50 

None 

$100 

None 

$50 

SMTWTF 

SMTWTF 

Not 

5-5 

1-1 

Offset 

HF&SP 

Reg 

9  Wenatchee  World 

None 

$225 

None 

$150 

None 

$75 

SMTWTF 

SMTWTF 

Yest 

3-3 

2-2 

Offset® 

HF&SP 

Occ 

Yakima  Herald  &  Republic 

980 

$140 

None 

$115 

None 

$80 

All 

All 

Not 

2-2 

Offset 

HF 

Reg 

WEST  VIRGINIA 

•  Beckley  Post- Herald  & 
RaUigh  Register 

616 

$170 

616 

$130 

616 

$75 

All 

All 

Yest 

5-5 

3 

5/- 

HF 

Occ 

•  Rluefield  Telegraph  & 
Sunset  News-Observer 

1000 

$160 

1000 

$130 

1000 

$100 

All 

All 

Yest 

5-4 

2-2 

-/P 

HF 

•  Charleston  Cazctte  &  Mail 

600 

$335 

600 

$260 

600 

$185 

All 

All 

Yest 

5-2 

2-3 

5/- 

HP 

Reg 

Fairmont  Timcs- 
West  Virginian 

Page 

$200 

1000 

$100 

SWTF 

Yest 

5-3 

1-1 

HF 

•  9  Huntington  Herald- 
Dispatch  &•  Advertiser 

1000 

$225 

1000 

$175 

1000 

$100 

All 

All 

Yest 

4-4 

M 

-/P 

HF&SP 

I.ewisburg  West  Virginia 
Daily  News 

None 

$45 

None 

$30 

MTTF 

No 

3 

2-2 

Oflfset 

Martinshurg  fotirnal 

None 

$50* 

MTWTFS 

Not 

4 

2 

HF 

Morgantov'n  Dominion 
News  &  Post 

1000 

$250 

1000 

$150 

1000 

$75 

All 

All 

Yest 

3-3 

2-2 

Offset 

HF 

Moundsville  Echo 

None 

$50 

All 

Yes 

2 

1 

HF&SP 

•  Parkersburg  News 
&  Sentinel 

1000 

$100 

Yest 

3-3 

1 

HF 

•  Volume  rate  discount  available.  tAdPro  inks  available. 
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WEST  VIRGINIA  (Cont.'d) 

Welsh  News 

1176 

$50 

MTWTFS 

No 

4 

HF&SP 

•  Wheeling  Intelligencer 
&  News  Register 

loop 

$.L’0 

1000 

$256 

1000 

$145 

All 

All 

Vest 

7-3 

2-1 

5/P 

HF&SP 

WISCONSIN 

•  Appleton-Neenah-Menasha 
Post-Crescent 

1000 

$200 

1000 

$175 

1000 

$150 

All 

All 

Vest 

6-3 

2-2 

S/P 

HF&SP 

Reg 

.\sliland  Press 

560 

$105 

560 

$70 

560 

$35 

TuS 

MTWTFS 

Not 

5-3 

2-2 

Offset 

HF 

Occ 

•  Beloit  News 

None 

$150 

None 

S95 

None 

$50 

.\1TWTKS 

-MTWTFS 

Vest 

7-3 

3-3 

Offset 

HF 

Chippewa  Falls 

H  erald-Telegram 

Va  pg- 

$135 

V*  pg. 

$90 

54  pg. 

$55 

Not 

5-4 

1-2 

Offset 

HF 

Occ 

Eau  Claire  l-eader 
&  Telegram 

Page 

$125 

1000 

$110 

None 

$80 

Vest 

7-S 

2-2 

-/P 

HF&SP 

I'ond  Du  Lac 

(  ommonwealth  Reporter 

1000 

$105 

None 

$75 

MTWTFS 

Vest 

6-6 

1-1 

HF&SP 

Oec 

•  Green  Hay  Press-Gazette 

lOOO 

$210 

1000 

$165 

1000 

$125 

All 

All 

Vest 

7-7 

2-2 

-/P 

HF&SP  Reg 

fi  Janesville  Gazette 

800 

$145 

800 

$115 

800 

$85 

.MTWTKS 

-MTWTFS 

Yesr 

5-3 

1-3 

Offset 

HF 

f)cc 

Kenosha  News 

None 

$140 

None 

$110 

None 

$80 

MTWTFS 

.MTWTI'S 

Vest 

7-5 

2-2 

-/P 

HF&SP 

Occ 

•  I. a  Crosse-Tribune 

1000 

$150 

1000 

$150 

1000 

$100 

All 

All 

Vest 

4-4 

1-2 

S/P 

HF&SP 

Occ 

Madison  Wisconsin  State 
Journal  &  C  apital  Time> 

Page 

$250 

Page 

$250 

1000 

$150 

All 

All 

Vest 

10-S 

2-2 

HF&SP 

Occ 

Manitowoc-Two  Rivers 
Uerald-Tinies 
&  Reporter 

!4  PR- 

$120 

'A  pg- 

$90 

J'4  PR. 

$60 

MTFS 

MTWTFS 

Vest 

3-2 

2-2 

5/- 

HF&SP 

Marinette  Kaglc-Star 

I  POO 

$120 

1000 

$90 

1000 

$60 

.MTWTFS 

.MTWTFS 

No 

3-3 

2-1 

-/- 

HF&SP 

Occ 

Marshfield  News-Herald 

None 

$60 

MTWTFS 

No 

2 

1 

-/- 

HF&SP 

•  Milwaukee  Journal 

lUIIO 

$(t(H) 

1(-()(l 

S525 

1000 

$450 

All 

All 

Nest 

7-7 

2-6 

-/- 

HF 

Reg 

Milwaukee  Sentinel 

1000 

$450 

1000 

$375 

looo 

$300 

MTWTFS 

-MTWTIS 

Vest 

7-7 

2-6 

-/- 

HF 

Reg 

Oshkosh  Northwestern 

None 

$200 

N  one 

$1(.0 

None 

$120 

MTTFS 

MTWTFS 

Vest 

6-6 

M 

-/P 

HF&SP 

Occ 

Oshkosh  “The  Paper" 

1 JOO 

$150 

1 200 

$110 

1200 

$70 

SVV 

SW 

Ves 

5-3 

2-1 

Offset 

HF 

Reg 

Racine  Journal-Times 
&  Hidletin 

IPOO 

$170 

1000 

$140 

1000 

$110 

All 

All 

Not 

5-3 

2-1 

-/P 

HF&SP 

Occ 

Sliawano  leader 

500 

$f)0 

3o() 

$40 

560 

$20 

All 

All 

Not 

5-5 

3 

S/P 

HF 

Shelniygan  Press 

1000 

$120 

1000 

$85 

1000 

$60 

MTWTFS 

MTWTFS 

Vest 

6-6 

2-1 

S/P 

HF 

Reg 

Stevens  Point  Journal 

None 

$150 

None 

$100 

None 

$50 

MTWTFS 

MTWTFS 

Vest 

3-3 

2-2 

Offset 

HF 

Occ 

Superior  Telegram 

840 

55<7r 

840 

45% 

840 

35% 

SMTTFS 

All 

Vest 

4-2 

3-3 

-/P 

HF 

Occ 

Watertown  Times 

N  one 

$70 

None 

$50 

SMTWTF 

Vest 

HF 

•  Waukesha  Freeman 

1000 

$130 

1000 

$100 

1000 

$7P 

MTWTFS 

MTWTFS 

Vest 

5-3 

2-2 

-/- 

HT 

Reg 

y  Wausau  Record-Herald 

None 

$115 

None 

$90 

None 

$70 

MTWTFS 

MTWTFS 

Vest 

5-3 

2 

Offset 

HF 

Occ 

^  Wisconsin  Rapids  Tribune 

Page 

$115 

'  i  pg- 

$90 

None 

$65 

MTU  rl••.s 

MTWTFS 

Vest 

3-2 

-/P 

HF&SP 

Occ 

WYOMING 

•  Casper  .‘star-Tribiitie 

1 000 

$175 

lOOP 

$140 

1000 

$100 

All 

All 

Vest 

5-3 

2-2 

Offset 

HF 

Reg 

•  Cheyenne  Wyoming  Eagle 
(tab.)  &  Wyoming  State 
Journal 

Page 

75% 

1000 

50% 

840 

25% 

All 

All 

Vest 

7-4 

2-2 

S/P 

HF&SP 

Reg 

Laramie  Boomerang 

1000 

33J4%  1000 

50% 

STWTFS 

Vest 

2-1 

1-1 

HF 

Occ 

5  Rawlings  Times  (tab.) 

1000 

$80 

1000 

$60 

1000 

$40 

TWTFS 

TWTFS 

Vest 

5-2 

2-2 

Offset 

HF 

Riverton  Ranger  (tab.) 

1000 

$100 

1000 

$75 

1000 

$50 

All 

All 

Not 

2-2 

4-1 

HF&SP 

9  Rock  Springs  Rocket-Miner  1000 

$110 

lOOP 

$73.33 

1000 

$36.67 

TWTFS 

TWTFS 

Not 

3-2 

2-2 

Offset 

HF 

Sheridan  Press 

1000 

30% 

MTWTF 

No 

3 

-/- 

HF 

•  5  Worland  Northern 
Wyoming  News  (tab.) 

980 

335^% 

TWTFS 

Not 

5-3 

2-2 

HR 

Reg 

ALBERTA 

CANADA 

Calgary  Alliertan 

6(H) 

$78 

600 

$66 

600 

$54 

MTWTFS 

MTWTFS 

Vest 

6-3 

3-2 

S/P 

HR 

Occ 

•  C  algary  Herald 

1000 

$150 

lOOP 

$110 

1000 

$70 

MTWTFS 

MTWTFS 

Vest 

2-2 

1-2 

-/P 

HF&SP 

Reg 

Edmonton  Journal 

600 

$450 

600 

$350 

600 

$250 

All 

All 

Vest 

2-2 

3-3 

S/P 

HF&SP 

Reg 

•  Grand  Prairie 
Ilerald-Trihune 

None 

$135 

None 

$95 

None 

$50 

MTWTF 

MTWTF 

Ves 

2-1 

Offset 

HF 

Occ 

Lethbridge  Herald 

600 

$84 

600 

$66 

600 

$48 

MTWTFS 

MTWTFS 

Vest 

5-3 

2 

-/- 

HF 

Occ 

Medicine  Hat  News 

616 

$100 

616 

$75 

616 

$50 

MTWTFS 

MTWTFS 

Vest 

3-2 

-/- 

HF&SP 

Occ 

Rw-d  Deer  -Ndvocate 

600 

$110 

600 

$75 

MTWTFS 

Vest 

2-2 

2-2 

HF 

BRITISH  COLUMBIA 

•  Kamloops  Sentinel 

600 

$190 

600 

$140 

600 

$90 

MTWTFS 

MTWTFS 

No 

5-3 

1-1 

Offset 

HF&SP 

Occ 

Kelowna  C'ourier 

600 

$125 

600 

$75 

All 

Ves 

7 

3-3 

HF 

6  Kimberly  Daily  r»ulletin 

None 

$105 

None 

$70 

None 

$35 

All 

All 

Offset 

Nanaimo  Free  Press 

600 

$125* 

600 

$75* 

MTWTFS 

Ves 

4 

3 

Nflson  News 

42 

$175 

42 

$125 

42 

$75 

MTWTFS 

Not 

2-2 

2-2 

-/- 

HF 

New  Westminister 
Columbian 

None 

$90 

MTWTFS 

Vest 

4-3 

2-2 

HF 

Penticton  Herahl 

None 

$125 

None 

$75 

MTWTFS 

Not 

4-4 

2-2 

-/- 

HF 

Occ 

Prince  George  Citizen 

600 

$200 

600 

$145 

600 

$80 

MTWTF 

MTWTF 

Vest 

6-3 

2-2 

Offset 

HF 

Prince  Rupert  News 

None 

$125 

None 

$75 

All 

4 

3 

Offset 

Trail  Times 

1000 

$100 

1000 

$75 

MTWTFS 

Ves 

7-7 

1-1 

HF&SP 

Reg 

•  Vancouver  Province  &•  Sun  None 

$225 

None 

$175 

None 

$125 

MTWTFS 

MTWTFS 

Vest 

3-2 

1-4 

5/- 

HF&SP 

Reg 

Victoria  Colonist  &  Times 

1000 

$220 

1000 

$150 

1000 

$90 

Vest 

3-2 

2-3 

-/P 

HF 

*  Volume  rate  discount  available.  t  AdPro  inks  available. 
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3  Colors 

3-Color* 

2  Colors 

2-Color* 

1  Color 

1-Color* 

Days 
of  Wk. 
Process 

Days 
of  Wk. 
Spot 

Mixt 

Closing 
days  for 

No.  of  5th  Cyl. 
Progs  & 

Pre-Prt. 

Use 

and  Black 

extra 

and  Black 

extra 

and  Black 

extra 

color 

color 

Spec. 

full  & 

and 

Patch 

Inserts 

Edit 

Min.  Size 

charge 

Min.  Size 

charge 

Min.  Size 

charge 

Avail. 

Avail. 

Ink 

Spot  Col. 

Proofs 

Mats 

Accepted 

Color 

MANITOBA 


Sun 

600 

$175 

600 

$125 

600 

$75 

MTWTKS 

MTWTKS 

Vest 

5-5 

1-1 

s/- 

11 F 

Reg 

5  Oauphin  Daily 

Bulletin  (tab.) 

I'age 

$105 

Page 

$70 

I’age 

$35 

All 

All 

Vest 

3-1 

Offset 

4  Flin  Flon  Reminder  (tab.)  > 

lone 

$60 

None 

$40 

None 

$20 

All 

All 

No 

2-2 

Offset 

IIF 

7  I’ortage  La  t'rairie  Graphic  None 

$195 

None 

$130 

None 

$65 

MTWTF 

AU 

Not 

2-2 

(i  'I  hompson  t  itizen 

None 

$35 

All 

Offset 

•  Winnipeg  Free  Press 

600 

$258 

600 

$180 

600 

$108 

MTWTFS 

MTWTFS 

Vest 

3-2 

3-4 

S/- 

HF&SP 

Reg 

Winnipeg  Tribune 

600 

$108 

600 

$78 

600 

$48 

.MTWTKS 

MTWTFS 

Vest 

3-3 

2-1 

5/- 

HF&SP 

Rep 

NEW  BRUNSWICK 

Fredericton  Gleaner 

600 

$175 

600 

$125 

600 

$75 

Not 

Moncton  L’Evangeline 

600 

$65 

All 

No 

3 

2 

HF 

Moncton  Times  &  Transcript 

600 

$18C 

600 

$120 

600 

$60 

.MTWTFS 

MTWTFS 

Not 

4  2 

2-1 

-/- 

HF&SP 

Saint  John  Telegraph- 
Journal  &  Timee-Globe 

600 

$185 

600 

$135 

600 

$80 

MTWTKS 

MTWTKS 

Vest 

3-2 

3-5 

5/- 

HF&SP 

Reg 

NEWFOUNDLAND 

('oriier  Brook  Western  Star 

600 

$75 

MTWTFS 

Vest 

4-2 

1-1 

HF 

St.  John’s  News  (tab.) 

'A  i>g- 

$100 

'A  PK- 

$50 

MTWTFS 

Vest 

3 

2 

HF&SP 

St.  John’s  Telegram 

600 

_  J  1«.S _ 

600 

$135 

600 

_ $85 _ 

__.MTWTli_ 

MTWTF 

Vest 

7-7 

4-4 

-/P 

HF&SP 

NOVA  SCOTIA 


Amherst  New^s _ None  $50  _  MTWTKS  Vest 


Halifax  Chronicle-Herald 
&  Mail-Star 

600 

$225 

600 

$175 

600 

$125 

All 

All 

Vest 

10-5 

2-2 

5/- 

HF 

9  New  (ilasgow  News 

600 

$175 

600 

$125 

600 

$75 

MTWTF 

All 

Not 

4-3 

1-1 

5/- 

HF&SP 

Occ 

Sydney  C  ape  Breton  Post 

600 

_ $175  _ 

600 

$125 

_ 600  _ 

$75 

.MTWTFS 

MTWTFS 

Vest 

3-3 

1-1 

HF&SP 

Occ 

ONTARIO 


Barrie  Examiner 

600 

$175 

600 

$125 

600 

$75 

MTWTFS 

MTWTFS 

Not 

7-4 

2-2 

HF 

Belleville  Intelligencer 

None 

$125 

None 

$75 

MTWTFS 

Not 

4-4 

2 

HF 

liranuon  Daily  Times 
(  oust  rvaior 

Vone 

$175 

None 

$125 

None 

$75 

MTWTFS 

MTWTFS 

Not 

4-2 

2-2 

HF&SP 

V  liraiitford  Expositor 

600 

$190 

600 

$140 

600 

$90 

MTWTFS 

MTWTFS 

Not 

7-3 

-/- 

HF 

Occ 

lir<  ckville  Kecorder  Times 

600 

$125 

600 

$75 

MTWTFS 

Not 

3 

1-1 

HF 

Occ 

'  haiham  News 

600 

$185 

600 

$135 

600 

$85 

All 

All 

Not 

4-2 

1-1 

-/- 

HF 

(  ornwall  Stantlard 
Freeholder 

600 

$175' 

600 

$125* 

600 

$75* 

MTTFS 

MTTFS 

Not 

2-2 

-/- 

HF 

lort  Frances  Bulletin 

600 

$160 

600 

$105 

600 

$50 

All 

Ves 

7 

Fori  William  Times-Journal 

600 

$175 

600 

$125 

600 

$75 

All 

All 

Not 

4-3 

2-2 

-/P 

HP 

(iall  ke])orter 

600 

$175 

600 

$125 

600 

$75 

MTWTKS 

.MTWTFS 

Not 

4-3 

1-2 

-/P 

HP 

Guelph  Mercury 

600 

$185 

600 

$135 

600 

$85 

TuF 

MTTF 

-/- 

HP&SP 

TIamilion  S]  ejtator 

1000 

$400 

1000 

$300 

1000 

$200 

MTWTFS 

.MTWTFS 

Vest 

5-5 

2-2 

5/P 

HF&SP 

Occ 

K  nora  Miner  &  News 

V  one 

$105 

None 

$70 

None 

$35 

All 

All 

1-1 

Kiiigsoin  Whig-Standard 

600 

$190 

600 

$145 

600 

$90 

MTWTKS 

MTWTFS 

Vest 

4  4 

2  2 

-/- 

HF&SP 

Occ 

Kirkland  Lake 

Northern  News 

600 

$175 

600 

$125 

600 

$75 

.MTTFS 

MTWTFS 

Not 

7-7 

1-1 

-/- 

HF 

Kitchener-Watcrloo  Record 

600 

$190 

600 

$140 

600 

$90 

.MTWTFS 

.MTWTFS 

Vest 

4-4 

2-1 

-/P 

HF&SP 

Occ 

1  iiuisay  Post 

None 

$65 

All 

Vest 

4 

2 

0  I.tnul  'n  Free  Press 

1000 

$450 

1000 

$300 

1000 

$150 

MTWTKS 

MTWTFS 

Vest 

4-4 

2-2 

5/- 

HF 

Occ 

Nicagara  Falls  Review 

600 

$175 

600 

$125 

600 

$75 

Ml 

All 

Vest 

3-2 

HP&SP 

Nfirth  Bay  Nugget 

600 

$175 

600 

$125 

600 

$75 

MTWTKS 

MTWTKS 

Vest 

4-3 

1-2 

-/- 

HF&SP 

Reg 

(Oakville  Journal-Record 

600 

$175 

(>00 

$125 

600 

$75 

MTTKS 

MTWTKS 

Not 

2-2 

1-1 

-/P 

HF 

Orillia  Packet  &  Times 

600 

$175' 

600 

$125* 

600 

$75* 

MTWTF 

MTWTF 

Not 

1-4 

2-2 

-/- 

HP 

Occ 

9  Oshawa-Whitey  Times 

600 

$185 

600 

$135 

600 

$85 

All 

All 

Ves 

4-2 

4-4 

5/P 

HP 

Ottawa  Citizen 

600 

$120 

600 

$90 

600 

$60 

MTWTKS 

MTWTKS 

Vest 

4-4 

1-1 

5/P 

HF 

Reg 

•  Ottawa  Journal 

600 

$312 

600 

$282 

600 

$252 

MTWTKS 

MTWTKS 

Vest 

4-4 

1 

5/P 

HF 

Reg 

Ottawa  Le  Droit 

600 

$215 

600 

$145 

600 

$75 

MTWTFS 

MTWTKS 

Vest 

3-3 

2 

Offset 

HF 

Reg 

( Kven  Sound  Sun-Times 

600 

$125 

600 

$75 

MTWTKS 

Not 

4 

2 

HF 

Occ 

Pembroke  Observer 

None 

$175 

None 

$125 

None 

$75 

MTWTFS 

Vest 

3-3 

2 

5/- 

HF 

9  Peterborough  Examiner 

600 

$165 

600 

$135 

600 

$85 

MTWTKS 

MTWTFS 

Not 

4-4 

1-1 

-/- 

Port  Arthur 

News-('hronicle 

600 

$175 

600 

$125 

600 

$75 

All 

All 

No 

4-4 

.3-3 

HF 

9  St.  Catherines  Standard 

600 

$225 

600 

$165 

600 

$90 

MTWTFS 

MTWTFS 

Vest 

4-4 

2-2 

S/P 

HF&SP 

Occ 

St.  Thomas  Times-Journal 

600 

$125 

600 

$75 

MTW'TFS 

Vest 

2 

2 

HF 

Sarnia  ( Observer 

600 

$185 

600 

$135 

600 

$85 

MTFS 

MTWTFS 

Vest 

4-2 

4-2 

!/- 

HF 

9  Sault  St.  Marie  Star 

600 

$195 

600 

$135 

600 

$75 

MTW’TFS 

Not 

4-4 

2-2 

-/- 

HF 

Occ 

Stratford  Beacon-Herald 

600 

$175 

600 

$125 

600 

$75 

MTWTFS 

MTW’TFS 

Vest 

4-2 

1-1 

-/- 

HF 

Reg 

9  Sudbury  Star 

600 

$185 

600 

$135 

600 

$85 

All 

All 

Yes 

4-4 

3-3 

HP 

Timmins  Press 

600 

$175* 

600 

$125' 

600 

$75* 

MTWTFS 

MTWTFS 

Vest 

3-2 

1-1 

-/- 

HF&SP 

9  Toronto  Globe  &  Mail 

1000 

$1300 

1000 

$950 

1000 

$600 

MTWTFS 

MTWTFS 

Vest 

7-3 

2-1 

5/- 

HF 

Occ 

9  Titronto  Star 

1000 

$1300 

1000 

$950  e 

1000 

$600 

MTWTF 

MTWTFS 

Vest 

3-2 

3-3 

-/- 

HF&SP 

Reg 

9  Toronto  Telegram 

1000 

$1300* 

1000 

$950* 

1000 

■$600* 

MTWTFS 

MTWTFS 

Vest 

2-1 

2-3 

5/- 

HF&SP 

Reg 

9  W  elland-Port  ('oUiorne 

T  rihunc 

600 

.8185 

600 

$135 

'  600 

$85 

MTWTFS 

MTWTFS 

Vest 

3 

ITF 

Oce 

•  Windsor  Star 

1000 

$400 

1000 

$300 

1000 

$200 

MTWTFS 

MTWTFS 

Vest 

4-4 

2-4 

5/P 

HF 

Reg 

W  oodstock-Tngersoil 
Sentinel  Review* 

600 

$125* 

...  600 

$75* 

MTTFS 

Vest 

3  2 

2-2 

-/- 

HF 

•  \  olume  rate  discount  available. 

t  Ad  Pro 

inks  available. 
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3  Colors 
and  Black 
Min.  Size 

3-Colcr* 

extra 

charge 

2  Colors 
and  Black 
Min.  Size 

2-Color» 

extra 

charge 

1  Color 
and  Black 
Min.  Size 

1- Color* 
extra 
charge 

Days 
ot  Wk. 
Process 
color 
Avail. 

Days 
of  Wk. 

Spot 

color 

Avail. 

Mixt 

Spec. 

Ink 

Closing 
days  for 
full  & 
Spot  Col. 

No.  of  5th  Cyl. 
Pr(,gs  & 

and  Patch 
Proofs  Mats 

Pre-Prt. 

Inserts 

Accepted 

Use 

Edit 

Color 

PRINCE  EDWARD  ISLAND 

Charlotte  (luardian  &  Patriot 

600 

$135 

600 

$85 

All 

Vest 

4 

_  3-3_ 

HF&SP 

Suninierside  Journal- Pioneer 

(lOO 

^177” 

600 

$125 

600 

$75 

'.All 

All 

2-2 

HF 

QUEBEC 

(irandby  La  Voix  de  L’Est 

(>0(l 

SI  75 

600 

$125 

600 

$75 

Not 

5-2 

HF&SP 

Montreal  (lazette 

oul) 

$450 

600 

$325 

600 

$225 

.MTWTKS 

.MTWTFS 

A'est 

5-3 

~  2-2~ 

HF 

Reg 

•  Montreal  La  Press 

600 

$880 

600 

$660 

600 

$440 

.mtw’tfs 

■MTWTFS 

Vest 

7-3 

3 

_ 

HF 

"Reg 

.Montreal  Le  DeX’oir 

600  ' 

$315 

600 

$225 

600 

$125 

.MTWTFS 

■MTWTFS 

Not 

4-2 

2 

Offset 

_ HF _ 

Reg 

Alontiaal  l.e  Journal  de 
Montreal  (tab.) 

500 

$285 

500 

$205 

500 

$125 

_ .Ml _ 

_ All _ 

Not 

_ 8-2 

_2_ 

Offset 

Montreal  Montreal- 
Matin  (tab.) 

250 

$250 

250 

$200 

250 

$150 

.Ml 

All 

Vest 

5-3 

2-2 

5/- 

HF 

•  Montreal  Star 

1000 

$!O)0” 

1000 

$6(1(7” 

600 

$400 

.MTWTFS 

MTWTFS 

A'est 

5-2 

1-4" 

HF&SP 

“Reg 

Quebec  Chronicle  Telegraph 

000 

$175 

600 

$125 

()00 

$75 

.MTWTFS 

■MTWTFS 

7-3 

2-2" 

5/P 

HF&SP 

Quebec  L’ -Action 

600 

$175 

600 

$725 

600 

_ ^$75_ _ 

_  .MTWTF 

MTWTFS 

Not 

_ 3^2  _ 

_2-r 

_ 

_ HF _ 

( Ice 

•  yuebcc  La  Evenement  & 

Le  Solcil 

600 

$400 

600 

$300 

600 

$200 

.MTWTFS 

MTWTFS 

A'est 

2-2 

2-2 

-/- 

HF 

(lee 

Sherbrooke  La  Tribune 

600” 

$260~ 

60ir 

$180 

600 

$110 

.M  tVvTFS 

MTWTFS 

Not 

4-4 

3-3” 

_  __ 

HF 

Sherbrooke  Record 

600 

$175 

600 

$125 

600 

_  $75 

mtwtf__ 

MTWTF 

Not 

_ 4-3  _ 

2-1 

Offset 

_ HF&SP 

Reg 

Trois  Rivieres 

Le  Nouvelli^itc 

(>00 

$2b0 

()00 

$l,V0 

600 

$110_ 

MTu _ 

MTW'TFS 

Not 

4-4 

2-2 

_ r/-_ 

_ HF 

( lec 

SASKATCHEWAN 

M<k)sc  Jaw  Times- Heralil 

(>00 

$125 

600 

$75 

MTWTFS 

No 

2-2 

_ 1-1 

HF&SP 

Prince  Albert  Herald 

600 

$175 

flOO 

$125 

(>00 

$75 

.All 

All 

Not 

4-4 

HF 

Regin.a  Leader-Post 

600 

$300 

f)00 

$200 

600 

$125 

MTWTFS 

MTWTl'S 

A'est 

5-4 

1-2 

”-/P 

HF 

Occ 

Saskatoon  Star- Pin  enix 

600 

$300 

()00 

$20it 

600 

$100 

MTWTFS 

MTWTFS 

A'est 

2-2 

2-4 

_ -/V 

HF 

(Ace 

YUKON 

Whitehorse  Yukon  News 

bOO 

$55 

600 

$30 

All 

2 

*  \‘olume  rate  d’seount  available. 

i  .\(lPr( 

inks  aval 

able. 

Important  Newspaper  ROP  Color  Advertisers 
(Compiled  by  Media  Records  Inc.) 


Number  Total 
of  ROP 
News-  Color 
papers  Linage 


Number  Total 
of  ROP 
News-  Color 
papers  Linage 


Year 

1970 

Buick 

5 

21,820 

Number 

Tefal 

Number 

Total 

Buick  &  Opel 

4 

10,493 

of 

ROP 

of 

ROP 

Buick  Div.  Cars 

17 

35,218 

News¬ 

Color 

News¬ 

Color 

Cadillac 

6 

23,410 

Accounts 

papers 

Linage 

Accounts 

papers 

Linage 

Cadillac  &  Cadillac 

Eldorado 

4 

10,944 

AUTO  MOT  IVES 

Chevrolet 

20 

40,489 

GASOLINES  &  OILS 

Pontiac  Division  Cars 

109 

259,193 

Chevrolet  &  Chevrolet 

American  Oil  Co. 

9 

14,758 

Pontiac  Firebird 

5 

12,794 

Nova 

5 

10,752 

BP  Oil  Corp. 

9 

39,917 

Toyota 

6 

49.731 

Chevrolet  Camaro 

5 

7,781 

Boron  Oil  Co. 

5 

17,208 

Volkswagen 

8 

10,585 

Chevrolet  Chevelle  & 

Cities  Service  Co. 

34 

218,212 

Chevrolet  Nova 

4 

5,090 

Enco  Division  Humble  Oil 

Dealer  Assn. 

Chevrolet  Div.  Cars 

48 

175,868 

&  Ref.  Co. 

55 

99.540 

Chevrolet 

9 

41  938 

Chevrolet  Nova 

8 

10,302 

Esso  Standard  Div. 

Hum- 

Chevrolet  Chevelle 

8 

30,(M8 

Chevrolet  Veqa 

4 

5,962 

ble  Oil  &  Ref.  Co.  70 

152,949 

Chevrolet  Division  Cars 

II 

53,952 

Chrysler  Corp.  Cars 

36 

189,760 

Gulf  Oil  Corp. 

74 

214,207 

Chrysler 

9 

22,965 

Datsun 

13 

102,484 

Hess  Oil  Co. 

25 

24,230 

Chrysler  Corp.  Cars 

19 

47,665 

Dodqe 

6 

7,396 

Lion  Oil  Co. 

9 

13,404 

Dodge 

IS 

47,025 

Dodqe  Dart 

6 

11,204 

Shell  Oil  Co. 

9 

36,383 

Dodge  Challenger 

5 

4,990 

Dodqe  Demon 

4 

9,853 

Skelly  Oil  Co. 

21 

133,775 

Dodge  Coronet 

IS 

26,015 

Dodqe  Div.  Cars 

23 

110,062 

Standard  On  Co.  of 

Dodge  Demon 

45 

98,116 

Ford 

18 

41,023 

Calif. 

9 

29,144 

Dodge  Div.  Cars 

21 

97,192 

Ford  &  Ford  Maverick 

6 

36,298 

Standard  Oil  Co.  of  Ohio  12 

57,496 

Ford 

52 

147,863 

Ford  &  Ford  Mustang 

3 

5,466 

Superamencan  Div, 

.  of 

Ford  &  Torino 

74 

150,947 

Ford  &  Ford  Torino 

9 

18,708 

Northwest  Ref.  < 

Co.  8 

243,683 

Ford  Div.  Cars 

84 

356,094 

Ford  Division  Cars 

84 

615,896 

Union  Oil  Co.  of 

Calif.  64 

248,694 

Ford  Falcon  &  Ford 

Ford  Maverick 

10 

26,728 

Maverick 

13 

27,428 

Ford  Maverick  &  Ford 

PASSENGER  CARS  (NEW) 

Factory 


American  Gremlin 

7 

26.528 

American  Motors  Corp. 

Cars 

7 

11.128 

Chevrolet 

87 

132,818 

Chevrolet  Camaro 

75 

344.184 

Chevrolet  Chevelle  & 

Chevrolet  Nova 

88 

129.674 

Chevrolet  Nova 

4 

8,480 

Chrysler 

38 

149,935 

Chrysler  Corp.  Cars 

42 

118,669 

Dodge  Demon 

6 

6,365 

Ford 

3 

5,185 

Ford  Div.  Cars 

21 

37.422 

Ford  Maverick 

176 

507,287 

Lincoln  Mercury  Division 

Cars 

7 

16,684 

Mazda 

II 

61,864 

Mercury  Comet 

83 

540,777 

Mercury  Montego 

70 

134,322 

Oldsmoblle 

6 

32,740 

Oldsmobile  F-85 

181 

258,712 

Plymouth 

31 

1 19,652 

Plymouth  &  Valiant 

16 

39,458 

Plymouth  Belvedere 

116 

257,339 

Plymouth  Division  Cars 

25 

51,048 

Plymouth  Valiant 

39 

263,148 

EDITOR  &  PUB 

L  ISHER 

Ford  Maverick 
Ford  Maverick  &  Ford 
Pinto 

Ford  Maverick  &  Ford 
Torino 

Ford  Mustang  &  Ford 
Torino 
Ford  Pinto 
Ford  Torino 

Lincoln  Mercury  Division 
Cars 
Mercury 

Mercury  Comet 
Mercury  Cougar 
Mercury  Cougar  & 
Mercury  Montego 
Mercury  Montego 
Oldsmoblle 
Oldsmobile  F-85 
Plymouth  Div_.  Cars 
Plymouth  Valiant 
Pontiac  Firebird 

Local  Dealer 
American  Gremlin 
American  Javelin 
American  Motors  Corp. 
Cars 

for  March  27,  1971 


Mustang  5 

Ford  Mustang  t 

Ford  Mustang  &  Ford 
Torino  i 

Ford  Pinto  7 

Ford  Torino  6 

Honda  4 

Lincoln  Mercury  Division 
Cars  30 

Mercury  Comet  7 

Mercury  Montego  4 

Oldsmoblle  &  Oldsmobile 
F  85  5 

Oldsmoblle  Division  Cars  18 
Oldsmoblle  F-85  4 

Plymouth  Valiant  4 

Pontiac  15 

Pontiac  &  Pontiac 
Tempest  _  _  4 

Pontiac  Division  Cars  30 
Pontiac  Firebird  7 

Pontiac  Tempest  7 

Renault  3 

Toyota  5 

Volkswagen  4 

PASSENGER  CARS  (USED) 
Ford  12 


TIRES  &  TUBES 
Armstrong  Tires 
Atlas  Tires 
Brunswick  Tires 
Davis  Tires 

Firestone  ^  Tires  I 

General  Tires 
Gillette  Tires 
Goodrich  Tires 
Goodyear  Tires 
Gulf  Tires 

Kelly  Springfield  Tires 
MIchelin  Tires 
Uniroyal  Tires 

TRUCKS  &  TRACTORS 
Chevrolet  Truck 
Ford  Truck 
GMC  Truck 

MISCELLANEOUS 
Leasing  &  Rentals 
King  Car  Rentals 

Misc.  Automotivo 
Turtle  Wax 
GENERAL 

ALCOHOLIC  BEVERAGES 
Beers 
Burger 
Drewrys 
Encore 

Hop  N  Gator 
Labatt 

Labatt  Ale  &  Beer 
Lime  Lager 
Malt  Duck 
Olympia 

Olympia  Brewing  Co. — 
Institutional 
Pearl 
Rainier 
Strohs 

Wines 

Andre 

Gallo  Cold  Duck 


Liguors 
Calvert  Extra 
Canadian  Lord  Calvert 
Corbys  Reserve 
Cutty  Sark  Scotch 


Q. 


Number  Total 
of  HOP 
News-  Co.'or 
papers  Linage  Accounts 


Number  Total 
of  HOP 
News-  Color 
papers  Linage 


\VII\T  SECONDARY 
’MARKET  DAILY  Mhicli 

ruii!*  r«|)  color  every  <lay  of 
the  week  .  .  .  23.000  eir- 
eulutioii  in  a  30.000  city 
.  .  .  has  piihlisheil 

Over  IV2  Million 
Lines  of  Color 

each  year 
annually  for  S 
the  past  ■ 

10  years  ....  • 


A. 


GRAND 

ISLAND 


RDCITY 
•  ASARKCT 


Da»-k  Eyes  Fruit  Flavored 
Vodka 

Dark  Eves  Vodka 
Du  Bouchett  Brandy 
Ou  Bouchett  Creme  De 
Menthe  &  Sloe  Gin 
Du  Bouchett  Fruit 
Flavored  B'‘andv 
Duet  Cocktail 
Early  Times 
Ezra  Brooks 
John  Beqq  Scotch 
Old  W  L  WeI.er 
Seagrams  VO 
Seagrams  7  Crown 
Ten  High 
Ushers  Scotch 
Windsor  Supreme 

FARM  &  GARDEN 
AMF  Mower 
Best  prods. 

House  of  Wesley 
Lakeland  Nurseries  Sa  es 
Lawn  Boy  Mower 
Michigan  Bulb  Co. 

Scotts  Prods. 

Toro  Mower 
Tre^mld 

FOODS 

Baking  Products 

Betty  Crocker  Cake  M'x 
Bisquick 

Butternut  Bread 
Cao  n  Crunch  Crackers 
Colonial  B'-ead 
Gladlola  Muffin  Mly 
Kellogg  s  Corn  Flake 
C'^umbs 

Kelloqa's  Danish 
Go-Rounds 
Langendorf  Cakes 
MlUbrook  Bread 
Nissen  s  Bread 
Pillsbury  Frosting  Mix 
Ra'nbo  B'ead 
R  te  Diet  Bread 
Sunbeam  Bread 
Tastykake  Cakes 
Toast  Em  Pop  Ups 
I  Weber's  Bread 

I  Wonder  Bread 


Beverages 
Cottee  &  Tea 

Butter-Nut  Coffee  21 

Community  Coffee  S 

Community  Instant  Coffee  5 
Folqers  Instant  Coffee  8 

Instant  Nestea  B 

Manor  House  Freeze  Dried 
Coffee  ^ 

Max-Pax  Coffee  Filter 
Rings  B 

Maxwell  House  Coffee  7 

MJB  Coffee  32 

Nestea  Iced  Tea  74 

Yuban  Coffee  &  Instant 
Coffee  ^ 

Soft  Drinks 

Canada  Dry  21 

Coca  Cola  89 

Coca  Cola  Co. 

Beve'^ages  23 

Crush  S 

Diet  Pepsi  I8 

Diet  Pepsi  &  Pepsi  8 

Diet  Rite  Cola  84 

Diet  Rite  Cola  &  Royal 
Crown  Cola  8 

Diet  7  Up  ^ 

Dr.  Pepper  14 

Fanta  13 

Fresca  8 

Frostie  5 

Gatorade  Carbonated  B 

Golden  Age  8 

Hollywood  Diet  Cola  5 

Nesbitts  5 

Pepsi  Cola  34 

Royal  Crown  24 

Santiba  II 

Simba  i 

Sun-Glo  ^ 

Tab  1^ 

7  Eleven  i 

1  Up  i 


Full  or  Spot  Color 

Any  Weekday 

JUST  ADDED — 2  new  Color  Units, 
leeway  seldom  needed! 

98.3°b  City  Coverage 
67.2*0  7*County  Trade  Area 

The  Daily  Newspaper  in 
23,000  Central  Nebraska  Homes 

A  STAUFFER  PUBLICATION 

BRANHAM  I.  MOLONEY 
Notional  Representative 


ASBURY  PARK,  NEW  JERSEY 
(201)774-7000 

Cal  Cefect  fer  Nth.  1.0#..  CtierCMHcs 

•ABC  9/69  to  9/70 


Kraft  French  Dressing 
Kraft  Green  Onion 
Dressing 

Kraft  Italian  Dressing 
Kraft  Mayonnaise 
Kraft  Oil 

Kraft  Thousand  Island 
Dressing 

McCormick  Season  All 
Seasoned  Salt 
Mexene  Chili  Powder 
Miracle  Whip  Salad 
Dressing 

Peter  Pipers  Pickier 
Pfeiffer  Dressing 
Raqu  Spaghetti  Sauce 
Seven  Seas  Dressings 
Seven  Seat  French 


21 

63,880 

Dressing 

7 

6,988 

89 

213,649 

Seven  Seas  Italian 

Dressing 

9 

8.812 

23 

79,555 

Tree  Brand  Pickles 

7 

7,010 

5 

8.015 

Wesson  Oil 

6 

19.070 

18 

61,767 

Wish  Bone  California 

8 

28.411 

Onion  Dressing 

34 

34.405 

84 

157.204 

Wish-Bone  Dressings 

17 

16,950 

8 

15,922 

Confections 

9 

14,310 

Bun  Candies 

4 

4,000 

14 

107,802 

13 

34,227 

8 

9,100 

Dairy  Products 

5 

5,040 

American  Dairy  Assn. 

6 

17,707 

6 

15.680 

Borden  Ice  Cream 

10 

20,662 

8 

35.729 

Borden  Lite  Line  &  Lite 

5 

4,324 

Line  Ice  Cream 

21 

35,785 

5 

8  224 

Borden  Lite  Line  Milk 

17 

34.670 

34 

244,006 

Borden  Milk 

IB 

83,675 

24 

47,463 

Bo'den  Yogurt 

27 

35,576 

II 

33,658 

Borden's  Buttermilk 

8 

21,834 

8 

15,955 

Borden's  Dutch  Chocolate 

4 

7,392 

Milk 

4 

3,635 

19 

42,073 

Borden's  Egg  Nog 

4 

7,212 

6 

6,052 

Borden's  Hi  Protein  Milk 

4 

11,927 

6 

16,699 

Borden's  Ice  Cream  & 

Milk 

II 

1 1 .020 

color 

us 

first! 

in  circulation 
in  our  market- 
metro  monmouth 
and  ocean  county 

I  71, 434  DAILY* 

!  up  6,902  in  1  Year 

81,067  SUNDAY* 

up  9.208  in  1  Year 

Asbury 

Park 

Press 


M  sc.  Beverages 

Central  Coast  Milk 

Carnation  Hot  Cocoa  Mli 

<  5 

5,136 

Council 

7 

13,170 

Gatorade 

Coffee-Mate 

4 

3,990 

Non-Carbonated 

13 

13,070 

County  Line  Cheese 

9 

15,180 

Instant  Replay 

3 

3,200 

Cracker  Barrel  Cheese 

II 

39.962 

Kerns  Apricot  Nectar 

5 

4,990 

Crowley  Dairy  Prods. 

5 

10,583 

Kerns  Tomato  Juice 

10 

13,985 

Crowley  Dip-N-Chlp  & 

Knudseti  Orange  Juice 

9 

21,464 

Egg  Nog 

8 

23,760 

Libby's  Tomato  Juice 

75 

106,633 

Crowley  Milk  & 

Oulckick  Beverages 

46 

71,004 

Skimmed  Milk 

4 

3,970 

Ouicklck  Non-Carbonated 

19 

28,204 

Dairylea  Dari-Lean 

13 

27,584 

Ship  Shake 

4 

4,020 

Dairylea  Dari-Lean 

Stokely  Gatorade  Non- 

Yogurt 

13 

18,895 

Carbonated 

107 

108,645 

Foremost  Dairy  Prods. 

27 

28,424 

Kraft  Cheese 

7 

38,300 

Cereals  &  Breakfast  Foods 

Meadow  Gold  Ice  Cream 

1  6 

16,445 

Kellogg  s  40%  Bran 

Meadow  Gold  Milk 

8 

26,080 

Flakes 

46 

46.512 

Mrs.  Filbert's  Margarine 

36 

55,270 

Parkay  Margarine 

28 

41,535 

Condiments 

Pream 

79 

160,672 

Arrow  Pepper 

6 

6.010 

Velveeta 

4 

5,392 

Aunt  Jane's  Pickles 

15 

33.548 

Washington  Dairy  Products 

Crystal  Sugar 

9 

64,390 

Comm. 

7 

37.053 

Dixie  Crystals  Sugar 

19 

63.035 

Durkee  Pickles 
G.  W.  Sugar 
Heinz  Ketchup 
Heinz  Vinegar 
Hunt  Wesson  Condi¬ 
ments 

Hunt’s  Ketchup 
Hunt's  Tomato  Paste 
Hunt's  Tomato  Sauce 
Imperial  Sugar 
Kern's  Tomato  Sauce 
Kraft  Catalina  Dressing 
Kraft  Creamy  Russian 
Dressing 
K'-aft  Dressings 


Y  our  Products  Sell 


COLOR 

in 

The  Daily  Record 

Wooster,  Ohio 
Serving  25,400  families  daily. 
Line  Rate  210 
Color  $75  per  color 


E!vcnin{;!«  ex.  Sundays 


Frozen  Foods 
Carnation  Frozen  Fish 
Products  &  Seabroolt 
Farm  Frozen  5 

Dressel's  Frozen  Cakes  <> 

Dulany  Frozen  Vegetables  6 

Freezer  Queen  Cook  In 
Bag  Frozen  Foods  3 

Fresh  'N  Ready  Frozen 
Omelets  |7 

Green  Giant  Frozen  Rice  8 

Green  Giant  Frozen 
Vegetables  23 

Green  Giant  Frozen 
Vegetable  Casseroles  14 

Hood  Frozen  Pudding 
Supreme  14 

Hood  Frozen  Whipped 
Topping  II 

Jenos  Frozen  Snack  Log  84 

La  Chov  Frozen  Foods  22 

Libby's  Frozen  Fruit 
Juices  &  Vegetables  21 

Libby's  Frozen  Juice 
Drinks  5 

Libby's  Frozen  Vegetables  20 
Ocome  Frozen  Chicken 
In  A  Basket  12 

Piccadilly  Circles  Frozen 
Muffins  b 

Real  Whip  Frozen  Pudding  4 
Swanson  Frozen  Dinners  14 

Swift's  Frozen  Turkey 
Prods.  13 

Weaver  Frozen  Chicken 
Prods.  10 

Meats  &  Fish 

Armour  Meat  Prods.  27 

Bif  &  Mor  6 

Bob  Evans  Farms  Meat 
Prods.  20 

Corn  King  Meat  Prods.  7 
Cudahy  Meat  Prods.  26 

Frey  Meat  Prods.  5 
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Number  Total 
of  HOP 
News-  Color 
papers  Linage 


Number  Total 
of  POP 
News-  Color 
papers  Linage  Accounts 


Number  Totol 
of  POP 
News-  Color 
papers  Linage  >lccounfs 


Number  Total 
of  POP 
News-  Color 
papers  Linage  Accounts 


iiccounfs 


Hormel  Ham  9 

Hormel  Meat  Prods.  77 

Hygrade's  Meat  Prods.  4 

Kahn's  Meat  Prods.  14 

Libby's  Potted  Meat  & 

Vienna  Sausage  43 

Luer  Meat  Prods.  5 

Marhoefer  Meat  Prods.  8 

Morrell  Meat  Prods.  28 

Neuhoff  Meat  Prods.  8 

Oscar  Mayer  Meat  Prods.  10 
Russer  Meat  Prods.  7 

Spam  17 

Superior  Meat  Prods.  7 

Wilson  Sinclair  Festival 
Meat  Prods.  14 

Wilson's  Meat  Prods.  53 
Wilson's  Ham  8 

Pet  Foods 

Calo  Dog  Food  3 

Friskles  Dog  Food  28 

Gaines  Supreme  for  Dogs  6 
Gold  Seal  Dog  Food  8 

Hills  Dog  Food  4 

Jim  Dandy  Dog  Food  8 

Ken-L  Ration  Burger 
for  Dogs  10 

Ken-L  Ration  Special 
Cuts  for  Dogs  10 

Purina  Dog  Chow  lO 

Tabby  for  Cats  5 

Tic  Dog  Food  5 

Wayne  Dog  Food  8 

MIsc.  Foods 

Aunt  Nellie's  Vegetables  7 
Austex  Beef  Stew  & 

Spaghetti  &  Meat  Balls  26 
Austex  Chili  II 

Bounty  Beef  &  Chicken 
Stew  57 

Campbell's  Beans  26 

Campbell's  Soup  142 

Cartipbell's  Soup  & 

Fritos  Corn  Chips  5 

Carnation  Spreadables  4 
Del  Monte  Prods.  65 

Del  Monte  Vegetables  16 

Delmonico  Dinners  12 

Delmonico  Macaroni 
Prods.  12 

Diet  Delight  Fruits  25 

Dole  Fruits  13 


Armstrong  Flooring  5 

Merlon  Carpets  &  Rugs  6 
Sealy  Mattress  13 

Wall-Tex  5 

HOUSEHOLD  SUPPLIES 

Aluminum  &  Paper  Products 
Alcoa  Wrap  3 

Chiffon  Towels  52 

Cut-Rite  Wax  Paper  8 

Kleenex  Facial  Tissues  154 

Kleenex  Towels  53 

Scott  Paper  Prods.  17 

Viva  Napkins  61 

Wrap-Up  4 

Zee  Toilet  Tissue  1 1 

Fuel 

Oil  Heat  Council  of  N.J.  4 


Schilling  Taco  Casserole 
&  Tamale  Pie 
Skippy  Nuts 
Snow's  Chowders 
Stokely  Fruits  & 
Vegetables 
Stokley  Prods. 

Sunkist  Lemons 
Trappev's  Beans  & 
Vegetables 
Uncle  Ben's  Rice 
Van  Camp  Beans 
Wilson  Canned  Prods. 


Golden  Grain  Macaroni 
Prods. 

Golden  Grain  Macaroni 
Prods.  &  Marinara 
Sauce 

Green  Giant  Vegetables 
Hormel  Chill 
Hormel  Scalloped 
Potatoes  N  Ham 
Hunt's  Vegetables 
Kerns  Jellies  &  Preserves 
Knudsen  Puddings 
La  Choy  Prods. 

Le  Sueur  Vegetables 
Libby's  Corned  Beef 
Hash 

Libby's  Fruits 
Libby's  Prods. 

Libby's  Sloppy  Joes 
Libby's  Stews 
Libby's  Vegetables 
Lykes  Beef  Stew 
Nalley's  Chili 
San  Giorgio  Macaroni 
Prods. 


HOTELS  &  RESORTS 
Chambers  of  Commerce 
Hot  Springs  Tourist  Bureai 
Hot  Springs  National 
Park,  Arkansas 
Jamaica  Tourist  Board 


Soaps.  Cleansers.  Polishes 
Addit  29 

Concern  Detergent  9 

Debbie  Liguid  6 

Drano  90 

(Continued  on  page  73) 


HOUSEHOLD  FURNITURE 
&  FURNISHINGS 
Aldon  Carpets  &  Rugs 


COLOR  is 
way  up  in 
Paducah 
because 

IT  PAYS! 


1.  they  double  production  at  half 

the  cost !  ' 

2.  no  witchcraft  or  artistry  required ! 

3.  but  —  don’t  think  for  one  minute 
that  these  short  cuts  result  in  any 

\  loss  of  quality!  \  . 


for  a  demonstration  contact  your  authorized 
Berkey  Color  Systems  dealer 

Write  Dept.  D-1 


Berk^i 

Photo  Inc  I 


R.O.P.  fuil  COLOR 
DAILY  and  SUNDAY 
SPECTACULAR  and 
HI-FI  MONDAYS. 


^un=©emotrat 

PADUCAH,  KENTUCKY 

Represented  by 
Jann  &  Kelley  Div.  of 
■ranham-Moloney,  Inc. 


At  Berkey  ...We  Care! 
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PROMOTION 


Qiiickdraw  campaign 
rustles  up  want  ads 

By  Georjre  Wilt 

A  strong  classified  promotion  Next  came  a  series  of  in¬ 
right  out  of  “High  Noon”  hit  paper  ads  that  stated,  “Rou- 
Augusta,  Savannah  and  Athens,  sellers  in  your  attic?”  For  this 
Georgia,  featuring  a  gun-totin’  phase,  a  series  of  sixteen  dif- 
character,  “Quickdraw,”  de-  ferent  illustrations  of  merch- 
scribed  as  the  “Fastest  sell  in  andise  was  used,  featuring  old- 
town.”  fashioned  type  and  art,  plus 

The  ad-selling  cowpoke  was  modern  household  items, 
the  central  character  in  a  com-  At  the  same  time,  the  “Quick- 
plete  campaign  created  by  A1  draw”  emblem  and  slogan  was 
L’Heureux,  promotion  director  added  to  all  of  the  classified 
for  Southeastern  Newspapers  advertising  department’s  busi- 
Corp.,  publishers  of  the  Au-  ness  cards,  envelopes,  letter- 
giista  Chronicle  and  Herald;  heads,  and  other  printed  ma- 
Athens  Danner-Herald  and  Sa-  terial. 

ffinnah  Xews  and  Prc.ss.  The  classified  phone  room  be- 

“Quickdraw”  made  his  first  gan  answering  their  telephones 
appearance  in  a  two-week  long  with:  “Quickdraw  Classified, 
teaser  campaign  of  ten  2-bv-3-  may  we  help  you?.  With  this 
inch  ads,  that  said,  “Rough-  phase  of  the  promotion  the 
sellers,  beware,  Quickdraw  is  phone  room  began  selling  10- 
coming.”  An  asterisk  indicated  line  Quickdraw  specials  in  the 
the  pronunciation  of  the  word  regular  section  of  the  classified 
“Roughsellers”  to  be  “Rustier)*."  pages,  with  a  limit  of  25  Quick- 
At  the  conclusion  of  the  first  draw  specials  in  a  single  day’s 
two  weeks,  a  follow-up  cam-  paper.  This  later  was  increased 
paign  of  daily  three-column-by  to  100  plus  lines  per  day,  bring- 
ten-inch  ads  for  ten  days,  an-  ing  in  about  $40  extra  per  day. 
nounced  that  “Quickdraw  will  The  Quickdraw  theme  was  also 
help  you  root  out  those  rough-  used  in  classified  headings  on 
sellers  in  your  attic,  basements,  run-over  pages,  in  sizes  from 
garages,  closets,  cellars,  car  lots,  one  to  four  columns, 
etc.  Be  on  the  lookout  for  him  A  version  of  the  full-page 
in  the  classified  section.”  color  ad  became  a  “Wanted” 

The  third  step  was  full-page  poster,  and  was  produced  in 
ad  headlined  “Quickdraw  is  in  two  sizes.  The  smaller  poster 
town.”  A  full-color  cartoon  was  adapted  as  a  mail  piece  to 
showed  Quickdr.ow  between  the  selected  classified  customers  and 
saloon  and  the  bank,  ready  to  prospects. 

help  advertisers.  As  the  campaign  got  rolling 

and  the  phone  room  group  was 

-  j  able  to  pick  up  testimonials,  the 

I  case  histories  were  converted 
A||QTQA|  “Success  story”  in-paper  ads, 

r\  w  O  I  Ix  L  I  w  reproducing  actual  ads  and  tell- 


FIVE  LEADING  RETAIL  ROP  COLOR  ADVERTISERS 
IN  THE  FIRST  FIVE  RETAIL  COLOR  NEWSPAPERS 


MIAMI  HERALD— (M  &  S) 

Classificafions  Linage 

Burdine's  Dept.  Stores  589,449 

Kwik  Chek-Winn  Dixie  Grocers  (Chain)  456, 680 

Kennedy  &  Cohen  Appl.,  Radio,  TV  &  Serv.  396,928 

Jackson's/Byron's  Dept.  Stores  379.20D 

Lindsley  Home  Care  Centers  Building  Suppl.  &  Contr.  226,303 

FORT  LAUDERDALE  NEWS— (E  &  S) 

Mangurian's  Furn.  &  Household  850,567 

Kwik  Check-Winn  Dixie  Grocers  (Chain)  328,575 

Lindsley  Lumber  Building  Suppl.  &  Contr.  179,722 

Jackson's/Byron's  Dept.  Stores  144,655 

Coral  Springs  Real  Estate  1 36,7 ID 

SALT  LAKE  CITY  TRIBUNE— (M  &  S) 

Southeast  Furniture  Furn.  &  Household  508,770 

Albertsons  Grocers  (Chain  479,138 

Grand  Central  Stores  Drug  Stores  460,560 

Warshaws  Grocers  (Independent)  392977 

Skaggs  Drug  Centers  Drug  Stores  334,632 

NEW  ORLEANS  TIMES  PICAYUNE— (M  &  S) 

Maison  Blanche  Dept.  Stores  546,000 

Holmes  Dept.  Stores  505,200 

Winn  Dixie  Grocers  (Chain)  329,100 

Katz  &  BestofF  Drug  Stores  283,200 

National  Food  Stores  Grocers  (Chain)  280,200 

HOUSTON  chronicle:— (E  &  S) 

Sears  Roebuck  &  Co.  Dept.  Stores  315,271 

Weingarten's  Grocers  (Independent)  297,489 

Foley's  Depv.  Stores  287,03 1 

Globs  Discount  City  General  Stores  (Discount)  188,386 

Kroger  Henke's  Grocers  (Chain)  147,112 


ing  how  many  replies  the  adver-  character  is  even  more  api)ro- 

tiser  received.  This  series  was  priate. 

followed  with  a  series  headed  *  ♦  * 

“Quickdraw  Delivers,”  featur-  R ECRU IT.M ENT  —  “Keep 
ing  photographs  of  the  adver-  those  cards  and  letters  coming 
tisers  and  stylized  copy.  says  a  New  York  Timee 

A  leave-behind  for  the  .sales  booklet  promoting  recruitment 
staff  to  put  on  the  desks  of  ad-  advertising.  The  cojry  says  that 
vertisers  and  prospects  was  ere-  “There’s  only  one  way  to 
ated,  in  the  form  of  a  three-by-  measure  the  effectiveness  of  re- 
fiv’e  rectangular  imitation  tin-  cruitment  advertising  —  re¬ 
type  photo  of  old  “Quickdraw”  pponse.  The  ))itch  for  advertis- 
printed  in  sepia  in  an  oval,  and  j^j,  jbe  busines.s-finance 

with  easel  back.  pages  points  out  that  response 

L’Heureux  says  that  the  },e  measured  in  quality  and 
campaign  has  been  so  success-  qualifications,  as  well  as  in 
ful  on  the  three  Georgia  news-  numbers.  The  booklet  publishes 
papers  that  he  expects  to  start  j,  tabulation  of  inquiries  receiv- 
it  soon  at  Southeastern’s  Juneau  during  a  five-day  period  for 
(Alaska)  Empire  where  the  more  than  60  different  ad  class- 


Expanding  Wealth 
Offers  Opportunities 

Investigate  the  developments 
that  are  taking  place — In¬ 
creased  population,  industrial 
development,  high  standard 
of  living,  and  the  mounting 
successes  of  over  1,5o0  U.S. 
companies  that  are  operat¬ 
ing  and  have  $1,000,000,000 
invested  in  Australia. 

To  keep  in  touch  teilh  market, 
tug.  atl  rertisiug.  publishing  and 
graphic  arts  in  Australia  read 

ADVERTISING  & 
NEWSPAPER  NEWS 

Published  fortnightly 

Annual  Subscription  to  U.S. A.  $A16>00 

Payments  must  be  made  by 
bankdraft  in  Australian  currency 

Comer  Butt  &  ClisdtII  Sts.,  Surry  Hills, 
Sydney.  Australia 


ifications  using  box  numbers. 
The  results  —  1,779  replies  — 
came  from  nearly  every  state, 
plus  Canada  and  Puerto  Rico, 
and  a  tabulation  by  origin  is 
also  shown,  along  with  Times 
geographical  distribution.  The 
booklet  also  reprints  some  testi¬ 
monials  from  recruitment  agen¬ 
cies. 

• 

Goes  slaiidard  size 

The  Virginia  (iazette  went 
8-column  standard  size  with  its 
issue  of  March  15.  The  paper, 
which  is  believed  to  be  the  old¬ 
est  w’eekly  in  the  United  States, 
had  been  tabloid  size.  The  front 
pages  uses  the  Caslon  type  in 
its  new-cut  faces  and  has  a 
six  column  make-up. 
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Number  Total 
of  ROP 
News-  Color 
papers  Linage  Accounts 


Number  Total 
of  ROP 
News-  Color 
papers  Linage  Accounts 


Number  Total 
of  ROP 
News-  Co.or 
papers  Linage 


Easy  Monday  Spray 

Starch 

3 

3.435 

Haqerty  Furniture  Polish 

&  Spray  &  Dust 

10 

9,414 

Hi-Lex  Fabric  Softener 

13 

58,924 

Mop  &  Glo 

8 

8,010 

Punch 

4 

15,780 

Sweetheart  Dishwashing 

Liquid 

32 

47,474 

HOUSING  EQUIPMENT 

Air  Conditioninq 

Carrier 

14 

23,498 

Fedders 

4 

12,453 

Friedrich 

13 

124,158 

G.  E. 

4 

5,133 

Whirlpool 

5 

12,532 

Fixtures 

Corning  Counteranqe 

9 

13,944 

G.  E.  Range 

10 

13,880 

Westinghouse  Range 

4 

4,000 

Maior  Electrical  Appliances 

Frlqidaire  Dryer  & 

Washer 

42 

74,233 

Frlqidaire  Prods. 

21 

51,442 

G.  E.  Prods. 

32 

78.488 

G.  E.  Dishwasher 

5 

4,550 

G.  E.  Dryer  &  Washer 

7 

9,400 

Kitchenaid  Dishwasher 

4 

25,000 

Maytag  Dryer  &  Washer 

4 

4,248 

Westinghouse  Prods. 

3 

14,948 

Whirlpool  Dishwasher 

42 

142,887 

Whirlpool  Dryer  & 

Washer 

4 

10.578 

Whirlpool  Prods. 

119 

478,374 

Whirlpool  Trash  Masher 

15 

27.542 

Refrigerators  &  Freezers 

Fridldalre 

4 

8,837 

G.  E. 

9 

12,140 

Whirlpool 

9 

17,274 

INSURANCE 
American  Progressive 
Health  Insurance  Co.  of 


Southern  Bell  Telephone  & 
Telegraph  Co.  9 

United  Gas  Pipe  Line  Co.  6 

PUBLISHING  &  MEDIA 
Books 

Amy  Vanderbilt  Success 
Program  for  Women  4 

Beginning  Readers 
Program,  The  4 

Cook  Book  Guild,  The  4 

Funk  &  Wagnalls 
Encyclopedia  19 

Grolier  Enterprises  Inc.  4 

Woman's  Day  Encyclopedia  of 
Cookery  5 

Yellow  Pages  Directory  13 

Magazines 

Man,  Myth  &  Magic  3 

Moneysworth  4 

Radio  &  TV  Stations 
American  Broadcasting 
Co.  3 


RADIO,  TV  &  PHONOGRAPHS 
Radio  &  TV  Sets 
Admiral  Color  TV  4 

Curtis  Mathes  Color  TV  6 
G.E.  Color  TV  14 

Magnavox  Color  TV  4 

Magnavox  Prods.  7 

Motorola  Color  TV  9 

RCA  Color  TV  170 

RCA  Color  TV  & 

Phonograph  43 

RCA  Color  TV  &  Radio  IS 
RCA  Phonograph  & 

Color  TV  4 

RCA  Prods.  34 

Sylvania  Color  TV  9 

7enith  Color  TV  145 

Zenith  Prods.  27 

Phonographs  &  Records 
RCA  Phonograph  4 


18,725 

54,338 


1,599 


2,451 

3,198 


43,120 

3,240 


12  400 
32,047 


3,274 

1,599 


24,484 

44,804 

31,472 

9.294 

49,744 

12,379 

423,834 

72.883 

30,829 

5,135 

107,587 

29,712 

452,194 

91,437 

4,555 


TOILET  REQUISITES 
Perfumes  &  Cosmetics 
Dry  Ban  Deodorant  17 

Margaret  Merril  Preps.  3 
Terri  Cover  Cream  4 

Misc.  Toilet  Reguisites 
Europe  Imports  Ltd. 
Imperial  Fashion  Wigs 
Kotex  Tampons 
Lavorls 


TRANSPORTATION 
Airways 
Domestic 
Air  California 
Air  West 

Braniff  International 

Continental 

Delta 

Hughes  Air  West 
Northwest  Orient 
United 
Western 
International 
Air  Canada 
Air  West 
B.O.A.C. 

Braniff  International 
Canadian  Pacific 
Continental 
Delta 

Hughes  Air  West 
Iberia 

Northwest  Orient 
Pan  American  World 
Railroads 

Burlington  Northern 
Canadian  National 
Steamships 
American  President 
Royal  Caribbean 
Cruise  Line 


43.444 

10,450 

1,599 


N.  Y. 

Central  States  Health  & 

18 

44,232 

Life  Co.  of  Omaha 
Commercial  State  Life 

5 

22,749 

Insurance  Co. 

Executive  Fund  Life 

5 

20.842 

Insurance  Co. 

Fidelity  Interstate  Life 

37 

231,034 

Insurance  Co. 

Group  Hospital  Service, 

7 

24.528 

Inc.  &  Group  Medical 
&  Surgical,  Dallas 

8 

74,274 

Group  Hospital  Service 

Inc..  Syracuse  &  N.Y. 
Medical  Plan 

5 

24,880 

Life  of  America  Insurance 

Corp.  of  Boston 
Massachusetts  Hospital 

7 

11,814 

Service  Inc.,  &  Massachu¬ 
setts  Medical  Service 

12 

19,018 

Mutual  of  Omaha 

Insurance  Co. 

Mutual  Protective 

4 

18,782 

Insurance  Co. 

National  Home  Life 

12 

44,014 

Assurance  Co. 

Physicians  Mutual 

39 

209,344 

Insurance  Co. 

13 

44.148 

Presidential  Life  Insurance 
Co.  of  America 

Union  Fidelity  Life 

19 

90.244 

Insurance  Co. 
Washington  Hospital 

24 

99,894 

Service 

World  Mutual  Health  & 

4 

29,729 

Accident  Insurance  Co. 

7 

25,892 

MEDICAL 

Rexall  Prods. 

8 

11,294 

MISCELLANEOUS 

Auburn  Lake  Trails 

4 

20,114 

Blue  Chip  Stamps 

19 

124,774 

Bonus  Gift  Coupons 

9 

19,042 

Greenland  Studios 

4 

1,599 

Hanover  House 

4 

3,198 

Niresk  Discount  Sales 

5 

10,878 

Political-Democrat 

23 

149,958 

Political-Miscellaneous 

75 

193  414 

Political-Republican 

34 

125,508 

S  &  H  Green  Stamps 

8 

17,988 

Top  Value  Stamps 

10 

31,881 

PROFESSIONAL  &  SERVICE 

Let's  Dine  Out  Co. 

14 

211,300 

Texas  Scottish  Rite  Hospital  4 

9,414 

PUBLIC  UTILITIES 

Consumers  Power  Co. 

4 

10,400 

Florida  Power  &  Light  Co. 
Northern  Natural 

5 

10,810 

Gas  Co. 

14 

221,110 

SPORTING  GOODS,  CAMERAS  & 
cijP. 

Cameras  &  Photo  Supplies 
Kodak  Camera  130 

Kodak  Prods.  5 

Sporting  Equipment 
Arctic  Cat  Snowmobile  3 

Scorpion  Snowmobile  4 

Ski-Doo  Snowmobile  4 

TOBACCO 

Cigarettes 

Filters 


193.913 

7,422 

7,192 
19.144 
5  984 


4 

1,599 

3 

1,200 

5 

15,005 

41 

42,040 

8 

14,502 

10 

24,024 

34 

283,585 

8 

48,441 

14 

245,095 

4 

17,980 

13 

83,114 

24 

130.998 

9 

1 1 ,894 

8 

43,144 

7 

14,832 

10 

53,833 

40 

307,172 

4 

71.115 

47 

417,519 

10 

78,492 

4 

14,224 

8 

114,459 

12 

49,824 

4 

22,032 

40 

244,741 

4 

15,059 

5 

4,108 

3 

7,408 

10 

47,444 

:  4 

5  270 

10 

12,845 

5 

15  793 

15 

17,284 

20 

25.548 

10 

12,588 

Doral 

104 

121,120 

Doral  &  Doral  Menthol 

19 

29,445 

Kent  lOO’s  Menthol 

7 

70  432 

Multifilter 

7 

174,111 

Salem-Menthol 

14 

14,005 

Salem  King  &  100's* 
Menthol 

7 

7.030 

Viceroy 

7 

7,074 

WEARING  APPAREL 
Arrow  Shirts 
Beauty  Mist  Panty  Hose 
Conform  Panty  Hose 
Parade  Fashions 
Red  Ball  Casuals 
Red  Ball  Summerettes 
Tuf-Nut 


ROP  COLOR  SUMMARY 

Media  Records  measures  all  of  the 
newspaper  advertising  that  appears  in  the 
389  newspapers  published  in  144  important 
cities.  Of  these,  344  printed  ROP  Color 
and  the  following  pages  report  the  ROP 
Color  linage  carried  by  each  one. 

The  major  elements  of  Total  ROP  Color 
are  shown  individually — Retail,  General, 
Automotive  and  Financial.  All  Figures 
shown  are  in  agate  lines,  and  all  totals 
shown  include  full  color  as  well  as  one 
color  advertising. 


1970  ROP  COLOR  LINAGE 
Measured  by  Media  Records 


Northwestern  Bell 
Telephene  Co.  4  1 1 

South  Central  Bell  Telephone 
&  Telegraph  8  8 
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Akron  Beacon  Journal-e  . 

1,121, no 

120,110 

128,587 

171,155 

1,577,033 

Akron  Beacon  Journal-S  . 

Albany  Knickerbocker  News 

565.810 

21,014 

11,184 

35,154 

644,754 

Union- Star-a 

184  453 

82,742 

45,130 

28.894 

341 .424 

Albany  Times-Union-m 

145.812 

96,704 

43,341 

2,408 

288  285 

Albany  Times-Union-S 

128,892 

7,218 

5,938 

14,448 

157,474 

Albuquerque  Journal-m 

988,443 

94,131 

78  857 

133,250 

1 .294,484 

Albuquerque  Journal-S 

I‘.I,I74 

9,032 

13,084 

138,376 

301,444 

Albuquerque  Tribune-e 

1,004,355 

84,976 

77  433 

134.309 

1 ,305,084 

Atlanta  Constitution-m 

I,f0l,578 

243  054 

124,390 

39,369 

2,028,391 

Atlanta  Journal-e  . 

Atlanta  Journal  & 

1,818,415 

274,173 

132,999 

39,523 

2,245,110 

Const!tution-S 

435.647 

23,305 

10,530 

33.205 

704,507 

Baltimore  News-American-S 

84,032 

1,433 

18,900 

— 

104,545 

Baltimore  News-American-e 

183.427 

65,590 

i:0.239 

4,545 

375,821 

Baltimore  Sun-m  . 

67,025 

90,842 

82,597 

5,200 

245,484 

Baltimore  Sun-s 

325,555 

95,924 

65,587 

5,200 

492,244 

Baltimore  Sun-S  . 

205,275 

4,150 

1,000 

210,425 

Bangor  News-m  . 

Baton  Rouge  Advocate  m  & 

1 17,090 

43,185 

12,212 

45,727 

218,214 

State  Times-e 

1,523,287 

93,414 

137,942 

110,124 

1.867,195 

Baton  Rouge  Advocate-S 

479,335 

11,478 

5,914 

42,497 

544,440 

Binghamton  Press-e  . 

444,204 

98,498 

14,185 

8,387 

789,674 

Binghamton  Press-S 

124,519 

7,965 

27,310 

8,758 

170,552 

Birmingham  Post-Herald-m 

485,334 

117,408 

102,749 

90,211 

825,455 

Birmingham  News-e 

Birmingham  News-S  . 

1.034,911 

117,144 

141,108 

92,114 

1,435,717 

351,715 

13,541 

16,474 

9,344 

391.314 

Boston  Record  American-d 

34.400 

25,419 

33,975 

1,000 

97,194 

Boston  Advertiser-S  . 

1,400 

1,000 

— 

2,400 

Boston  Globe-e  . 

124,941 

112,394 

104,542 

12,314 

358  195 

Boston  Globe-m  . 

179,319 

228,739 

1 14,874 

13,170 

542.482 

Boston  Globe-S  . 

249,132 

135.448 

11,137 

2,400 

532,042 

Boston  Herald  Traveler-m  . 

439,825 

194,839 

69,020 

13,730 

818,714 

Boston  Herald  Traveler-S 

311,823 

215,551 

12,000 

3,472 

490,113 

Buffalo  Courier  Express-m  . 

539,209 

40,511 

70,215 

89,897 

759,832 

Buffalo  Courier  Express-S 

440,087 

17,374 

24,012 

27,126 

530,401 

Buffalo  News-e  . 

1,482.804 

143,814 

49,593 

122,222 

1,818,435 

Camden  Courier-Post-e  . 

(CoTit 

414.701 
biued  on 

33,025 

page 

129,273 

Tfi) 

3,400 

799,389 

UNITED 

FEATURE 

SYNDICATE 

COLUMNS 


MARQUIS  CHILDS 
DON  MACLEAN 
HENRY  J.  TAYLOR 
WILLIAM  S.  WHITE 
VIRGINIA  PAYETTE 
NORTON  MOCKRIDGE 
MARY  McGRATH 


SPECIALTY  COLUMNS 


BUSINESS  TIPS 
Tested  Sales  Ideas 
BY  GEORGE! 

Humorous  Advice 
THE  ACES 

New  U.S.  Bridge  Team 
CHARLES  J.  ELIA 

Daily  Investor-Mutual  Funds 
THEODORE  I.  RUBIN,  M.D. 

Psychiatrist-Psychoanalyst 
MARGARET  DANA 
Consumer  Guide  Lines 
YOUR  JOB 

Employment  Counseling 
STELLA  WILDER 
Daily  Horoscope 
JEAN  ADAMS 

Teen-age  Problems 
MARIAN  CHRISTY 
After  a  Fashion 


INTERNATIONAL  NEWS 


LONDON  EXPRESS 
News-Feature  Service 
LONDON  EXPRESS 
News  Report 


VARIETY  FEATURES 


LITTLE  PEOPLE'S  PUZZLE  D/S 
SPOTLITE  SERIES 
WHERE  IN  THE  WORLD...? 
CROSSWORDS  D/S 
HEALTH  CAPSULES  D 


COMICS 


ANOTHER  VIEW  D 
EBand  FLO  D/S 
FERD’NAND  D/S 
GORDO  D/S 
NANCY  D/S 
PEANUTS  D/S 
GUMMER  STREET  D 
CAPTAIN  AND  THE  KIDSS 
EMMY  LOU  D/S 
GINGER  D 
IFFY  D 
PIXies  D/S 
TARZAN  D/S 
THE  BOSLEYS  W/S 
THE  COLONIALS  D 
THE  DROPOUTS  D/S 
THE  GOOD  OLD  DAYS — 
ANTIQUES  FAIR  W/S 
THERE  OUGHTA  BE  A  LAW 
D/S 

ZODY  D 


220  EAST  42nd  STREET 
NEW  YORK,  N.  y.  10017 
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RON  WAHL  conducts  a  class  in  humanizing  photography.  (At 
right)  a  session  with  Wahl  Is  rarely  dull. 

A  pro  brings  picture 
ideas  into  classroom 

By  John  I).  Peijjn* 


He  moves  deliberately  around 
the  room  looking  for  the  shot 
he  knows  is  there.  All  eyes 
are  fixed  on  the  balding,  goa- 
teed  figure  as  he  suddenly 
stops  and  announces,  “This  is 
the  angle  you  want  ...  it  will 
give  you  a  picture  an  editor 
can  use.” 

All  attention  is  focused  on 
the  room’s  center  as  his  hands 
crop  the  imaginary  picture  and 
he  moves  in  for  his  next  “shot”. 

This  is  Ron  Wahl,  director 
of  photography  for  the  Palm 
Beach  Post-Times,  lecturing  in 
photojournalism  class  at  the 
University  of  Florida’s  College 
of  Journalism  and  Communica¬ 
tions. 

Wahl,  justly  proud  that  one 
of  his  staffers  won  a  Pulitzer 
Prize  in  photography  last  year, 
believes  the  trend  in  newspa¬ 
per  photography  is  away  from 
the  fender-benders  on  Main 
Street  toward  more  in-depth 
photos  and  photo  stories. 

Wahl  makes  liberal  use  of 
slides  in  his  lectures  showing 
recent  Post-Times  photographs 
and  critiques  them  while  en¬ 
couraging  student  comments. 

As  one  student  puts  it,  “the 
toughest  thing  about  photog¬ 
raphy  is  getting  the  print  to 
say  what  you  saw  through  the 
viewfinder.  By  showing  us  the 
work  of  award  winning  pro¬ 
fessionals,  he  makes  the  job  a 
lot  easier.” 

Other  students  are  left  with 


varied  impressions.  Says  one, 
"Wahl  adds  a  new  dimension 
to  the  course  by  humanizing 
photography.  By  this  I  mean 
he  lets  you  know  what  the  pros 
were  thinking  when  they  took 
their  shots.”  Another  feels  that 
Wahl  adds  to  the  practical  as¬ 
pect  of  photography.  “He  takes 
some  of  the  science  out  and 
talks  about  newspaper  photog¬ 
raphy  as  more  of  an  art,  which 
adds  to  my  image  of  the  guy 
behind  the  shutter.” 

Wahl  came  to  the  Palm 
Beach  papers  shortly  after 
Cox  Enterprises  bought  them 
from  Perry  Publications  two 
years  ago.  As  he  describes  it, 
it  was  a  less  than  gi’eat  staff 
of  four  or  five  people  jammed 
into  a  2X4  combination  office, 
lab,  studio.  The  whole  relation¬ 
ship  between  newspaper  and 
photography  was  in  dire  need 
of  overhauling.  It  cried  out  for 
a  major  transfusion  of  money, 
understanding,  direction  and  a 
goal  to  rally  around.  The  goal 
Wahl  set  was  to  be  the  very 
liest  and  most  colorful  papers 
in  the  South. 

He  has  the  look  of  a  satis¬ 
fied  man  when  he  comments 
that  the  needs  have  been  met 
and  the  goal  almost  reached. 
The  Post-Times  photo  depart¬ 
ment  is  more  of  a  news  illus¬ 
trations  department  with  full 
capability  for  art.  cartooning 
and  all  techniques  in  photog¬ 
raphy  supplied  by  a  staff  of 


18  i)ros.  In  Wahl’s  words,  “the 
finest  collection  of  pure  talent 
a  newspaper  company  could 
wish  for.” 

The  instructor  of  the  photo¬ 
journalism  course  is  Fred  Par¬ 
rish,  former  U.S.  Information 
.\gency  writer-photographer  in 
.\sia.  He  was  associate  with 
Wahl  on  the  photo  staff  of  the 
.St.  Petersburg  Times. 

The  college  has  gone  ahead 
with  pland  to  create  three  new 
courses  in  mass  media  photog¬ 
raphy. 

• 

Guild  Hants  iieHsiiien 
on  AP  and  UPI  boards 

In  negotiations  with  the  As¬ 
sociated  Press  later  this  year 
and  with  United  Press  Interna¬ 
tional  early  next  year  the  Wire 
Service  Guild  (ANG)  will  pro¬ 
pose  that  w’orking  newsmen  be 
elected  to  the  boards  of  di¬ 
rectors  of  the  news  services. 

A  resolution  adopted  by  the 
WSG  membership  said  the  aim 
of  this  proposal  is  “to  insure 
that  professional  standards  of 
journalism  are  maintained  in 
the  wire  services.” 

The  Guild  also  will  seek  to 
establish  joint  union-manage¬ 
ment  committees  on  hiring  and 
promotions  at  both  the  AP  and 
UPI. 

• 

Per  pica  rate  set 

A  bill  which  would  increase 
the  cost  of  legal  advertising 
notices  by  about  60  percent  in 
Idaho  has  passed  both  houses 
of  the  Idaho  Legislature.  It 
will  provide  the  first  legal  no¬ 
tice  rate  increase  since  1955 
in  Idaho,  setting  up  a  charge 
at  the  rate  of  two  cents  per 
pica  instead  of  charging  per 
line  of  type  as  in  the  past. 


Guest  privileges 
extended  by  NPC 

The  Board  of  Governors  of 
the  National  Press  Club  has 
voted  to  grant  reciprocal  guest 
privileges  to  the  Overseas  Press 
Club.  Reciprocity  had  not  been 
possible  heretofore  because  of 
the  National  Press  Club’s  ban 
on  women  members.  With  that 
barrier  lowered,  the  way  w'as 
cleared  for  Overseas  members, 
regardless  of  sex,  to  enjoy  NPC 
guest  privileges. 

The  Board  also  voted  to  grant 
guest  privileges  for  six  week  to 
some  200  OPC  members  living 
in  the  Washington  area.  Many 
of  these  are  NPC  members  but 
it  is  expected  that  many  others, 
given  an  opportunity  to  enjoy 
NPC’s  facilities,  will  want  to 
join  the  Washington  organiza¬ 
tion.  OPC  has  agreed  to  extend 
reciprocal  privileges  to  NPC 
members  living  in  the  New  York 
area. 

The  NPC-OPC  arrangement 
is  a  step  in  a  movement  by  the 
Washington  club  to  expand  re¬ 
ciprocity  with  other  press  clubs, 
here  and  abroad.  The  NPC  has 
such  arrangements  with  many 
press  clubs  but  is  restudying  the 
whole  field  to  determine  wffiat 
other  clubs  might  qualify  for 
reciprocity  with  the  National 
Press  Club. 


Post  Corp.  dividend 

Post  Corporation  (Appleton, 
Wis.)  board  of  directors  de¬ 
clared  a  regular  quarterly  divi¬ 
dend  of  four  cents  a  share,  pay¬ 
able  March  31  to  shareholders 
of  record  at  the  close  of  busi¬ 
ness  March  19. 
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The  Palm  Beach  Florida  Post  is  a  Monday-Friday  morning  daily,  the 
Times  is  published  afternoons  of  the  same  days  and  the  Post-Times 
is  a  Saturday  and  Sunday  paper.  The  papers  are  distinguished  by 
imaginative  photography,  excellent  reproduction  and—  for  about 
a  new  year  now—  color  that  any  paper  would  be  proud  to  emulate. 

How  have  they  achieved  such  great  color  reproduction  in  so  little  time? 
To  find  out,  we  interviewed  Doyan  Dacus,  left,  and  Steven  Hoskins. 


‘‘Our  top  separation  output  has 
from  two  to  eight  per  shift 
since  we  got  the  Durstr 


EPOI:  Gentlemen,  you’ve  come  a  long  way  in  color  in  a  year.  How 
did  you  do  it? 

POST-TI M  ES:  A  year  ago  none  of  us  had  ever  shot  color,  but  we’ve 
learned  a  lot  in  that  time.  Now  there  are  seven  of  us  who  can  shoot  it  and 
our  top  separation  output  has  gone  from  two  per  7V2  hour  shift  to  eight! 
EPOI:  Have  you  become  that  much  more  skilled,  or  have  you  changed 
techniques? 

POST-TIMES:  We’ve  gotten  better,  of  course,  but  the  big  difference  is 
in  equipment.  We  started  out  making  direct  screen  separations  on  a 
process  camera,  and  people  just  didn't  believe  the  exposures. .  some 
of  them  ran  45  minutes! 

EPOI:  So,  as  if  we  didn't  know,  what  did  you  do  then? 

POST-TIMES:  We  got  one  of  your  Durst  process  color  enlargers  with 
the  EPOI  Color  Repro  Control  — the  computer,  we  call  it— and  we  keep 
exposures  down  within  Vk  to  2  minutes. 

EPOI:  Do  shorter  exposures  make  the  difference  between  two  and 
eight  separations  a  day? 

POST-TIMES:  No,  the  computer  does  a  lot  too.  Before,  it  was  a 
shoot-and-correct"  situation— we  always  had  to  shoot  a  separation 
and  then  reshoot  to  get  it  where  we  wanted  it.  The  computer's  almost 
entirely  eliminated  reshooting.  Now  a  photo  that  was  shot  today  can 
run  in  today's  paper. 

EPOI  .  There  are  other  enlargers  with  exposure  controls,  why  did  you 
choose  Durst/EPOl? 

POST-TIMES:  We  looked  at  three  and  they're  all  good,  but  Durst  puts 
out  a  mighty  fine  enlarger  and  the  computer's  just  more  advanced 
than  the  others. 

For  details  on  the  Durst  G-184  enlarger  and  the  EPOI  Color  Repro 
Control,  write;  Photo-Technical  Products  Inc.,  Garden  City,  N.Y.  11530. 
Phone  (516)  248-5200.  Subsidiary  of  Ehrenreich  Photo-Optical 
Industries,  Inc.llSB 

Durst  G-184/EPOI  Color  Repro  Control 
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Retail 

Charlotte  News-e  676,194 

Charlotte  Observer«m  1,235,577 

Charlotte  Observer.S  332,075 

Chicago  Tribune*m  852,133 

Chicago  Tribune-$  189,885 

Chicago  Daily  News-e  288,602 

Chicago  Sun-Times-m  332.128 

Chicago  Sun-Times-S  177,640 

Chicago  Today-e  . 38,800 

Chicago  Today-S  ■ .  37,200 

Cincinnati  Enquirer-m  1,367.956 

Cincinnati  Enquirer-S  441,302 

Cincinnati  Post  &  Times-Star-e  1.883,444 

Cleveland  Plain  Dealer-m  .  688,378 

Cleveland  Plain  Dealer-$  193,554 

Cleveland  Press-e  .  838,615 

Cocoa  Today-m  .  303.764 

Cocoa  Today>S  .  ..  231,961 

Columbus  Dispatch-e .  1,233,888 

Columbus  Dispatch-S .  440,295 

Columbus  Citizen-JournaUm  _  288,536 

Dallas  New$-m  .  1,678,082 

Dallas  News-$  .  593.857 

Dallas  Times-Herald'e  1,896,814 

Dallas  Times’Herald‘S  839,110 

Dayton  Journal-Herald-m  933,843 

Dayton  News-e  .  -  960,018 

Dayton  News-S  258,094 

Denver  Rocky  Moun^a'n  News-m  694.974 

Denver  Rocky  Mountain  News-S  308,026 

Denver  Post-e  1,320,920 

Denver  Post-S  438.125 

Des  Moines  Register-m  102,526 

Des  Moines  Tribune-e  899.457 

Des  Moines  Register-S  164,638 

Detroit  Free  Press-m  423.930 

Detroit  Free  Press-S  198.934 

Detroit  News-e  774.088 

Detroit  News-S  .  138,892 

Duluth  Herald-e  198.847 

Duluth  News  Tribune-m  196,587 

Duluth  News  Tribune-S  128,351 

Easton  Express-e  . .  839,299 

El  Paso  Times-m  . .  968,881 

E|  Paso  Times-S  348,634 

El  Paso  Herald  Post-e  983,811 

Elmira  Star  Gazettt-d  <03,723 

Elmira  Telegram-S  73,(35 

Erie  Times-e  &  News-m  550,965 

Erie  Times-News-S  206,034 

Evansville  Courier-m  633,763 

Evansville  Press-e  664,656 

Evansville  Courier  &  Press-S  180.113 


Gens-al 

Auto¬ 

motive 

Financial 

Total 

89,783 

75,478 

41,079 

929,329 

99,813 

72,721 

19,830 

1.488.291 

21,184 

10,210 

39.732 

483.541 

318,052 

198,827 

258,288 

1,871,258 

75,310 

2,480 

88,734 

358.409 

373,587 

182,841 

100,210 

945,020 

230,402 

88,000 

33,800 

884,930 

19,880 

2.480 

21,800 

238,200 

92,880 

88,480 

25,200 

225.180 

1,200 

_ 

4,800 

43,200 

153,508 

92,049 

201,833 

1,930,813 

15,059 

12,800 

44,044 

513,205 

180,548 

79,407 

185,985 

2,557,599 

170,529 

138.280 

82,230 

1,100,083 

15,004 

11,808 

— 

220,388 

187,984 

152,814 

81,800 

1,238,848 

17,558 

24,810 

15,812 

385,853 

8,390 

15,700 

8,574 

282,825 

185,781 

147,955 

131,158 

1,894,197 

18,188 

39,434 

14,711 

597,343 

83,788 

87,827 

94,538 

803.849 

285,525 

208,980 

57.882 

2,331,490 

43,777 

17,818 

8,255 

745,707 

278,475 

203,922 

53,081 

2.587,328 

28,887 

32,054 

8,098 

970,548 

124,822 

108,155 

19,272 

1,188,092 

132,950 

107,385 

19,288 

1,219,819 

37,757 

7,840 

2,390 

308,081 

148,173 

129.800 

149,800 

1,371,147 

33,390 

5,280 

10,800 

387,298 

308,055 

250,953 

194.870 

2,858,588 

14,720 

14,930 

20,270 

593,320 

137,193 

70,420 

94,700 

404,839 

182,177 

78,108 

98,327 

1,238,087 

93,919 

21,813 

19,397 

299,787 

107,121 

190,714 

22,825 

758.840 

11,948 

8,414 

15,770 

233,088 

181,187 

187,881 

30,815 

1,187,251 

5,490 

3,800 

1 1 ,490 

159,472 

72,027 

48,282 

32,185 

387,247 

78,504 

48,518 

32,980 

393,222 

58,208 

2,408 

15,572 

204,537 

14,978 

17,193 

8,888 

882,072 

128,818 

74,303 

83,377 

1,297,179 

11,228 

8,850 

35,434 

410,449 

131,888 

78,154 

93,215 

1,348,412 

57,285 

11,745 

39,850 

724,087 

8,030 

2,400 

42,882 

129,227 

87,920 

88,885 

30,273 

735,823 

10,288 

17,288 

59,583 

310,857 

77,218 

85,314 

37,379 

838.244 

74,253 

82,039 

37,318 

882.571 

45,088 

34.881 

94.329 

380.081 

Retail 

Everett  Herald-e  1,397,088 

Fort  Lauderdale  News-e  .  2,045,385 

Fort  Lauderdale  News-S  -  924,433 

Fort  Lauderdale  News-Sa  1,336,076 

Fort  Wayne  Journal  Gazette-m  483,274 

Fort  Wayne  Journal  Gazette-S  18,253 

Fort  Wayne  News-Sentinel-e  721,398 

Fort  WoHh  Star-Telegram-m  566,063 

Fort  Worth  Star-Telegram-e  ..  1,337,207 

Fort  Worth  Star-Telegram-S  •  685,975 

Fort  Worth  Press-e  . .  42,963 

Fort  Worth  Press-S  .  71,045 

Fresno  Bee-e  .  641,653 

Fresno  Bee-S  .  219,487 

Grand  Rapids  Press-e  .  1,693,458 

Grand  Rapids  Press-S  329,511 

Hackensack  Record-e  321,405 

Hackensack  Record-S  .  91,788 

Hartford  Courant-m .  262,815 

Hartford  Courant-S  . .  150,523 

Hartford  Times-e  .  314,641 

Hartford  Times-S  37,980 

Honolulu  Advertiser-m  .  892,120 

Honolulu  Star  Bulletin-e  .  1,047,626 

Honolulu  Star-Bulletin  & 

Advertiser-S  .  401,236 

Houston  Chronicle-e  2.047,495 

Houston  Chronicle-S  719,848 

Houston  Post-m  .  1,810,572 

Houston  Post-S  .  451,827 

Indianapolis  News-e  775,173 

Indianapolis  Star-m  .  717,059 

Indianapolis  Star-S  .  397,109 

Jackson  Clarion-Ledger-m  976,575 

Jackson  Clarion-Ledger 
&  News-S  182,133 

Jackson  News-e  .  975,574 

Jacksonville  Times-Union  m  1,835,594 

Jacksonville  Times-Union-S  761,154 

Jacksonville  Journal-e  .  380.575 

Jersey  City  Jersey  Journal-e  606,123 

Kalamazoo  Gazette-e  620.809 

Kalamazoo  Gazette-S  .  86,819 

Kansas  City  Times-m  .  572,533 

Kansas  City  Star-e  .  307,915 

Kansas  City  Star-S  .  283,355 

Knoxville  Journal-m  .  517,084 

Knoxville  News-Sentinel-e  690,515 

Knoxville  News-Sentinel-S  226,026 

Lawrence  Eagle-Tribune-d  264,332 

Levittown  Bucks  County 

Courier  Times-e  .  468,864 

Little  Rock  Arkansas  Gazette-m  213.757 


General 

Auto¬ 

motive 

Financial 

Total 

111,128 

79,522 

97,030 

1,788,952 

101,242 

205,587 

198,877 

2,858,170 

14,190 

90,532 

1,029,155 

_ 

1,988 

7,410 

1,351,803 

100,942 

82,405 

40,070 

708,891 

2,484 

_ 

— 

20,717 

105,292 

82,853 

45,118 

954.881 

191.440 

158.489 

44,855 

982,087 

190,137 

180,097 

52,809 

1,740,050 

41,148 

57,034 

21,797 

811,447 

20,393 

13,882 

11,800 

90,218 

2,400 

2,400 

8,515 

83,580 

117,185 

107,002 

8.900 

878,080 

28,714 

18,158 

7,980 

272,317 

190,840 

131,849 

22,541 

2,047,112 

48,438 

13,857 

89,341 

478,945 

82,984 

43,548 

88,485 

517,120 

8,490 

2,400 

14,270 

118,148 

73,993 

39,414 

155,812 

531,834 

24,390 

9,400 

27,345 

211,858 

81,919 

58,248 

158,290 

591,098 

3,272 

_ 

13.003 

54,255 

318,478 

103,334 

477,845 

1,789,777 

319,207 

108,840 

495,898 

1,989, 171 

111,979 

137,447 

51,184 

707,993 

289,345 

128,897 

51,991 

2,587.190 

12,581 

12,793 

45,992 

858,117 

284,318 

108,898 

45,713 

2,279,528 

10,814 

5,570 

27,838 

557,188 

181,847 

98,195 

55,374 

1,090,589 

174,210 

92.991 

45,202 

1,029,482 

21,020 

8,554 

15,828 

442,511 

84,410 

58,443 

101,450 

1,218,878 

20,734 

13,929 

118,488 

335.282 

83,905 

55,502 

101,418 

1,218,397 

98,434 

198,721 

43,178 

2,278.492 

58,301 

18,300 

23,330 

908,255 

88,811 

147,182 

27,115 

734,453 

78,420 

44,278 

7,720 

743,177 

43,012 

28,308 

195,718 

885,845 

10,282 

4,928 

187,758 

270,997 

179,499 

1 14,885 

41,572 

908,489 

174,879 

128,401 

41,581 

852,758 

27,484 

58,913 

27,927 

397,859 

77,588 

108,088 

19,188 

725,888 

90,093 

113,518 

12,512 

910,598 

23,927 

4,874 

10,818 

271,115 

31,788 

29,835 

81,988 

390,403 

4,090 

17,084 

21,958 

513,820 

117,019 

74,481 

105,838 

510,895 

{Continued  on  next  pnge) 
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When  a  web  breaks, 

STOP  THE 
PRESS 

FAST  — with  the 
Cooksey  System  of 
WEB  CONTROL 

•  Web  break 
detectors 

•  Electric  web 
control  trolleys 

•  Web  severing 
devices 

[Designed  for  your  press 
irun  and  web  lead  combi¬ 
nations.  For  details,  write  i 
or  wire: 

KORTHE  ENGINEERING 
CORPORATION 

9353  Seymour  Ave..  EP-6 
Schiller  Park,  III.  60176 


IMPORTANT  GENERAL  AND  AUTOMOTIVE 
ADVERTISERS  USING  ROP  COLOR 
1967-1970 

Source;  Media  Records 


GOODYEAR  TIRES 

1970 

1969 

1968 

1967 

(Tires) 

FIRESTONE  TIRES 

4,926,737 

2,755,028 

4,1 10,107 

2,899,565 

(Tires) 

FORD  DIVISION  CARS 

1,877,254 

3,834,028 

2,397,423 

1,771,752 

(New  Carsl 

RCA  VICTOR  PRODUCTS 

1,009.412 

1,576,725 

932,948 

501,834 

(Radio  &  TV  Sets) 
SEAGRAMS  7  CROWN 

840,270 

688,727 

1,442,572 

1 ,449,464 

(Liquors) 

ZENITH  PRODUCTS 

834,348 

840,788 

678,308 

607,378 

(Radio  &  TV  Sets) 

HORMEL  MEAT  PRODUCTS 

743,631 

807,451 

2,173,382 

1,646,929 

(Meats  &  Fish) 

CONTINENTAL 

748,613 

926,842 

452,600 

284,688 

(Airways) 

WHIRLPOOL  PRODUCTS 

685,980 

674,209 

266,519 

333,273 

(Major  Electric  Ap.ol.) 
UNIROYAL  TIRES 

662,326 

161,146 

210,289 

233,111 

(Tires) 

MERCURY  COMET 

655,476 

400,107 

353,807 

136,407 

( New  Cars) 

FORD  MAVERICK 

648,055 

— 

( New  Cars) 

BRANIFF  INTERNATIONAL 

617,830 

231,786 

(Airways) 

CHEVROLET  TRUCKS 

590,757 

831,587 

25,456 

(Trucks  &  Tractors) 

MERCURY  MONTEGO 

419,602 

32,869 

17,662 

(New  Cars) 

397,150 

41,013 

— 

— 
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Auto-  Total 


Retail 

General 

motive 

Financial 

Adv. 

Little  Rock  Arkansas  Gazette-S  . 

83,953 

19,045 

5,144 

45,435 

173,599 

Little  Rock  Arkansas  Democrat-e  . 

I&9.3U 

100,181 

80,944 

79,318 

432,233 

Little  Rock  Arkansas  Democrat-S  . 

97,251 

2,545 

8,420 

49,431 

158,047 

Long  Beach  Independent-m  . 

1,011,834 

115,849 

112.449 

24,339 

1.344,945 

Long  Beach  Press  Telegram-e  ... 
Long  Beach  Independent  Press- 
Telegram-S  . 

1,031,341 

127,815 

112,243 

22,525 

1, 594,3*7 

211.849 

3,458 

4,290 

— 

324,452 

Los  Angeles  Times-in  . 

1,325,329 

219,552 

184,842 

101,110 

1,838,493 

Los  Angeles  Times-S  . 

342,279 

117,174 

— 

29,224 

488,479 

Los  Angeles  Herald-Eiaminer-e  . . 

106,355 

101,175 

105,400 

19,488 

334,913 

Los  Angeles  Herald-Examiner-S  . 

24,490 

— 

24,490 

Lowell  Sun-e  . 

50,332 

22,182 

12,720 

— 

85,234 

Lowell  Sun-S  . 

59,421 

4,524 

4,800 

— 

48,945 

Macon  Telegraph-m  . 

403,909 

48.402 

58,147 

20,304 

533,493 

Macon  News-e  . 

405,037 

51,420 

40,891 

20,295 

540,552 

Macon  Telegraph  &  News-S  — 
Madison  Capitol  Times-e  & 

147,714 

2,408 

4,820 

11,051 

192,914 

Wisconsin  State  Journal-m  . .  . 
Madison  Wisconsin  State 

800,434 

90,943 

103,834 

127,790 

1,127,545 

Journal-S  . 

489,449 

17,106 

20,752 

18,508 

548,742 

Manchester  Union  Leader-d  . 

91,332 

44,443 

13,838 

25,251 

181,348 

Manchester  News-S 

14,057 

3,830 

4,044 

13,581 

44,557 

Memphis  Commercial  Appeal-m 

423,404 

74,052 

149,490 

25,200 

874,421 

Memphis  Commercial  Appeal-S  ■ 

358,944 

9,151 

7,315 

8,400 

383,382 

Memphis  Press-Scimitar-e 

Miami  Herald-m  . 

197,824 

74,370 

142,438 

31,932 

472,839 

3,344,340 

245,419 

143,244 

219,099 

3,998,840 

Miami  Herald-S 

1 ,423,998 

88,187 

45,450 

150,435 

2,224,475 

Miami  News-e  . 

242,915 

172,354 

123,048 

109,330 

484,004 

Milwaukee  Sentinel-m  . 

505,802 

202.742 

230,022 

215,335 

1,452,774 

Milwaukee  Journal-e  . 

1,501,144 

247,005 

245,235 

231,780 

2,280,714 

Milwaukee  Journal-S  . 

783,474 

52,143 

105,714 

117,085 

1 ,242,038 

Minneapolis  Tribune-m  . 

454,014 

204,052 

149,740 

184,945 

1,020,014 

Minneapolis  Tribune-S 

445,430 

74,901 

17,138 

111,140 

922,211 

Minneapolis  Star-e  . 

974,003 

289,559 

222,831 

198,994 

1 ,707,894 

Modesto  Bee-e  . 

391,587 

88,225 

90,194 

15,782 

585,790 

Modesto  Bee-S  . 

110,348 

2,425 

10,152 

122,945 

Montreal  Star-e 

524,724 

441,840 

140,241 

35,745 

1,182,590 

Montreal  Gaiette-m  . 

352,934 

339,014 

57,073 

31,141 

780,184 

Montreal  La  Presse-e  . 

943,482 

434,241 

144,594 

38,105 

1,540,422 

Morristown  Record-e 

31,423 

14,209 

4,432 

9,430 

45,324 

Muncie  Press-e 

293,590 

29,315 

27,734 

44,827 

420,982 

Muncie  Star-m  . 

284,597 

29,450 

24,714 

20,093 

340,104 

Muncie  Star-S 

48,708 

2,357 

7,774 

77,950 

134,791 

Nashville  Banner-e  . 

1,454,844 

185,899 

177,088 

157,410 

1,978,441 

Nashville  Tennessean-m 

1,457,713 

184,443 

182,545 

158,102 

1,985,023 

Nashville  Tennessean-S . 

448,909 

101,255 

41,880 

18,450 

830,494 

New  Haven  Journal  Courler-m  . 

205,479 

78,997 

40,319 

80,344 

425,341 

New  Haven  Register-e 

113,173 

43,717 

51,413 

41,705 

270,208 

New  Haven  Reoister^S  . 

New  Haven  Register  & 

70,244 

30,021 

8,334 

28,280 

134,901 

Journal  Courier-Sa  . 

— 

— 

1,148 

1,148 

New  Orleans  Time$*Picayune  m  . 

2.484,758 

158,880 

71,727 

125,325 

3,045,590 

New  Orleans  Times-Picayune-S 

537,545 

18,498 

— 

53,935 

434,798 

New  Orleans  States  &  ltem>e  . 

1,034,982 

142,199 

148,500 

124,732 

1,499,813 

New  York  Post-e  . 

9,440 

30,820 

28,850 

1,000 

70,130 

New  York  Long  Island  Press-e  . 

94,310 

54,024 

35,202 

— 

183,538 

New  York  Long  Island  Press-S 

42,200 

— 

2,400 

— 

44,400 

New  York  El  Diario-La  Prensa-m 

— 

1,000 

— 

1,000 

Newark  Star  Ledger-m . 

328,479 

71,845 

79,803 

18,851 

504,038 

Newark  Star  Ledger-S  . 

484,982 

24,350 

20,202 

10,080 

539,414 

Newark  News-e  . 

350,947 

73,542 

81,520 

21,735 

527,784 

Newark  News-S  . 

158,738 

20,985 

19,540 

10,080 

209,343 

Newburgh  News-e  . 

138,033 

40,334 

9,200 

84,917 

278,189 

Niagara  Falls  Gazette-e 

901,221 

47,521 

14,340 

10,740 

977,932 

Niagara  Falls  Gazette-S 

114,371 

8,948 

3,448 

9,324 

145,759 

Oakland  Tribune-e  . 

323,945 

138,803 

197,532 

12,872 

728,903 

Oakland  Tribune-S  . 

214,804 

25,934 

21,839 

320,187 

Oklahoma  City  Oklahoman-m 

1,523,472 

140,584 

135,421 

71,598 

1,915,413 

Oklahoma  City  Oklahoman-S 

574,852 

81,325 

13,433 

44,350 

714,140 

Oklahoma  City  Times-e  . 

1,380,539 

152,241 

133,250 

74,334 

1,744,509 

Oklahoma  City  Journal-m  . 

1,049,444 

88,704 

105,193 

18,954 

1,327,551 

Oklahoma  City  Journal-S . 

287,283 

25,974 

14,771 

27,978 

412,054 

Omaha  World-Herald-d  . 

1,403,499 

198,305 

70,417 

121,240 

1,994,124 

Omaha  World-Herald-S 

852,495 

59,024 

37,404 

44,249 

994,519 

Orlando  Sentinel-m  . 

1,344,208 

77,440 

121,485 

19,818 

1,592,945 

Orlando  Sentinel-S  . 

282,770 

40,349 

18,384 

44,898 

391,239 

Orlando  Star-e  . 

1,102,944 

74,481 

117,444 

17,374 

1,342,301 

Palo  Alto  Times-e  . 

1 ,050,029 

44,452 

54,244 

115,574 

1,294,254 

Pasadena  Star  News-e 

304,211 

59,814 

28,045 

42,708 

413,294 

Pasadena  Star  News-S 

30,413 

3,458 

9,780 

78,553 

Pasadena  Star-News-m 

305,834 

59,815 

25,540 

59,530 

547,258 

Pawtucket  Times-e 

55,534 

14,319 

2,000 

7,940 

81,813 

Peoria  Journal  Star-eftm 

1,144,795 

I50,83£ 

88,271 

11,445 

1,399,584 

Peoria  Journal  Star-S 

452,142 

10,894 

17,334 

3,412 

501,543 

Philadelphia  Bulletin-e 

792,495 

104,870 

148,443 

73,094 

1,142,942 

Philadelphia  Bulletin-S 

237,854 

7,230 

4,278 

2,400 

253,804 

Philadelphia  Inquirer-m 

449,290 

48,474 

154,018 

48,174 

942,154 

Philadelphia  Ino.uirer-S 

125,405 

12,238 

5,572 

2,480 

145,495 

Philadelphia  News-e 

248,400 

28,372 

49,524 

29,488 

358,784 

Phoenix  Republic-m 

1,848,928 

212,779 

141,717 

99,590 

2,374,129 

Phoenix  Reoublic-S  . 

481,544 

42,081 

15,058 

43,389 

847,859 

Phoenix  Gazette-e 

Pittsburgh  Post-Gazette  & 

1,879,338 

205,993 

145,274 

98,544 

2,385,097 

Sun  Telegraph-m 

345,958 

130,744 

45,719 

34,755 

557,174 

Pittsburgh  Press-e 

272,415 

197,213 

53,758 

45,520 

589,104 

Pittsburgh  Press-S 

345,524 

930 

— 

_ 

344,4S4 

Pontiac  Press-e 

1,292,492 

27,150 

45,183 

25,504 

1,395,495 

Portland  Oregonian-S 

387,248 

35,974 

10,194 

1,804 

554,440 

Portland  Oregonian-m 

435,00? 

148,489 

107,303 

35,704 

737.343 

Portland  Oregon  Journal-e 

39,324 

133,937 

42,725 

21,931 

257,919 

Providence  Bulletin-e 

177,342 

71,583 

23,805 

22,206 

294,958 

Providence  Journal-m 

102,140 

71,410 

30,993 

23,524 

228,289 

Providence  Journal-S 

4,940 

— 

7,200 

14,140 

Quincy  Patriot  Ledger-e 

315,494 

18,843 

11,101 

4,928 

350,548 

Reading  Eagle-S  . 

1 ,542 

_ 

_ 

1,542 

Riverside  Enterprise-m  £  Press-e 

840,217 

95,442 

20,349 

44,832 

1,109,502 

Riverside  Press-Enterprise-S 

178,201 

19,407 

4,814 

211,172 

Roanoke  Times-m  . 

447,494 

73,942 

104,890 

11,815 

840,343 

Roanoke  Times-S  . 

192,543 

4,811 

32,540 

231,934 

Roanoke  World-News-e 

Rochester  Democrat  £ 

444.889 

79,409 

110,244 

11,822 

844,544 

Chronicle-m  . 

Rochester  Democrat  £ 

820,901 

118,457 

48,455 

12,500 

1,020,313 

Chronicle-S  . 

350,878 

10,400 

10,590 

12,450 

384,718 

Rochester  Times  Union-e . 

Rockford  Star-m  £ 

1,154,945 

130,294 

75.141 

18,040 

1,380,440 

Auto-  Total 


Retail 

General 

motive 

Financial 

Adv. 

Register-Republic-e  . 

838,407 

121,134 

221,512 

14,771 

1,200,137 

Rockford  Star-S 

272,845 

4,307 

105,773 

24,923 

412,328 

Sacramento  Bee-e  . 

848,424 

151,423 

139,134 

14,199 

1,183,503 

Sacramento  Bee-S  . 

194,112 

34,740 

59,427 

174 

297,220 

Sacramento  Union-m  . 

404,195 

78,910 

104,994 

13,354 

988,830 

Sacramento  Union-S  . 

87,019 

8,450 

2,000 

98,834 

St.  Louis  Globe-Democrat-m  . . 

319,027 

128.849 

132,554 

47,790 

428,222 

Ste  Louis  Globe-Democrat-we 

244,910 

9,444 

10,140 

8,440 

272,954 

St.  Louis  Post-Dispatch-e  . 

447,034 

175,737 

144,747 

52,242 

819,800 

St.  Louis  Post-Disoatch-S  . 

312,824 

17,028 

11,750 

9,000 

352,044 

St.  Paul  Pioneer  Press-m  . 

294,012 

214,424 

184.885 

189,444 

892,824 

St.  Paul  Pioneer  Press-S  . 

842,712 

41,210 

15,544 

119,275 

1,131,884 

St.  Paul  Dispatch-e  . 

1,114,071 

234,811 

194,990 

189,401 

1,743,330 

St.  Petersburg  Independent-e  .... 

713,552 

133,100 

121,374 

208,592 

1,432,099 

St.  Petersburg  Times-m  . 

1,352,337 

143,911 

137,822 

214,592 

2,084,102 

St.  Petersburg  Times-S  . 

712,042 

15,499 

2,741 

51,798 

807,912 

Salt  Lake  City  Tribune-m  . 

2,494,844 

249,247 

210,831 

199,197 

3,414,874 

Salt  Lake  City  Tribune-S  . 

988,448 

74,723 

9,250 

33,010 

1,111,400 

Salt  Lake  City  Deseret  News-e  . . 

2,481.425 

243.459 

215,718 

200,424 

3,398,340 

San  Antonio  Expres$-m  . 

1,380,402 

190,392 

155,448 

151,873 

1,878,335 

San  Antonio  Express-News-S  ... 

448,535 

5,719 

24,388 

34,557 

745,849 

San  Antonio  Express-News-a 

30,110 

1,050 

1,000 

7,430 

50,727 

San  Antonio  News-e . 

1,009,899 

191,339 

152,088 

138,471 

1,491,797 

San  Antonio  Lioht-e  . 

1,389,279 

234,717 

124,911 

134,424 

1 ,894,074 

San  Antonio  Light-S  . 

429,559 

84,830 

39,487 

33,740 

790,741 

San  Antonio  Light-Sa . 

San  Bernardino  Sun-m  £ 

27,477 

850 

194 

3,447 

33,270 

Telegram-e  .... 

909,041 

90,774 

87,434 

17,974 

1,183,277 

San  Bernardino  Sun-Telegram-S  . 

407,999 

12,408 

9,424 

140 

438,055 

San  Diego  Union-m  . 

551,498 

102,538 

131,484 

98,231 

883,753 

San  Diego  Union-S  . 

553,904 

42.445 

24,477 

10,204 

431,054 

San  Dieoo  Tribune-e  . 

1,000,083 

118,399 

145,728 

104,283 

1,348,493 

San  Francisco  Chronicle-m  . 

324,815 

100,424 

91,214 

19,803 

534,258 

San  Francisco  Examiner-e . 

San  Francisco  Examiner  & 

324.402 

114,588 

91,455 

19,709 

552.354 

Chronicle-S  . 

128,238 

3,407 

12,494 

1,350 

145,489 

San  Jose  Mercury-m  . 

1 ,204,897 

117,547 

244,457 

78,931 

1,470,032 

San  Jose  News-e  . 

1,187,824 

120,511 

274,377 

78,410 

1,443,024 

San  Jose  Mercury-News-S 

434.077 

10.531 

14,948 

3,952 

445,528 

San  Juan  El  Mundo-m  . 

719,427 

512,230 

50,432 

94,842 

1,389.744 

San  Juan  El  Mundo-S 

34,701 

30,783 

1,015 

5,144 

72,343 

San  Juan  Star-m  . 

150,047 

238,104 

15,204 

45,774 

453,943 

San  Juan  Star-$  . 

San  Rafael  Independent- 

29,000 

39,091 

1.440 

14,329 

89,408 

Journal-e  . 

345,495 

34,843 

128,578 

20,980 

549,941 

Santa  Ana  Register — e£m  . 

794,133 

115,829 

94,830 

58,443 

1,084,445 

Santa  Ana  Register-S  . 

152,440 

3,472 

ei.850 

4,742 

174,433 

Schenectady  Gazette-m  . 

244,577 

73,898 

24,442 

38,192 

403.109 

Seattle  Post-Intelligencer-m  . 

542,321 

109,095 

95,113 

50,213 

1,025,074 

Seattle  Post-Intelligencer-S  .. 

215,944 

51,480 

14,942 

10,832 

340,785 

Seattle  Times-o  . 

1,205,010 

180,072 

101,244 

44,348 

1.454,719 

Seattle  Times-S 

447,704 

34,084 

34,201 

8,844 

434.489 

Shreveport  Journal-e 

335,501 

115,479 

91,995 

28,208 

571,383 

Shreveport  Times-m  . 

445,142 

118,397 

95,049 

29,238 

(87,844 

Shreveport  Times-S  . 

388,832 

13,971 

4,214 

2,900 

409,917 

South  Bend  Tribune-e  . 

402,844 

84,987 

47,444 

9,120 

544,419 

South  Bend  Tribune-S  . 

150,304 

24,572 

27,425 

31,401 

234,104 

Spokane  Spokesman-Review-m 

345,404 

147,017 

78,244 

17,200 

408.087 

Spokane  Spokesman-Review-S 

507,447 

5,393 

25,832 

33.712 

572,(04 

Spokane  Chronicle-e  . 

444,010 

149,724 

94,352 

43,742 

735.848 

Stockton  Record-e  .  . 

373,729 

83,395 

45,998 

21,449 

532,549 

Stockton  Record-S  . 

90,572 

12,292 

12,040 

1,478 

114,582 

Syracuse  Herald  Journal-e 

1,341,377 

140,500 

89,243 

104,308 

1,677,448 

Syracuse  Herald  American-S 

315,498 

25,301 

8,428 

20,335 

369,742 

Syracuse  Post-Standard-m 

444,434 

140,244 

59,448 

111,780 

975,950 

Tacoma  News  Tribune-e 

548,531 

144,984 

45,935 

34,759 

776,209 

Tacoma  News  Tribune-S 

173,197 

34,524 

9,738 

3,854 

223,317 

Tallahassee  Democrat-e 

502,094 

28,709 

14,143 

91,345 

434,313 

Tallahassee  Democrat-S 

117,282 

_ 

3,458 

75,845 

218,977 

Tampa  Tribune-m  . 

1,234,994 

143,448 

141,085 

84,489 

1,433,072 

Tampa  Tribune-S 

351,837 

42,429 

4,452 

27,328 

439,904 

Tampa  Times-e . 

342,400 

123,714 

98,409 

102,103 

705,891 

Toledo  Times-m  . 

47,035 

79,025 

47,285 

11,780 

279,219 

Toledo  Blade-e 

1,251,940 

85,755 

89,984 

30,404 

1,510,030 

Toledo  Blade-S  . 

473,875 

42,755 

24,589 

2,520 

559,25? 

Toronto  Globe  &  Mail  m 

197,194 

297,149 

85,585 

34,594 

414,522 

Toronto  Telegram-e  . 

520,597 

558,940 

141,218 

48,041 

1.348.145 

Toronto  Star-e  . 

575,430 

519,781 

181,044 

50,819 

1,329.848 

Trenton  Times-e 

328.445 

21,144 

38,881 

7,392 

394.044 

Trenton  Times  Adve'tiser-S 

47,484 

13,268 

3,499 

44,253 

Trenton  Trentonian-m 

Troy  Record-m  & 

243,495 

3,120 

2,800 

3,400 

273,015 

Times  Record-e  . 

199,527 

73,214 

17,499 

4,928 

308,994 

Tulsa  Tribune-e . 

592,707 

139,810 

102,345 

38,050 

883,087 

Tulsa  World-m  . 

581,742 

144,915 

100,735 

39,744 

878,717 

Tulsa  Worid-S  . 

225,123 

49,994 

8,205 

42,001 

325,325 

Union  City  Hudson  Dispatch-m  . 

51,497 

21,438 

7,725 

14,400 

95,440 

Utica  Observer  Dispatch-e 

109,454 

54,430 

47,217 

223,491 

Utica  Observer  Dicpatch-S 

92,591 

3,911 

12,538 

1,440 

119,534 

Utica  Press-m  . 

157,287 

54,495 

57,333 

2,504 

289,200 

Washington  News-e 

127,800 

34,811 

42,080 

4,800 

219,891 

Washington  Post-m . 

1,079,437 

154,386 

144,855 

18,354 

1,424,827 

Washington  Post-S . 

341,018 

19,234 

11,458 

11,093 

403.003 

Washington  Star-e 

558,172 

103,129 

190,241 

14,344 

888,294 

Washington  Star-S 

Waterbury  American-e  £ 

247,374 

18,443 

4,118 

4,477 

278,412 

Republican-m  .... 

84,974 

31,845 

34,544 

3,440 

159,047 

Waterbury  Republican-S 

73,908 

11,427 

11,819 

3,345 

100,719 

Waterloo  Courier-e  . 

834,354 

78,985 

54.501 

42,298 

1,024,159 

Waterloo  Courier-S 

195,984 

40,980 

4,420 

53,205 

300,333 

West  Palm  Beach  Post-m 

1,353,073 

54,443 

41,071 

54.230 

1,537,025 

West  Palm  Beach  Times-e  . 

1,229,490 

49,921 

57,235 

52,718 

1,400,294 

West  Palm  Beach  Post  Times-' 
Westchester-Rockland  Group  N.Y 

409,488 

11,397 

10,080 

31,708 

471,439 

Yonkers  Herald  Statesman-e 

4,752 

— 

4,752 

Rockland  Journal-e  . 

14,255 

3,374 

— 

12,250 

31,881 

Wichita  Eagle-m  . 

785,204 

114,130 

45,508 

23,491 

970,535 

Wichita  Beacon-e . 

249,837 

100,344 

42,571 

29,084 

441,840 

Wichita  Eagle  &  Beacon  $ 
Willingboro  Burlington 

228,302 

20,284 

33,102 

34,827 

314,517 

County  Times-e  . 

437,389 

4,054 

5,080 

454,815 

Willoughby  News  Herald-e . 

359,955 

1,980 

74,479 

8,330 

507,392 

Worcester  Telegram-S  . 

302,378 

18,478 

82,903 

21,840 

434,772 

Worcester  Telegram-m  . 

1 10,928 

52,815 

54,910 

4,143 

224,794 

Worcester  Gazette-e  . 

159,031 

53,734 

43,902 

24,799 

303,874 

Youngstown  Vindicator-e  . 

554,227 

122,849 

70,777 

21,735 

771,408 

Youngstown  Vindicator-S  . 

122,235 

20,773 

18,825 

2,520 

144,353 
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MANY 

THANKS 

to  the 

NEWSPAPER  INDUSTRY 


Thanks  to  the  many  newspapers  throughout  distributed  the  most  safely  packaged  razor  blade 
the  United  States  who  have  helped  so  much,  the  in  history. 

introduction  of  Personna  74  blades  will  achieve  To  those  of  you  who  are  running  the  inserts 

an  impact  far  above  our  expectations.  without  the  samples.  .  .  BRAVO!  You  are 

To  those  of  you  who  carried  the  now  famous  participating  in  what  we  hope  will  be  a  classic 
insert  with  our  sample,  we  hope  you’ll  be  reas-  example  of  what  can  be  done  when  there  is  total 
sured  to  know  that  events  have  proven  that  you  cooperation  between  a  medium,  its  sales  repre¬ 
sentatives,  the  advertising  agency  and  the  client. 

AMERICAN  SAFETY  RAZOR  CO. 

in  behalf  of 

PERSONNA  74* 

the  sharpest, 
longest  lasting 
razor  blade  made. 


1 


Classified 

(Continued  from  page  15) 


creative  layout  approaches. 

Finally,  the  low  cost  classi¬ 
fied  buys  do  not  repay  the  agen¬ 
cy  enough  in  commissions  to 
justify  their  time  and  effort. 

Small  wonder,  considering  the 
obstacles,  that  use  of  nation¬ 
al  classified  has  never  really 
zoomed.  But  things  are  chang¬ 
ing. 


Bureau  responds 

In  the  past  decade  as  classi¬ 
fied  enjoyed  a  period  of  phe¬ 
nomenal  growth  it  caught  the 
eye  of  many  publishers  who  had 
previously  given  it  little  thought 
or  attention.  Many  found  to 
their  surprise  that  classified  now 
contributed  over  30%  of  adver¬ 
tising  revenues.  Several  alert 
publishers  who  served  on  the 
l)oard  of  directors  of  the  Bureau 
of  Advertising  sugge.sted  that 
the  bureau  take  a  gi'eater  in¬ 
terest  in  classified.  President 
.lack  Kauffman  responded  and 
the  bureau  is  now  hipdeep  in 
classified,  doing  research,  pre¬ 
paring  training  films,  sales 
tools,  and  working  hand  in  hand 
with  the  .\NCA^I  action  com¬ 
mittee. 


Newspaper  reps  are  also  be¬ 
ginning  to  take  a  look  at  clas¬ 
sified.  .4s  national  display  ad¬ 
vertising  declined,  many  rep 
firms  began  to  renegotiate  with 
their  clients  to  represent  the 
total  newspaper.  They  are  now 
becoming  familiar  with  their  pa¬ 
per’s  classified  make-ups  and 
stand  ready  to  assist  in  the  na¬ 
tional  classified  buy. 

.4NC.4M,  the  classified  man¬ 
ager’s  association,  is  attempting 
to  make  the  classified  buy  a  lot 
easier  for  agencies  and  other  na¬ 
tional  buyers.  .4NC.4M  now  has 
a  national  headquarters  in  Dan¬ 
ville,  Illinois  and  is  prepared  to 
furnish  address  lal)eis  of  its  en¬ 
tire  meml)ership  to  interested 
agencies,  or  if  desired  to  do  the 
mailing  in  Danville.  Billing  and 
checking  services  are  l)eyond  the 
scope  of  the  association  at  this 
time  hut  are  being  studied. 

.4NC.4M  is  urging  member 
publishers  to  adopt  a  classified 
format  that  will  enable  any  ad¬ 
vertiser  to  send  the  same  lay¬ 
out  to  all  i)apers.  Those  papers 
that  have  a  full  display  format 
will  be  able  to  run  the  layout 
as  offered ;  others  will  be  in¬ 
structed  to  set  the  ad  in  type 
display.  Those  papers  which  do 
not  at  least  accept  type  display 
in  multiple  columns  will  prob¬ 
ably  be  diopped  out  of  the  pro¬ 
gram. 

Finally,  the  .4NC.4M  action 


committee,  with  the  aid  of  the 
Bureau  of  Advertising,  is  pre-  Pg>w»og\nngn 
paring  some  examples  of  how  to 
use  classified  as  a  new  and  cre¬ 
ative  use  of  newspaper  advertis¬ 
ing. 


(Continued  from  page  14) 


Prospective  advertisers 

One  of  the  most  widely  read 
parts  of  classified  is  the  Per¬ 
sonals  column.  Examples  of  how 
this  column  can  be  used  to  pro¬ 
mote  personal  items  as  deodor¬ 
ants  (now  very  heavy  in  elec¬ 
tronic  media)  make  fascinating 
reading.  Tobacco  products  too 
can  get  tremendous  continued 
exposure  at  low  cost  in  the  per¬ 
sonals.  Mary  can  tell  John  one 
day  how  her  cigarettes  taste 
good,  and  the  next  day  John 
can  criticize  her  grammar  etc. 
(John  Stein  is  the  current 
president  of  .\NC.4M,  the  .4s- 
sociation  of  Newspaper  Classi¬ 
fied  .4dvertising  Managers.) 


turning  so  that  it  could  con¬ 
tinue  the  campaign. 

It  was  pointed  out  that  the 
report  in  last  week’s  E&P  was 
in  error  when  it  said  that  a 
test  run  of  the  blade  sample 
had  been  conducted  in  February 
in  the  San  Francisco  Chronicle. 
In  fact,  the  company  said,  the 
test  took  place  in  the  Chicago 
Sun-Times  in  1,400  copies  of 
Chicago’s  northwest  side,  an 
area  of  families  with  young 
children.  According  to  the  agen¬ 
cy,  the  loudest  complaint  came 
from  an  individual  who  spent 
90  cents  trying  to  get  a  paper 
containing  a  blade  sample. 
There  was  not  a  single  com¬ 
plaint  of  personal  injury. 


classified  section 

Benefit  from  our  Vast  Newspaper  Audience 


ANNOUNCEMENTS 
APPItAISEItS-COlSSVLTAISTS 

APPRAISALS  FOR  ESTATE,  TAX, 
partnership,  loan  and  insurance  pur- 
l>oses.  Sensible  fees.  Brochure.  M.  R. 
Krehbiel,  Box  88,  Norton,  Kans.  6T654 


ANNOUNCEMENTS 
^’EW SPARER  BROKERS 

DAILY  NETVVSPAPERS 

Abliott  E.  Paine-Vernon  V.  Paine 
Monte  M.  Miller-Pat  Miller 
305  Taylor.  Claremont,  Calif.  91711 


In  behalf  of  all  newspaper  ad- 
salesmen...  we  salute  the  executives 


BVSIISESS  OPPORTVMTIES 

.START  OFFSET  PAPER  or  shopper 
with  our  equipment  on  rent-lease  basis 
if  you  have  know-how  and  modest 
capital.  NAPSCO.  Berlin,  Wise.,  and 
18  W.  22nd  St.,  New  York,  N.Y.  10010. 


LITERARY  SERVICES 

WRITERS:  “Unsalable’*  l>ook  manu¬ 
script ’1  Try  AUTHOR  AH)  ASSO¬ 
CIATES.  Dept.  F.  340  E.  52nd  St.,  New 
York.  N.Y.— 10022. 


NEGOTIATORS  for  transfer  of  news¬ 
paper  properties — sale  or  purchase. 
Dixie  Newspapers.  P.O.  Box  490.  Gads¬ 
den.  Ala.  35902.  Ph:  (AC  205)  546-3357 


The  DIAL  Agency,  1503  Nazareth, 
Kalamazoo,  Mich.  49001.  Ph :  349-7422. 
“America’s  No.  1  Newspaper  Broker.” 


PRESERVE  UTMOST  SECURITY  and 
avoid  haggling  in  your  newspaper  sale. 
Newspaper  Service  Company,  Inc., 
P.O.  Dr.  12428,  Panama  City.  E'la. 


at  Philip  Morris'  Personna  74  Blades 
and  their  agency,  Leo  Burnett,  Inc. 
for  utilizing  the  flexibility 
and  cooperation  of  America's 
newspapers! 

Branham-Moloney,  Inc. 

REPRESENTING  LEADING  NEWSPAPERS 
FROM  18  OFFICES  ACROSS  THE  NATION 


^EWSPAPER  BROKERS 

MEL  HODELL,  Broker 
Sales-Appraisals-Cionsultation 
1388  N.  Euclid.  LTpland,  Calif.— 91786 


Arizona  and  Western  Newspapers 
SELLERS-HOGUE 

1415  E.  University  Dr.,  Mesa,  Az.  85201 


BILL  MATTHEW  COMPANY 
Conducts  professional,  confidential  ne¬ 
gotiations  for  sale  and  purchase  of 
highest  quality  daily  and  weekly  news¬ 
papers  in  the  country.  Before  you  con¬ 
sider  sale  or  purchase  of  a  property, 
you  should  call  (AC  813)  446-0871  day¬ 
time;  (AC  813)  733-8053  nights;  or 
write  Box  3364,  (Clearwater  Beach, 
Florida  33515.  No  obligation,  of  course. 


JOSEPH  A.  SNYDER,  BROKER 
Western,  Mid-Western  Newspapers 
2234  E.  Romneya,  Anaheim,  Cal.  92806 


SYD  S.  GOULD  ASSOCIATES 
“the  broker  with  instant  buyers” 
SALES.  SERVICES,  MANAGEMENT 
134  S.  Panama  St.,  P.O.  Box  7267 
Montgomery,  Ala.  (205)  262-2411 


HARRIS  ELLSWORTH,  Licensed  Bkr., 
Serving  the  Pacific  Northwest 
Bo.x  509.  Roseburg,  Oregon  97470 


IT’S  NOT  THE  DOWN  PAYMENT 
that  buys  the  newspaper — it’s  the  per¬ 
sonality  and  ability  of  the  buyer.  ’This 
is  why  we  insist  on  personal  contact 
selling. 

LEN  FEIGHNER  AGE'NCY 
Box  189,  Mount  Pleasant,  Mich.  488.58. 


HOWARD  W.  PALMER.  BROKER 
Serving  New  York.  New  England 
844  Sumner  Ave.,  Syracuse,  N.Y.  1.3210 


^EWSPAPERS  FOR  SALE 


Rocky  Mountain  Newspapers 
BILL  KING  ASSOCIATES 
2026  Foothills  Rd..  Golden.  Colo.  80101. 
(303)  279-6345. 


OPPORTUNITY  for  young  couple,  short 
on  cash,  long  on  ambition,  to  take  over 
Zone  5  daily’  plus  weekly.  Box  386. 
Editor  &  Publisher. 


WEEKLIES 

SPECIALIZED  PUBLICATIONS 
JOB  SHOP 


Most  priced  near  one  year's  gross 
volume  or  considerably  less,  on 
down  payment,  terms : 


.STATE  (Weeklies) 

PRICE 

MISSOUUI  . 

. $  125.00n 

SorTH  D.XKOTA  Dffset 

80.000 

IDAHO  oftset . 

25.000 

KANSAS  oftset  . 

27.500 

('OUOUAI)O  letterpress 

.  28.000 

(’OliOUAIX)  offset 

.  6,000 

TKXAS  lette.rpress  . 

.  30.000 

WISCONSIN  oftset 

.  42.500 

MICHKIAN  oftset 

.  30.000 

ILLINOIS  oftset  group 

_  158.000 

NKW  MKXICO  job  .shop 

.  39,000 

SOI  THKHN  legal  dailv 

.  110.000 

NATIONAL  magazines  .  .. 

And  others  - 
Write  for  tletails 


KREHBIEL-BOLITHO 
Box  133.  Emporia,  Kans. — 66801 
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ANNOUNCEMENTS 


SEWSPAPERS  FOR  SALE 


AVAILABLE 
Newspapers.  Magazines,  Broadcast 
and  Printing  Facilities.  Write: 

J.  N.  WELLS  &  COMPANY 
325  W.  Park  Ave.,  Wheaton,  Ill.  60187 

WEEKLY  in  Central  New  Jersey, 
ideal  for  reporter/wife  team.  Grosses 
$38M;  area  rapidly  changing  from 
rural  to  suburban.  Minimum  income 
$I0M.  Owner  is  retiring.  Box  410,  Edi¬ 
tor  &  Publisher. 


NEWSPAPERS  WANTED 


NEWSPAPER  SERVICES 


PRESS  ENGINEERS 


Newspaper  Press  Installations 
MOVING— REPAIRING— TRUCKING 
Expert  Service — World  Wide 
SKIDMORE  AND  MASON,  INC. 
55-59  Fourth  Street 
Brooklyn.  N.Y.  11231 
(AC  212)  JAckson  2-6105 


MACHINERY  &  SUPPLIES  I  MACHINERY  &  SUPPLIES 


MISCELLANEOUS  MACHINERY  I  PERFORATOR  TAPE 


SAVE  50%  on  Factory  Demonstrator  NOW  STATIC-FREE  perf  tapes  at  our 
HAMMOND  ROUTERS.  Model  R-4  Ra-  same  prices — lowest  in  U.S.A.  All 
dial  Router  $526.00.  Model  RPM-12  colors.  Top  quality. 


Router-Planer-Mortiser  $387. .50.  Contact 
Hammond  Machinery  Builders.  Inc., 
1600  Douglas  Ave.,  Kalamazoo,  Mich. 
—49001.  Ph:  (616)  345-7151. 


Call  or  write: 
PORTAGE  (216)  929-4455 
Box  5500,  Akron,  Ohio — 44313 


PRESSES  &  MACHINERY 


TiMF  AV  Ait  ARt  F  PRINTING  EQUIPMENT  — - — - - — ^ , 

■  AVAILAOLIL  Bargains  galore  in  exceftionally  FOR  SALE  AT  LOW  PRICE:  10  units 

oood  eouitfnpDt,  ptacticolly  iiczv!  Unitubular  Press  with  2  folderSt 

Five  (5)  UNIT-GOSS  COMMUNITY  ^  f  ’  ,  _  four  color  units.  3  of  which  are  re- 

OFFSET-QUALITY  PRINTING,  with  5 versible,  permitting  perfect  register  for 

SUBURBAN  folder.  Capable  of  printing  Caster,  22%  .  Miller,  semi-automatic,  multi-color  printing.  Most  units  are 


FOR  SALE  AT  LOW  PRICE:  10  units 
of  Unitubular  Press  with  2  folders, 
four  color  units,  3  of  which  are  re- 


- - - - — 20  page  standard  or  40  tabloid  pages  i',hS  new;  all  in  excellent  condition.  The 

PUBLISHER,  with  years  of  experience,  at  18,000  per  hour.  Reasonable  rates.  22%  :  1  Wood  Plate  Mi  ling  Machine.  Daily  Record,  Wooster,  Ohio— 44691. 

wants  to  buy  Area  2  weekly.  Quick  Contact  Ron  Moissinac,  (AC  201)  349-  Mayfran  Plate  Conveyor :  'O-tan  Lud-  - 

action  guarantee.!.  Box  359,  Editor  &  1411.  The  Reporter.  Toms  River.  N.J.  waa  Premier  Stereo  Pot,  fully  auto-  QQpgg  COMMUNITY  PRESS,  2  units 
Publisher.  I  matic,  2  electr^  pumps,  all  electric  Excellent  condition-skidded 

- -  ^feties .  4  Sta-Hi  cui  ved  vacuum  Mat  ready  to  ship.  Hall  Press.  Box  H, 

NEWSPAPER  GROUP,  sound  exferi-  -  hormers.  Many  other  items.  Brewster  NY _ 10509  Ph  •  19141  279- 

caccd.  wants  isolated,  non-eo^petitive  WRITERS'  DIRECTORY  COMPOSING  ROOM-1  Electron  LOU  6312.  1050..  Ph.  (9  4) 


NEED  A  PROFESSIONAL  WRITER! 


NEWSPAPER  GROUP,  sound,  experi-  -  Formers.  Many  other  items.  _ 

enced,  wants  isolated,  non-competitive  If  RITERS'  Dl RECTORY  COMPOSINfJ  ROOM  -j  Electrtjn  LOU, 

situated  weekly/daily  grossing  $300,000  — — v— — — .,  3  mags  6  molds,  excellent  condition:  1 

up.  Replies  to  Box  .3.57  Editor  &  Pub-  neei>  a  PROFESSIONAL  WRITER?  magf^'Sua.Mer*' etc"^with  fliirseHes^ol 
lisher.__handled  in  strict  confi.lence.  ,  The  1971  SM  W  Directory  lists  265  es-  ’  mats  "^to"  36*"pt!!  1 

PUBLISHER,  experienced,  young,  ag- '  *viVh®^^ei^‘^8”I^^aRi^^''”$'l5?"  b” Comet;  2  m^el  31’s  Linotypes:  4f 
gressive  has  cash' references  for  install-  SOCIFTY  OF  MAGA7TNF  WRITFRS  Aluminum  Chases,  practically  new; 
ment  sale  on  small  daily— $250,000-  I  w  4o,h  St  New  York  N  Y*  lOOlS  Justape,  Sr.  2  punches,  2  readers.  Just 
$1,000,000  gross.  Responsible  for  four  '  ■’  ....  Hyph.  wire  conv.,  etc.,  6  w.  plugs;  I 


.  rniT  Brewster,  N.Y — 10509.  Ph  :  (914)  279^ 
COMPOSING  ROOM — I  Electron  LOU.  6312. 

3  ma{?s — 6  molds,  excellent  condition;  1  _ _ _  _  _ 

Rangemaster,  like  new.  4  main,  4  aux.  rbdUCE  BROWNOUT  PROBLEMS 
ma{?s«  quadder,  etc.,  with  full  senes  of  sunnier  with  a  General  Electric 


i  The  1971  SMW  Directory  lists  265  es-  "  V  •  i  V"*?  summer  with  a  General  Electric 

tablisheil  toi>-flifrht,  non-fiction  writers,  TfnotvnTs^*'  48  Inductrol  automatic  voltapre  reRuIator. 

with  their  specialties.  $15.  Box  92.  ^  ®  ®  Linotypes,  48  75KVA,  208,  3  phase  primary  115  Volt 

1  SOCIETY  OF  MAGAZINE  WRITERS  Aluminum  Chases,  practically  (J®"'-  secondary.  Like  new.  Mr.  Byrnes  (413) 


small  dailies  in  present  position.  All 
profitab’e.  Prefer  Zones  3,  4,  6.  Box  | 
3'1S,  Eilitor  &  Publisher.  j 

QUALIFIED  BUYERS  CALLING  daily 
for  weeklies.  $60M  up.  and  dailies.  Let  ! 
us  get  top  do’lar  for  your  paper.  Jim 
Southern,  Broker,  6329  Ash,  Raytown,  \ 
Mo.— 64133.  i 


M.4CHINERY  &  SUPPLIES 
COMPOSING  ROOM 


Hyph.  wire  conv.,  etc.,  6  w.  plugs;  3 

Hamilton  Storage  Cabinets.  20  page  ea.;  le-page.  4-unit  DUPLEX  TUBUL.4R: 

1  Ludlow,  3  mat  cab.,  20  sticks;  47  gcKid  condition,  complete  with  stereo 
fonts  display  mats:  4  Hammond  Glider  ciiuipment.  Gone  offset.  Press  is  plateil 
saws:  1  Linofilm  Photo  Unit,  18  grids,  f„r  demonstration.  Make  offer.  H. 

2  keyboards,  etc.:  1  remelt  3-ton  gas  Tebault,  Publisher.  The  Rer'ord.  158 
Ludwick  Pot.  electric  hoist,  molds.  Corilova  St..  St.  Augustine,  Fla. — 


TABLOID,  newspai*er-type  specialized  type  styles.  Fle.xowriters — Input  units 
publication,  such  as  hobby,  trade,  or  for  computers.  FHN  Business  Products, 
professional.  Write  Box  433  Editor  &  1500  Kings  Highway,  Cherry  Hill,  N.J. 

Publisher.  1  —08034.  (AC  609)  428-3223. 


,  ^  ‘ _  buckets.  Plenty  of  other  equipment.  For  :!2084.  Ph  ;  (901)  824-2851. 

prices,  write  to  Gordon  Dixon.  Mechani- 

JUSTO  WRITERS,  rebuilt  by  Friden  cal  Supt.,  Independent-Journal,  P.O.  i - 

trainerl  iiersonnel.  Large  selection  of  Box  330,  San  Rafael.  California  94902.  I 


GOING  OFFSET  .  .  . 

MUST  MOVE  AT  ONCE! 
Linotype  Comets,  TTS  operating 


COMMUNITY  -  MINDED  PUBLISHER  ,  jnsTOWRITERS Large  selection  of  units.  Shaffstall  mat  dcte<-tor,  electric 

w!lf  nw'^ton^d.^bfr"'^!^!-  tV^OOn'oon”"!!  '  excellent  trade-ins.  for  rent-lease,  or  safeties.  feeder,  alternate  cast.  4 
ytiU  pay  top  dollar  for  $1,000,000  -h  ;  g^l  terms.  NAPSCO  Berlin,  straight  matter  molds,  mold  coolinjr 

write  Box  ,  jg  22,  N.Y,C'. — 10010.  blower— $1 .000  each,  our  floor:  1  G-14 

43-.  Editor  &  Publisher.  _ _ _ Mixer.  Sales  No.  08262,  No.  15449.  used 


ALL  MODELS  in  resru’ar  and  italic — $1,500  our  floor; 

tL/DLiiCeAtiOnij  FOi\  SALeE  Linotypes — Intertypes — Ludlows  1  Monotype  universal  strip  caster,  jriant 

— — — — — - - - -  PRINTCRAI’T'  REPRESENTATIVES  attachment — $600;  I  Hammond  glider 

FOR  SALE:  67-year-old  California  136  Church  Street.  N.Y.,  N.Y.  10007  saw.  model  G-4 — $400:  1  Hammond 

trade  journal,  nationally  circulated, - — — - - - thintype  jrlider  saw,  serial  545,  mo<lel 

member  ABC.  Grossed  excess  of  $150,-  Aeru  l.'ivci  t*  TG  36 — $600:  1  Rouse  vertical  miter 


as  head  machine,  14-pt.  to  42-pt.  mats 
in  resru’ar  and  italic — $1,500  our  floor; 
1  Monotype  universal  strip  caster,  jriant 
attachment — $600 ;  I  Hammond  glider 


trade  journal,  nationally  circulated, - — — - - - 

ATF  KD84.T  display  col.l-ty,Hi  machine, 
BhLing’®suU";^!kT‘inc"re^%-wirr/  -t®  font.,  10-pt. 


1  News-Bu^letinf'BniolTSlX^Mo.-  1 


$200:  1  Rouse  bench  saw — $25:  1  B&N 
Stripcaster — $50.  Contact  Wm.  A. 


20%  down  payment  required.  Balance  64628'  *  '  " 

can  be  paid  in  yearly  installments  out 
of  earnings.  Owner,  after  40  years, 

wishes  to  retire.  Reply  Box  314,  Editor  PRINT  IT  LIKE  IT  IS— Basing  with 
&  Publisher.  jmDuralumin  does  it!  Jack  M<K)re. 

-  3444  Country  Club.  Me<lina.  Ohio  44256. 

HOBBY  PUBLICATIONS  - 

Star^  in  1966.  our  ^>ecialized  hobby  ^A  JUSTOWRITERS.  like  new; 

publications  have  grown  from  one  to  Hiimlviltlt  ■  3  roorndiii'ei-«  -  4  l  oin- 


I.eader,  Martina  Ferry.  Ohio — 43935. 
Ph:  (614)  633-1131. 


USED  SURPLUS  EQUIPMENT 
1 — Robertson  31"  tricolor  overhead 
camera  with  new  ascorlux  lamps,  and 
133  line  glass  screen  . $3,800.00 


publications  nave  grown  Irorn  one  to  q  ^  Huml«ldt:  3  repro<lu.  ers ;  4  com-  ,  „p  p„,nnre«.or,  with 

five  t with  more  Plannetl  ,  and  from  a  Call  Bob  SchulU  (201)  647-1180.  ®  Ve^v 

first  year  to  oyer  Recorder  Pub.  Co..  254  Mercer  St..  ^00  gal.  tanks.  Very  g^  condRion 

$400,000  in  19i0.  and  an  anticipate<l  Stirling  N.J. 07980  .  $1,250.00  each. 

income  of  at  least  $600,000  in  1971 —  '  I  ] — Lake  automatic  haler  for  waste  na- 


and  we’re  still  growing!  If  you  want 
to  buy  a  mushrooming  publishing  busi- 


FAIRCHILD  TTS  PERFORATORS 


.  $1,250,00  each. 

1 —  Lake  automatic  haler  for  waste  pa¬ 
per.  Good  condition.  In  operation 
.  $9,000.00 

2 —  Stainless  steel  dark  room  sinks,  one 


ness  that  would  double  in  size  in  three  Excellent  trade-ins:  rebuilt:  guaran-  o  e*  ■  i  .  i  j  i"  '  •  i 
to  five  years,  please  contact:  Off-to-Aus-  teed;  for  computer  or  line<-asting  input,  f  stainless  steel  dark  room  sinks,  one 
tralia.  c/o  Box  246.  Editor  &  Publisher.  For  details  write  Fairchild  Graiihic  temperature  controlled  ...  .$150.00  and 

Eiiuipment.  63  Howden  Road.  Scar-  $300.00 

lairough,  (Ontario,  Canada.  1 — Nu-Arc  N-110  print  lamp  for  plate 


NEWSPAPER  SERVICES 
FEATURES  AVAILABLE 


MATERIAL  FOR  SALE 


$300.00 

1 — Nu-Arc  N-110  print  lamp  for  plate 

making  . $250.00 

Mr.  Fred  Ruzicka 
MID-AMERICA  WEBPRESS,  INC. 
3700  N.W.  12th  Street 
Lincoln,  Nebraska  68521; 
or  call:  402-477-3711 


A-Q  FEATURES  HAS  '  SAVE  MONEY  on  Headliner  paper  and  or  call:  402-477-3711 

THE  NOW  COLUMNS!  I'tho  films.  Order  from  Natl.  Publish-  _ _ 

.\  leading  clinical  psychologist  deals  ers’  Supply  (NAPSCO),  Berlin,  Wise.. 

weekly  with  the  problems  of  TODAY  and  18  W.  22  St.,  N.Y.,  N.Y.  10010  SELLING  PLANT 

by  writing  case  histories  and  solutions.  V'andercook  232P,  2/C  Full  Power  Pr<H)f 

Mental  health  is  everyone’s  concern.  _ _ _ _ _ _  Pres.s ;  Vandercook  Universal  III  Reiu'o 

Write  A-Q  Features,  P.O.  Box  112.  wm  Ax-mwtmwnv  Pr<K>f  Press.  iKiwer  inker,  micro  beil. 

North  Hollywood,  Calif, — 91603.  (213)  "IsCELLANEOUS  MACHINERY  vacuum  )>ase,  like  new;  Vandercook 

761-6794.  - - — - -  Universal  d  Full  Power  Test  PrcM>f 


SELLING  PLANT 

V'andercook  232P,  2/C  Full  Power  Pr<H)f 
Press;  Vandercook  Universal  III  Reiu'o 
Pr<K>f  Press.  iKiwer  inker,  micro  beil. 


761-6794.  - - — - -  Universal  d  Full  Power  Test  PrcM>f 

-  4-UNlT  COTTRELL  22,  double  parallel.  Press;  Chemco  Marathon  24"  roll  film 

INNOVATIVE!  WEEKLY  COLUMN  V*  and  Vi  folder,  coupon  attachment,  camera,  quartzline  lites.  like  new :  Piiko 
Plots,  stars,  reviews  of  cominjf  week’s  '  Use<l  less  than  one  shift.  Available  ^Im  processor.  Model  24-2,  replenisher 
TV— “PRIME  TIME  FLICKS.”  For  mid-summer.  tank.  3  years  old,  rehui't:  2  Master 

sample:  B.H.P.,  Box  225,  Somerset,  |  ROLL-raD  ’’-UNIT  2214  x  36  Soeed-  deep  etching  machines,  34  x  34 

N.J.— 08873  years  old;  3  Chemco  ixiwderless 


-N.J .-OSS  13 _ ^c„  with  Sheeter.  Will  print  2  colors  etching  Marifiner’28"':  Lanston,  step  and 

1  side  or  1  color  on  2  sides.  Perforators  reneat  MH4  reirister  unit  chases  anH 
CELEBRITIES  ARB  HUMAN-Punch  and  Cross-Perforators.  Ideal  for  com-  ""J’  [9!^:  K^lh^s  automatic 


up  your  r>ages  with  celebrity  fillers  and  mercial  work  or  weekly  papers.  casiiig-in  machine.’  new  1969:  Kolbus 

4-POCKET  SADDLE-MATIC  Stitcher-  rounder  and  backer  with  turnover  con- 
-0  fillets  .pjr.  V.I.P.  File,  Trimmer.  1965 — Used  less  than  1  shift,  veyor,  new  1969:  Muller  9  |K>cket  auto- 

Box  4.03,  tditor  &  Publisher.  Serviced  by  McCain.  matic  collator,  Model  215;  $10,000  in- 

^  ROYAL  ZENITH.  23  x  30,  in  excellent  ventory  new  Pako  parts.  off  new 


Box  403,  Editor  &  Publisher. 


•THE  UNSATISFIED  MAN”  —  A 
monthly  review  of  Colorado  journalism 
by  newsmen — $6-a-year.  Sample  free. 
Colorado  Media  Project,  Dept.  EP.  Box 
18470,  Denver,  Colo. — 80218. 


condition.  All-new  rubber  rollers. 

26  X  40  BAUM  Folder — 3  Stations 
VOLKMUTH  PRINTERS 
Box  1007,  St.  Cloud,  Minn. — 56301 


price. 

THE  JOSEPH  SHELDON  CO..  INC. 
Auctioncers  Appraisers-Plant  Liquidators 
26200  Greenfield,  Oak  Park,  Mich  48237 
(313)  399-2525 


CLASSIFIED 

Advertising  Rales 

"POSITIONS  WANTED" 
(Payobl*  wits  order  I 


4-weel($  .  $1.10  per  line,  per  Issue 

3-weelis  .  $1.20  per  line,  per  issue 

2- weel(s  .  $1.30  per  line,  per  issue 

1- week  . $1.40  per  line. 

Count  5  average  words  per  line 
or  38  characters  and/or  spaces 
3  lines  ntinintum 
(No  abbreviations) 

Add  50c  for  box  service 
Air-mail  service  on  box  numbers  also 
available  at  $1.00  extra. 

"ALL  OTHER  CLASSIFICATIONS" 
IRomlttaneo  tbeuld  accompany  clas- 
oHInd  copy  wfean  uibmittod  for  pub¬ 
lication  nnintf  erndit  boa  bnnn  at- 
tobllsfend. 

d-weeks  .  $1.60  per  line,  per  issue 

3- weeks  .  $1.70  per  line,  per  issue 

2- weeks  .  S1.80  per  line,  per  issue 

1-week  $1.90  per  line. 

Count  5  average  words  per  line 
or  38  characters  and/or  spaces 
3  lines  minimum 
(No  abbreviations) 

Add  50c  for  box  service 

Air-mail  service  on  box  numbers  also 

available  at  $1.00  extra. 

DISPLAY— CLASSIFIED 
The  use  of  borders,  boldface  type,  cuts 
or  other  decorations,  changes  your  classi¬ 
fied  ad  to  display.  The  rate  (or  display- 
classified  is  $3.45  per  agate  line — $48.30 
per  column  inch  minimum  space. 

WEEKLY  CLOSING  TIME 
Tunaday,  4:30  PM 

Box  numbers,  which  are  mailed  each  day 
as  they  are  received,  are  valid  for  1-year. 

Editor  &  Publisher 

850  Third  Ave.,  N.Y.,  N.Y.  10022 
Ph:  (AC  212)  PL  2-7050 
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MACHINERY  &  SUPPLIES 


PRESSES  &  MACHINERY 


NEWSPAPER  PRESS 
HO&CRABTREE  10/50  R<>t:iry  1963 
40  Pajte  Bruiiilsheet 
Incluilin^;  Color  Units 
With  All  Allie<l  Equipment  Complete 
1st  Class  Condition.  Locatetl  Abroad. 

Bari;ain  Price.  Immediate  Delivery. 
KINGS  COUNTY  MACH  EXCHANGE 
67-55  Woodhaven  Blvd., 

Retfo  Park,  N.Y. 

(212)  459-5900 


STEREOTYPE  EQUIPMENT 

MAN  PLATE  CASTER 
Casta  excellent  22%"  cut-off  plates 
See  in  operation.  Available  now! 
Phone  Terry  (213)  625-2345 
LOS  ANGELES  (CALIK.)  TIMES 


Used  r.oss  siimmuAN  riiKss  units 
4  units,  with  or  without  folder.  Must 
have  sidelay  and  circumferential  regis¬ 
ter  controls.  Please  contact  John  Staf¬ 
ford,  Printo,  Inc.,  109  N.  Lafayette 
St.,  Greenville.  Mich — 48338.  Ph  :  (616) 
764-367* 


HELP  WANTED 
ACADEMIC 


HELP  WANTED 


CIRCULATION 


GRADUATE  SCHOOL?  Fellowships 
open  for  professional  journalists  who 
want  to  work  on  a  Masters’  Degree  in 
journalism,  beginning  late  August 
1971.  Applicants  must  first  apply  and 
be  accepted  for  Graduate  School  by 
writing  Dean  of  Graduate  School.  No 
consideration  will  be  given  to  irersons  1 
not  first  accepted  by  Graduate  School.  | 
Once  accepted,  apply  for  fellowships  by  | 
writing  Director  of  Public  Information  j 
&  Publications,  Box  5128,  North  Texas 
State  University,  Denton,  Texas  76203. 
At  least  two  fellowships  open  for  ; 
writers  in  university’s  Public  Informa-  j 
tion  Office,  and  fellowships  available  | 
for  teaching  and  laboratory  reporting 
and  copyreading  duties  in  Journalism 
Department.  Furnish  three  references 
with  application.  Application  deadline 
May  15.  Salary  depends  on  work  load. 

ASSOCIA’TE  PROFESSOR— Ph.D.  re¬ 
quired  in  journalism  or  mass  communi¬ 
cations  with  journalism  emphasis,  plus 
classroom  and  print  media  experience, 
to  teach  in  news  etlitorial  se<iuence  on 
both  graduate  and  undergraduate  levels 
in  Zone  3  university  of  lOM  enrollment. 
Full-time  journalism  faculty  of  9  with 
new  departmental  facility.  Salary 
range:  $13,800  to  $14,000  for  nine 
months  beginning  August  26,  1971. 

Send  resume  and  references  first  letter 
to  Box  378,  Eklitor  &  Publisher. 


CIRCULATION  I 

HOME  DELIVERY 
SALES  SUPERVISORS 

Circulation  growth  and  expansion  of 
home  delivery  sales  department  has 
created  challenging  opportunities  for 
supervisory  personnel  on  the  staff  of 
one  of  America’s  leading  afternoon  and 
Sunday  metro  newspapers. 

If  you  have  the  experience  and  are 
capable  of  producing  results  through 
adult  employe  district  managers,  we 
are  interested  in  you. 

Those  joining  our  staff  will  receive: 

☆  Excellent  starting  salary 

☆  Liberal  fringe  benefits 

☆  Automobile 

☆  Expenses 

fV  Advancement  opportunities 

If  you’re  the  one  we’re  looking  for, 
send  a  complete  resume  and  all  perti¬ 
nent  information  to  Box  380,  Editor  A 
Publisher. 

☆☆☆ ☆☆☆☆☆☆☆ 


ASSISTANT  ' 
CIRCULATION 
MANAGER 

wanted  who  is  interested  in  becoming 
Circulation  Manager  in  the  next  few 
years  on  a  145,000  morning,  evening 
and  Sunday  newspaper.  Splendid  oppor-  I 
tunity  for  aggressive  circulator  with  ! 
promotional  ability.  Excellent  benefits  ^ 
and  future.  Zone  5.  Give  complete  resu-  [ 
me  and  salary  expectation  in  first  let-  i 
ter.  Write  Box  350,  Editor  &  Publisher. 

ASSISTANT  to  Circulation  Director. 
M-E-S.  Zone  3.  Excellent  salary  and 
potential  for  aggressive,  result-oriented 
individual.  Send  resume  in  confidence 
to  Box  390,  Editor  &  Publisher. 

CLASSIFIED  ADVERTISING 

’PHONE  ROOM  SUPERVISOR 
Staff  of  5.  Experienced  woman  who 
can  train  and  SELL  needed  by  25M 
daily  in  Metro  suburbs — Zone  i.  Ex- 
I  cellent  opportunity  for  career  woman 
who  can  help  us  grow.  Box  358,  Editor 
I  &  Publisher. 

CLASSIFIED  MANAGER— Fast-grow- 
1  ing  23M  daily  in  l)eautiful,  warm 
i  Southeast.  Ideal  spot  for  No.  2  per- 
'  son  ready  to  move  up.  Excellent  oppor- 
>  tunity.  All  replies  in  confidence.  Box 
j  345,  Editor  &  Publisher,  j 

STEP  UP  TO  CLASSIFIED 
AD  MANAGER’S  POSITION 
Strong  weekly — Zone  2 — has  excellent  | 
opiwrtunity  for  person  with  proven 
background  and  leadership  qualities. 
SubsUintial  salary  -f-  bonus,  profit- 
sharing — all  other  benefits.  Box  402, 
Editor  &  Publisher. 

I  ri,.\SSIKIKD  TR.XINING  SUPERVISOR 
I  Excellent  oi>portunity.  Must  be  thor- 
I  oughly  knowledgeable  in  all  phases  of 
,  ’phone  room  sales  .  .  .  able  to  organize 
and  su|)ervise  a  continuing  program  of 
!  large  staff.  Zone  2.  Box  398,  Klitor  & 

\  Publisher. 


HELP  WANTED 


EDITORIAL  \ 


EDITOR-AD  SALESMAN  for  small 
weekly  newspaper  in  Southern  N.J. 
Send  resume  to  Box  338,  Editor  &  Pub¬ 
lisher. 

PROGRESSIVE  N.E.  PENNA.  offset 
weekly  group  expanding  editorial  staff. 
Needs  editors  and  reporters.  Enjoy  ed¬ 
itorial  freedom  while  working  with  a 
young,  growing  organization.  Send  res¬ 
ume  and  salary  requirements  to  J.  R. 
Freeman,  Greenstreet  News  Co.,  41 
Lehman  Ave.,  Dallas,  Pa. — 18612. 

COPY  EDITOR 

Metropolitan  A.M.  daily  is  seeking  ex¬ 
perienced  copy  editor  with  training,  or 
interest,  in  make-up.  Excellent  salary, 
generous  employee  benefits.  Establishe<l 
midwest  publisher.  Give  full  details  of 
education  and  work  experience  in  first 
letter  to  Box  373,  Blditor  &  Publisher. 
GUTSY  WRITER/EDITOR  for  cons^^iw- 
ative  evening  and  Sunday  in  Zone  1. 
No  liberals  or  chickens  need  apply.  Box 
368,  Bklitor  &  Publisher. 


HELP  WANTED 


EDITORIAL 


CHIEF  EDITORIAL  EXECUTIVE 
sought  for  aggressive,  growing  daily 
with  strong  emphasis  on  local  news. 
Applicant  must  have  managing  experi¬ 
ence.  Zone  2  area  noted  for  pleasant 
living.  This  is  an  unusual  opportunity 
for  the  right  person.  Top  pay.  Write 
Box  374,  Editor  &  Publisher. 

WANT  A  BETTER  JOB? 
Journalism  placement  assistance  avail¬ 
able — all  departments.  Sell  us  on  your¬ 
self  with  full  resume,  samples,  refer¬ 
ences.  Free  2-month  registration.  We 
evaluate,  recommend  to  employers  seek¬ 
ing  top  personnel.  Journalism  Talent 
Bank,  P.O.  Box  788,  Bremerton.  Wash. 

ASSISTANT  SPORTS  EDITOR  for  na¬ 
tional  publication.  Sportswriting  and 
editing  background  a  must.  College  de¬ 
gree  helpful.  Outstanding  opportunity 
for  well-organized  young  person.  Good 
salary.  Start  June  16.  Send  complete 
resume  and  work  samples  air-mail  to 
‘  Bo.x  412,  Editor  &  Publisher. 


CLASSIFIED  ADVERTISING 
Order  Blank 


'ip  Code 


Authorized  by 


DISPLAY  ADVERTISING 
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EXPERIENCED  PERSON  who  prefers  '  g  Classification 
opportunity  in  small,  lively  Northern  ;  g 
Indiana  town  to  big  city  problems,  g 
Send  resume  to  Box  128,  Editor  &  :  =  Caow 
Publisher.  ^  1  ^  - 

AD  MANAGH7R  who  can  show  nothing  i  g 

but  proven  sales  record.  P.M.  in  45,000  m _ 

city.  Complete  background,  references  g 
first  letter.  Area  4.  Box  372,  Editor  = 

&  Publisher.  g 

ADVERTISING  MANAGER  for  stable,  g 
well-established  daily  in  Zone  1.  Com-  s 

petitive  market  with  unusual  problems  g  - 

requires  seasoned  person  who  is  en-  g 
ergetic,  innovative,  with  a  record  of  j  g 
achievement  to  sell  top  accounts.  In-  g  " 

volvement  in  community  affairs  im-  g 
IMjrtant.  Experience  in  newspaper  ad-  g 

vertising  management  mandatory.  Send  g  - 

resume  outlining  experience,  education,  g 
references  and  salary  requirements  to  g 
Box  404,  Elitor  &  Publisher.  Interview  g 
lie  arranged  for  ANPA  Convention,  g 
ADVERTISING  DIRECTOR  nee<Ied  for  1 

expanding,  exclusive  5-day,  small-town  =  _ 

daily  in  mid-South.  Recently  converted  i  g 
to  offset  in  $150,000  expansion  into  g 

new,  ultra-modern,  prize-winning  plant,  g  _ 

Top  pay.  Prerequisites  include  past  g 
newspaper  advertising  sales  experience,  g 
layout  talent,  ability  to  train  and  lead  g 

ad  sales  department.  Located  in  grow-  g  - 

ing  community  of  8,000  in  heart  of  re-  g 
creational  area,  wonderful  for  children.  I  g 

All  replies  confidential.  Box  400,  Edi-  =  - 

tor  &  Publisher. _  [  g 

i  ADVERTISING  SPACE  SALES  I  1  n  Ai 

Excellent  opportunity  for  an  accom-  1  g  LJ  fv 

I  plished.  dependable,  directory  advertis-  |  g 
ing  salesman.  Steady,  year  ’round  sit-  g 
nation  in  Zone  2.  Considerable  repeat  g  _  .. 

business.  Accounts  and  areas  protected,  g  1  O  Ktlli:  . 
Good  working  conditions.  Draw  against  g 
I  commissions.  For  appointment:  (516)  ^ 

'  CH  9-1215. _  g 

ADVER’nSING  MANAGER  for  small,  B  Mail  to: 
growing  afternoon  daily  and  Sunday  g 
j  morning  newspaper  in  charming  city,  g 
Zone  8.  Aggressive,  creative  individual  g  EDITOR  $■  PI 
I  with  proven  ability  to  increase  linage,  g 

I  Good  character,  references.  Salary,  g _ _ 

I  lionus.  Box  395,  Editor  &  Publisher.  ^Imiiiiwiiiiiililllllllliiii'  HI 


□  Assign  a  box  number  and  mall  my  replies  daily 


Till  Forbidden  m 


=  Mail  to: 


EDITOR  Si  publisher  •  BSD  Third  Avenue  •  New  York,  New  York  10022 


HELP  WANTED 
EDITORIAL 

ASSISTANT  EDITOR 
Two  million  circulation  inspirational 
magazine  (N.Y.C.)  offers  rare  oppor¬ 
tunity  for  idealistic  and  creative  young 
person  to  develop  editorial  skills  in  all 
phases  of  magazine  work;  some  writing 
experience  needed.  Salary  open.  Bo-X 
375,  Editor  &  Publisher. 

SPORTS  WRITER  inteieste<l  in  all  sea¬ 
sons  for  young,  energetic  staff  on  2S,- 
000  Zone  3  a.m.  J-grad  preferred.  Sal¬ 
ary  l)ase<l  on  ability,  exiH'rience.  Box 
384.  Editor  &  Publisher. 

DESKMAN 

Larjfe  Metropolitan  newspaper  is  look- 
intf  for  experienceil  iK?rson  with  de¬ 
cree.  £xi>erience  should  include  other 
metro  newspaiH*!*.  Must  have  desire  and 
ability  to  advance.  Excellent  salary  and 
fringe  benefits.  Send  resume  and  salary 
re<iuiremt'nts  to  Personnel  Department 

SAN  DIEGO  UNION 

940  3rd  Ave.,  San  Diego,  Calif. — 92112 
An  Equal  Oiiportunity  Employer 


HELP  WANTED 

ORERATORS-MACHIMSTS 

MACHINIST  to  maintain  6  Linotypes. 
TI'S  and  small  computer  in  So.  Cali¬ 
fornia;  semi-weekly;  days.  Excellent 
benehts.  Write  Bo.x  235,  Editor  &  Pub¬ 
lisher,  giving  background  and  refer¬ 
ences, 

OPERATOR  with  floor  exiierience;  old, 
established  6-persun  job  shop ;  excellent 
equipment.  Top  wages,  hospitalization, 
insurance  and  retirement.  Ideal  cli¬ 
mate.  Ailvancement  opportunity.  Ros¬ 
well  Printing  Co..  Roswell,  N.M. 


HELP  WANTED 
PRODVCTIOIS 


POSITIONS  WANIED 
ADI^IIMSTRATIVE 


PRODUCTION  MANAGER  |  SMOOTH  MANAGEMENT 

We  are  looking  for  a  competent  execu-  I  Exfiert  advertising  director,  business 


CITY  EDITOR,  experienreil,  mature. 
nee4le<l  by  5-day  daily  in  Area  7.  New, 
ultra-modern,  prize-winning  offset 
plant.  Top  salary.  Wire  e<liting.  some 
reporting.  Growing  town  of  8.000  in  ; 
recreational  area.  All  replies  confiden¬ 
tial.  Box  302,  Editor  &  Publisher. 

NEED  REPORTER,  at  or  near  l>egin-  | 
ner’s  level,  for  newsletter  in  communi-  , 
cations  field.  Growing  organization. 
(JcmmI  salary  and  fringe  l>enefits.  with 
steaily  increases.  Send  resume  to  San¬ 
ford  Watzman.  Areata  Communications, 
561  National  Press  Bldg.,  Washington, 
D.(\  2O004. 

MANACINf;  EDITOR 
$12,00tJ-$15.00O 

To  suiH*rvise  •”>-man  staff  of  The  South- 
field  Eccentric,  a  new  community  wet‘k- 
!y  in  suhurlttin  Detroit  (Piihlishe<l  hy 
The  Eccentric,  established  1878).  Candi¬ 
date  for  the  |K>sition  should  possess  ex- 
l>erience  and  maturity  to  exercise  man¬ 
agement  role  in  implementation  of 
budget  and  i>ersonnel  t>olicy.  and  in 
ser\’ing  as  extension  of  the  publisher’s 
concern  for  community  leadership.  Send 
complete  resume  to  John  Reddy,  edi¬ 
torial  Director.  The  Eccentric,  1225 
Bowers  St.,  Birmingham,  Mich. — 48012. 

ROLEINfi  STONE  is  recruiting  three 
full-time  general  assignment  corres- 
iximlents  to  cover  the  Midwest  out  of 


LINOTYPE  MACHINIST  —  Must  be 
capable  of  maintaining  3  Linotypes  and 
2  Elektrons ;  also  3  Fairchild  Perfora¬ 
tors.  Wonderful  opportunity  for  quali¬ 
fied  person.  Union  shop.  Write  Box 
478,  Utica.  N.Y.— 13503 


RRESS.MEy-STEREOTYPERS 

LP  FOREMAN  AND  ASSISTANT 
Two-man  team  capable  of  molding  pres¬ 
ent  group  into  a  smooth,  functioning 
crew.  Brand  new  air-conditioned  i)ress- 
r(K>m  with  latest  designe<l  hi-siieed 
press.  Union  shop;  company  benefits; 
well-established  morning  newspai)er. 
Will  pay  relocation  ex|)enses.  Chart 
Area  2.  Give  complete  resume  experi¬ 
ence,  salary  requirements.  Box  3S;l, 
FJ<litor  &  Publisher. 

OFFSET  PRESSMEN,  experienced  on 
Goss  Urbanite,  Suburban,  or  similar. 

I  High  wages — many  fringe  Ijenefits. 

I  Good  opportunity  with  fast-growing  or¬ 
ganization.  Write:  General  Mgr.,  Allied 
Ptg.  Corp.,  183  William  St.,  Engle¬ 
wood,  N.j. — 07631. 


THOROUGHLY  EXPERIENCED  Urli- 
anite  pressman.  New  five  units.  Per¬ 
manent.  References.  John  Gibson  (601)  I 
335-1155,  Greenville.  Miss. 

PRESSMAN,  exi^rienced.  for  4-Unit 
Cottrell  V-15A  Web  Offset.  Quality¬ 
conscious  and  hard-working;  great  fu¬ 
ture  for  right  iierson.  Send  letter  stat¬ 
ing  background  and  salary  desired  to 
The  Freehold  Transcript.  Box  110, 
Freehold,  N.J. — 07728,  att'n :  Mr.  Ber- 
nardini. 


FRiyTERS 

COMPOSING  ROOM  FOREMAN 
Must  have  experience  in  cold-type;  pref¬ 
erably  some  knowledge  of  computerized 
typesetting.  Rapidly-growing  evening 
paper  in  Connecticut.  Apply  Box  334, 


(Tiicago.  the  Deep  South  out  of  -Atlanta,  |  B^itor  &  Publisher 
and  the  political  scene  in  Washington 


anu  ine  pojicicai  scene  in  *>  asniiigioii.  i  „„„  ,  ou  rements 

D.C.  We  a'so  want  an  on-call  reiKirter  I  J300-PER-\V EEK  and  substantial  pen-  I  '' 


tive  knowledgeable  in  every  phase  of 
the  cold  type-offset  process  from  com¬ 
posing  room  through  pressroom.  Tech¬ 
nical  knowledge  must  be  accompanied 
by  the  ability  to  handle  people,  deal 
with  contract  publication  customers, 
and  achieve  maximum  production  efli- 
ciency.  Salary  worthy  of  re<|uired  quali¬ 
fications.  Call  or  write  Joel  or  Ben 
Leuchter,  Times  Journal,  Vineland, 
N.J. —  08360.  (609)  691-5000. 

FOREMAN  to  suiiervise  work  offset 
comiKJsition  ilepartment.  Zone  2.  Box  | 
429.  Editor  &  Publisher.  i 

PRODUCTION 

DIRECTOR 

A  Real  Challenge 

Here’s  un  excellent  opportunity  ti» 
^'^ross  with  u  Krowinjr  newspaper 
organization.  Immediate  openini? 
for  a  newspaiierman  with  exten¬ 
sive  composinK  room  ex|>erience. 
Must  know  hot  metal  and  photo- 
comp  production.  Prefer  ‘take 
charge’  ^ny  wht)  can  improve  pro¬ 
duction  output  of  comi>osinjf  room. 
Responsible  for  all  mechanical  de¬ 
partments  and  I)e  on  management 
nejrotiatinjf  team.  Medium  size 
daily  and  Sunday  located  in  nice 
area  of  New  England.  Newspaper 
will  convert  to  photooomp  and 
offst*t  proiluction  in  approximately 
five  years.  Salary  oinm.  Resume 
to  Box  430.  EdiU)p  &  Publisher. 

PI  BLIC  RELATlOyS 

BENEVOLENT  AND  PROTECTIVE 
(Vrder  of  Elks  of  U.S.A.  has  opening  in 
Chicago  for  public  relations  director  to 
succeed  man  retiring  after  many  years. 
Should  lie  memlier  of  Elks  or  eligible, 
and  exjierienced  in  writing,  including 
editorials.  Send  resume  to;  Wade  H. 
Kepner,  Chairman.  Elks  National  Me¬ 
morial  and  Publication  Commission,  425 
W.  Diversey  Parkway,  Chicago.  III. — 
60614. 

REPUBLICAN-LIBERAL  New  Y^k 
Congressman  wants  best  damn  PR  spe¬ 
cialist  and  writer  on  Capitol  Hill.  Must 
he  creative — tune<l  to  issues  and  able 
to  dig  deep  and  work  fast.  Background 
in  foreign  affairs  and  grasp  of  city 
problems  and  environmental  issues  de¬ 
sirous.  Send  vital  data  and  salary  re- 
fo  Box  444,  E<litor  &  Pul>- 


the  Pacific  Northwest.  Solid 
experience,  a  passion  for  fast,  accurate 
news  gathering,  and  intimate  knowledge 
of  the  areas  involved  are  indicated. 
Salary;  o|>en.  If  you  feel  you’re  quali¬ 
fied.  no  calls,  plea.se.  but  send  your  two 
l>est  i)iiblishe<l  pieces  and  a  list  of  ten 
story  suggestions  to;  Elqual  Opportunity 
Desk.  ROLLING  STONE.  624  Third 
Street.  San  Francisco,  Calif.  94107. 

YOUNG.  ENERGETIC  EDITOR  to  run 
growing  .7.000  circulation,  prize-winning 
Connecticut  weekly.  Present  editor  pro- 
mote<l.  Write  Carter  White,  Publisher, 
Southington  News.  Southington.  Conn. 

06489.  No  'phone  calls. 


FREELANCE 

WILL  PAY  $75  for  short  factual  sel¬ 
ections  for  primary-grade  children.  De¬ 
tails  from  G.  Jaffe,  Science  Research 
Associates,  259  E.  Erie  St.,  Chicago, 
Ill.— 60611. 


MARK-UP 

EXPERIENCED  MARK-UP  and  super¬ 
visor  of  computerized  phototypesetting 
department  southern  New  Eng'and.  Un¬ 
usual  opportunity  for  qualifiol  person. 
Resume  and  salary  to  Box  446,  Etlitor 
&  Publisher. 


OPERATORS-MACHIISISTS 

WANTED  :  Exjierienced,  solier  Linotype 
ojierator  for  advertising  machine.  Cen¬ 
tral  Penna.  daily.  Gootl  wages  and  ben¬ 
efits.  Open  shop.  Send  resume  to  Box 
335,  Editor  &  Publisher. 


sion  and  other  fringes  for  Composing 
Room  Foreman  acquainteti  with  cold  | 
type  comimterized  ojteration  (ITU),  who  ' 
has  the  fortitude  to  get  the  job  done. 
Seven-<lay.  evening  and  Sunday,  located 
east  Chart  Area  5.  Send  resume  con¬ 
taining  record  of  past  performance  and 
availability  date  to  Box  311,  Editor  & 

Publisher. _ 

EXPERIENCED  PRINTER  to  take 
charge  of  small  job  printing  shop.  LP  I 
and  offset  operation.  Must  be  able  to 
handle  Linotyiie,  Ludlow,  hand  com-  | 
position,  mark-up,  press  work,  estimat-  | 
ing  and  pricing.  Write  full  details  to  j 
Publisher:  i 

MONROE  EVENING  TIMES  i 
P.O.  Box  59.  Monroe.  Wise. — 53566  ] 
MEDIUM-SIZED  DAILY  needs  a  com-  ’ 
posing  room  foreman  familiar  with  cold- 
type  and  computer  operations.  Send  re-  i 
1  sum4  of  qualifications,  experience,  and  l 
background  to  Box  152,  Editor  &  Pub-  | 
lisher. 

COMPOSING  ROOM  EDREMAN— En- 
joy  happy  living  in  iiollution-free  re¬ 
sort  community,  growing  morning 
daily.  Zone  2.  Good  fringe  benefits  and 
security  for  the  one  who  can  manage 
and  produce.  Resume  and  salary  to  Box 
353,  Editor  &  Publisher. 

A  SOUTHERN  NEWSPAPER  in  the 
40.000  circulation  class  will  need  a 
new  Composing  Room  Foreman  effec¬ 
tive  August  1,  1971.  Now  hot  metal, 
but  will  convert  to  cold-type  within  the 
next  two  years.  All  benefits,  _  including 
insurance,  sick  leave,  life  insurance, 
pension,  etc.  Good  town,  with  good 
educational  facilities,  including  col¬ 
leges.  near  the  waterfront.  Reason  for 
this  opening:  present  Composing  Room 
Foreman  retiring.  Box  424,  Editor  & 
Publisher. 


POSITIONS  W.4NTED 
ACADEMIC 

JOUR  N  A  LI  ST-EDUCA  TOR— 5 '  yea  rs 
journalism  faculty.  Midwest  state  uni¬ 
versity  (3>7  years  as  acting  chairman): 
former  newspaperman:  experienced 
writer  in  all  media;  12  years  in  own  PR 
firm.  Seeking  challenging  campus  as¬ 
signment.  Good  classroom  record:  active 
SDX  and  PRSA.  M.arried.  BA.  MA.  For 
resume,  write  Box  343,  Editor  &  Pub¬ 
lisher. 

ADMINISTRATIVE 

PRODUCTION  MANAGER  of  cold-off- 
set  central  plant  printing  two  dailies 
I  and  commercial  work  seeks  challenge. 

1  Hours,  money,  location  not  nearly  as 
]  important  as  opportunity.  W.  A  Cooper. 
I  Box  1024,  State  College.  Pa. — 16801. 
(814)  237-0140. 


manager,  can  put  your  ideas  into  ac¬ 
tion.  Knows  daily  and  weekly,  hot 
and  cold  type  oi>erations.  11  years’  with 
present  employer.  Permanent  iiosition 
on  small  daily  in  Areas  6,  7,  8,  9. 
Box  418,  Editor  &  Publisher. 


CIRCULATION 

SICK  OF  PAYING  HIGH  MAIL  KATES 
CM— 15  years’  successful  experience 
coiivertinj;  to  carrier  of  weekly.  Small 
investment  considered.  Box  401),  Editor 
&  Publisher.  _  _ 

KNEKGE'riC,  imatfinative  circulator — 
10  years*  background  in  city,  country, 
sinj^le  copy  and  promotion.  Good  family 
man  seeking:  iiermanent  spot  in  Area  2. 
Write  Box  421,  Editor  &  Publisher. 

CIRCULATION  M AN AfJER  avai ia4^  : 
exi)erienced;  college  graduate;  steady; 
reasonable.  Area  6,  5,  7,  3.  Box  439, 
t^litor  &  Publisher. _ _ _ _ 

COMPETENT.  QUALIFIED  CM  would 
like  to  rolocate  in.  Zones  3  and  4,  Ex¬ 
cellent  record;  best  of  references.  Box 
442,  Editor  &  Publisher.  _ 

PROFESSIONAL  BOY  CREW  oiiera- 
tion  available  anywhere.  Write  Box  435, 
Editor  &  Publisher. 

20  YEARS’  in  circulation  ;  desire  deal¬ 
ership.  ilistrict  mana>rer.  or  circulation 
manager’s  iMisition.  Livinjif  in  Califor¬ 
nia.  Gmxl  promoter.  Box  441,  Eklitor  & 
Publisher. 


CLASSIFIED  ADVERTISING 

YOUNG  CAM — Have  continuously  pro¬ 
duced  high  linage,  ad  count  and  revenue 
gains_for  medium-size  daily  (even  dur¬ 
ing  ’70  that  supposedly  bleak  year!) 
Could  do  twice  as  much  if  given  free 
hand.  Obtained  roots  in  sales  on  117 
and  200.000  mid-West  dailies  and  com¬ 
petitive  230,000  Blast  Coast  daily.  Would 
consider  No.  2  position  on  metro.  If 
you  need  a  youthful  new  approach  in 
the  Department  that  is  your  future, 
write  Box  434,  Biditor  &  Publisher.  You 
will  hear  from  a  genuine  classified  pro¬ 
fessional.  with  the  best  of  references, 
who  can  lead,  train  and  produce! 


DISPLAY  ADVERTISING 

ADVERTISING  MANAGER’S  position 
with  daily  newspaper  in  comi>etitive 
market  desired  by  top  representative  of 
large  daily.  20  years'  experience  in  re¬ 
tail  advertising  includes  managerial 
positions  with  weekly  newspapers.  Will 
relocate.  Box  318,  Editor  &  Publisher. 

RECORD-SETTING  industrial  magazine 
sales  manager,  in  his  40’8,  interestetl  in 
newspaper  ad  director's  slot.  22  years’ 
of  experience  includes  mainly  positions 
with  metropolitan  and  small-town 
newspapers  (classified,  retail  and  na¬ 
tional)  .  .  .  from  selling  $2  implement 
ad  in  country  town  to  presentations  on 
Madison  Avenue;  experience  also  in¬ 
cludes  successful  competitive  market 
sales  and  management  background  in 
magazine,  radio  and  TV  fields.  Variety 
of  exi>erience  an<l  sales  success  cannot 
be  matched.  J-grad.  Looking  for  more 
in  pay,  challenges  and  opportunity  by 
being  a  money-maker  for  you.  Box  428, 
Eilitor  &  Publisher. 


FAST  TRACK  MAN: 

ALSO  GOOD  MUDDER 
I’ve  picked  up  a  bushel  of  prizes  in 
my  career  as  a  reporter,  writer,  maga¬ 
zine  picture  editor,  graphics  director  ol 
a  major  newspaper  and  national  free¬ 
lance  writer-photographer. 

Just  finished  a  book  to  be  published 
by  a  major  company  this  fall;  remar¬ 
ried  and  mellowed  some. 

Looking  for  difficult  spot  as  graphics 
director  or  management  trouble-shoot¬ 
er  anywhere  in  the  world.  Top  refer¬ 
ences  and  samples.  Box  365,  BMitor  & 
Publisher, 


SALES  MANAGEMENT  EXPERIENCE 
Age  30.  Qualifications  include;  2  years’ 
general  manager/ad  director  of  offset 
daily  in  competitive  market;  7  years’ 
sales  supervisor,  metro  daily;  university 
lecturer  on  advertising  copy  and  lay¬ 
out.  Blxperience  with  all  phases  of 
newspaper  promotion.  National  award¬ 
winning  sales  ideas.  BS  Degree.  Uni¬ 
versity  of  Wisconsin.  Married,  2  chil¬ 
dren.  Top  references.  Box  445,  Editor 
&  Publisher. 


EDITORIAL 

SPORTS  EDITOR  small  daily,  24,  can 
handle  general  assignment:  seeks  job  in 
Maine,  New  Hampshire  or  Vermont. 
Box  224,  Editor  &  Publisher. 

FINANCIAL  EDITOR /WRITER,  sea- 
soned,  top  credentials,  seeks  challeng¬ 
ing  growth  spot.  Box  48,  Editor  &  Pub¬ 
lisher. 
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Positions  Wanted... 

PERSONNEL  AVAILABLE  FOR  ALL  NEWSPAPER  DEPARTMENTS  &  ALLIED  FIELDS 


EimoniAL 

MANAGING  EDITOR  ;  prefer  non-mel- 
ro  west.  Know  whole  operation.  Now 
metro  news  editor;  40.  $12,000  mini¬ 
mum.  Box  367,  Editor  &  Publisher. 


WRITER/PHOTOGRAPHER,  25,  with 
theatrical  experience,  leaving  U.S.A.F. 
in  June,  wants  United  Kingdom  job. 
Resume,  samples  on  request.  Box  144, 
6'J50th  Scty  Gp..  APO  New  York,  N.Y. 
-  00193. 


COPY  EDITOR,  35.  Competent  news¬ 
man — 13  years’  exi)erience  writing,  ed¬ 
iting,  seeks  permanent  iMjst,  chance  to 
grow  with  quality  product.  Bo.x  361, 
Editor  &  Publisher. 


WILLING  TO  LISTEN  ...  to  any  | 
interesting  news,  sports,  PR  offer.  12  i 
years'  newspaper,  wire  service  and  mag¬ 
azine  experience.  Former  UPI  Ohio 
sports  editor.  Relocation  no  problem. 
Resume,  clippings  on  request.  Box  360, 
Editor  &  Publisher. 


WASHINGTON  NEWSMAN,  35,  with 
newsi>aper  and  broadcasting  exiierience  I 
in  Washington  wants  e<liting  or  ad-  j 
ministrative  position  in  news,  public  af¬ 
fairs,  public  relations.  Knows  Wash-  | 
ington,  excellent  background,  refer¬ 
ences.  Married,  family.  Ivy,  Masters. 
Box  391,  Editor  &  Publisher. 

PROVEN  LOYALTY  to  single  em¬ 
ployer.  Newsman,  B.A..  seasoned  in 
most  phases  of  small  daily — especially 
s|)orts  area.  wire  work  -seeks  to 
broaden  horizons  on  small  daily,  semi¬ 
weekly  or  challenging  position  on  larger 
daily,  Bo.x  369,  Blditor  &  Publisher. 


SPORTS  WRITER,  34.  on  East  Coast, 
would  like  to  relocate  to  Deep  South, 
Southwest  or  Far  West.  Have  covered 
all  levels  of  sports:  some  e.xperience  in 
editing,  makeup  and  news  reporting. 
J-Grad.  Box  382,  Editor  &  Publisher. 


VETERAN  NEWSM.AN  desires  work  as 
reporter  or  apprentice  copy  editor  in  or 
near  large  city.  M.S.  Columbia  J- 
School.  Bo.x  371,  Editor  &  Publisher. 


SPORTS  DESKMAN— Solid  experience 
in  lioth  siKjrts  and  desk  work.  Box  405, 
Filitor  &  Publisher. 


YOU  CAN  HIRE  ANYONE 
.  .  .  from  your  application  files  to  fill  an 
oi)ening  on  your  staff.  But  arc  you 
sure  you’re  getting  the  best  person 
available? 

Be  certain:  tell  us  your  employment 
nee<ls.  We  serve  nearly  100  job  seekers 
— many  of  them  outstanding  editors, 
deskmen,  reporters,  photographers, 
sports  writers,  feature  writers,  PR 
men.  (Summer  interns  placed  without 
charge. ) 

If  we  can’t  offer  someone  better  than 
you  have  available  through  your  own 
contacts,  there's  no  cost  to  you.  You 
can’t  lose.  Journalism  Talent  Bank, 
P.O.  Box  788,  Bremerton,  Wash.  98310. 


PR,  MAGAZINE  OR  EDITING  post 
wanted  by  night  editor  on  p.m.  paper. 
Age  29,  J-major  alumnus.  Desire  small 
city,  outdoor  sports  area.  Asking  $12,- 
000.  Box  408,  BMitor  &  Publisher. 


TALENTBTD  J-GRAD  seeks  news-fea¬ 
ture  job  on  any  size  daily.  Former  col¬ 
lege  paper  co-editor ;  7  summers'  gen¬ 
eral  weekly  exi>erience.  Award-winner. 
Box  394.  Fklitor  &  Publisher. 


EDITOR:  COPY.  NEWS.  WIRE 
Foreign  Service  Officer,  ex-newspaper¬ 
man,  familiar  international  scene,  12 
years’  abroad  in  news,  magazine,  radio 
and  PR.  Box  397.  Editor  &  Publisher, 


SPANISH  SPEAKING,  6  years'  in 
Latin  America,  honors  grad  in  English 
and  philosophy,  graduate  theology,  good 
references,  wants  reporting  or  cony 
editing  job  in  any  zone.  Box  413,  Edi¬ 
tor  &  Publisher. 


PICTURE-GRAPHICS  EDITOR.  27. 
seeks  similar  position  with  progressive 
daily.  Strong  in  typography  and  de¬ 
sign.  Ton  references.  Box  385,  Editor 
&  Publisher. 


EUnOlUAL 

YOUNG,  AGGRESSIVE  MALE  seeks  | 
post  in  Zones  2,  3  or  4.  Syracuse  Uni-  ! 
I  versity  grad ;  2  years’  newspaper,  cor-  ! 
1  iwrate  PR,  photo  experience.  Wish  to 
settle.  Available  immediately !  Call  col-  j 
:  lect  (315)  393-4721. 


I  AWARD-WINNING  Cleveland  photog¬ 
rapher  seeks  news  job  in  more  progres- 
sive  market.  Box  381,  Etiitor  &  Pub- 
I  lisher. 

YOUNG  REPORTER  with  excellent  re."- 
erences  from  a  diiily  newsjiaiier  seeks 
editorial  job  that  allows  commuting 
from  Manhattan  by  mass  transit.  Photo 
experience.  Bo.x  447,  Editor  &  Pub¬ 
lisher. 

POLITICAL-GOVERN.MENTAL  writer 
your  need?  Aggressive,  experienced 
county  reiiorter  with  Midwest  daily 
seeks  challenging  jiost.  Bo.x  443,  Editor 
&  Publisher. 


NEFiD  SUMMER  REPLACEMENT? 
AP  award-winning  reporter-photog-  ' 
rapher,  now  free-lancing,  wants  out  of  i 
F’loriila  humidity  for  summer.  Prefer  I 
small  daily  in  Carolinas,  Georgia,  Vir-  ; 
ginia  or  Appalachia.  J.  R.  Thompson,  j 
932  Marlin  Dr.,  Jupiter,  F'la. — 33458. 

BDITOR/REPORTER— 15  years’  ex- 
Iierience  all  lieats.  all  desks,  small  and 
large  dailies.  Seeks  s|M)t  in  Zones  6.  8. 
Write  Box  417,  Editor  &  Publisher. 


MAGAZINE'  WRITER/EDITOR  pi o<Uic- 
tion.  E.xiierience  trade,  consumer,  off¬ 
set  and  LP.  Write,  lay  out.  type  sjiecifi- 
cations,  paste-up.  photos.  E.xi>erienced 
fo<xl,  trave',  agriculture.  F'ull-time  or 
free-lance.  Write  for  sample  magazine. 
Miss  A.  Robinson,  Box  468,  San  F'ran- 
cisco,  Calif. — 94080. 

COMPETENT  and  disgusteil  pro--\vork- 
ing  industrial  ilevelopment  "PR”  at 
high  salary  wants  small  salary  in  un- 
developeil  West  with  any  media.  Male, 
35,  excellent  writer,  ^itor,  photog¬ 
rapher.  Always  a  conservationist,  pres¬ 
ent  farce  made  disillusionment  com¬ 
plete.  Slot  strong  on  ecology  ideal :  will 
come  at  own  expense.  Box  420,  Editor 
&  Publisher. 


FEMALE  J-GRAD  wants  chance  to 
prove  reporting,  copy  editing  ability. 
Resume  available.  All  Zones.  Box  425, 
Editor  &  Publisher. 


SEEKING  MORE  RESPONSIBILITY 
Writer.  29,  experienced  on  magazines 
and  dailies.  Can  handle  makeup  and 
cameras.  Bo.x  419,  Editor  &  Publisher. 


TALB24TED.  YOLTNG  JOURNALIST 
IN  SEARCH  OF  A  JOB 
Managing  Eclitor  Queens  College  paper; 
4  years’  experience.  AVAILABLE 
NOW!  Top  writer — whether  news,  fea¬ 
ture  or  sports  copy ;  headline,  layout 
work,  too.  Reliable,  thrives  on  work. 
Neil  B.  Roiter.  64-85  Wetherole  St., 
Rego  Park.  N.Y.— 11.374  Ph :  (212) 

897-7121. 


REPORTER,  over  10  years’  exjierience. 
re<iuires  challenging  news  beat  with 
features  :  adjusts  quickly.  Box  426,  Edi¬ 
tor  &  Publisher. 


SAN  FRANCISCO:  ENTERTAINMENT 
coverage  offereil  by  experienced  re¬ 
viewer  (San  Francisco  CTironicIe,  Tor¬ 
onto  Star,  CBS).  Pieces  on  film-making, 
movie  premieres,  stage,  celebrity  inter¬ 
views.  Box  427,  Editor  &  Publisher. 


F'ORMER  G.M.-EDITOR  seeks  editor’s 
or  top  reporter’s  job  on  small-medium 
evening  daily.  Top  references.  Box  431. 
Editor  &  Publisher. 


MANAGING  EDITOR,  medium  daily. 
Wide  experience:  BJ.  Worker.  Box 
440,  Editor  &  Publisher. 


REPORTER,  WRITER,  25,  wants  spot 
— any  zone.  Journalism  M.A.  plus  e.x¬ 
perience.  Box  422,  Editor  &  Publisher. 


SEATTLE  PR  MAN.  NEWSWRITER, 
editor — 22  years’  experience — wants 
challenging  job,  assignments.  Consider 
investing,  relocating,  travel.  Box  438, 
Bxlitor  &  Publisher. 
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EDITORIAL 

CANADA — Bright,  U.S.  newspaperman, 
23.  seeks  job  anywhere  in  Canada. 
Year  experience,  big  metro;  M.A. -Jour¬ 
nalism.  Canada’s  good  life  more  at¬ 
tractive  than  fat  U.S.  salaries.  Box  423, 
Editor  &  Publisher. 


FREE-LAISCE 

HOW  MANY  CANADIANS  are  in  your  ’ 
circulation  area.  Do  you  help  them  stay 
in  touch  with  I’affaires  Canada?  You 
can.  17-year- veteran,  7-lOOM  dailies,  ' 
weekly  in  U.S.,  moving  to  Ottawa.  Will  | 
stringer  on  Parliament  Hill.  Box  316,  I 
Editor  &  Publisher. 


COMBINATION  MAN  IN  TOKYO 
Photo  journalist  with  4  years’  experi¬ 
ence  in  Japan  desires  to  provide  on-the- 
spot  news  and  feature  representation 
for  U.S.  consumer  and  trade  media. 
Write:  Jon  Rittger,  c/o  Foreign  (jorres- 
I>ondents’  Club  of  Japan,  No.  14  Maru-  ; 
nouchi  2-chome,  Chiyoda-ku,  Tokyo,  j 
Japan. 


WRITER-PHOTOGRAPHER  seeks  as-  , 
signments  in  New  England:  18  years’  | 
nowspai)er  exi>erience.  Box  284,  Lynn, 
Mass.— 01903.  ' 


PHOTOGRAPHY 

DO  YOU  MANAGE  A  NEWSPAPER 
that  ( 1 )  often  uses  pictures  larger  than 
three  columns?  (2)  considers  a  picture 
a  complement  to  a  story,  not  just  an 
illustration  for  the  story?  (3)  believes 
"Art”  is  applicable  to  the  type  of  pic¬ 
tures  you  want?  (4)  hires  people  who 
a<lmit  they  have  something  to  learn  ? 
(5)  is  looking  for  a  photographer?  If 
so,  my  name  is  Pete  Hess.  140  Folsom 
Dr.,  Dayton,  Ohio  45405,  513-274-1369. 
and  I  am  looking  for  a  job.  I  am 
willing  to  move  anywhere.  If  you  want 
a  shuffling  mug-shotter  forget  it. 

CONCERNED  PHOTOGRAPHER.  B.S. 
Journalism  exix'rience,  seeks  photog¬ 
raphy  position  with  daily  or  magazine. 
All  Zones.  Box  436,  Edipir  &  Publisher. 


PRESSMEN—STEREOTYPERS 

PRESSMAN-STEREOTYPER.  28,  fam¬ 
ily  man.  Thoroughly  competent  in  all 
phases  of  press  and  stereo  work ;  de¬ 
sires  to  relocate.  Prefer  job  as  assistant 
foreman.  Box  312,  Editor  &  Publisher. 


WEB  OFFSET  PRESSMAN— 12  years’ 
in  trade.  6  in  offset — camera  through 
press.  Ph :  (209)  823-2945 ;  or  write 

Box  5,  Editor  &  Publisher. 


PRESSMEy—STEREOT  YPERS 

1  PRESSROOM  SUPERINTENDENT  or 
foreman;  experienced  in  coordinating 
installation  of  Goss  Metro  Offset 
presses.  Background  experience :  8 

years’  in  letterpress,  4  years’  on  large 
offset  daily.  Bo.x  263,  Editor  &  Pub¬ 
lisher. 


PRiyTERS 

LET  THIS  UNION  PRO  evaluate  your 
composing  room  toward  a  salary  plus 
guaranteed  savings  management  ar¬ 
rangement.  Metro  or  medium  preferred. 
Strict  confidence.  Bo.x  239,  Editor  & 
Publisher. 


FOREMAN,  e-xperienced,  efficient,  ag¬ 
gressive.  Know  ITU  law  and  work  well 
with  people.  Available  immediately  1  Re¬ 
sume  on  request.  Box  213,  Editor  & 
Publisher. 

COMPOSING  ROOM  FOREMAN— 
Newspaper  or  publications:  'ITS  Justi¬ 
fied  or  Computer.  My  salary  from  your 
savings.  Prefer  Florida.  (Shy,  ain’t  I?). 
Box  154,  Editor  &  Publisher. 


PUBLIC  RELATIONS 

VERSATILE  PR  DIRECTOR,  speaker, 
editor,  university  teacher ;  age  44  ;  20 
years’  experience;  two  college  degrees 
plus  ;  golfer  ;  seeks  challenging  position 
in  Zone  6.  Minimum  salary:  $18,000. 
F’or  resume,  write  Box  364,  Editor  & 
Publisher. 


COLLEGE  PR  POST  WANTED  by 
man,  25,  with  Bachelor’s  Degree  in 
English.  E.xperienced  news  writer/pho- 
tographer;  strong  management  back¬ 
ground  in  student  publications  as  well 
as  Alumni  newsletters.  Resume  avail¬ 
able.  Willing  to  relocate.  Box  407,  Mi- 
tor  &  Publisher. 


WASHINGTON  —  News  professional 
with  newspaper  and  broadcasting  ex- 
I)erience  in  Washington  can  write  news 
releases  the  way  they  should  be  written 
to  be  effective;  also  speeches,  state¬ 
ments,  reports,  etc.  Will  arrange  news 
conferences,  provide  other  PR  services 
and  consultation.  Box  389.  Editor  & 
Publisher. 

P^ROMOTION  POST  wanted  by  re- 
cent  MA.  honors  grraduate.  Three  years’ 
media  experience  including  wire  service 
and  managing  weekly  newspaper.  Will 
travel  and  locate  anywhere.  Can  give 
excellent  references.  Box  437,  Editor  & 
Publisher. _ 

I  FIXPERIEINCED  in  external  and  inter- 

I  nal  PR.  Seek  opportunity  to  implement 
or  improve  PR  in  hospital,  health  or 

'  science  field.  Box  346,  Editor  &  Pub¬ 
lisher. 


E&P  Employment  Zone  Chart 

Use  zone  number  to  indicate  location  without  specific  identifieatien 
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Shop  Talk 

lly  RolM*rt  U.  Brown 

Color  is  a  way  of 

During  the  last  15  years  in 
which  E&P  has  been  compiling 
and  publishing  statistics  on 
newspaper  color  advertising, 
color  has  become  a  way  of  life 
in  all  major  media. 

Television  color  has  become 
commonplace  in  that  time.  Old 
films  are  about  all  you  see  in 
black  and  white  on  the  tube.  A 
live  show  not  in  color  is  an  odd¬ 
ity.  Similarly,  black  and  white 
ads  in  national  magazines  are 
almost  a  rarity. 

Newspapers  have  reacted  to 
advertiser  demand  for  color  as 
have  other  media. 

In  1955  Lake  Shore  Electro¬ 
type  reported  that  656  newspa¬ 
pers  in  the  U.S.  and  Canada 
were  offering  run-of-paper  color 
to  advertisers:  239  were  offer¬ 
ing  three  colors  and  black,  93 
two  colors  and  black,  and  324 
one  color  and  black. 

In  two  years  time,  E&P  re¬ 
ported  in  its  first  Color  Issue 
of  March  .30,  1957,  819  newspa¬ 
pers  were  equipped  to  handle 
one  color  and  black;  443  two 
colors  and  black;  and  358  of¬ 
fered  full  color. 

79C<  of  cin'iilalitm 

Today  there  are  more  than 
1,000  newspapers  representing 
of  total  circulation  offering 
full  color  advertising,  and  al¬ 
most  1,500  or  90'^ f  of  total  daily 
circulation  offer  one  color  and 
black.  This  tremendous  growth 
has  been  due  in  part  to  the 
large  switchover  to  offset  that 
has  taken  place  during  the  in¬ 
tervening  15  years. 

Color  advertising  linage  in 
newspapers  has  increased  six¬ 
fold  during  the  last  20  years 
while  black  and  white  advertis¬ 
ing  has  increased  about  50'^r. 
Color  usage  was  off  during  1970 
but  linage  measured  by  Media 
Records  still  totalled  282,740,- 
807  compared  to  307,853,116  the 
previous  year. 

That  represents  a  tremendous 
demand  on  the  part  of  general 
and  retail  advertisers  and  we 
believe  the  installation  of  color 
equipment  will  pick  up  again 
this  year  as  general  business 
conditions  improve. 

It  is  only  natural  that  news¬ 
papers  will  continue  to  respond 
to  the  demands  of  their  adver¬ 
tisers,  as  they  have  in  the  past. 
And  those  advertisers  are  be¬ 
coming  more  and  more  aware  of 
the  added  impact  they  can  get 
for  their  dollars  with  the  tise 
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at  Thirty 


life 

of  color  in  newspapers. 

For  those  newspapers  that  are 
actively  promoting  the  use  of 
color  advertising  in  their  col¬ 
umns  (unfortunately,  there  are 
some  that  decline  to  promote  it 
because  they  haven’t  added  the 
extra  capacity  to  handle  the  de¬ 
mand)  an  article  in  this  issue  of 
E&P  by  Dr.  B.  Stuart  Tolley, 
director  of  advertising  com¬ 
munications  research  for  the 
Bureau  of  Advertising,  will  pro¬ 
vide  good  sales  ammunition. 

Surveying  all  the  research 
that  has  been  done  on  newspa- 
j)er  color  reader  impact,  I)r. 


Past  week’s  range 
of  slock  prices 


(NEW  YORK  STOCK  EXCHANGE) 


Mar.  17  Ma 

ir.  24 

Berkey  Photo  , 

.  I2'A 

12% 

Boise  Cascade 

43 

43% 

Capital  Cities  Bdcstg.  . 

431/4 

42 

Cowles  Communications  . 

loy, 

12% 

Crown  Zellerbdch  . 

33 

33% 

Cutler  Hammer  . 

.  33% 

35% 

Dayco  Corp . 

. ,  19% 

193/4 

Digital  Equipment 

...  64% 

40% 

Eastman  Kodak  . . 

...  78% 

791/, 

Eltra  Corp . 

.  .  .  273/4 

2/% 

Fairchild  Camera 

....  38 

39% 

Foote,  Cone,  Belding 

91/4 

Vh 

Gannett  Co . 

....  41% 

42% 

Georgia  Pacific  . 

....  5754 

55% 

Great  Northern  Nekoosa 

SOI/, 

48% 

Harris  Intertype . 

65% 

65% 

Inmont  . 

....  12% 

11% 

International  Paper 

37 

37% 

Kimberly  Clark  . 

.  333/4 

33% 

Knight  Newspapers 

55% 

55% 

North  American  Rockwell 

.  ..  25% 

25V, 

Republic  Corp.  . 

....  8% 

7% 

Richardson  Co . 

....  15% 

15% 

Singer  . 

....  75% 

74 

J.  W.  Thompson  . 

...  47% 

49% 

Times  Inc . 

....  52% 

52 

Times  Mirror  . 

.  44% 

45% 

White  Consolidated 

22 

21% 

(AMERICAN  STOCK  EXCHANGE) 


Domtar  . 

.  .  14% 

14% 

Ehrenreich  Photo  . 

143/4 

12% 

Lee  Enterprises  . 

26% 

25'/, 

Media  General  . 

40 

391/4 

Milgo  Electronics 

193/4 

20 

New  York  Times  . 

27% 

28% 

Papert,  Koenig.  Lois  . 

.  .  43/4 

Southwest  Forest  Ind . 

.  23% 

243/4 

Wells,  Rich.  Greene  . 

233/4 

23% 

Wood  Industries  . 

21% 

22% 

(OVER  THE  COUNTER) 

Booth  Newspapers . 

35 

37 

Boston  Herald-Traveler  . 

21 

21 

Cincinnati  Enr;uirer  . 

36 

37 

Com  Corp . 

7% 

71/4 

Compugraphic  Coro . 

16% 

183/4 

Compuscan  . 

..  83/4 

9% 

Datascan  . 

5% 

51/4 

Dow  Jones  . 

...  49% 

49V, 

Doyle,  Dane,  Bernbach  . . . . 

..  27% 

25 

Federated  Publications  . . . . 

..  30% 

30 

Grey  Advertising  . 

15% 

14% 

Hurletron  . 

■  4% 

4% 

Interpublic  . 

17% 

Ogiivy,  Mather . 

32 

31% 

Photon  . 

■  ■  9'/* 

9% 

Post  Corp.  (Wise.)  . 

..  12 

9% 

Ridder  Pubs . 

...  18% 

20^ 

(CANADIAN  EXCHANGE) 

6^ 

T'/t 

74V, 

B.C.  Forest  . 

.  .  24  ' 

Great  Lakes  Paper  . 

....  19% 

MacMillan,  Bloedel  . 

....  26% 

25% 

Southam  Press  . 

. . . .  59 

58 

Thomson  Newspapers  . 

....  23% 

25% 

Moore  Corp . 

36% 

Tolley  concludes  that  “the  use 
of  color  is  a  bargain.” 

He  notes  that  for  every  $100 
spent  in  the  top  markets  to  buy 
a  full  page  of  black  and  white 
advertising,  it  costs  about  $119 
to  buy  the  same  full  page  in  one 
color  r.o.p. ;  about  $130  to  buy 
it  in  three  colors;  and  $229  to 
buy  it  in  HiFi. 

His  findings,  well  documented, 
show  that  newspaper  color  gen¬ 
erates  more  than  119%,  130% 
and  229%  in  added  advertising 
effect  as  do  the  black  and  white 
versions. 

The  more  advertisers  begin  to 
realize  this  the  more  they  will 
demand  that  their  newspapers 
provide  the  advertising  service 
and  the  more  editorial  and  ad- 
v’ertising  color  will  appear. 

We  conclude  with  what  we 
have  said  again  and  again:  Ad¬ 
vertising  agency  people  in  New 
York  should  send  away  for 
copies  of  the  top  25  newspapers 
(in  terms  of  newspaper  color 
advertising  volume)  for  a  real 
eye-opener. 

• 

Millington  elected 
president  Woo<l  Flong 

Ralph  Millington  has  been 
elected  president  of  the  Wood 
Flong  Corporation,  effective 
April  1,  1971,  as  announced  this 
week  by  John  E.  Stratton,  chair¬ 
man  of  the  board  of  directors. 

In  related  moves,  Thornton 
Hall,  who  is  retiring  as  presi¬ 
dent,  will  become  chairman  of 
the  board,  and  Stratton  will  be¬ 
come  chief  executive  officer  of 
the  corporation. 

• 

Jan.  Linage  In  April 

Newspaper  linage  figures  for 
January  compiled  by  Media 
Records  have  l)een  delayed  due 
to  technical  difficulties  in  the 
new  computerized  measuring 
system.  Media  Records  esti¬ 
mates  that  E&P  w'ill  be  able  to 
publish  the  January  figures  on 
April  10  and  the  February  fig- 
ui-es  about  three  weeks  after 
that. 


Lord  Rotlierniere  snes 
newspaper  columnist 

Lord  Rothermere,  president  of 
Associated  Newspapers,  and  his 
son,  Vere  Harmsworth,  chair¬ 
man  of  the  board,  issued  a  writ 
for  libel  last  week  (Mar.  20) 
against  one  of  their  former  star 
columnists  Bernard  Levin  who 
is  now  writing  for  Lord  Thom¬ 
son’s  London  Times. 

The  writ  related  to  an  article 
written  by  Levin  and  published 
in  The  Times  criticising  the  way 
the  Rothermere  family  handled 
the  merger  of  their  two  news¬ 
papers,  the  Daily  Mail  and 
Sketch. 

Named  in  the  writ,  in  addition 
to  Levin,  were  Times’  editor 
William  Rees-Mogg  and  the 
newspaper  itself. 

The  article  in  the  Times  was 
headlined  “Profit  and  Dishonor 
in  Fleet  Street.” 


Fairchild  offers  news 
service  to  outsiders 

Fairchild  Publications,  Inc., 
publisher  of  Women’s  Wear 
Daily  and  six  other  business 
papers,  has  started  a  new  op¬ 
eration  called  Fairchild  News 
Service. 

For  many  years,  Fairchild 
has  maintained  a  w’orldwide 
network  of  news  bureaus  for  its 
own  publications.  Now  it  is  of¬ 
fering  the  services  of  its  30 
domestic  and  foreign  bureaus 
to  consumer  newspapers,  mag¬ 
azines,  radio  and  TV  stations. 

In  line  with  this  expansion, 
Fairchild  has  opened  a  New 
York  City  bureau  independent 
of  the  editorial  staffs  of  its 
several  papers. 

J.  W.  Cohn,  vicepresident  and 
former  West  Coast  director  for 
Fairchild,  has  been  named  di¬ 
rector  of  Fairchild  News  Serv¬ 
ice,  and  Fred  Gottesman,  pre¬ 
viously  director  of  correspond¬ 
ents,  is  assistant  director. 


AND  ASSOCIATES,  INC. 


Washington,  D.C.:  1100  Connecticut  Ave.,  N.W.,  20036  •  (202)393-3456 
Chicago:  1507  Tribune  Tower,  60611  •  (312)337-2754 
Dallas:  1511  Bryan  Street,  75201  •  (214)748-0345 
San  Francisco:  111  Sutter  St.,  94104  •  (415)392-5671 

Brokers  of  NEWSPAPEf^  Radio,  CATV  &  TV  Properties. 
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From  ATF:  the  right  inputs  &  the  right  outputs 

for  today’s  typesetting 


MONOTYPE  COMPUTER 


INPUT  KEYBOARD 


AMERICAN  TYPE  FOUNDERS  CO.,  INC. 

Type  Division  / 

200  Elmora  Ave.,  Elizabeth,  N.J.  07207  /  One  of  the  White  Consolidated  Industries 

/ 

I’m  interested  in  more  information  on  the 

□  MONOTYPE  COMPUTER  □  MONOPHOTO  MARK  IV  n  ATF  PHOTOCOMP  20 

INPUT  KEYBOARD  FILMSETTER 

□  MONOTYPE  ELECTRONIC  □  MONOPHOTO  600 

PERFORATOR  FILMSETTER 


City  State  Zip 

ATF  Foundry  Type  used  in  this  ad:  Franklin  Gothic  Extra  Condensed,  News  Gothic  Condensed  and  News  Gothic  Condensed  Bold. 


MONOPHOTO  600 
FILMSETTER 


ATF  Photocomp  20 

Inputs;  standard  input  is  6-level  paper  tape  produced  by  any  justi¬ 
fying  perforator  computer  or  unconverted  wire  service  source.  (Other 
6,  7  or  8  level  inputs  optional.) 

Outputs;  sharp,  crisp  beam-of-light  type  images  on  photo  paper  or 
film,  at  speeds  to  20  newspaper  lines  per  minute.  Size  range  Wz  to 
18  point.  Four-fonts-per-type-disc  mixing  flexibility  .  .  .  plus  ATF 
standards  of  typography. 


Monotype  Computer  Input  Keyboard 

The  ideal  input  unit  for  any  general-purpose  or  special  typesetting 
computer.  Largest  configuration  of  keybuttons-376  in  all-lets  you 
take  full  advantage  of  any  phototypesetting  unit’s  flexibility  and 
makes  every  keystroke  productive.  Model  PT  (shown)  produces 
unjustified  5,  6,  7  or  8  channel  paper  tape.  Model  MT  produces 
computer-compatible  magnetic  tape. 


Monotype  Electronic  Perforator 

Produces  31-channel  input  tapes  for  standard  Monotype  or  Mono¬ 
photo  units.  Single-stroke  justification  and  electronic  speed  tabular 
setting  reduces  keyboarding  costs  up  to  25%  on  straight  matter  and 
over  50%  on  complex  tabular  composition.  A  sensible  alternative 
to  computer  typesetting  without  excessive  capital  outlay. 


Monotype  Mark  IV  Filmsetter 

Whether  the  output  is  a  mathematical  equation,  a  chemical  formula, 
or  columns  of  Monotype-quality  straight  matter,  the  Mark  IV  is  an 
internationally  popular  "all  purpose”  filmsetter.  With  the  new  17  x  20 
matrix  case,  it  can  accommodate  any  340  matrices-making  it  the 
only  typesetting  system  that  can  compose  complex  chemical  for¬ 
mulae  at  keyboard  speed.  Size  range  6  to  24  point.  Speed  to  200 
characters  per  minute. 


Monophoto  600  Filmsetter 

Inputs:  8-channel  paper  tapes  produced  in  companion  "600  Per- 
forator”-or  in  general-purpose  or  typesetting  computers.  Can  also 
be  adapted  for  magnetic  tape  input  for  extra-high-volume  applications. 
Outputs:  superb  right-reading  phototypesetting  on  paper  or  film- 
each  image  produced  through  a  stationary  matrix.  Size  range  6  to  24 
point.  The  ideal  system  for  peak-quality,  high-volume  composition,  or 
where  extensive  mixing  of  styles,  sizes  and  pi  characters  is  desired. 


ATF  PHOTOCOMP  20 


PHOTOCOMP  20 


MONOTYPE  ELECTRONIC 
PERFORATOR 


Scripps-Howard 
Foundation  Awards 


ROY  W.  HOWARD  AND  MARGARET  ROHE  HOWARD  AWARDS 

Five  scholarships  available  to  young  men  and  women  seeking  a 
career  in  journalism  and  allied  arts— The  Foundation  also  makes 
grants  for  specific  projects  to  schools  and  colleges  having  journal¬ 
ism  departments  and  to  individuals  taking  journalism  courses. 
Applications  for  grants  should  be  made  to  Scripps-Howard  Foun¬ 
dation  by  May  15. 

LOCAL  GOVERNMENT  REPORTING  AWARD 

A  Scripps-Howard  Foundation  plaque,  the  Roy  W.  Howard  award, 
to  a  U.S.  newspaper  for  outstanding  local  government  reporting 
during  the  previous  year.  Deadline:  April  1. 

GRAPHIC  ARTS  SCHOLARSHIPS 

Scholarship  grants  of  $8000  each,  covering  a  4-year  course  at  a 
college  specializing  in  journalism  and  graphic  arts  as  applied  to 
the  newspaper  industry. 

ERNIE  PYLE  MEMORIAL  AWARD 

The  19th  annual  competition  for  newspaper  writing  during  the 
year  most  nearly  exemplifying  the  style  and  craftsmanship  of 
Ernie  Pyle.  Deadline:  Nov.  15. 

EDWARD  J.  MEEMAN  CONSERVATION  AWARDS 

Prizes  totaling  $5000  in  the  8th  annual  Meeman  Awards.  To  rec¬ 
ognize  newspapermen  and  women  in  the  U.S.  for  outstanding 
work  in  the  cause  of  conservation  published  this  year.  Deadline: 
Feb.  15. 


Address  all  inquiries,  nominations,  recommendations,  and  entries 
to  The  Scripps-Howard  Foundation,  Scripps-Howard  Newspapers, 
200  Park  Avenue,  New  York,  N.Y.  10017. 


